March  1,  1955 

DR.  NORMAN  VINCENT  PEALE'S  NBC  RADIO  SERIES  TO  BE  SPONSORED 
BY  DOESKIN  MONDAYS  THROUGH  FRIDAYS  BEGINNING  APRIL  4 

Dr.  Norman  Vincent  Peale's  Monday -through -Friday  program  on 
NBC  Radio  (10:05-10:15  a.m.,  EST)  will  be  sponsored  by  Doeskin 
Products  Inc.  on  behalf  of  its  line  of  facial  tissues  starting  April  4. 
Gray  Advertising  is  the  agency  for  the  account. 

Sponsorship  of  Dr.  Peale's  program  marks  a  switch  from 
daytime  TV  to  radio  for  Doeskin,  which  is  increasing  its  1955 
advertising  expenditures  by  more  than  $100,000  over  1954.  It  will 
spend  the  bulk  of  this  budget  this  year  on  radio. 

Dr.  Peale,  pastor  of  Marble  Collegiate  Church  in  New  York 
City,  is  author  of  "The  Power  of  Positive  Thinking,"  which  has  been 
the  number  one  best-selling  book  of  non-fiction  across  the  country 
for  the  past  two  years.  In  his  Monday -through -Friday  NBC  Radio  broad¬ 
casts,  Dr.  Peale  answers  questions  his  listeners  send  him  regarding 
their  personal  problems.  He  acknowledges  all  letters  that  come  to 
him;  on  the  air  he  answers  those  that  reflect  the  "most  typical" 
problems.  In  recent  broadcasts  Dr.  Peale  has  replied  to  such  problems 
as  these:  "How  can  I  stop  worrying?,"  "We  are  terribly  in  debt...," 

"I  have  heard  that  my  husband,  who  travels  a  lot,  has  become 
interested  in  other  women. " 

Listeners  who  have  a  problem  they  would  like  Dr.  Peale  to 

answer  may  address  him:  Dr.  Norman  Vincent  Peale,  NBC,  P.0.  Box  494. 
Radio  City  Station,  New  York  19,  N.Y. 
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COLOR  TELEVISION  NEWS 


SERVICE 


CHILDREN'S  COLOR  TV  PARTIES  BEING  ARRANGED  IN  MANY  PARTS  OF  U.S. 

FOR  TELECAST  OF  MARY  MARTIN'S  "PETER  PAN"  ON  MONDAY,  MARCH  7 
(7:30  TO  9:30  P.M.,  EST)  ON  NBC'S  "PRODUCERS'  SHOWCASE" 

The  advent  of  Mary  Martin's  appearance  as  "Peter  Pan"  on 
television  will  be  celebrated  with  a  series  of  children's  parties  in 
various  cities  throughout  the  country,  when  Miss  Martin  appears  in  a 
two-hour  telecast  of  her  Broadway  musical  version  of  Barrie's  classic 
on  PRODUCERS'  SHOWCASE  Monday,  March  7  (NBC-TV,  7:30-9:30  p.m.,  EST). 

Parents  in  the  various  cities  of  the  nation  that  will  carry 
the  colorcast  (also  to  be  seen  in  black  and  white)  are  inviting 
neighborhood  youngsters  into  their  homes  to  share  the  joy  of  spending 
two  hours  in  the  magic  company  of  Mary  Martin,  as  she  impersonates  the 
Boy  Who  Wouldn't  Grow  Up.  The  entire  cast  of  Mary's  Broadway  hit, 
including  Cyril  Ritchard  in  the  dual  role  of  Mr.  Darling  and  Captain 
Hook,  will  cavort  with  her  in  this  song -and -dance  extravaganza. 

In  San  Francisco,  Calif.,  station  KRON-TV  reports  that  a 
"Peter  Pan"  party  will  be  held  in  the  Shriners  Hospital  for  Crippled 
Children,  where  the  patients  will  view  the  telecast  on  a  21-inch  RCA 
color  receiver  which  will  be  placed  in  one  of  the  largest  wards. 
Station  WEEK  in  Peoria,  Ill.,  is  also  holding  a  party  for  physically 
handicapped  children,  complete  with  ice  cream  and  a  transportation 
assist  from  the  local  Rotary  Club.  In  San  Diego,  Calif.,  station 

(more ) 
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'Peter  Pan' 


KFSD-TV  has  arranged  a  ’’Peter  Pan"  party  at  the  San  Diego  Crippled 
Children's  Hospital,  and  in  local  homes  in  cooperation  with  the  PTA. 

Station  KARK-TV  in  Little  Rock,  Ark.,  will  be  host  at  two 
parties  --  one  at  the  Children's  Hospital  there  and  another  at  the  St. 
Joseph  Orphanage  in  that  city. 

In  New  York  City,  children  seven  years  old  and  over  will  be 
brought  into  a  large  ward  to  view  "Peter  Pan"  in  color  at  the  Hospital 
For  Special  Surgery,  where  they  are  patients.  They  will  be  the  guests 
of  WRCA-TV.  Simultaneously,  the  Turtle  Bay  Music  School  in  Manhattan 
will  have  its  own  "Peter  Pan"  color  TV  party,  to  which  parents  of  the 
neighborhood  have  been  invited  to  bring  their  "children  and  grand¬ 
children  . " 

In  Chicago,  Station  WNBQ  will  place  three  color  sets  in  the 
children's  ward  of  Cook  County  Hospital,  one  of  the  nation's  largest. 
Bulletins  have  also  been  distributed  in  City  of  Chicago  and  Cook 
County  schools  calling  attention  of  teachers  and  students  to  the  "Peter 
Pan"  telecast  Monday.  WGR-TV  in  Buffalo,  N.Y.,  has  also  arranged  a 
"Peter  Pan"  party  for  youngsters,  with  Peter  Pan  hats  and  refreshments 
adding  to  the  gala  occasion.  WSJS-TV  in  Winston -Salem,  N.C.,  an¬ 
nounces  that  in  addition  to  its  own  party  for  adult  fans  of  "Peter 
Pan"  in  the  penthouse  of  the  Twin  City  Club,  several  Girl  Scout  and 
Boy  Scout  troops  have  been  invited  for  the  colorcast  at  local  YWCA 
lounges . 

WNBK,  Cleveland,  has  arranged  parties  for  adults  and  children 
in  its  studios  in  the  NBC  Building.  In  Washington,  D.C.,  Station 
WRC-TV  will  be  host  at  a  party  for  adults  at  the  Sheraton  Park  Hotel, 
while  TV  dealers  in  the  area  are  arranging  "Peter  Pan"  parties  for  the 


(more ) 
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'Peter  Pan' 


small  fry.  In  Los  Angeles,  with  KRCA  as  host,  children  of  NBC 
Hollywood  stars  will  attend  a  party  to  watch  "Peter  Pan." 

AH  of  the  above  stations  in  the  cities  mentioned  also 
have  been  promoting  Peter  Pan"  parties  to  be  given  by  viewers  at 
home,  as  have  Stations  WBZ-TV,  Boston,  Mass.;  WVEC-TV,  Norfolk,  Va.; 

KOA-TV,  Denver,  Colo.;  WJAR-TV,  Providence,  R.I.,  and  KMJ-TV,  Fresno, 
Calif.,  among  many  others. 

(NOTE:  Nine  NBC-TV  Spectaculars  have  hit  the  Nielsen  top 
10  rating  list  and  10  have  been  in  the  top  15). 

- 0 - 
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IT’S  6  DAYS  A  WEEK  FOR  'PINKY  LEE  SHOW  ON  NBC  TELEVISION 
AS  COMIC  ADDS  NEW  SATURDAY  MORNING  SHOW  TO  SCHEDULE 


*35*  - *  -  # 

In  response  to  the  wide  popular  demand  of  Pinky  Lee's 

millions  of  enthusiastic  young  fans  across  the  country,  NBC-TV's 
PINKY  LEE  SHOW  will  be  seen  on  the  network  six  days  a  week  starting 
Saturday,  March  5. 

This  high-rated  children's  program  currently  is  seen  Monday 
through  Friday  at  5  p.m.,  EST.  Beginning  March  the  diminutive 
comic's  followers  villi  be  able  to  tune  in  their  TV  sets  on  Saturday 
mornings  at  10  a.m.,  EST,  and  see  their  favorite  in  a  gay,  tuneful 
half-hour  show. 

The  same  cast  which  appears  on  the  show  during  the  week 
will  be  on  deck  for  the  Saturday  morning  program.  Jimmy  Brown,  who 
appears  as  Mr.  Grumpy,  Pizza  Pete  and  various  other  characters  will 
be  on  hand,  as  well  as  Susabelle  and  Jack  McCoy. 

"The  Pinky  Lee  Show"  will  replace  "Happy  Felton’s  Spotlight 
Gang"  in  the  10-10:30  a.m.,  EST,  period  on  Saturday  mornings. 

- o - 
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COLOR  TELEVISION  NEWS 


MARY  MARTIN  WILL  FLY  HIGH  AND  HANDSOME  HALF-WAY 
AROUND  THE  WORLD  (STATISTICALLY  SPEAKING) 
DURING  TELECAST  OF  ’PETER  PAN’ 


Mary  Martin  will  do  a  lot  of  theoretical  as  well  as  real 


flying  when  she  appears  in  l!Peter  Pan'1  on  NBC-T7’s  PRODUCERS’ 


SHOWCASE 


production  of  the  Broadway  hit  Monday,  March  7  (7:30-9:30  p.m.,  EST). 

An  office  Einstein  at  NBC  has  calculated  that  she  will  fly 
the  equivalent  of  12,231  miles  that  evening  —  or  just  about  half-way 
around  the  world  at  the  Equator.  Here  is  how  he  figured  Iz,  just 
before  his  adding  machine  went  up  in  smoke: 

Miss  Martin  flies  three-eighths  of  a  mile  each  performance, 
according  to  the  distances  paced  off  by  Peter  Foy,  who  operates  her 
flying  gear.  That’s  three  miles  a  week  (eight  performances).  By  the 
Feb,  26  closing  day  at  the  Winter  Garden  Theatre  on  Broadway,  the 
Mary  Martin  version  of  "Peter  Pan"  had  played  31  weeks  or  93  miles 

of  flying. 


Nov;  then:  the  Winter  Garden  Theatre  seats  about  1500 
persons.  For  the  sake  of  mathematical  argument,  say  that  it  was  filled 
at  every  performance,  and  that  the  audience  which  saw  it  in  oan 
Francisco  and  Los  Angeles  would  not  materially  change  these  average 
figures.  That  multiplies  to  372,000  persons  who  have  seen  Miss  Martin 


in  the  stage  play. 


(more ) 
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2  -  Mary  Martin  Will  Fly 

/ 

» 

Next  step  --  the  electronic  wonders  of  color  and  compatible 
black-and-white  television:  NBC  conservatively  estimates'  that 
50,000,000  persons  will  see  the  ’’Peter  Pan"  telecast.  At  the  V/intcr 
Garden,  Miss  Martin  flies  three-eighths  of  a  mile  for  each  1500 
persons  who  see  her.  At  that  rate,  were  Miss  Martin  to  attempt  to 
reach  her  estimated  50,000,000  television  viewers  by  means  of  a  normal 
theatrical  run  or  national  tour  in  "Peter  Pan, "  the  NBC  statistician 
estimates  that  it  would  be  necessary  for  her  to  fly  12,231  miles. 
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NBC -TV  NEWS 


LARGEST  ARRAY  OF  TV  STARS  EVER  GATHERED  FOR  ONE  PROGRAM 
WILL  PARTICIPATE  IN  EMMY  AWARDS  ON  NBC  MONDAY,  MARCH  7 

The  first  national  telecast  of  the  "Emmy"  awards  will  he 
"Big"  in  every  sense  as  NBC -TV  presents  the  seventh  annual  ceremony  of 
the  Academy  of  Television  Arts  and  Sciences  to  the  nation  in  a  unique 
telecast  originating  both  in  Hollywood  and  New  York  and  presenting  the 
largest  array  of  TV  stars  ever  gathered  for  one  program.  The  Monday 
night ,  March  7  event  will  feature  Steve  Allen  and  Dave  Garroway  as 
Hollywood  and  New  York  emcees,  respectively,  in  the  11:30  p.m.-l  a.m., 
EST,  special  program. 

Allen  will  oversee  the  presentations  to  93  nominees  in  21 
national  categories,  to  be  viewed  by  an  estimated  total  of  more  than 
35*000,000  TV  fans.  The  glamor  of  this  industry  will  unfold  at  Frank 
Sennes 1  Moulin  Rouge  nightclub  in  Hollywood  and  Nino's  Larue  in  New 
York.  Presentation  of  the  awards  will  be  made  by  Jimmy  Durante,  George 
Burns,  Jack  Benny,  Danny  Thomas,  Ralph  Edwards  and  Dr.  Frank  C.  Baxter 
in  Hollywood,  and  Dave  Garroway  in  New  York. 

Viewers  will  see  television's  favorite  performers  arrive  at 
the  two  noted  nighteries  in  sleek  limousines,  to  be  greeted  by  Academy 
dignitaries,  newsmen  and  autograph  hunters.  Searchlights  cutting  the 
night  sky  --  the  traditional  showbusiness  symbol  of  a  "white  tie" 
event  will  be  in  order. 

This  year's  Academy  presentations,  under  the  direction  of 

President  Don  DeFore,  are  a  far  cry  from  the  1946  effort,  when  the  ATAS 

group  was  formed  by  seven  men  as  a  non-profit  organization  dedicated  to 
the  advancement  of  the  medium.  As  the  industry  has  grown  from  eight 

operating  stations  to  422,  the  Academy  has  expanded  to  more  than 
750  members,  and  from  the  presentation  of  four  awards  in  1949  to  4l  on 
the  evening  of  March  7. 


NBC -New  York,  3/1/55 
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COLOR  TELEVISION  NEWS 

A  SERVICE  OF 


COLOR  TV  WILL  BE  USED  TO  PICK  UP  THE  UNUSUAL  CHARMS  0? 

ARLENE  THE  OCTOPUS  AND  HER  MARINE  COMPANIONS  ON  ’ HOME 1 

Creature  to  Be  Flown  to  N.Y.  From  West  Coast  and  Will  Be 
Presented  to  Her  N&mesake,  Star  Arlene  Francis 

NBC-TV  color  television  will  be  employed  to  show  off  the  un¬ 
usual  charms  of  Arlene ,  a  40-pound  octopus  who  will  appear  on  HOME 
over  the  network  on  Wednesday,  March  9  (11  a.m.  to  12  noon,  EST) , 

The  feature  will  also  be  seen  in  black  and  white. 

Marking  the  first  time  an  octopus  has  ever  been  flown  such  a 
distance,  Dr.  Earl  Herald,  curator  of  the  Steinheardt  Aquarium  at  the 
Academy  of  Sciences  in  San  Francisco  will  fly  from  there  with  the 
creature  to  New  York  City,  arriving  on  Tuesday,  March  8th. 

The  eight-armed  lady  will  be  carried  in  a  specially  de¬ 
signed  oxygen-sealed  container  which  will  also  hold  six  kinds  of  rare 
tropical  fish  which  will  also  be  seen  on  the  TV  program.  Dr.  Herald 
and  his  charge  will  be  met  at  New  York’s  Idlewild  Airport  by  a  truck 
carrying  a  55-gallon  tank  containing  50-degree  oxygenated  salt  water, 
which  will  be  taken  directly  from  the  ocean.  The  U.S.  Coast  Guard 
will  take  members  of  the  "Home"  staff  out  25  miles  into  the  Atlantic 

Ocean  where  they  will  get  the  seawater.  It  is  necessary  for  them  to 
go  this  far  out  so  that  the  water  will  be  pure. 

Dr.  Herald,  star  of  his  own  TV  program,  "Science  in  Action," 
seen  on  the  West  Coast,  is  bringing  Arlene  to  New  York  at  the  request 
of  "Home"  producers.  Following  the  telecast  he  will  give  his  charge  to 
the  star  of  "Home,"  Arlene  Francis,  after  whom  it  was  named.  Miss 
Francis  will  in  turn  present  it  to  the  Aquarium  at  the  Bronx  Zoo. 

NBC-New  York,  3/l/55 
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'THE  MEDIC  THEME'  IS  RECORDED  IN  RESPONSE 
TO  REQUESTS  FROM  VIEWERS 

In  response  to  the  inquiries  of  thousands  of  viewers  who 
wished  to  know  the  title  of  the  composition,  the  theme  music  of  NBC- 
TV's  award-winning  MEDIC  series  has  been  recorded. 

"The  Medic  Theme"  is  an  original  score  written  by  Victor 

Young,  music  director  of  the  program,  who  has  recorded  the  composition 
for  Decca  Records. 

"Medic,"  which  this  year  won  the  Sylvania  grand  award  as  the 
outstanding  program  on  television,  was  introduced  on  the  NBC -TV  net¬ 
work  Sept.  13,  195^ .  In  a  few  weeks,  letters  began  to  pour  in  from 
viewers  who  were  impressed  with  the  music  identified  with  the  program 
and  wished  to  know  if  it  had  been  recorded.  When  the  mail  began  to 
assume  the  proportions  of  a  minor  avalanche.  Young  decided  to  put  "The 
Medic  Theme"  on  wax. 

ARLENE  FRANCIS,  NBC-TV  'HOME'  STAR,  MAKES  HER  DISC  DEBUT 
WITH  CAMDEN  RECORDS  'MUSIC  APPRECIATION  FOR  THE  HOME' 

Arlene  Francis,  star  of  HOME,  (NBC-TV,  Mondays -Fridays , 

11  a.m.-12  noon,  EST)  has  made  her  recording  debut  for  Camden  Records, 
an  RCA  record  label,  on  a  12-inch  long  play  disc  entitled,  "Arlene 
Francis  Presents  Music  Appreciation  for  the  Home." 

Camden,  in  answering  a  widespread  demand  for  an  analysis  and 
discussion  of  a  recording  in  simple  terms  that  anyone  can  understand, 
chose  Miss  Francis  for  its  first  recording  venture  in  the  analysis 
field.  On  one  side  of  the  recording  she  discusses  Tchaikovsky's 
"Nutcracker  Suite"  and  on  the  other  she  demonstrates  how  Schubert  con¬ 
structed  his  famous  "Unfinished  Symphony."  In  both  cases  her  remarks 

concerning  the  music  are  highlighted  by  musical  examples . 

o  NBC -New  York,  3/1/55 
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FROMM  APPOINTED  MANAGER,  ADVERTISING  AND  PROMOTION,  NEC  SPOT  SALES 

Wilbur  M.  Fromm  has  been  promoted  to  the  position  of  Manager, 
Advertising  and  Promotion,  for  NEC  Spot  Sales,  New  York. 

Announcement  of  the  appointment  was  made  today  by  Morton 
Gaff in.  Manager  of  New  Business  and  Promotion  for  NBC  Spot  Sales. 

Mr.  Fromm  joined  NBC  Spot  Sales  in  March,  1954,  as  promotion 
supervisor  for  television.  Previously,  he  was  with  the  New  York 
Journal-American  as  assistant  promotion  manager.  He  was  with  the 
newspaper  for  three-and-a-half  years  (1950-195*0.  Prior  to  1950, 

Fromm  was  a  member  of  the  advertising-research  department  of  Newsweek 
magazine  (1948-1950). 

He  was  graduated  from  University  of  Illinois  School  of 
Journalism  in  1948.  During  World  War  II  he  served  in  the  U.S.  Army  in 
the  European  Theatre  of  Operations. 

Fromm  is  a  native  of  New  York  City.  He  is  married,  has  one 
child,  and  lives  in  Flushing,  N.Y. 

- o - 

NBC-New  York,  3/1/55 
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NBC  COLOR  TELECAST  SCHEDULE 
(March  6-12) 

( NBC -TV  Network  including  WRCA-TV) 

Monday,  March  7 


7:30-9:30  p.m.,  EST  --  PRODUCERS'  SHOWCASE  presents  a 
special  two -hour  production  of  the  Broadway  hit,  "Peter 
Pan,"  starring  Mary  Martin,  Cyril  Ritchard  and  the 


Broadway  cast.  Guest  producer  for  the  evening  will  be 
Richard  Halliday. 

Wednesday,  March  9 

11:03-11:11  a.m.,  EST  --  on  HOME,  a  specialty  featuring 
a  40 -pound  octopus,  brought  to  New  York  by  plane  by  Dr. 
Earl  Herald,  curator  of  the  Steinheardt  Aquarium  in  San 

Francisco's  Golden  Gate  Park.  (From  Studio  3H  in  New 
York) . 

7:00-7:30  p.m.,  EST  --  NORBY  with  David  Wayne  and  Joan 
Lorring.  Pearson  Norby  rewrites  the  Cinderella  legend 
as  he  thinks  it  really  happened,  with  the  Prince  Charm¬ 
ing  a  sure  prey  for  the  girl  in  the  glass  slipper  when 
she  set  her  mind  on  matrimony,  in  "The  Cinderella  Story," 
latest  Norby  adventure.  Bibi  Osterwald  will  play  the 
comic  role  of  t,he  fairy  godmother. 

Saturday,  March  12 

9:00-10:30  p.m.,  EST  --  MAX  LIE3MAN  PRESENTS  "A 
Connecticut  Yankee"  with  Eddie  Albert,  Boris  Karloff, 
Janet  Blair,  John  Conte,  Gale  Sherwood,  Leonard  Elliott, 
Bambi  Lynn  and  Rod  Alexander  in  the  TV  adaptation  of  the 
Rodgers -and -Hart  musical  version  of  this  famous  Mark 
Twain  story. 


RCA  PIONEERED  AND  DEVELOPED  COM  P  A  G 'C  S' I  S  I  O  N 
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March  2,  1955 

LATEST  NIELSEN  GIVES  NBC  RADIO  3  OP  TOP  5,  5  OF  TOP  10  PLACES; 

•LUX  RADIO  THEATRE f  IS  NO.  1  EVENING  MULTI- WEEKLY  PROGRAM 

LUX  RADIO  THEATRE  is  the  Number  One  evening  multi-weekly 
radio  program,  and  the  NBC  Radio  Network  has  three  of  the  top  five,  and 
five  of  the  top  ten  programs  in  audience  popularity  according  to  the 
latest  Nielsen  ratings. 

In  the  national  Nielsen  report  for  the  two  weeks  ending 
January  22,  LUX  RADIO  THEATRE  showed  an  audience  of  3*302,000  homes 
in  the  Number  One  position.  DRAGNET  and  PEOPLE  ARE  FUNNY  (the  latter 
sponsored  by  Mars,  Jan.  18)  were  in  third  and  fourth  places  with 
2,843,000  and  2,752,000  homes  respectively. 

PEOPLE  ARE  FUNNY,  (sponsored  by  Toni,  Jan.  11 )  was  in  sixth 
position  with  2,660,000  homes  tuned  in  and  GROUCHO  MARX  YOU  BET  YOUR 
LIFE  was  eighth  in  the  multi-weekly  list  with  an  audience  of  2,522,000 
homes . 


o 
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FASHIONS  FROM  EUROPEAN  CENTER  TO  BE  SHOWN  HERE 
IN  FIRST  COLORCAST  FROM  A  DEPARTMENT  STORE 

The  first  network  color  telecast  to  originate 
in  a  department  store  will  be  seen  on  NBC-TV’s 
HOME  on  Tuesday,  March  13  from  the  exclusive  "23 
Shop"  of  Marshall  Field  in  Chicago. 

The  15-minute  color  insert  will  feature  10 
different  costumes  from  leading  European  fashion 
centers.  Dorsey  Connors,  Midwest  editor  on "Home," 
will  do  commentary  on  the  fashions.  Hugh  Downs, 
host  on  "Home,"  will  present  Shopping  News  items 
from  the  store  and  will  interview  Hughston  McBain, 
vice  president  and  chairman  of  the  Board  of  Marshall 
Field. 

"Home"  is  seen  Mondays  through  Fridays  on 
NBC -TV  from  11  a.m.  to  12  noon,  EST. 


. . .  . . . . . . .  “ 

NBC -New  York,  3/2/55 
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MARY  MARTIN  SALUTES  JEROME  ROBBINS  FOR  STAGING  BROADWAY 
PRODUCTION  OF  'PETER  PAN' --SHOW  WILL  BE  COLORCAST 
ON  NBC -TV  MONDAY,  MARCH  7,  7 : 30-9: 30  p .m , ,  EST 


At  the  final  matinee  last  Thursday  of  the  Broadway  musical 
smash,  "Peter  Pan,"  (for  the  Actors'  Fund  of  America),  Mary  Martin  made 
a  curtain  speech  thanking  the  audience.  Then  the  star  pointed  to  a 
dark,  wiry,  handsome  young  man  sitting  in  the  second  row  and  said, 

"And  now  I  would  like  a  friend  to  take  a  bow  who  is  directly 
responsible  for  all  the  magic  and  success  we've  been  having  with 
'Peter  Pan'  --  the  man  who  staged  and  directed  our  show  with  such 

inspired  invention  --  Jerome  Robbins."  Then,  as  the  spotlight  found 

, 

the  surprised  dancer-choreographer -director,  Miss  Martin  threw  a 
bouquet  of  red  roses  to  him. 

Mary  Martin  will  bring  "Peter  Pan"  intact  from  the  Broadway 
run  to  PRODUCERS'  SHOWCASE  Monday,  March  7  on  NBC -TV  (7:30-9:30  p.m., 
EST,  in  color  and  black  and  white) .  She  knew  that  no  one  else  but 
Jerry  Robbins  had  to  stage  "Peter  Pan"  for  her,  immediately  after  her 
unforgettable  appearance  on  the  Ford  Fiftieth  Anniversary  TV  Show,  for 
which  Robbins  directed  her  in  the  hilarious  "Fashion  Styles  of  50 

Years"  number.  Working  closely  with  Clark  Jones,  NBC-TV  director  for 

* 

"Peter  Pan,"  Robbins  is  now  busy  tightening  the  production  for  the  TV 
cameras,  with  very  minor  changes. 

(more ) 
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'Peter  Pan' 


No  stranger  to  the  world  of  theatre  is  Jerome  Robbins,  who 
is  currently  represented  on  Broadway  by  "The  Pajama  Game,"  which  he 
co-directed  with  George  Abbott.  He  has  also  choreographed  eight  other 
Broadway  musicals  --  "The  King  and  I,"  "Two's  Company,"  "Call  Me 
Madam,"  "Miss  Liberty,"  "Look  Ma,  I'm  Dancing"  (for  which  he  also 
wrote  the  scenario),  "Billion  Dollar  Baby"  (a  favorite  of  Robbins') 
and  "On  the  Town"  (inspired  by  his  popular  ballet,  "Fancy  Free"). 

The  latter,  with  music  by  Leonard  Bernstein,  was  the 
original  work  that  really  established  Robbins  in  the  dance  world  as  a 
brilliant  new  talent,  when  Ballet  Theatre  produced  it  in  1944,  Jerry 
was  only  25,  but  he  had  been  working  towards  the  moment  of  this 

fulfillment  through  a  long  and  steadfast  climb  that  saw  him  quit  New 

/ 

York  University,  where  he  was  a  chemistry  major,  to  dedicate  himself 
to  a  career  in  showbusiness .  There  followed  salad  days  as  a  dance 
student,  a  whirl  through  the  "borscht  circuit"  where  Danny  Kaye  and 
Imogene  Coca  were  fellow  aspirants,  chorus  jobs  in  four  Broadway 
musicals  and  finally,  in  1940,  the  corps  de  ballet  of  Ballet  Theatre's 
first  season. 

The  powers  eventually  took  notice  of  him.  Agnes  de  Mille 
gave  him  his  first  solo  bit  in  "Three  Virgins  and  a  Devil";  Fokine 
gave  him  a  role  in  "Bluebeard."  He  was  promoted  to  bigger  parts  in 
"Helen  of  Troy,"  "Petrouchka"  (in  which  he  danced  the  title  part), 

"The  Fair  at  Sorochinsk"  and  "Billy  the  Kid."  Since  "Fancy  Free,"  he 
has  devised  more  than  two  dozen  important  ballets,  including  "The  Age 
of  Anxiety,"  "Afternoon  of  a  Faun,"  "Fanfare,"  "The  Cage"  and 
"Interplay,"  He  has  been  associate  artistic  director  of  the  New  York 
City  Ballet  since  1949  and  has  also  danced  in  featured  roles  with  the 

(more) 
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'Peter  Pan' 


company  both  here  and  abroad.  The  brilliant  choreographer  has  also 
made  five  trips  to  Israel  to  coach  the  Inbal  Dance  Group,  Yemenite 
dancers  whose  work  he  admires  greatly. 

Robbins  1  more  recent  achievements  have  been  the  direction  of 
the  world  premiere  of  Aaron  Copland's  new  opera,  "The  Tender  Land," 
as  well  as  assisting  in  staging  George  Ballanchine 1 s  full-length 
"Nutcracker"  ballet.  He  believes  the  current  popularity  of  ballet 
in  this  country  stems  from  American  themes  such  as  those  invented  by 
De  Mille,  Michael  Kidd  and  himself,  and  he  hands  a  red  rose  to  the 
film,  "The  Red  Shoes"  for  popularizing  ballet  by  making  audiences 
familiar  with  life  backstage,  as  well  as  on  it. 

The  future?  The  Metropolitan  Opera  has  been  paging  him  to 
stage  Donizetti's  "Don  Pasquale"  next  season,  and  Hollywood  has 
requested  him  to  duplicate  the  staging  of  the  dances  and  musical 
numbers  for  the  screen  version  of  "The  King  and  I"  for  Yul  Brynner 
and  Deborah  Kerr.  One  of  Broadway's  leading  playwrights  wants 
Robbins  to  direct  his  latest  work.  Meanwhile,  he  continues  to  mull 
ideas  for  his  first  love,  the  dance. 

(NOTE:  Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10 
rating  list,  and  10  have  been  in  the  top  15). 
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A  TV  CONVERSATION  WITH  EAMON  DE  VALERA 

Special  Program  Produced  in  Noted  Statesman's  Office 
In  Dublin  Is  Next  in  'Elder  Wise  Men' 


A  conversation  with  Eamon  De  Valera.,  first  president  and  many 
times  prime  minister  of  the  Republic  of  Ireland ,  will  be  telecast  .oun- 
day,  March  13  (3~3i30  p.m.,  EST),  as  part  of  NBC  Television's  continu¬ 
ing  "elder  wise  men"  series. 

Robert  Graff  produced  the  filmed  program  in  Dublin ,  in  De 
Valera's  office  in  Leinster  House ,  home  of  Ireland's  government.  In 
the  film,  De  Valera  speaks  with  Curtis  Baker  Bradford,  professor  at 
Grinnell  College,  Iowa,  now  visiting  lecturer  in  American  literature  at 
Trinity  College,  Dublin.  Paul  Dickson  was  the  program  director. 

De  Valera,  now  72,  was  born  in  New  York  City  of  a  Spanish 
father  and  an  Irish  mother.  When  he  was  two,  after  his  father's  death, 
he  was  sent  to  Ireland  to  live  in  his  grandmother's  home  in  County 
Limerick.  Soon  after  graduation  from  the  National  University  of 
Ireland  he  began  a  career  as  nationalist  that  was  to  see  him  emerge  as 
a  leading  statesman  of  the  Republic  of  Ireland.  He  is  now  loader  of 

the  Opposition  party. 

The  NBC-TV  "wisdom"  series,  inaugurated  in  May,  1952,  has 
previously  presented  conversations  with  Bertrand  Russell,  Robert  Frost, 
Frank  Lloyd  Wright,  Carl  Sandburg,  Wanda  Landowska,  Alfred  P.  ^lean 
jr, .  Dr.  Louis  Finkelstein,  Edward  Steichen,  Sir  Osbert  Sitwell,  and 

John  Hall  Wheelock. 
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STAN  KENTON,  OUTSTANDING  JAZZ  PERSONALITY, 

TO  BE  SUBJECT  OF  ’BIOGRAPHY  IN  SOUND' 

Frank  Sinatra  to  Be  Narrator;  European  Pickups  Planned 

Stan  Kenton,  one  of  the  most  influential  figures  in  the 
world  of  modern  jazz,  will  be  the  subject  of  the  Sunday,  March  13* 

program  in  NBC  Radio's  BIOGRAPHY  IN  SOUND  series.  (7  to  7:55  P.m., 
EST. ) 

And  Frank  Sinatra,  the  "Voice" -turned-Academy  Award-winning 
actor,  will  narrate  the  Kenton  story. 

It  is  a  story  that  travels  about  the  world  and,  appropriate 
ly  enough,  reports  from  other  parts  of  the  world  will  be  heard  on  the 
program  --  reports  from  England,  Germany  and  France.  European  musi¬ 
cal  authorities  will  tell  of  the  reactions  to  Kenton's  music  in  their 
own  areas.  Controversy  will  emerge  from  the  reports  as  some  praise 
and  others  blast  the  musician  and  his  theories. 

Composer-conductor  Leith  Stevens,  one  of  the  first  leaders 
to  foster  jazz,  will  discuss  Kenton,  as  will  Don  Gillis,  president  of 
the  Symphony  Foundation  of  America  and  former  producer  of  the  NBC 
Symphony  broadcasts. 

Excerpts  from  NBC  "Kenton  Concerts"  will  be  presented. 

A  report  from  Washington  will  tell  of  Kenton’s  proposal  to 
the  State  Department  that  his  orchestra  appear  in  Iron  Curtain 
countries . 
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COLOR  TELEVISION  NEWS 


MARY  MARTIN'S  FLYING  RECORD  FOR  "PETER  PAN"  TELECAST  WINS 
HER  HONORARY  MEMBERSHIP  IN  100,000  MILE  CLUB 

Informed  that  Mary  Martin  will  fly  the  electronic  equivalent 
of  12,231  miles  when  she  performs  in  "Peter  Pan"  for  a  predicted 
audience  of  50,000,000  on  NBC-TV's  PRODUCERS'  SHOWCASE  colorcast 
Monday,  March  7  (7:30-9:30  p.m.,  EST),  United  Air  Lines  has  conferred 
on  her  an  honorary  membership  in  its  100,000  Mile  Club. 

Miss  Martin  flies  three -eights  of  a  mile  in  each  performance 
of  the  James  M.  Barrie  classic.  Her  audience  on  Broadway  amounted  to 
1,500  per  show.  The  mathematical  projection  for  an  audience  of 
50,000,000  amounts  to  the  equivalent  of  12,231  miles  of  flying. 

The  plaque  which  Miss  Martin  will  receive  from  United  Air 
Lines  will  be  "in  appreciation  of  your  valuable  contribution  to  air 
transport  progress." 

The  100,000  Mile  Club,  founded  in  1939,  now  has  30,516 
members.  Miss  Martin  is  the  first  person  to  gain  membership  on  an 
honorary  basis. 
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RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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NBC'S  ROBERT  W,  SARNOFF  OUTLINES  NEW  NATIONAL  RADIO  PROGRAM  SERVICE 
THAT  ADAPTS  MEDIUM'S  "GREAT  POWERS  TO  MEET  ITS  NEW  REQUIREMENTS " 

Network's  Executive  Vice  President  Tells  Minneapolis  Sales  Group 
Details  of  Plans  Advocated  by  "Let ' s -Do-Something"  School 

MINNEAPOLIS,  Minn.,  March  3  --  A  new  national  radio  pro¬ 
gramming  service  that  properly  adapts  network  radio  to  the  age  of 
television  is  being  developed  by  the  National  Broadcasting  Company, 
Robert  W.  Sarnoff,  Executive  Vice  President  of  NEC,  said  here  today. 

Mr.  Sarnoff  told  the  Minneapolis  Sales  Executive  Club  that 
NBC  is  exploring  a  special  new  weekend  radio  network  service  -- 
"exciting  to  the  audience  and  effective  for  the  advertiser." 

"What  we  have  in  mind, "  he  said,  "is  a  continuing  flow  of 
radio  entertainment  and  information  beginning  early  Saturday  morning 
and  running  around  the  clock  until  late  Sunday  night.  It  will  be  a 
service  that  for  the  first  time  wipes  away  the  artificial  barrier 
between  radio  and  television,  and  brings  the  radio  listener  exposure 
to  the  great  television  stars.  It  will  tell  the  news  when  it  happens 
anywhere  in  the  world,  from  Moscow  to  Minneapolis;  it  will  present 

(more ) 
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2  -  Robert  W,  Sarnoff 


live  reports  from  backstage  Broadway,  and  famous  figures  from  all 
fields  of  endeavor;  it  will  include  comedy,  drama  and  sports." 

This  transition  to  a  new  radio  network  form  is  the  "logical 
extension"  of  programming  and  sales  patterns  already  pioneered  by 
NBC,  Mr.  Sarnoff  pointed  out. 

As  examples  of  the  rebuilding  of  the  NBC  Radio  service  that 
already  has  taken  shape  in  other  directions,  he  cited  programs  like 
"Conversation,"  informal  discussions  with  leaders  in  the  arts  and 
sciences;  "Biographies  in  Sound,"  hour-long  profiles  of  persons  the 
stature  of  Winston  Churchill,  Ernest  Hemingway  and  Gertrude  Lawrence; 
NBC's  concentration  on  news  analysis  in  depth,  and  the  radio  network's 
plans  for  a  talent  workshop. 

Mr.  Sarnoff  called  the  entire  project  a  plan  for  "adapting 
network  radio's  great  powers  to  meet  its  new  requirements,  and 
added ; 

"It  is  intended  to  perpetuate  radio  as  a  national  communica¬ 
tions  service,  and  as  an  efficient,  flexible  advertising  instrument 
for  American  business.  If  it  is  successful  --  and  I  am  confident  it 
will  be  --  the  depressing  downward  trend  of  network  radio  revenue 
should  be  arrested. 

"And  with  increased  revenue,  network  radio  can  improve  and 
expand  its  program  service.  This  is  the  promise  that  the  future 
holds  --  not  only  for  us  but  for  all  networks  who  realize  that  to 

change  is  to  survive." 

The  NBC  executive  noted  that  many  individual  radio  station:; 
offer  blocks  of  programs  built  around  local  personalities  and  loc&l 
services,  and  that  these  programs  attract  large  audiences. 

(more) 
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3  -  Robert  W.  Sarnoff 


"But  the  sort  of  service  we  are  developing  at  NBC  will  be 
quite  different,"  he  emphasized. 

"Only  a  national  network  with  a  world-wide  news  organization, 
access  to  national  personalities,  and  with  entertainment  resources 
among  the  greatest  in  the  world,  could  undertake  it  --  only  through  a 
network’s  full  communications  and  entertainment  resources  will  it  be 
possible . 

"And  an  added  attraction,  I  think,  is  that  it  will  always 
be  there,  around  the  clock,  available  to  anyone,  wherever  he  might 
be,  by  flicking  the  switch  on  his  set." 

Acknowledging  that  radio  has  been  hard  hit  in  the  past 
i  decade  by  the  "massive  impact  of  television  on  audiences  and 

advertisers,"  Mr.  Sarnoff  said  that  the  attitudes  about  the  future 
of  radio  in  the  television  age  break  down  into  three  schools  of 
thought. 

First,  he  said,  is  the  "ostrich  school,"  consisting  of  those 
who  insist  all  is  well  with  radio,  that  the  networks  should  keep  on 
with  business  as  usual,  as  if  television  did  not  exist. 

Second, is  the  "pall-bearer  school,"  consisting  of  those  who 
have  given  up  on  radio  and  are  more  concerned  with  burying  the  medium 
than  with  its  living  future. 

"Third,"  Mr,  Sarnoff  said,  "there's  the  let ' s-do-something 
school.  This  school  frankly  acknowledges  that  network  radio  has  some 
real  ailments  --  but  it  maintains  that  the  body  is  basically  sound  and 
can  be  restored  to  healthy  and  useful  activity  by  new  bedside 
techniques . " 

A  charter  member  of  this  third  school,  he  said,  is 

(more ) 
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4  -  Robert  W.  Sarnoff 


Brig.  Gen.  David  Sarnoff,  Chairman  of  the  Boards  of  the  Radio 

# 

Corporation  of  America  and  NBC,  who,  since  early  1953*  repeatedly  has 
served  clear  warning  that  the  networks  and  affiliated  stations  must 
face  up  to  their  growing  economic  problems. 

"Pat  Weaver,  our  President,  is  enrolled  in  the  same  school," 
Mr.  Sarnoff  said.  "So  am  I.  And  so  is  the  entire  NBC  organization." 

NBC’s  determination  to  "do-something"  about  network  radio 
is  based  on  a  conviction  that  radio  has  certain  unique  values  as  a 
communications  and  advertising  medium,  Mr.  Sarnoff  explained. 

For  the  public,  he  said,  radio  is  a  medium  of  convenience, 
offering  information  and  entertainment  and  a  variety  of  specialized 
services  not  readily  available  through  any  other  medium. 

To  the  advertiser,  network  radio  offers  the  twin  qualities 
of  selling  impact  and  low  cost,  plus  the  advantage  of  being  the  ideal 
running  mate  for  network  television. 

"I  think  you  will  agree  that  with  these  special  values,  radio 
has  something  really  important  to  offer  the  public  and  advertiser," 

Mr.  Sarnoff  said.  "The  problem,  then,  is  one  of  adaptation  — 
modernizing  the  operation  so  that  the  built-in  values  can  go  to  work." 

The  NBC  executive  listed  two  related  aspects  to  this  task 
of  adaptation: 

1- -The  radio  networks  must  provide  the  sort  of  radio 
service  the  public  wants  and  can’t  get  from  any  other  source. 

2 —  The  networks  must  make  the  nationwide  audience 
available  to  all  national  advertisers  --  big  and  little  -- 
through  sales  plans  flexible  enough  to  meet  each  advertiser’s 
particular  marketing  needs. 


(more ) 
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5  -  Robert  W,  Sarnoff 


"At  NBC,  we  have  already  laid  the  base  for  this  range  of 
advertising  operations,  and  for  the  programming  that  goes  with  it," 
Mr,  Sarnoff  said,  "We  have  started  to  program  large  uninterrupted 
blocks  of  time  with  new  services  that  will  bring  more  listeners  -- 
and  new  listeners  --  to  the  NBC  stations.  No  single  advertiser 
could  support  such  a  program  by  himself.  But  it  can  be  supported 
by  a  number  of  advertisers,  each  buying  the  amount  and  type  of 
advertising  space  he  needs. 

"With  these  realistic  advertising  opportunities  opening 
up,  agencies  and  advertisers  are  beginning  to  give  sober  second 
thought  to  the  continuing  values  of  network  radio.  They're  getting 
back  to  the  businesslike  basis  of  comparing  radio  today  with  other 
media  they  can  buy  today  --  instead  of  comparing  radio  with  what 
it  was  ten  years  ago.  And  we're  beginning  to  see  the  results.  In 
1954,  48  different  advertisers  signed  for  new  business  on  the  NBC 
Radio  Network  --  and  about  half  of  them  invested  in  the  new 
advertising  operations  described." 

Mr.  Sarnoff  spoke  at  a  luncheon  meeting  of  the  Minneapolis 
Sales  Executive  Club,  held  at  the  Curtis  Hotel. 


NBC -New  York,  3/3/55 
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TV  GOES  TO  THE  CIRCUS  | 

JC, _ _  V 

<v  “<<■ 

Full-Hour  'Dress  Rehearsal'  to  Offer  First  Nationwide 
Telecast  of  'Greatest  Show  on  Earth* 

With  Thrills  And  Exciting  Tour 

The  famous  Ringling  Bros,  and  Barnum  &  Bailey  Circus  will 
be  given  a  national  "dress  rehearsal"  when  highlights  of  John  Ringling 
North's  production  of  "The  Greatest  Show  on  Earth"  are  presented  on 
NBC -TV  Tuesday,  March  29  (8  to  9  p.m.,  EST). 

The  full-hour  show  of  circus  thrills  will  be  sponsored  by 

the  General  Foods  Corp,  Benton  and  Bowles,  Inc.,  is  the  agency. 

(more ) 

'HAPPY  DUST' 

"Happy  thoughts ., .and  faith... and  trust,., and 
a  liberal  sprinkling  of  happy  dust"  will  be  very 
much  in  evidence  when  Mary  Martin,  Cyril  Ritchard  and 
the  entire  cast  of  the  Broadway  smash  musical,  "Peter 
Pan,"  are  seen  in  Barrie's  fantasy  on  PRODUCERS’  SHOW- 
CASE  Monday,  March  7  (NBC-TV,  7:30-9:30  p.m.,  EST). 

"Peter  Pan"  will  be  presented  on  Broadway,  The  tele¬ 
cast  will  be  in  color  and  in  black  and  white. 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  ~  'The  Greatest  Show  on  Earth  * 


The  program  will  originate  in  New  York's  Madison  Square 
Garden,  where  "The  Greatest  Show  on  Earth"  starts  its  1955  season 
March  30.  The  special  telecast  will  mark  the  first  time  this  color¬ 
ful  and  exciting  show  has  been  presented  for  a  nationwide  TV 
audience. 

A  schedule  of  attractions  from  "The  Greatest  Show  on  Earth" 
is  being  arranged  for  an  amazing  and  entertaining  hour  of  television. 
Plans  call  for  the  use  of  10  TV  cameras  which  will  bring  viewers  to 
a  cage  of  roaring  lions,  into  the  main  arena  among  the  tumbling 
clowns,  and  on  an  informative  "behind-the-scenes"  tour  to  see  and 
hear  the  greatest  names  in  the  circus  world  in  intimate  closeups, 

NBC  producer-director  Alan  Handley  will  produce  "The 
Greatest  Show  on  Earth."  All  details  for  the  planning  of  the  giant¬ 
sized  operation  are  under  special  direction  of  John  Ringling  North, 
president  of  Ringling  Bros,  and  Barnum  &  Bailey  Circus. 


NBC-New  York,  3/3/55 
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M  DIP  color  television  presents 

■■■  A  MAX  LIEBMAN  PRODUCTION 


DANCERS  BAMBI  LINN  AND  ROD  ALEXANDER  TO  ENTERTAIN  KNIGHTS  AND  LADIES 
AT  CAMELOT  --  DURING  THE  SPECTACULAR,  'A  CONNECTICUT  YANKEE,' 
SATURDAY,  MARCH  12  (9-10:30  P.M.,  EST) 


Entertaining  the  knights  and  ladies  of  King  Arthur's  court 
might  be  an  awesome  assignment  for  some  people,  but  it's  all  in  a 
day's  work  for  Bambi  Linn  and  Rod  Alexander! 

The  talented  dancers  will  entertain  the  folk  of  Camelot 
during  the  Saturday,  March  12  NBC -TV  Spectacular,  A  CONNECTICUT 
YANKEE,  to  be  telecast  in  color  and  black  and  white  (9  to  10:30  p.m., 
EST).  Their  stint  for  King  Arthur  is  one  of  a  series  of  enchanting 
dances  which  they  have  performed  in  the  NBC  Spectaculars,  ranging 
from  their  poignant  dance  of  the  puppets  in  "Naughty  Marietta"  to  the 
tempetuous  Spanish  number  they  did  in  "Babes  in  Toyland." 

The  former  shipyard  welder.  Rod  Alexander,  is  one  of 
television's  foremost  dancers,  and  one  of  its  brightest  young  hopes  as 
a  choreographer.  Doubling  in  brass  on  Max  Liebman's  Spectaculars, 

Rod  not  only  dances  with  Bambi  but  stages  and  choreographs  all  the 
musical  numbers  on  the  color  extravaganzas.  Waltzes,  mambos,  minuets 
and  low-down  boogie  numbers  are  all  within  the  scope  of  Rod's 
versatility.  He  asks  no  more  of  the  dancers  he  trains  than  he  is 
willing  to  do  himself.  As  the  aching,  muscle-sore  dancers  testify, 

"Rod  is  so  terrifically  strong  himself  that  he  thinks  up  the  most 

- 

(more ) 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Linn-Alexander 


difficult  things  in  the  world  to  do.  And  somehow,  we  end  up  DOING 
them! " 

In  his  high-school  years.  Rod  devoted  himself  to  tennis  and 
basketball.  He  had  nothing  to  do  with  music,  drama  or  the  dance  until 
he  was  graduated  from  John  Marshall  High  School  in  his  native  Los 
Angeles.  While  working  as  a  welder  in  a  Los  Angeles  shipyard  —  soon 
after  Pearl  Harbor  --  Rod  saved  his  money  and  decided  to  take  a  few 
dancing  lessons.  A  few  months  later  he  heard  that  Jack  Cole, 
choreographer  at  Columbia  Studios,  was  auditioning  dancers.  Merely 
for  experience,  Rod  decided  to  take  the  audition.  He  was  completely 
flabbergasted  to  discover  that  since  Cole  was  looking  for  young 
dancers  with  more  native  ability  than  formal  training,  he  had  been 
hired. 

For  three  years,  Rod  worked  in  Cole's  company  at  Columbia, 
learning  every  possible  type  of  dancing  which  could  be  used  in  a 
movie  musical.  At  that  time  he  had  an  opportunity  to  come  East  to 
appear  as  Valerie  Bettis'  partner  in  the  Broadway  musical,  "Inside 
U.S.A."  Next  he  danced  in  the  successful  revue,  "Lend  an  Ear,"  and 
subsequently  went  into  "It's  Great  to  Be  Alive,"  as  leading  male 
dancer  --  opposite  Bambi  Linn. 

So  successful  were  they  as  partners,  that  they  formed  a 
nightclub  act  which  played  the  Persian  Room  of  the  Hotel  Plaza  in  New 
York,  the  Coconut  Grove  in  Los  Angeles,  the  Desert  Inn,  Las  Vegas  and 
dozens  of  other  top  nightclubs  in  the  country.  Rod  and  Bambi 's  chief 
fame,  however,  came  in  1952  when  they  were  chosen  as  featured  dancers 
on  NBC-TV's  "Your  Show  of  Shows." 


(more ) 
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3  -  Linn-Alexander 


When  you  speak  of  "a  blonde  from  Brooklyn,"  a  tiny,  ethereal 
blonde  like  Bambi  Linn  is  hardly  what  comes  to  mind.  However,  Bambi 
Linn  is  definitely  from  Brooklyn  and  millions  of  television  viewers 
can  testify  that  she  is  "the  ethereal  type."  They  remember  her  as  the 
lovely  little  dancer  in  "The  Dance  of  the  Bridesmaids"  during  Max 
Liebman's  Spectacular,  "Lady  in  the  Dark,"  or  the  lovelorn  lady 
mourning  Johnny  Guitar  in  "Big  Time." 

Bambi  would  never  have  become  a  professional  dancer  if  her 
mother  had  not  been  fond  of  perusing  dance  magazines.  Like  most  little 
girls,  Bambi  took  dancing  lessons.  Mrs.  Linnemeier,  however,  was  sure 
that  "over  in  New  York"  (which  is  what  they  say  in  Brooklyn)  there 
must  be  a  teacher  who  could  show  her  child  with  the  corn-silk  hair  how 
to  become  a  really  fine  dancer.  She  saw  a  name  in  an  advertisement  for 
a  Manhattan  dancing  school  and  took  the  child  to  see  the  teacher. 
Fortunately,  she  chose  a  very  good  one,  and  in  a  few  years  the 
promising  little  girl  was  offered  a  dancing  part  in  "Oklahoma"  by 
Agnes  de  Mille.  She  finished  her  education  in  Professional  Children's 
School  in  New  York. 

After  "Oklahoma,"  Bambi' s  first  important  role  was  in 
"Carousel,"  as  the  daughter  of  Billy  Bigelow.  In  this  role  she  scored 
a  vast  success  in  London.  She  won  even  greater  applause  in  the  title 
role  of  Eva  Le  Gallienne's  Broadway  production  of  "Alice  in 
Wonderland,"  and  in  the  musical  comedy  revival  of  "Sally"  with  the 
late  Willie  Howard. 

Bambi  met  and  married  Rod  Alexander  during  the  run  of  the 
musical,  "It's  Great  to  Be  Alive."  The  two  showed  up  for  their 
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wedding  one  day  early  --  and  had  to  return  the  following  day.  The 
wedding  bouquet ,  after  being  in  the  refrigerator  for  the  night,  was  a 
bit  wilted,  but  the  guests  all  showed  up  on  the  correct  date,  much  to 
the  relief  of  the  absent-minded  bridal  couple.  In  April,  they  will 
celebrate  their  fifth  anniversary. 

In  September,  1955  Rod  Alexander  entered  a  new  phase  of  his 
career  when  he  was  named  choreographer  for  the  Max  Liebman 
Spectaculars.  Although  he  still  dances  in  most  of  the  productions. 
Rod's  major  interest  is  in  devising  new  dance  numbers  for  the 
Spectaculars . 

Bambi  was  granted  a  leave  of  absence  in  the  Fall  to  go  to 
Hollywood  for  the  motion  picture  version  of  "Oklahoma."  On  her 
return  she  resumed  her  work  with  the  Spectaculars. 

The  Alexanders  own  a  home  in  Connecticut  to  which  they 
commute  on  weekends,  but  their  working  week  is  spent  in  a  New  York 
apartment,  near  the  studios  on  West  56th  Street. 

- o - 
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GENE  RAYBURN  AND  SKITCH  HENDERSON  TO  PINCH-HIT  FOR  STEVE  ALLEN 
ON  'TONIGHT'  TELECASTS  WHILE  EMCEE  IS  ON  WEST  COAST 

Gene  Rayburn  and  Skitch  Henderson  will  pinch-hit  for  Steve 
Allen  on  NBC -TV's  TONIGHT  program,  while  Allen  is  in  Hollywood  for  the 
Emmy  award  telecast.  The  "Emmy"  show  will  be  seen  Monday  night , 
M^ch_7  in  the  "Tonight"  time  spot  (11:30  p.m.-l  a.m.,  EST) .  Allen 
will  remain  on  the  West  Coast  for  two  days  after  the  special  program, 
with  Rayburn  and  Henderson  in  charge  Tuesday  night,  March  8  and 
Wednesday  night,  March  9. 

The  Tonight"  format  will  remain  unchanged,  featuring  the 
tops  in  jazz,  variety  and  name  guests.  Special  guest  on  Tuesday 
night  will  be  Mr.  Kiko,  tambourine  dancer,  making  his  first  TV 

i 

appearance  in  this  country  after  a  showbusiness  career  in  Rio  De 
Janeiro.  Comedian  Morey  Amsterdam  will  appear  on  Wednesday  night,  as 

will  jazz  trumpeter  Chet  Baker. 

. 

Steve  Allen  will  be  back  in  New  York  to  take  up  his  regular 
Tonight  chore  effective  with  the  Thursday  night,  March  10,  edition 
of  the  Monday  through  Friday  late  night  program. 

- o - 

MORE  THAN  HALF  MILLION  RESPOND  TO  DINAH  SHORE  CONTEST 

Dinah  Shore  drew  one  of  the  highest  mail  returns  in  the 
history  of  TV  contests  with  only  two  30 -second  announcements  on  THE 
DINAH  SHORE  SHOW  on  NBC -TV  last  Tuesday  and  Thursday.  A  total  of 
500,000  cards  reached  the  NBC  Hollywood  studios  within  three  days  and 
more  mail  sacks  are  arriving  every  day. 

In  a  special  kiddie  car  promotion  for  Chevrolet,  the  program's 
sponsor,  Dinah  asked  viewers  to  send  in  a  card  containing  their  name 
and  address  and  the  name  of  a  child.  On  the  air  Thursday,  March  3, 

(7:30  p.m,,  EST)  Dinah  will  pick  the  names  of  five  lucky  children  and 
the  winners  will  receive  a  miniature  battery-driven  convertible  car 

and hd rive  ^  1955  Bel  Alr  m0del  in  Which  they  can  actuallY  sit 

. 0 -  NBC -New  York, 3/3/55 
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CREDITS  FOR  NBC-TV  COVERAGE  OF  SEVENTH  ANNUAL  'EMMY '  AWARD  DINNER 


DATE  AND  TIME: 

Monday  night,  March  7,  1955, 

11:30  p.m.  -  1  a.m.,  EST,  on 

NBC-TV  network. 

MASTER  OF  CEREMONIES: 

Steve  Allen  (in  Hollywood)  and  Dave 
Garroway  (in  New  York). 

AWARD  ’PRESENTERS*: 

(in  order)  Jimmy  Durance,  George 
Burns,  Danny  Thomas,  Jack  Benny, 
Ralph  Edwards,  Dr.  Frank  C.  Baxter 
and  Dave  Garroway. 

FORMAT : 

Coverage  of  activity  at  Moulin  Rouge 
in  Hollywood  and  Nino's  Larue  in 
New  York,  featuring  arrival  of 
nominees  and  presentation  of  "Emmy 
honors  awarded  by  Academy  of 
Television  Arts  and  Sciences. 

PRODUCED  BY: 

William  Kay den 

DIRECTOR: 

William  Bennington 

ASSOCIATE  DIRECTOR: 

Fred  Rheinstein 

NEW  YORK  DIRECTOR: 

Hudson  Faussett 

WRITTEN  BY: 

Charles  Isaacs  and  Glenn  Wheaton 

MUSICAL  DIRECTOR: 

Gordon  Jenkins 

TECHNICAL  DIRECTOR: 

Joe  Conn 

ORIGINATION: 

Frank  Sennes’  Moulin  Rouge,  Holly¬ 
wood;  with  cut-ins  from  Nino's 

Larue  in  New  York. 

— o - 
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NBC -TV  2-COAST  'EMMY’  AWARD  CEREMONIES  TO  INCLUDE  STARS 
IN  BOTH  ‘PRESENTING’  AND  ’RECEIVING*  ROLES 

A  50-Girl  Production  Number  Is  Also  on  the  Agenda 

The  "Emmy"  awards  ceremony  being  telecast  by  NBC-TV  on 
Monday  night,  March  7  will  really  be  a  "double-header"  TV  attraction. 
Not  only  will  the  Hollywood  and  New  York  originated  show  feature  more 
top  TV  names  than  ever  before  seen  on  one  production,  but  it  will 
also  be  a  lavish,  fast-paced  "musical"  for  part  of  it’s  hour-and-a- 
half  on  the  network  (11:30  p.m.-l  a.m.,  EST). 

Steve  Allen,  presiding  as  emcee  in  Prank  Sennes’  Moulin 
Rouge  nightclub  in  Hollywood,  will  also  introduce  a  huge  production 
number,  titled  "C’Est  Paris"  featuring  the  club's  headliners  and  50 
beautiful  showgirls. 

The  complete  "Emmy"  program  will  open  with  filmed  highlights 
of  national  events  which  have  been  covered  by  TV.  These  will  include 
an  atomic  blast,  the  dethroning  of  Joe  Louis,  the  Kentucky  Derby, 
the  World  Series  and  Republican-Democratic  conventions. 

Exterior  and  interior  shots  of  the  two  origination  points  -- 
the  Moulin  Rouge  and  New  York  Nino’s  Larue  (with  emcee  Dave  Garroway 
at  the  latter)  --  will  be  made  during  the  award  ceremonies.  Trans¬ 
continental  TV  switches  will  be  in  order  throughout  the  program  as  a 
winner  is  named. 

Don  DeFore,  President  of  the  Academy  of  Television  Arts  and 
Sciences,  will  make  the  dedicatory  speech  and  then  introduce  Steve 
Allen.  The  latter  will  set  the  stage  in  his  own  inimitable  style  and 
then  introduce  the  first  of  the  stars  to  present  awards  --  Jimmy 

(more ) 
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2  -  ’Emmy*  Award  Ceremony 

Durante.  Each  "presenter"  will  name  winners  in  four  categories,  and 
Jimmy  will  proffer  the  coveted  statuettes  for  "Most  Outstanding  New 
Personality,"  "Best  Cultural,  Religious  or  Educational  Program," 

"Best  Sports  Program"  and  "Best  Children’s  Program." 

Following  Durante ’s  presentations,  the  huge  Moulin  Rouge 
stage  will  revolve  and  "C’Est  Paris"  will  be  presented.  After  the 
number,  another  revolution  of  the  stage  will  reveal  Steve  Allen,  who 
will  then  introduce  George  Burns  with  four  more  "Emmy"  winners  -- 
for  "Best  Daytime  Program,"  "Best  Western  or  Adventure  Series,"  "Best 
News  Reporter  or  News  Commentator,"  and  "Best  Audience  Guest  Participa¬ 
tion  or  Panel  Program." 

Danny  Thomas  follows  as  third  "presenter"  --  offering  the 
awards  for  "Best  Actor  in  a  Single  Performance,"  "Best  Actress  in  a 
Single  Performance,"  "Best  Male  Singer"  and  "Best  Female  Singer." 

The  Moulin  Rouge  dancers  will  then  be  seen  in  another  pro- 
duction  number,  "Leo  Sauvages,"  featuring  the  Werner  Twins.  Steve 
will  then  introduce  Jack  Benny,  who  will  award  the  honors  to  "Best 

Supporting  Actor  in  a  Regular  Series,"  "Best  Supporting  Actress  in  a 
Regular  Series,"  "Best  Actor  in  a  Regular  Series"  and  "Best  Actress 
in  a  Regular  Series," 

Ralph  Edwards  will  present  awards  to  the  "Best  Mystery 
or  Intrigue  Series,"  "Best  Variety  Series  Including  Musical  Varieties," 
"Best  Situation  Comedy  Series"  and  "Best  Dramatic  Series." 

Dr,  Frank  C,  Baxter,  co-chairman  of  the  Awards  Committee 
will  make  the  award  for  "Best  Individual  Program  of  the  Year." 

In  all  cases  where  a  winner  is  attending  the  simultaneous 
ceremony  at  Larue  in  New  York,  Dave  Garroway  will  make  the  presenta¬ 
tion  during  a  TV  pickup  from  that  noted  nightclub. 


NBC -New  York,  3/3/55 
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A  SERVICE  O  I*" 


March  4,  1955 


LONG  ISLAND  UNIVERSITY'S  GEORGE  POLK  MEMORIAL  AWARD 

GIVEN  TO  NBC  FOR  "THREE,  TWO,  ONE.  .  .ZERO"  PROGRAM 

* -*  *  *  -  « 

The  National  Broadcasting  Company  has  received  a  1954 
George  Polk  Memorial  Award  for  THREE,  TWO,  ONE.  .  .ZERO,  the  NBC-TV 
documentary  on  the  development  of  atomic  energy. 

"Three,  Two,  One,  .  .Zero,"  presented  by  NBC's  Public 
Affairs  Department,  Sept.  13,  1954,  depicted  the  history  of  the 
development  of  nuclear  energy  --  from  the  first  mention  of  the  atom  in 
ancient  Greece,  through  the  atomic  explosions  during  and  after  World 
War  II,  to  an  experimental  reactor  producing  the  first  nuclear  power 
for  peaceful  uses. 

The  documentary  was  produced  and  co-authored  by  Henry 
Salomon,  chief  of  the  Television  Documentary  Unit  of  NBC.  Collaborat¬ 
ing  with  Mr.  Salomon  as  writer  was  Richard  Hanser.  Editor  of  the 
documentary  was  Isaac  Kleinerman,  and  the  original  orchestral  score 
was  by  Robert  Russell  Bennett. 

Commenting  on  the  purpose  of  the  documentary,  Mr.  Salomon 
has  said:  "It  was  necessary,  right  and  inevitable  that  television, 
the  one  instrument  of  communication  which  reaches  a  mass  audience, 

(more ) 
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should  come  to  grips  with  atomic  energy,  the  one  problem  that  affects 
all  people,  indiscriminately,  everywhere.  And  television  is  the  only 
possible  way  of  communicating  the  whole  meaning  of  atomic  energy  in 
emotional  and  human  terms  to  as  many  people  as  atomic  energy  affects.'* 
NBC  was  one  of  13  winners  of  the  George  Polk  Memorial  Awards 
which  are  presented  annually  by  Long  Island  University  for  "dis¬ 
tinguished  achievements  in  journalism." 

The  awards  were  announced  Wednesday,  March  2  by  Admiral 
Richard  L.  Conolly  (Ret.),  L.I.U.  President.  They  will  be  presented 
formally  at  the  annual  George  Polk  Memorial  Luncheon  on  April  7. 

The  winners  were  designated  in  the  eighth  annual  balloting 
by  faculty  members  of  the  L.I.U.  Department  of  Journalism,  which  is 
headed  by  Professor  Theodore  E.  Kruglak. 

The  awards  were  established  in  commemoration  of  George 
Polk,  the  American  correspondent  who  was  killed  in  Greece  in  1943. 


NBC -New  York,  3/4/55 
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CREDITS,  SCENE  SYNOPSIS  AND  MUSICAL  NUMBERS  IN 
'A  CONNECTICUT  YANKEE'  COLORCAST  ON  NBC 


% 


SATURDAY,  MARCH  12,  9-10:30  P.M.,  EST 


CHARACTERS 
PRESENT  DAY 
Martin  Barrett . . 

Alice . 

Dr.  Merlin . 

Fay  Arthur. ...... 

Phillip  Kay . 

Arthur  K.  Arthur 


CAST  FOR  "CONNECTICUT  YANKEE" 

AT  COURT 

. Martin  Barrett . 

. Sandy . 

. Merlin . 

. Morgan  Le  Fay . 

. Sir  Kay . 

. King  Arthur . 


STAFF  FOR  "A  CONNECTICUT  YANKEE" 


PLAYED  BY 

.Eddie  Albert 
Janet  Blair 
Leonard  Elliott 
Gale  Sherwood 
John  Conte 
Boris  Karloff 


Producer -Direct or: 


Max  Liebman 


Associate  producer-director: 


Bill  Hobin 


Music  by: 


Richard  Rodgers -Lorenz  Hart 


Book  by:  Herbert  Fields 

Television  adaptation  written  by:  William  Friedbert, 

Neal  Simon,  Will  Glickman 
and  A1  Schwartz 


(more) 
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'A  Connecticut  Yankee' 


Dances  and  musical  numbers  staged  by: 
Musical  conductor: 

Musical  adaptation: 

Arrangements : 

Choral  director: 

Settings  and  art  direction: 

Costumes: 

Production  stage  manager: 

Technical  director: 

Lighting: 

Audio: 

Assistant  to  Producer: 

Supervisor  for  NBC: 


SYNOPSIS  OP  SCENES 
ACT  I 


Scene 

1. 

Banquet  Hall  (Hartford,  Conn.) 

Scene 

2. 

Road  to  Camelot 

Scene 

3. 

Banquet  Hall  in  King  Arthur's  Castle 

Scene 

4. 

Courtyard  of  the  Castle 

ACT  II 

Scene 

1. 

Factory  exterior 

Scene 

2. 

Courtyard  of  "Gleamo"  Factory 

Scene 

3. 

Interior  of  Gleamo  Factory,  at  Switchboard 

Scene 

4. 

Martin's  office  in  Gleamo  Factory 

Scene 

5. 

Switchboard 

Scene 

6 . 

Factory  Courtyard 

Rod  Alexander 

Charles  Sanford 

Clay  Warnick,  Mel  Pahl 

Irwin  Kostal 

Clay  Warnick 

Frederick  Fox 

Paul  du  Pont 

Sterling  Mace 

Heino  Ripp 

Fred  McKinnon 

Fred  Christie 

Max  Siegel 

Hal  Janis 


(more ) 
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3  -  'A  Connecticut  Yankee ' 


ACT  III 

Scene  1.  Road  to  Morgan  Le  Fay's  Castle 
Scene  2.  Interior  of  Morgan  Le  Fay's  Castle 
Scene  3.  Banquet  Hall  in  Hartford 


MUSICAL  NUMBERS  FOR  "CONNECTICUT  YANKEE" 

ACT  I 

Scene  1: 

"Jolly  Good  Fellow"  (Sung  by  all) 

"This  is  My  Night  to  Howl"  --  Fay,  Martin,  Ensemble 
"My  Heart  Stood  Still"  --  Martin,  Alice 

Scene  2: 

"Thou  Swell"  --  Martin,  Sandy 

Scene  3: 

"Knight's  Refrain"  --  King  Arthur  and  men 
"To  Keep  My  Love  Alive"  --  Morgan  Le  Fay 
"My  Heart  Stood  Still"  --  Martin,  Sandy 

Scene  4: 

"Ibbidi-Bibbidi  Sun"  --  Martin 

"Rise  and  Shine"  and  "Thou  Swell"  —  Ensemble 

ACT  II 

Scene  1: 

(no  music) 

Scene  2: 

"Lunchtime  Follies"  --  solo  by  Sir  Kay 
"On  a  Desert  Isle  With  Thee" 

Scene  3: 

(no  music) 

Scene  4: 

"Can't  You  Do  a  Friend  a  Favor" 

Scene  5: 

(no  music) 

Scene  6: 

"I  Feel  at  Home  With  You"  --  sung  by  Sir  Kay  and  Girls 

ACT  III 

Scene  1: 

"You  Always  Love  the  Same  Girl"  --  sung  by  King  Arthur 

and  Martin 

Scene  2: 

"Camelot  Samba"  --  production  number  with  solo  dance  by 

Bambi  Linn  and  Rod  Alexander 

Scene  3*. 

"My  Heart  Stood  Still"  --  Martin  and  Alice 
(Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10  rating 

list  and  10  have  been  in  the  top  15.  "A  Connecticut  Yankee"  will  be 
done  in  both  live  compatible  color  and  high  quality  black  and  white). 


o 
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FOUR  NBC  RADIO  SHOWS  RENEWED  FOR  1955-56 

Bell  System's  "Telephone  Hour"  and  Miles  Laboratories'  3  Series 
("News  of  Worldj'  "Break  the  Bank,"  "Just  Plain  Bill")  Continued 

- -  *  * - - * 

Four  NBC  Radio  Network  programs  have  been  renewed  for  the 
1955-56  season  effective  this  month,  it  was  announced  by  Fred  Horton, 

director  of  sales  for  the  NBC  Radio  Network. 

The  renewals  were  made  by  the  Bell  Telephone  System,  Inc . , 
for  THE  TELEPHONE  HOUR,  and  by  Miles  Laboratories,  Inc.,  for  NEWS  OF 
THE  WORLD,  BREAK  THE  BANK  and  JUST  PLAIN  BILL.  The  agency  for  Bell 
is  N.W.  Ayer  &  Son,  Inc.,  and  Geoffrey  Wade  Advertising  in  Chicago 

handled  the  renewals  for  Miles  Laboratories . 

"The  Telephone  Hour,"  is  heard  each  Monday  from  9 -9s 30  p.m., 
EST,  and  will  celebrate  its  15th  anniversary  this  year.  It  has  pre¬ 
sented  each  week  the  world's  most  distinguished  instrumental  and  vocal 
stars.  Donald  Voorhees,  the  musical  director  of  the  program  has 
filled  that  post  since  the  show's  inception  in  1940. 

"News  of  the  World,"  top  rated  multi-weekly  evening  radio 
news  program  is  now  heard  in  1,880,000  homes  according  to  the  latest 
Nielsen  reports  and  Is  presented  Monday  through  Friday  from  7*30- 
7:45  p.m.,  EST,  It  has  been  one  of  the  top-rated  news  shows  almost 

(more ) 
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2  -  Pour  NBC  Radio  Shows  Renewed 


since  its  inception  in  1941.  It  features  Morgan  Beatty  and  presents 
noted  foreign  correspondents . 

"Break  the  Bank"  is  an  audience  participation  program  which 
started  as  a  radio  series  in  1946  and  over  the  years  has  developed  into 
one  of  the  most  popular  quiz  shows  on  radio.  Bud  Collyer,  personable 
and  quick -thinking  emcee,  is  quizmaster.  It  is  heard  Monday  through 
Friday,  10:45-11  a.m.,  EST. 

"Just  Plain  Bill"  is  a  famous  daytime  serial  which  has  been 
on  the  air  since  Sept.  19,  1932.  It  is  currently  heard  Monday  through 
Friday  from  5-5:15  p.m.,  EST  and  tells  the  story  of  a  friendly, 
unselfish  barber.  Bill  Davidson,  whose  common  sense  advice  is  valued 
by  the  community.  It  stars  Arthur  Hughes  and  Toni  Darnay . 

- o - 
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200  ADVERTISERS  SPONSOR  NBC  RADIO  NETWORK  CO-OP  SHOWS 

Figure  Covers  7  Programs  on  112  Affiliated  Stations 

.3?.  _ _ 

%•>■  -  Vi 

Two  hundred  advertisers  cooperatively  sponsor  seven  out¬ 
standing  programs  on  112  stations  of  the  NBC  Radio  Network,  it  was 
announced  today  by  Lud  Simmel,  manager  of  Cooperative  Program  Sales 
for  the  National  Broadcasting  Company. 

The  programs  which  are  available  for  sponsorship  on  a  local 
basis  in  each  market  area  are:  WORLD  NEWS  ROUNDUP,  PAULINE  FREDERICK 
REPORTING,  ALEX  DREIER  -  MAN  ON  THE  GO,  MORGAN  BEATTY  -  NEWS  OF  THE 
WORLD  (second  edition  at  11  p.m.,  ESI,  in  Eastern  and  Central  States 
only),  H.V.  KALTENBORN,  GRAND  OLE  OPRY  and  THREE  STAR  EXTRA. 

Banks  are  the  leading  users  of  cooperative  shows  with  39 
financial  institutions  sponsoring  network  news  shows  in  their  own 
localities .  Automobile  dealers  are  another  large  group  with  32  of 
them  using  NBC  co-op  programs.  The  advertisers  range  from  sellers  of 
safe  deposit  boxes  to  salad  oil  and  from  radios  to  natural  gas.  Co-op 
sponsors  include  17  appliance  dealers;  17  food  processors  and  dealers; 
16  building  supply  and  hardware  dealers;  15  fuel  dealers  and  13  real 
estate  and  insurance  companies  . 
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•TODAY'  TO  SALUTE  DETROIT  WITH  WEEK-LONG 

ORIGINATION  IN  THE  MOTOR  CITY 

Visit  Is  Forerunner  of  Trips  to  Other  American  Cities 
#  -  -X-  -  # 

"TODAY  presents .. .the  CITIES  OF  AMERICA."  That's  the  new 

programming  slogan  of  NBC -TV's  early  morning  news  and  special  events 
show. 

The  first  stop .. .Detroit ,  Mich. 

After  a  highly  successful  experiment  in  Miami  the  week  of 
Jan.  10,  "Today"  producers  decided  to  have  the  program  originating 
in  other  American  cities  regularly,  perhaps  once  every  two  months. 

The  regular  'home  base'  of  the  series  is  New  York. 

The  Detroit -originated  programs  will  be  seen  from  Monday, 
April  18,  through  Friday,  April  22,  with  the  entire  show  built 
around  the  problems,  sights,  industry  and  people  of  the  Motor  City. 

Dave  Garroway,  the  series'  major  domo,  will  head  the 
"Today"  entourage. 

The  theme  of  "Today's"  Detroit  week  is  "American  power,"  as 
exemplified  by  that  city.  Against  the  local  background  of  the 
United  Automobile  Workers'  talks  with  management  about  a  guaranteed 
annual  wage,  leading  union  and  industry  personalities  will  be  guests 
on  the  program. 

(more ) 
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Present  plans  call  for  the  first  day,  Monday,  April  18,  to 
be  devoted  to  a  feature  from  Greenfield  Village  on  the  history  of  the 
motor  car  industry  and  Detroit,  as  well  as  appearances  of  top 
political  and  labor  figures  in  interviews  with  Dave  Garroway. 

The  show  will  originate  from  a  different  point  in  Detroit 
each  day  of  the  week.  Each  location  will  have  a  "window  on  the  street]’ 
through  which  passersby  can  watch  the  program  in  progress. 

The  Monday,  April  18,  program  will  come  from  the  10-story 
riverfront  Veterans  Memorial  Building. 

Tuesday,  April  19,  "Today"  will  originate  from  the 
easternmost  automobile  plant  and  showroom  in  Detroit,  the  Chrysler 
plant.  In  the  street,  outside  the  window,  will  be  the  families  of 
automotive  workers.  A  film  feature  on  the  daily  life  of  one  of 
these  families  will  be  presented,  contrasting  the  1955  picture  with 
that  of  25  years  ago. 

In  the  studio,  it  is  planned  that  a  veteran  worker  will  be 
interviewed  by  Garroway.  That  same  day,  "Today"  also  plans  to  do  a 
remote  from  the  riverfront,  watching  a  steamer  being  loaded  with 
automobiles.  During  this  segment,  the  program  will  illustrate  the 
automotive  industry's  pressing  need  for  an  expanding  foreign  market 
and  the  possibilities  of  its  achievement  through  development  of  the 
St.  Lawrence  Seaway. 

On  Wednesday,  April  20,  the  program  will  originate  at  the 
headquarters  of  the  Packard  Studebaker  plant.  There  will  also  be  a 
remote  feature  from  Detroit's  unique  suburban  shopping  center, 
Northland,  a  new  concept  in  retail  selling.  This  remote  will  point 


(more ) 
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up  Detroiters'  move  to  the  suburbs,  and  what  their  life  is  like  there. 

The  Thursday,  April  21,  program  will  be  telecast  from  the 
General  Motors  Building,  in  an  area  where  more  than  15,000  white  collar 
Detroiters  work.  This  program  will  be  devoted  to  the  cultural 
aspects  of  Detroit  living.  The  remote  unit  will  be  at  General  Motors' 
fabulous  $25,000,000  technical  research  center,  where  the  cars  of 
tomorrow  are  being  blueprinted. 

On  Friday,  April  22,  the  program  will  come  from  the  Ford 
Rotunda,  with  a  special  remote  feature  from  the  Ford  River  Rouge 
plant,  and  a  special  "look"  at  the  Ford  assembly  line  where  a  "'Today' 
Ford"  will  be  completed. 

In  addition  to  all  this,  "Today"  will  be  presenting  its 
regular  news,  weather  and  entertainment  features. 

"Today"  is  seen  on  NBC -TV,  Mondays  through  Fridays  from 
7-9  a.m.,  EST,  CST  and  PST. 
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COLOR  TELEVISION  NEWS 


EXCITEMENT  THROUGHOUT  COUNTRY  OVER  ‘PETER  PAN'  TELECAST  IS  VIVID 
EXAMPLE  OP  THE  IMPACT  OP  COLOR  TV,  SYDNEY  H.  EIGES 
SAYS  BEFORE  ADVERTISING  CLUB  OP  COLUMBUS 


COLUMBUS,  OHIO,  March  7  --  The  excitement  generated  by  NBC‘s 
color  production  of  "Peter  Pan"  is  a  vivid  example  of  the  impact  and 
talk-creating  quality  of  color  television,  Sydney  H.  Eiges,  Vice 
President  in  charge  of  Press  of  the  National  Broadcasting  Company,  said 
tonight  (Monday,  March  7 ) . 

Speaking  before  the  Advertising  Club  cf  the  Columbus  (Ohio) 
Chamber  of  Commerce  following  a  viM/ing  of  the  two-hour  NBC  Spectacular 
on  a  color  receiver,  Mr.  Eiges  sa^d:  "This  group  here  tonight  in 
Columbus  is  but  one  of  many  viewing  parties  organized  throughout  the 
country  this  evening  to  watch  ‘Peter  Pan.’" 

He  said  that  the  show  had  been  a  conversation  piece  in  the 
press,  in  the  trade  and  family  circles  for  almost  a  month.  Bulletin 
boards  of  schools  chroughout  the*  country  carried  Announcements  of  the 
program,  he  added,  "which  made  tonight  a  must  date  for  millions  of 
pupils  and  students  and  their  families." 

"At  NBC  in  New  York,"  he  reported,  "we  received  scores  of 
calls  from  schools,  clubs  and  civic  groups  inquiring  about  the  availa¬ 
bility  of  color*  TV  sets  for  group  viewing.  Our  affiliates  report 
similar  reactions.  The  very  date  of  your  meeting  tonignt  was  de¬ 
termined  by  che  NBC  schedule  of  color  Spectaculars,  albeit  when  the 

(more ) 
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date  was  made  neither  I  nor  your  program  chairman  knew  the  vehicle 
would  be  ’Peter  Pan.*" 

Alert  advertisers  can  put  color  television  to  work  for  them 
immediately,  he  said,  even  before  there  is  mass  circulation  of  color 
receivers . 

"Color  television  is  the  tool  for  advertisers  seeking  to 
accentuate  their  leadership,  enhance  their  prestige,  revitalize  their 
merchandising  and  create  dealer  and  distributor  excitement,"  Mr.  Eiges 
said.  "Advertisers  who  get  in  on  the  ground  floor  in  color  win  for 
themselves  a  leadership  factor  which  their  competitors  may  find  great 
difficulty  in  matching.  Color  can  provide  excitement  to  accelerate 
the  momentum  of  distribution." 

Mr.  Eiges  was  introduced  by  John  N.  Osborn,  chairman  of 
the  Clinic  Committee  of  the  Advertising  Club. 

- o - 
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THE  FUTURE  OF  COLOR  TELEVISION 

(Text  of  talk  by  Sydney  H.  Eiges,  Vice-President  in 
charge  of  Press,  National  Broadcasting  Company,  at 
meeting  of  The  Advertising  Club  of  the  Columbus 
Chamber  of  Commerce,  Fort  Hayes  Hotel,  Columbus, 
Ohio,  Monday,  March  7,  1 95>5>*) 


I  find  myself  in  a  most  difficult  but  I  hope  not 
entirely  irretrievable  situation  this  momentous  and  memorable 
evening.  Can  you  imagine  an  executive  of  a  theatrical  producing 
company  foolhardy  enough  to  step  from  behind  the  stage  curtain 
and  attempt  to  address  an  audience  still  spellbound  by  the  magic 
of  Sir  James  Barrie* s  "Peter  Pan"  as  performed  by  Mary  Martin? 

I  cannot.  But,  such  is  the  magic  of  color  television  that  here 
I  am,  a  victim  of  the  unyielding  tenacity  of  your  Mr.  John  Osborn. 

I  think  the  superb  production  of  "Peter  Pan"  which 
you  have  just  seen  in  color  television  is  enough  of  a  thrill  for 
just  one  evening.  Your  chairman  has  decreed  otherwise.  It  is 
therefore  my  unenviable  job  to  summon  you  baek  from  Never-Never 
Land  to  the  here-now  present  while  I  talk  to  you  about  the  future 
of  a  new  kind  of  magic,  the  electronic  magic  of  color  television. 

Tonight  has  indeed  been  a  milestone  in  the  forward 
march  of  color  television.  Tonight  was  the  first  time  a  great 
stage  hit  was  moved  intact  from  Broadway  to  a  color  television 
studio  and  performed  for  the  national  television  audience  in 
color  and  black  and  white.  This  may  set  a  pattern  for  other 
Broadway  hits  which  find  road  tours  impossible  because  of 

(more) 
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mechanical  and  other  reasons.  This  group  here  tonight  in 
Columbus  was  but  one  of  many  viewing  parties  organized 
throughout  the  country  this  evening  to  watch  "Peter  Pan." 

While  I  do  not  want  to  indulge  in  predictions  I  do  want 
to  point  out  that  it  is  our  belief  that  tonight's  audience 

will  be  the  greatest  ever  recorded  for  one  of  the  NBC  Color 
Spectaculars.  It  would  not  surprise  me  at  all  if  "Peter 
Pan"  was  viewed  in  as  many  as  20,000,000  American  homes. 

Supporting  the  "Peter  Pan"  program  was  a  promotion, 
exploitation  and  publicity  campaign  of  gigantic  proportions, 
but  the  unique  characteristic  of  this  campaign  is  that  it  was 
an  effort  possible  only  through  the  excitement  created  by 
color  television.  The  two  sponsors,  Ford  and  RCA,  benefited 
by  trade  enthusiasm  and  dealer-organization  interest  inspired 

by  the  excitement  inherent  in  color  television. 

The  story  of  "Peter  Pan"  was  carried  into  schools 

throughout  the  country  by  bulletin-board  posters  which  made 
tonight  a  must  date  for  millions  of  pupils  and  students  and 
their  families.  "Peter  Pan"  on  color  television  has  been  a 
conversation  piece  in  the  press,  in  the  trade  and  in  family 
circles  for  almost  a  month.  At  NBC  in  New  York  we  received 
scores  of  calls  from  schools,  clubs  and  civic  groups  inquiring 
about  the  availability  of  color  TV  sets  for  group  viewing.  Our 
affiliates  report  similar  reactions.  The  very  date  of  your 
meeting  tonight  was  determined  by  the  NBC  schedule  of  color 
Spectaculars  albeit  when  the  date  was  made  neither  I  nor  your 
program  chairman  knew  the  vehicle  would  be  "Peter  Pan." 


(more) 
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It  was  just  about  a  year  ago  that  we  at  NBC  began  talking 
about  Color  Spectaculars  from  the  point  of  view  of  the  excitement 
they  would  create.  Tonight's  meeting  is  one  example  of  what  we 
were  talking  about.  These  are  great  supplementary  values  which 
must  be  taken  into  account  along  with  ratings  or  reviews  by 
critics  when  Color  Spectaculars  are  evaluated.  These  are  values 
available  this  season  for  the  first  time  in  the  youngest  of  the 
media  and  are  continuing  values  to  be  available  in  greater 
abundance  in  cur  plans  for  the  next  season, 

COLOR  TELEVISION  TODAY 

The  broadcast  which  you  have  all  witnessed  tonight  makes 
it  plain  that  color  television  is  here  today.  Its  growth  is 
only  beginning.  There  is  every  indication  that  it  will  experience 
an  even  faster  snowballing  expansion  than  black-and-white  television, 
which  now  boasts  a  circulation  of  almost  33*000,000  receivers. 

Today  both  NBC  and  CBS  are  broadcasting  major  entertainment 
programs  in  color  on  a  national  basis.  These  extravaganzas  are 
sponsored  by  a  roster  of  pioneers  in  American  business  -  companies 
like  Ford,  Oldsmobile,  Chrysler,  Sunbeam,  Hazel  Bishop  and 
Westinghouse.  More  than  150  stations  from  coast  to  coast  are 
transmitting  these  network  programs  locally  in  color.  More  than 
90  per  cent  of  all  American  television  homes  are  now  within 
range  of  color  service. 

Altogether  there  are  perhaps  only  15*000  color  sets  in 

existence,  but  set  circulation  at  this  stage  of  color  television' s 

development  just  does  not  tell  the  story  of  its  impact  upon  the 

audience  and  its  benefits  for  pioneer  users.  Already  more  than 

(more) 
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5,000,000  persons,  according  to  a  national  survey,  have  seen  at 
least  one  color  program.  Crowds  are  gathering  at  television 
stations,  dealer  stores,  clubs  and  in  the  homes  of  those  with 
color  sets  for  a  view  of  this  exciting  new  medium. 

Color  television  broadcasting  facilities  are  constantly 
expanding.  The  number  of  stations  able  to  originate  their  own 
local  color  shows  is  regularly  increasing,  NBC  alone  now  has 
facilities  capable  of  originating  60  hours  of  color  programming 
each  month  and  that  volume  will  be  increased  on  March  27  when 
our  color  studio  in  Burbank,  Calif. j  a  S3 } 500,000  installation, 
new  from  the  ground  up,  is  dedicated  for  use. 

A  new  21-inch  color  set  is  moving  off  the  production 
lines  of  the  Radio  Corporation  of  America  and  several  other 
companies  are  also  producing  large  screen  color  sets. 

At  NBC  we  are  maintaining  a  substantial  color  schedule 
and  hope  to  increase  it  in  the  coming  Fall  season.  We  are 
encouraging  more  advertisers  to  come  into  color,  so  that  the 
schedule  can  be  further  expanded.  As  the  results  of  the 
present  color  programs  are  translated  into  statistics  of  the 
kind  which  American  business  leaders  so  readily  understand,  we 
are  confident  that  more  advertisers  will  come  into  color. 

The  second  essential  to  quick  growth  of  color  television, 
after  regular  programming,  is  the  production  of  sets.  As  more 
manufacturers  go  into  set  production,  the  industry  will  move 
into  high  gear.  As  sales  grow,  mass  production  will  bring  down 
the  price  of  sets.  With  lower  set  prices,  color  circulation 


(more) 
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will  start  climbing  into  the  hundreds  of  thousands  and  then  into 
the  millions.  And  as  circulation  rises,  so  will  the  list  of 
advertisers  using  color.  The  latest  statistics  I  have  is  that 
by  the  end  of  I960,  only  five  years  from  now,  ten  million  color 
sets  will  be  installed  in  the  homes  of  America. 

COLOR  FOR  THE  ADVERTISER 

This  is  after  all  a  meeting  of  advertisers  and  it  is  as 
advertisers  that  you  are  primarily  interested  in  color  television. 
Let  me  briefly  outline  for  you  some  of  the  compelling  advantages 
which  color  television  holders  for  advertisers. 

Ordinary  black-and-white  television,  television  without 
color,  has  already  become  an  outstanding  sales  medium.  In  19^7, 
the  total  advertising  expenditure  in  television  was  $58,700,000. 
By  195U,  this  had  increased  to  $900,000,000.  And  this  year  our 
calculations  are  that  expenditures  in  television  will  jump  to 
$1,300,000. 

Television  is  a  superb  salesman.  Television  and  only 
television  can  show  a  product  in  use  and  simultaneously  drive 
home  the  sales  message.  The  60-second  television  commercial 
is  audible,  visual  and  mobile.  When  well  done  it  attracts 
complete  concentration  and  attention  of  the  whole  family. 

Television  is  actually  more  than  a  sales  medium  -  it  is 
an  electronic  demonstration  medium.  It  sells  products  and 
services  right  in  the  homes  of  millions  of  customers.  What 
other  advertising  service  can  place  a  new  car  in  the  living 
room,  before  the  entire  family,  show  its  styling,  both  inside 

(more) 
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and  out;  let  those  at  home  hear  its  powerful  motor  while  watching 
it  in  action,  and  then  take  them  for  a  smooth  ride  dox-in  a  country- 
road.  Television  can  change  the  demonstration  from  week  to  week, 
or  from  day  to  day. 

Television  is  revolutionizing  our  ms rchandising  methods. 

It  pre-sells  your  products.  In  the  packaged  foods  and  drug 
field,  for  example,  more  and  more  of  these  products  are  new  bought 
on  sight  after  they've  been  identified,  demonstrated  and  sold  by 
television.  Product  by  product,  television  is  streamlining  dis¬ 
tribution  and  sales.  Goods  are  moving  more  efficiently  and 
economically  from  producer  to  consumer. 

To  all  these  advantages  of  selling  by  television  color 
adds  an  impact  unavailable  in  any  other  advertising  medium. 

Color  is  news.  Color  television  is  the  tool  for  advertisers 
seeking  to  accentuate  their  leadership,  enhance  their  prestige, 
revitalize  their  merchanding  and  create  dealer  and  distributor 
excitement.  Advertisers  who  get  in  on  the  ground  floor  in  color 
win  for  themselves  a  leadership  factor  which  their  competitors 
may  find  great  difficulty  in  matching.  Color  can  provide  the 
excitement  to  accelerate  the  momentum  of  distribution. 

Color  gives  added  importance  to  the  brand  identification 

factor,  especially  in  the  package  goods  field,  among  the  most 

highly  competitive  in  the  American  marketing  arena.  The  color 

factor  creates  not  only  a  desire  to  buy  but  a  desire  to  buy 

certain  brands.  The  factor  which  impels  a  housewife  to  reach 

for  one  brand,  rather  than  another,  is  frequently,  perhaps 

usually,  color  -  color  in  design  and  soon  the  recognition  of  that 

color  in  design  through  exposure  in  color  television. 

(more) 
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Color  television  opens  the  medium  for  the  first  time  to 
the  shelter  and  apparel  fields,  bringing  television's  impact 
to  bear  upon  the  sales  potential  of  those  who  make  products  for 
our  homes  and  fashions  for  your  families.  Color  television  will 
open  up  impact  advertising  for  the  first  time  for  curtains, 
draperies,  upholstery,  slip  covers,  bathroom  and  kitchen  fixtures, 
finishes  and  paints  and  in  fact  everything  that  the  public  buys 
for  the  home.  In  the  field  of  apparel,  color  television  may 
yet  establish  great  nationally  known  brand  names  in  clothing, 
something  not  yet  common. 

Color  television  will  become  indispensable  in  the  package- 
goods  field.  The  advertiser  who  uses  color  television  will  increase 
his  share  of  the  market  over  a  competitor  who  does  not. 

Color  television  will  take  over  more  and  more  of  the  job 
of  selling  and  in  many  cases  it  will  do  the  whole  sales  job  itself. 

THE  SPECTACULARS 

Let  me  add  just  a  few  words  to  the  many  thousands  that 
have  been  written  and  spoken  about  the  NBC  Spectaculars.  They 
have  already  more  than  justified  the  faith  which  NBC  had  for  them 
when  they  were  first  announced. 

First  off,  the  impact  and  acceptance  of  the  Spectaculars 
has  been  so  great  that  the  word  Spectacular  has  itself  become 
a  generic  term  in  our  vocabulary.  The  quotation  marks  have 
disappeared.  Spectacular  is  a  word  used  in  newspaper  cross-word 
puzzles.  It  is  printed  without  the  quotation  marks  on  the  cover 
of  Life  and  in  other  periodicals. 

(more) 
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The  Spectaculars  have  become  the  most  talked  about  programs 
in  television.  They  have  become  synonymous  with  unorthodox 
programming,  the  NBC  approach  to  the  most  fruitful  use  of  the 
medium. 

All  the  NBC  Spectaculars  have  been  in  the  major  listings. 

Most  have  been  in  the  top  ten.  One,"Babes  in  Toyland”  at 
Christmas  time,  was  first  in  the  Nielsen  ratings  for  that  period  - 
far  ahead  of  programs  that  have  been  on  television  for  years. 

In  that  particular  rating  period,  the  Monday  Spectacular  for 
Ford  and  RCA  was  tenth.  Martha  Raye  was  9th  and  Martin  and  Lewis 
10th  in  the  Nielsen  homes  reached  column.  The  average  for  the 
Spectaculars  is  over  UO  in  the  Nielsen  ratings  -  double  the 
audience  of  the  average  nighttime  television  program.  The 
significance  of  all  this  is  that  it  demonstrates  that  people  will 
tune  to  attractions  scheduled  occasionally  or  irregularly  and 
on  a  commercially  successful  basis.  It  means  that  we  can  go  forward 
with  our  policy  of  attracting  light  viewers  to  their  television 
sets  while  holding  the  heavy  viewers  by  satisfying  their  lesser 
requirements. 


CONCLUSION 

Color  television  will  become  the  major  broadcast  medium 
of  the  future,  eventually  supplanting  black  and  white  television 

(more) 
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as  the  basic  television  service.  As  color  television  develops 
and  grows,  it  will  expand  its  usefulness'  to  the  public,  bringing 
you  and  your  families  more  pleasure  and  beauty  in  living.  For 
advertisers,  color  television  will  accelerate  and  expand  the 
American  economy,  streamline  the  distribution  process,  and  pare 
down  the  deferrable  social  and  economic  wants  of  our  population# 
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COLOR  TELEVISION  NEWS 


GREER  GARSON  TO  STAR  IN  "REUNION  IN  VIENNA,"  NOTED  COMEDY 
BY  ROBERT  E.  SHERWOOD,  ON  NBC'S  "PRODUCERS  SHOWCASE" 
MONDAY,  APRIL  4 ,  8  TO  9:30  P.M.,  EST 


Greer  Garson,  one  of  Hollywood's  most  distinguished  and 
popular  stars,  will  make  her  TV  dramatic  debut  when  she  stars  in 
"Reunion  in  Vienna"  on  PRODUCERS'  SHOWCASE  Monday,  April  4  (NBC-TV, 

8-9:30  P.M.,  EST). 

Miss  Garson  will  play  the  role  of  Elena  in  Robert  E. 
Sherwood's  romantic  comedy,  which  was  a  success  both  as  a  stage  play 
and  motion  picture.  The  90-minute  telecast  will  be  seen  in  color  and 
in  black  and  white . 

In. 1931,  "Reunion  in  Vienna"  was  a  Broadway  smash  hit, 
co-starring  Alfred  Lunt  and  Lynn  Fontanne,  and  was  rapturously  received 
by  the  newspaper  critics,  "In  its  perfect  approximation  of  the  spirit 
and  atmosphere  of  Viennese  comedy,  this  play  is  a  distinctly  clever 
achievement,"  said  the  late  Burns  Mantle  in  his  "Best  Plays"  collec¬ 
tion  of  that  year. 

John  Barrymore  and  Diana  Wynyard  were  the  stars  of  the  film 
version  of  "Reunion  in  Vienna"  in  1933*  Wrote  Mordaunt  Hall  in  the 
New  York  Times:  "...a  conspicuously  clever  motion  picture  in  which 
John  Barrymore's  performance  is  really  deserving  of  that  too  often 
glibly  used  word,  'excellent'." 

(more ) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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'Reunion  In  Vienna' 


"Reunion  in  Vienna"  deals  with  the  situation  which  arises 
when  a  banished  Hapsburg  returns  to  Vienna  for  a  family  reunion, 
after  an  absence  of  10  years.  There  he  meets  his  ex-inamorata,  Elena, 
now  happily  married  to  an  internationally  famous  psychiatrist.  Though 
happy  and  secure  in  her  new  life,  Elena  is  once  again  infatuated  by 
the  blandishments  of  the  dashing  prince  and  faces  a  considerable 
dilemma . 

Red-haired,  Irish-born  Greer  Garson  is  one  of  the  most 
decorated,  as  well  as  decorative,  actresses  in  the  Hollywood  firma¬ 
ment.  For  her  brilliant  portrayal  of  "Mrs.  Miniver"  in  19^2,  she 
received  an  Academy  Award.  For  two  consecutive  years  she  was  first 
in  the  annual  Gallup  popularity  poll.  Miss  Garson  is  a  four-time 
winner  of  both  the  New  York  Film  Critics'  Award  and  the  Film  Daily 
star-rating  survey,  and  has  received  top  place  in  the  annual  poll  of 
exhibitors'  favorites  conducted  by  Box  office  magazine. 

She  has  won  best  actress  polls  in  England,  France,  Belgium, 
South  Africa,  Palestine  and  Australia.  Her  "Mrs.  Miniver"  and  ''Random 
Harvest"  both  made  long-run  records  at  the  Radio  City  Music  Hall  in 
New  York.  The  American  Radium  Society  gave  her  the  Janeway  Medal 
for  her  portrayal  of  the  title  role  in  "Madame  Curie."  Miss  Garson 's 
latest  film,  soon  to  be  released,  is  "Strange  Lady  in  Town,"  which  she 
made  for  Warner  Brothers . 

(NOTE:  Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10 

rating  list,  and  10  have  been  in  the  top  15). 

- o - 


NBC -New  York,  3/7/55 


'  'hi?  tv  nl  nolm/oH’ 


'  1  •  "•  .  rid  1 '  ' .  tv  V 

.  trni  1  I  amt  t  1 1  £ '  :  v  tf  e  no 

.  .  on93cffl  fua  risl 

flS  ^IXsrtoXAsm9#nl  na  ol  boi/nsm  Y-£*qq6ri  w 

djeuljslnJ:  nJteSfi  ©Oi  .  V'C  won  'xeri  nJt  oo;/\  52  boe  \rqq 

©icfB*x®blBao©  i,  &90BI  tn&  ©pnliq  gnJ;riafib  eril  lo  cdnomriclbnfeld  • 

. Bmm9l 

rf’  ,  * .  ’ 

d;  ■  :t  1  -no  8 1  n oxosO  'xc-  "iO  moo- fie  I'll  .  6?  li^ri-D:  H 
i  f,;  f  '  i  jovr.'  II  . •.  ori J  x  so  cvxlo.o  t  ' vxdBooosV  a  CIrw  cx  tb9d£'ioo 
sri3  ^c:-  V‘j'  -  :  xsviJviiM  .  tom  :  lo  iBvsodooq  Infill!  tid  oori  ooq  .  In 
28*1x1  r.fiw  c  s*ijS9^  v/cfjjos  noo  -ion  .  fvxfiwA  y^s^bdA  n£  bovioo 
smid-orfol  g  si  ncxmisO  a  1M  .  Iloq  Y^iofilbqoq  qn I/£0  Ifiunnfi  srid 
Y-ri«C[  mill  r:V  .  ru‘  bru,uJ  ’ eollloD  mix'd  tfrcoY  woW  or  id  lefod  lo  *19  an 
lo  II oq  Ici'n/s  sril  ni  so.olq  qcl  5:-vfco  m  sfirl  bafi  t yovxj/s  gnilBO-OB 

xoH  yd  Jbedoubnoo  89^-tTtovsl  •  e*i  oil  dirt 
%mul3leO.  <90nJ3Or  nl  all  oq  reoolojs  dsg  d  now  exd  oriS 

.  •  ■!-  .  (id  olr.l  t£oi*llA  ridu 

■  OlbfiH  act#  j.  3*1009*1  m/*x-anoI  obn/n  riled 
■  ,  w  nfioliamA  9rtT  .  :>IooY  w 

to  J  XV.xvVfoq  09x1  T. 

"tnwoT  «1  Y!I£t  : '  noos  mail!  leol 

.  8'i9flloriC!  00m iV.’  ool  eb 

•  •  '  109q5  Dan  9 nlM  jxiTOil) 

.((?.<  qoJ  feril  -<1  rcooci  ovfirl  01  J:rrB  «2ell  gnJtd 


2  7  T  H  ANNUAL 


ACADEMY  OF  MOTION  PICTURE  ARTS  AND  SCIENCES  AWARDS  ON  TELEVISION  AND  RADIO 

eA.  M.  P.  A.  S. 

NOMINEES  FOR  'OSCAR'  ACTING  AWARDS  WILL  PARTICIPATE  IN 
PRESENTATION  OF  TROPHIES  ON  2 -COAST  NBC  SIMULCAST 

An  innovation  this  year  in  presentation  of  the  "Oscars" 
awards  of  the  Academy  of  Motion  Picture  Arts  and  Sciences  will  be  the 
use  of  acting  award  nominees  as  the  "presenters,"  The  ceremony  is 
scheduled  for  Wednesday,  March  30  on  NBC-TV  and  NBC  Radio  (10:30  to 
midnight,  EST),  with  Bob  Hope  as  emcee. 

Acceptances  have  been  received  from  Bing  Crosby,  Humphrey 
Bogart,  Dan  O'Herlihy,  Edmond  O'Brien,  Tom  Tully,  Dorothy  Dandridge, 

Judy  Garland  and  Jane  Wyman.  Audrey  Hepburn  will  participate  via  a 
filmed  sequence.  They  will  present  awards  in  categories  other  than 
those  for  which  they  are  candidates  themselves.  In  this  way,  home 
viewers  will  be  able  to  see  most  of  the  nominees  for  acting  awards, 
rather  than  the  winners  only.  Other  acceptances  will  be  announced 
soon . 

Jean  Negulesco  will  be  producer-director  of  the  event  which 
will  originate  in  large  part  from  the  Pantages  Theatre  in  Hollywood. 
David  Ross  will  be  music  director  and  the  show  will  be  written  by 
Richard  Breen,  Jack  Rose  and  Mel  Shevelson. 

There  will  be  New  York  cut-ins  with  nominees  who  are  in  the 
East  at  the  time.  This  will  be  produced  by  Hudson  Faussett  from  a 
place  to  be  announced. 

- o - 
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DANCE  MAGAZINE  HONORS  MAX  LIEBMAN  AND  TONY  CHARMOLI 


Max  Liebman,  producer  of  NBC-TV’s  Spectacular,  and  Tony 


Charmoli,  choreographer  of  NBC-TV's  YOUR  HIT  PARADE,  have  won  Dance 
Magazine  Awards  for  their  "significant  contribution  to  dance  on 
television. " 

The  magazine  citation  stated  that  Max  Liebman '3  "gift  for 
discovering  dance  talent  --  demonstrated  in  the  past  as  well  as  in  the 
present  --  is  happily  combined  with  taste  and  showmanship." 

Tony  Charmoli,  the  magazine  said,  "has  consistently  con¬ 
tributed  quality  and  inventiveness  to  the  staging  of  songs  and  dances 
of  the  popular  weekly  show." 

The  magazine  presented  four  1955  television  awards  as  the 
first  in  an  annual  series  to  cover  various  fields  of  dance. 

Charmoli* s  picture  is  on  the  cover  of  the  current  (March) 

award  issue  of  Dance  Magazine,  In  addition,  he  has  a  by-line  story 
titled  "Rehearsal  to  Air  On  TYour  Hit  Parade’,"  also  in  the  issue,  with 
several  illustrations.  Charmoli,  on  temporary  leave  from  the  popular 
NBC -TV  musical  show,  is  choreographing  and  staging  the  musical  numbers 

for  the  forthcoming  Broadway  musical  comedy,  "Ankles  Aweigh," 

- o - 


NATIONAL  GUARD  BUREAU  HONORS  NBC’S  ROBERT  WO GAN  FOR 
OUTSTANDING  WORK  IN  PROGRAMS  TO  AID  RECRUITING 


Robert  Wogan,  operations  supervisor  for  the  NBC  Radio  Net¬ 
work,  was  awarded  a  Certificate  of  Commendation  by  the  National  Guard 
Bureau  of  the  U.S.  Department  of  Defense,  Saturday,  March  5  ac  a 
luncheon  in  Blair  House,  New  York  City. 


Brig.  Gen,  Winston  P.  Wilson,  Chief  of  the  Air  Force  Division 
of  the  National  Guard  Bureau  of  the  Department  of  Defense,  presented 
the  Citation  "in  recognition  of  patriotic  service  to  the  National 
Guard  of  the  United  States  during  the  year  1953-54."  It  was  an 
acknowledgment  of  Wogan' s  outstanding  work  in  the  supervision,  pro¬ 
duction,  writing  and  direction  of  programs  on  behalf  of  Army  and  Air 

Force  Recruiting,  _ _ 

NBC-New  York,  3/7/55 
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COLOR  TELEVISION  NEWS 


NBC  COLOR  TELECAST  SCHEDULE 
(March  13-19)  (NBC -TV  Network  including  WRCA-TV) 

Tuesday,  March  13 

11:30-11:43  a.m.,  EST  --  On  HOME,  Fashions 
from  leading  European  fashion  centers  will 
be  colorcast  from  the  Marshall  Field  Depart¬ 
ment  Store  in  Chicago.  "Shopping  News"  in 
color  also  will  be  presented  from  the  store, 
by  Hugh  Downs . 

Wednesday,  March  lo 

7:00-7:30  p.m.,  EST  —  NORBY  with  David 
Wayne  and  Joan  Lorring.  In  this  episode, 
titled  "Ballerina,"  the  Norbys  are  exhausted 
by  one  of  the  seven  lively  arts  when  daughter 
Diane,  age  12  (played  by  Susan  Hallaran) 
decides  to  become  a  dancer. 

- o - 
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March  7>  1955 


PUBLIC  FIGURES  AND  'GREATS'  OF  SHOWBUSINESS  JOIN  IN 
ETHEL  BARRYMORE  TRIBUTE  ON  'BIOGRAPHIES  IN  SOUND' 

The  story  of  Ethel  Barrymore  will  be  told  by 
noted  personalities,  when  NBC  News  presents  another 

of  its  widely  acclaimed  BIOGRAPHIES  IN  SOUND  on  Sun¬ 
day,  March  20  (Radio,  7-7:55  p.ni.,  EST)  . 

This  tribute  to  the  representative  surviving 

member  of  one  of  history's  greatest  theatrical 
families  will  replace  a  "biography  in  sound"  on 

Arturo  Toscanini  previously  announced  for  the  same 
date . 

Those  who  will  be  heard  discussing  Miss 
Barrymore  include  Alfred  Lunt  and  Lynn  Fontanne, 
Billie  Burke,  Tallulah  Bankhead,  Eleanor  Roosevelt, 
Somerset  Maugham,  Katherine  Cornell,  Bernard  Baruch, 
Herbert  Bayard  Swope,  Bing  Crosby,  movie  scenarist 
Charles  Brackett  and  actress -producer  Ruth  Gordon. 

Miss  Barrymore  will  be  heard  conversing  with 
her  famous  brothers,  Lionel  and  John,  on  some  rare 

old  recordings. 

William  Weinstein,  the  man  who  wrote  the  sound 
biographies  on  Ernest  Hemingway,  Carl  Sandburg  and 
Gertrude  Lawrence,  is  preparing  the  scenario  for 
this  program. 
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COLOR  TELEVISION  NEWS 


65  MILLION  PERSONS  --  GREATEST  AUDIENCE  OP  ANY  EVENT  ON  A  NETWORK  -- 
ENCHANTED  WITH  MARY  MARTIN’S  "PETER  PAN"  COLORCAST  ON  NBC 

Nearly  Half  U.S.  Population  Saw  "Producers'  Showcase"  Presentation 

The  greatest  audience  ever  assembled  to  watch  any  event  on 
a  single  network  --  an  estimated  65  million  persons  --  saw  Mary  Martin 
in  "Peter  Pan"  on  NBC-TV's  PRODUCERS'  SHOWCASE  Monday  evening, 

March  7  (7:30-9:30  p.m.,  EST) .  The  program  was  presented  in  compati¬ 
ble  color  and  black  and  white. 

Nearly  half  the  nation's  population  was  tuned  in,  with 
literally  thousands  of  "Peter  Pan"  parties  swelling  the  number  of 
viewers  clustered  around  television  receivers. 

The  audience  figure  estimated  by  the  NBC  Research  and 
Planning  Department  was  based  on  all  available  rating  information. 

It  was  predicted  that  final  surveys  will  show  that  at  least  20  million 
homes  were  tuned  to  the  James  M.  Barrie  classic. 

From  across  the  nation  came  reports  of  how  much  of  the 
nation  turned  Monday  into  a  "Peter  Pan"  evening. 

Dealers  of  the  Ford  Motor  Company  and  the  Radio  Corporation 
of  America,  sponsors  of  the  program,  and  affiliated  and  owned-and- 
operated  stations  of  the  network  arranged  for  groups  to  see  the 
broadcast  in  color.  Parties  in  schools,  hospitals  and  various  public 
places  were  the  order  of  the  day. 

(more ) 
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'Peter  Pan' 


In  Boston,  it-  was  reported  that  many  teachers  assigned 
viewing  of  "Peter  Pan"  as  the  only  homework  for  the  day. 

In  Astoria,  L.I.,  a  tavern  operator  closed  the  doors  to  his 
regular  customers,  admitted  about  40  children  from  the  community,  and 
served  milk,  soda  pop  and  popcorn  to  a  juvenile  audience. 

Along  Broadway  it  was  reported  that  New  York  saw  one  of  its 
quietest  Monday  nights  in  years  with  seats  available  for  even  the 
hard-to-get  hits.  A  fashionable  Manhattan  restaurant,  Michael's  Pub, 
was  one  of  many  that  was  obliged  to  finish  serving  its  patrons  by 
7:15  p.m. 

The  Pelham,  N.Y.,  Junior  League  cancelled  its  meeting 
scheduled  for  Monday  eyening.  The  Eastchester,  N.Y.,  Women's  Club 
did  likewise .  In  Darien,  Conn.,  one  teacher  fastened  notes  to  each  of 
her  five -year-old  students  which  read:  "There  will  be  no  Parent - 
Teachers'  meeting  Monday  night  because  of  'Peter  Pan'  on  television. 11 

A  homeward-bound  bus  passenger  on  usually  jammed  Fulton 
Street  in  downtown  Brooklyn  at  7:15  p.m.  noted  the  sparse  pedestrian 
and  vehicle  traffic  and  remarked  about  it  to  the  bus  driver.  He 
offered  the  explanation:  "Everyone  is  home  getting  ready  to  watch 
' Peter  Pan ' . " 

After  the  show,  the  NBC  switchboard  was  literally  jammed  with 
hundreds  of  phone  calls,  while  telegraph  delivery  boys  arrived  in  a 
continuous  stream  with  congratulatory  wires  and  flowers.  Only  one 
call  was  permitted  to  get  through  personally  to  the  happy  but 
considerably  fatigued  Mary  Martin,  whose  voice  was  heard  "live"  even 
during  the  strenuous  flying  sequences.  It  was  from  Colorado  and  it 


(more) 


1  j'i  •:  '  '  ‘ '  •• 

— — ——  -  — — - 

bsnjlGUB  Bi9iio£9X  ycwm  dadd  bed'-aqoi  sx-w  XX  tnoxaoa  nl 

•  i  ^Xno  9fiX  ns  '  nBci  19X93”  lo  gnXwel 

9qo  m9vsX  s  t.I*J  4alioX8A  fll 

ten  >  o  '  •  ■ 

.s  nsAbufi  oXinovut,  L  oX  mooq.ee*  bns  qoq  fiber.  bsvos 

In  Y  wet  Xflrid  -  I ' 

_:ki  n 5 v o  'to),  slislifivfi  acffii  dXlw  8*‘is9\;  jx  eXd'n.Xn  ysbnod  XeeJO-U 

SfirioiM  -  • 

y  j  snoiXsq  ad  L-  r-ri .  .':i c >a  da.;  n.  i  oX  b9giJ  o o  cj-.w  '  cn-  ynfiu';  io  -no  ?.£ 

.m,.q  ..  X: 

SfilXssm  eXi  XsXXsonfic  ouj.goJ  nolnvl  t.Y.M  tmfiriX93  oriT 
cfjjX  o  a' nemo’:!  t.Y.Vl  .■leXaodo  j8b2  srfT  .gninsY©  ^sbnoM  id  bolubort: 

:  ri . !  9d  ©no  t  .nnoO  *n  • :-v;-  -  '  •<-  °- 

-dnm-v:  >r  ad  ClXvr  -  .  1  ximm  trtw  &drt9bude  bJ  39^-svil  m 

".noleivoXsX  no  ‘  nsS  19X93'  do  98J/soed  Xrigifl  yfibnoM  gnbX  m  :  •■ 
rtOuXjJrd  bsniiiifij  ^IIsusu  no  ■  1930 -s sea  sucf  bnuoti-  job  women  A 
■  ■  ,  >9<  ri  ..  .  •  L:  CM  ■  too 

eH  .09  viib  eud  odd  od  di  duo  da  bsM'ia  mso  bns  oXIIsoj  9loXri9V  bi 

rfr  lsw  oX  ybfiso  gniXX.93  omoei  si:  9no\,o9V>‘  :  noXu  ■  -ffilcno  or .X  beitl 

"  .  *  nfi3  ids’ 

.  .  .  Xbo  £  .  A,  - 

js  nt.  bavin s  syocf-  \'i?viX&b  rlqfiogsXoX  sXIriw  teX.:.no  9noriq  lo-  a  b  91  bn. 

.  bns  39iiw  yooXsX u tXaignoo  rfXlw  mssiXs  ewouniXfi 
ylXanoaiaq  rigi/pixiX  393  oX  b9XXlmi9Ci 
nevi  I  b*xfi9fi  asw  9obov  aaoi  . 

Xjt.bns  obsioXoO  moil  8sw  XX  ,  a.aonajsjpaa  gni^JC^  0*JOi/n9iXa  oriX  gnli 


9 


3  -  'Peter  Pan1 


was  Ethel  Merman  phoning  to  congratulate  her  "buddy,"  Miss  Martin,  for 
a  superb  show. 

The  final  note  of  "Peter  Pan"  in  the  vast  NBC  Brooklyn  color 
studio  was  not  without  its  nostalgic  aspect,  for  it  ended  the  troupe's 
44-week  association  as  an  acting  entity,  which  included  12  weeks  of 
rehearsal  time,  plus  stage  engagements  in  San  Francisco,  Chicago  and 
New  York.  Miss  Martin  remained  on  stage  for  15  minutes  after  the 
show,  as  each  of  her  acting  colleagues  came  to  her  to  bid  her  farewell 
--  very  much  like  the  scene  in  Neverland  that  had  been  enacted  only  a 
short  time  before.  There  were  few  dry  eyes  in  the  queue. 

The  star  used  her  left  hand  for  saying  goodbye.  She  had 
cut  the  web  between  the  thumb  and  index  finger  of  her  right  hand 
during  dress  rehearsal  earlier,  when  she  instinctively  grabbed 
Wendy's  wire  that  had  fouled  with  her  own.  A  physician  disinfected 
her  hand  up  to  the  wrist  and  Miss  Martin  thereafter  used  it  to  duel 
with  wicked  Captain  Hook,  as  if  nothing  had  happened. 

During  the  credits.  Miss  Martin  was  seen  flying 
continuously  through  the  air.  Peter  Foy,  who  flew  her,  estimated  that 
she  executed  over  50  gyrations  in  this  sequence,  alone,  and  well  over 
100  during  the  two-hour  show.  He  had  two  hands  full  of  blisters  to 
prove  it.  Joseph  Kirby,  whose  family  controls  the  flying  device, 
made  his  first  visit  to  America  since  1906,  especially  for  this 
occasion.  He  conceded  that  Miss  Martin's  was  the  highest,  widest, 
fastest  and  handsomest  flying  of  any  Peter  Pan  --  and  his  organi¬ 
zation  has  flown  them  all. 


(more ) 
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'Peter  Pan' 


After  goodbyes  had  been  completed  and  she  had  thanked  the 
production  crew.  Miss  Martin  retired  to  her  dressing  room,  where  she 
was  joined  by  her  husband,  Richard  Halliday,  who  produced  "Peter 
Pan,1,  and  her  daughter,  Heller  Halliday,  who  was  last  night's  Liza, 
the  maid.  When  the  trio  emerged  40  minutes  later,  13-year-old 
Heller  proudly  displayed  a  short  new  bob.  Wasting  no  time,  she  had 
had  an  NBC  hairdresser  remove  the  cumbersome  bun  she  wore  as  Liza 
for  32  weeks. 

Despite  the  fact  that  the  show  had  ended  an  hour  earlier, 
a  horde  of  youngsters  remained  outside  of  the  NBC  studio  exit, 
braving  the  cold  to  catch  a  glimpse  of  Mary  Martin,  everyone's  Peter 
Pan,  as  she  left.  As  Miss  Martin  hurried  to  her  waiting  car,  she 
threw  several  dozen  red  roses  to  her  young  fans,  while  a  police 
guard  made  a  path  for  her  through  the  cheering  crowd.  Near  her  car, 
the  star  suddenly  turned,  reached  in  her  pocket  and  blew  a  large 
handful  of  golden  "fairy  dust"  in  the  direction  of  her  young 
admirers.  The  enchanted  youngsters  were  still  yelling  "Goodbye, 
Peter!"  as  the  car  drove  off  into  the  night  and  vanished. 
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March  8,  1955 

J.M.  CLIFFORD  NAMED  PRESIDENT  OF  KAGRAN  CORPORATION; 

EXTENDED  AND  INTENSIFIED  LICENSING  ACTIVITIES  ARE  ALSO  ANNOUNCED  BY  NBC 

J.M.  Clifford,  Administrative  Vice  President  of  the  National 
Broadcasting  Company,  has  been  named  President  of  the  Kagran  Corpo¬ 
ration,  recently  acquired  property  of  NBC.  The  announcement  was  made 
today  by  Robert  W.  Sarnoff,  Executive  Vice  President  of  NBC.  Mr. 
Sarnoff  said  that  Mr.  Clifford  will  continue  his  other  NBC  duties. 

Mr.  Clifford  said  that  additional  officers  of  Kagran  will  be 
elected  in  the  near  future,  including  Edward  L.  Justin,  who  will  be 
named  to  a  principal  operating  position. 

The  exploitation  of  NBC  properties  other  than  those  owned  by 
Kagran  will  continue  under  the  supervision  of  Mitchell  Benson,  who 
also  reports  to  Mr.  Clifford.  Sydney  Rubin  continues  as  manager  of 
licensing  and  reports  to  Mr.  Benson. 

NBC  also  announced  plans  for  intensifying  and  expanding  its 
activities  in  licensing  and  exploitation  of  non-broadcast  subsidiary 
rights  both  of  its  own  properties  and  of  those  owned  by  Kagran . 

"The  past  year,  which  marks  NBC's  entry  into  the  field  of 
licensing  and  exploitation  of  non-broadcast  subsidiary  rights,  has 
been  one  of  successful  growth  and  development,"  Mr.  Clifford  said. 

"We  intend  to  expand  our  activities  further  in  this  field,  and  our 

(more ) 
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2  -  J.M.  Clifford,  Named  President? 

recent  acquisition  of  the  Kagran  Corporation  is  part  of  our  planning 
in  this  direction." 

Expansion  of  NBC  and  Kagran  activities  in  the  licensing 
and  exploitation  field  includes  plans  for  the  exhibition  of  program 
and  personality  merchandise  items  at  the  National  Toy  Pair  in  New 
York  March  7-16.  The  exhibition  is  expected  to  provide  almost  total 
exposure  of  the  NEC  and  Kagran  merchandise  to  toy  buyers  from  all 
over  the  United  States  and  throughout  the  world. 

NBC ' s  activities  in  the  field  of  licensing  merchandise, 
which  began  in  April,  1954,  with  the  grant  of  contracts  for  the  Pinky 
Lee  products  and  TODAY'S  J.  Fred  Muggs  hand  puppets,  have  expanded 
during  the  past  year  to  cover  about  70  items.  These  include  dolls, 
puppets,  games,  spice  and  herb  sets,  comic  books  and  pogo  sticks. 

The  Kagran  catalog  of  items  includes  an  even  wider  variety 
of  merchandise.  Licensing  arrangements  are  maintained  with  more  than 
50  manufacturers.  The  Kagran  Corporation  will  continue  to  handle 
the  licensing  and  exploitation  of  all  non-broadcast  subsidiary  rights 
in  "Howdy  Doody"  and  other  Kagran-owned  properties. 

The  first  direct  activity  of  NBC  in  licensing  was  the 
opening  of  the  NBC  Souvenir  Shop  on  the  mezzanine  floor  of  the  NBC 
Studios  in  the  RCA  Building  in  New  York  last  April.  Since  that  date, 
other  highlights  have  included  a  unique  campaign  in  retailing  history 
when  NBC  and  Macy's  in  New  York  combined  their  resources  in  the 
promotion  of  NBC  character  toys  at  Macy's  Toy  City  last  Nov.  6.  The 
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g  -  J.M,  Clifford,  Named  freci-uint 

promotional  tie-up  featured  an  unprecedented  range  of  children's 
items,  all  of  which  were  related  to  star3  and  programs  of  NBC -TV  and 
Radio.  During  the  seven-week  project,  the  promotion  utilized  all  the 
facilities  of  NBC,  local  and  regional  advertising;  Macy  window  and 
interior  displays,  as  well  as  spectacles  in  the  store's  Thanksgiving 
Day  Parade . 

Additions  to  NBC -TV  programs'  contents,  aimed  at 
strengthening  the  audience  values  and  improving  the  program's 
merchandising  potential  substantially,  will  be  announced  shortly. 

- o - 
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March  8,  1955 

GEORGE  GOBEL  WINS  ‘EMMY’  AWARD  AS  ' OUTSTANDING  NEW  PERSONALITY’; 
NBC -TV  PROGRAMS  AND  PERSONALITIES  WIN  IN  SEVEN  CATEGORIES 

Steve  Allen  (in  Hollywood)  and  Dave  Garroway  (in  N.Y.)  Emcee 
TV  Academy  of  Arts  and  Sciences  7th  Annual  Awards 


NBC-TV’s  George  Gobel  was  named  most  outstanding  new  per¬ 
sonality  at  the  Television  Academy  of  Arts  and  Sciences  seventh  annual 
awards  ceremonies  in  Hollywood  and  New  York  last  night  (March  7) 
during  the  11:30  p.m.-l  a.m,,  EST,  special  NBC  telecast.. 

NBC  programs  and  personalities  took  one-third  of  the  21- 
category  list  of  "Emmy"  awards.  Those  receiving  the  golden  statuettes 
included  "Gillette  Cavalcade  of  Sports"  (best  sports  program),  Ralph 
Edwards’  "This  Is  Your  Life"  (best  audience  participation  or  panel 
program),  Judith  Anderson,  for  her  performance  as  Lady  Macbeth  in  the 
"Hallmark  Hall  of  Fame"  version  of  "Macbeth,"  Dinah  Shore  (best  female 
singer)  for  her  performances  on  "The  Dinah  Shore  Show,"  Loretta  Young 
(best  actress  starring  in  a  regular  series)  for  her  roles  on  "The 
Loretta  Young  Show,"  and  "Dragnet"  (best  mystery  or  intrigue  series). 

Steve  Allen  in  Hollywood  and  Dave  Garroway  in  New  York 
presided  as  joint  masters  of  ceremonies  for  the  event,  held 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


.  ■  •  •••  •; 


•r  •: ... 


■ :  • 


1 

d  • 


'  'I 


•  A  0 


•:  \yj 


•• 


; 


•  •  j  r  - 

-A;  .  .  -,f;: W’.- 

-.u  '  r  f  /•  ri  ' 

*  J  A«* *. 


•  :•  ‘  ■■ 


1  '  1  • 


/  .  1  ' 

■  v-  ;  i  -  ' 


r  *. 

■  i:  .  »  > 

*  •  i-  ■  V-  v 


.. ... .  ... .. 


a 


l:.  i 

v  (l 


•  ■  ..... 


•  .  r-  •  ......  , 


, .  !■  •  : .  . 


•;  ...  ?.'• 


•  ->  -.  i  >  J. . "•  i 


•  V  ‘ 

1  / 

•  •  rf  , 


,  t  ■.  * 


•Vi  A 


».i  . 


■  CL’ 


... 

•  .•  ■  i  . 


• :  ...  • 


.ii 


. 


.... 


. 1  - 

■  »  i  ,  . 


:•••  !■ 


?M|- 


'  ■  /  '!■. 


"  i 


'  v  1  i  i 


*  :  : 


2  -  ’Emmy*  Awards 


simultaneously  at  Frank  Sennes'  Moulin  Rouge  in  Hollywood  and  Nino’s 
LaRue  in  New  York.  Allen  expressed  some  amazement  at  the  size  of  the 
Hollywood  nightclub,  in  which  were  seated  some  1,000  guests.  He  was 
especially  intrigued  by  the  revolving  stage  in  the  nightery,  which 
carried  him  backstage  during  production  numbers,  "Walking  on  stage  is 
one  thing,"  said  Steve,  "But  revolving  slowly  into  view  of  35,000,000 
people  is  quite  another  experience." 

For  George  Gobel  it  was  a  more  than  full  evening.  The  busy 
comedy  star  had  to  leave  the  Moulin  Rouge  directly  after  receiving  his 
"Emmy"  to  appear  at  a  benefit  dinner.  He  was  able  to  return  to  the 
festivities  an  hour  and  twenty  minutes  later,  and  was  greeted  by  a 
larger  ovation  than  he  received  on  his  first  entrance. 

Production  crews  both  in  New  York  and  Hollywood  emerged 
wearily  from  improvised  control  rooms  in  the  nightclubs  after  the  show 
ended.  In  Hollywood,  producer  Alex  Kayden  and  director  Bill 
Bennington  both  wanted  to  know  who  won.  With  their  concentration  on 
the  many  "cuts"  to  New  York,  where  Hudson  Faussett  and  director  Jack 
Dillon  worked,  the  Hollywood  crew  lost  track  of  the  winners  and  had 
to  be  "updated." 

Don  DeFore,  president  of  the  Academy,  in  a  statement  on  the 
first  national  TV  coverage  of  the  annual  ceremony  declared  that  the 
special  telecast  marked  the  presentation  of  the  "Emmy"  awards  as  "one 
of  the  biggest  events  in  the  history  of  the  medium." 

Portions  of  the  event  were  sponsored  by  Maybelline,  through 
Gordon  Best  and  Co.,  and  Charles  Antell,  whose  agency  is  TAA,  Inc. 
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ACADEMY  AWARDS 

WEDNESDAY,  MARCH  30,  10:30  PM  (EST) 
ACADEMY  OF  MOTION  PICTURE  ARTS  AND 


SERVICE 

ON  TELEVISION 


AND  RADIO 


®A.M.  P.A.S 


LAST  YEAR'S  "OSCAR"  WINNERS  INVITED  TO  PRESENT 
TROPHIES  TO  NEW  LIST  OP  ACTING  "CHAMPIONS" 

Last  year's  winners  of  "Oscars"  in  acting  categories 
from  the  Academy  of  Motion  Picture  Arts  and  Sciences  have 
been  invited  to  present  the  acting  awards  to  winners  this 
year. 

The  ceremony  will  be  presented  Wednesday,  March  30  on 
NBC -TV  and  Radio,  10:30  p.m,  to  12  midnight,  EST, 

Arrangements  have  been  made  to  present  on  film,  from 
wherever  they  may  be  at  the  time,  such  stars  as  are  un¬ 
able  to  be  present  that  evening  either  in  the  Pantages 
Theatre  in  Hollywood  or  at  a  New  York  point  of  origi¬ 
nation  (still  to  be  selected). 

- o - 
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16MM  FILMS  OF  MAURICE  EVANS'  "MACBETH"  MADE  AVAILABLE  FREE 
TO  SCHOOLS  AND  COLLEGES  BY  "HALLMARK  HALL  OF  FAME"  SPONSOR 

Maurice  Evans'  two-hour  television  presentation  of 
Shakespeare's  "Macbeth,"  which  was  seen  Sunday,  Nov.  28,  1954,  on 
NBC -TV's  HALLMARK  HALL  OF  FAME,  will  be  made  available  free  of  charge 
in  l6mm  black-and-white  prints  to  the  nation's  high  schools  and 
colleges.  (The  "Macbeth"  telecast  was  presented  in  compatible  color 
and  black  and  white). 

Hallmark  Cards,  Inc.,  Kansas  City  greeting  card  firm  which 
sponsors  the  "Hall  of  Fame"  dramatic  series,  will  finance  the 
processing  and  distribution  of  l6mm  kinescope  recordings  for  the 
school  field.  The  company  likewise  is  distributing  free  prints  of 
Evans'  earlier  performance  in  "King  Richard  II." 

The  announcement  was  made  by  Ted  Sisson,  director  of  the 
NBC  Film  Division,  who  said,  "The  release  of  'Macbeth'  and  'King 
Richard  II'  to  the  schools  on  film  is  a  public  service  for  which  the 
management  of  Hallmark  Cards  cannot  be  commended  too  highly.  With  this 
outstanding  filmed  presentation  available,  schools  and  universities 
now  have  the  opportunity  to  dramatize  Shakespeare  in  a  wonderfully 
vivid  and  exciting  manner." 


(more ) 
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’Hallmark  Hall  of  Fame’ 


The  distribution  of  prints  will  be  made  through  Association 
Films,  Inc.,  which  maintains  regional  libraries  in  Ridgefield,  N.J. 
(Broad  at  Elm  Streets),  Chicago  (79  East  Adams  Street),  Dallas 
(1108  Jackson  Street),  and  San  Francisco  (351  Turk  Street).  Requests 
for  the  film  may  be  sent  to  any  of  these  centers. 

No  admission  charge  will  be  made  for  such  film  showings  and 
distribution  is  limited  to  public,  parochial  and  private  high  schools 
and  colleges. 

In  addition  to  Maurice  Evans  and  Judith  Anderson,  the  cast 
of  "Macbeth"  also  included  House  Jameson  as  King  Duncan,  Staats 
Cotsworth  as  Banquo  and  Richard  Waring  as  Macduff. 

Evans  himself  adapted  and  personally  produced  the  television 
performance.  The  director  was  George  Schaefer.  Executive  producer 
for  NBC -TV  was  Jack  Rayel;  Hudson  Faussett  was  the  television 
director.  The  special  musical  score  was  composed  by  Lehman  Engel. 

- o - 


NBC -New  York,  3/8/55 


'  ,12  '  y  '[  2 ‘  "-1.  : 


•  otoM  ©cf  IIIw  elnloq  lo  noiludlTlelf)  9rtT 

.L.H  tbXsi"i  .  qbiii  nX  ssiis'icfil  iBnolraq  enJteinlem  rlolrtw  t .  onl  ^emi, 
SElIsa  t( less  1C  ernebA  lasS  CT)  OSBolriO  *(el990l2  ml 3  le  beooE 
eJsojjpoH  . (loyilR  HoT  I5£)  OoelofleoS  ne2  bne  *(199018  noeMofiL  80Ij 

.  soslnso  sa»ril  lo  ^as  ol  Irtoc  9d  ^b::  mill  eril  ro: 
bri;  £.'  -,  ■ ’o.ie  mill  rioi/e  ‘iol  absin  si  XXi  w  Q&t&,Ar>  noisciir.o"  oVI 
b.C  •'  '.2  fir.  11  ©lev  r. rr q  5ns  Islriooreq  toilcfjjq  cl  bo  11  mil  si  nolli/dlols. 

.3939X100  hi 

ler-o  oil  t«o«*i9bnA  tiSlbul  beta  snevS  soloueM  c  ;  bbs  n I 

bIsbIC  tr!sonL'a  gniJi  ss  noasmBt,  ssjjcH  bebulonl  osXb  "dlsdosM" 

. llubosM  as  gnlTtfiVJ  Mcrfolfi  fens  c  pnsfi  se  riloowsl' 
eril  bsoubooq  ^Ilsnoi  •  bne  belqsfoe  lXesmirl  enfiva 
■xsouboi...  eT.  \3  .is'i96fioS  c  i;*i '  90  sew  nolos'iib  ©rlT.  .  9onenrxol'i 
nc  .i.alvi.I'..  1  odd  r.yw  lloeausa  noabcil  :  JlofiT,  esw  VT-'J®  .ri 

.  '  .it  nermioJ  '  bcaoqmoo  a..;,;  c  :00s  IbiIsu  .  Isloeqe  oriT  .‘101090 


c£\d\£  *>broY  wsW-OQW 


NBC  RADIO  NEWS 


THREE -INSTALLMENT  SYMPOSIUM  ON  SOVIET  RUSSIA  TO  BE  PRESENTED 

ON  NBC  RADIO'S  "UNIVERSITY  OP  CHICAGO  ROUNDTABLE" 

A  three -installment  symposium  on  Soviet  Russia  will  be 
broadcast  on  the  UNIVERSITY  OP  CHICAGO  ROUNDTABLE  program  on  Sundays , 
March  13,  20  and  27  (NBC  Radio  Network  except  WRCA,  1:30  p.m.,  EST) . 
Chauncey  Karris,  dean  of  the  Division  of  Social  Sciences,  University 
of  Chicago,  will  be  moderator  for  the  three  broadcasts. 

"Russia’s  Economic  Problems"  will  be  the  first  subject 
(March  13).  Participants  will  be  Harry  Schwartz,  writer  on  Russian 
affairs.  The  New  York  Times;  Abraham  Bergson, of  the  Russian 
Institute,  Columbia  University,  and  Dmitri  B.  Shimkin,  director  of  the 
Congressional  survey  of  the  Soviet  economy  for  the  Legislative 
Reference  Bureau,  Library  of  Congress. 

"Russia’s  Internal  Politics"  will  be  the  second  subject 
(March  20).  Speakers  will  be  Marshall  MacDuffie,  author  of  "The  Red 
Carpet,"  a  recently  published  book  on  Russia,  and  a  recent  visitor 
there;  John  Hazard  of  the  Russian  Institute,  Columbia  University,  and 
Frederick  Barghoorn,  political  scientist,  Yale  University. 

"Russia’s  Foreign  Policy"  will  be  the  third  topic  (March  27). 
Participants  will  be  Philip  Mosely,  director,  The  Russian  Institute, 
Columbia  University;  J.H.  Adam  Watson,  First  Secretary  of  the  British 
Embassy,  Washington,  D.C.,  and  Cyril  Black,  historian,  Princeton 
University. 
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NBC -TV  NEWS 


CREDITS  FOR  ’A  CONVERSATION  WITH  EAMON  DE  VALERA ’  ON  NBC -TV 


•K 


* 


TITLE : 
NETWORK: 


A  CONVERSATION  WITH  EAMON  DE  VALERA 
NBC -TV 


TIME: 

DESCRIPTION: 


PRODUCER: 


Sunday,  March  13  (3"3:30  p.m.,  EST). 

Eamon  De  Valera,  first  President  and 
many  times  Prime  Minister  of  the 
Republic  of  Ireland,  speaks  of  his 
life  and  times  in  one  of  NBC-TV's 
continuing  series  of  filmed  con¬ 
versations  with  "elder  wise  men." 
The  program  was  filmed  in  his 
office  in  Leinster  House,  Dublin. 

In  the  film,  he  speaks  with  Curtis 
Baker  Bradford,  professor  at 
Grinnell  College,  Iowa,  now  visit¬ 
ing  lecturer  in  American  literature 
at  Trinity  College,  Dublin. 

Robert  GralT 


DIRECTOR: 


Paul  Dickson 


PHOTOGRAPHER:  W.  Suschitzky 

BIOGRAPHICAL  DATA:  Eamon  De  Valera  was  born  in  1882  in 

New  York  City  of  a  Spanish  father 
and  an  Irish  mother.  When  he  was 
two,  after  his  father’s  death,  he 
was  sent  to  Ireland  to  live  with 
his  maternal  grandmother  in  County 
Limerick.  Soon  after  graduation 
from  the  National  University  of 
Ireland,  he  began  a  career  that 
was  to  see  him  emerge  as  a  leading 
statesman  of  the  Republic  of 
Ireland.  He  is  now  leader  of  the 
Opposition  party. 
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MICHIGAN  STATE  MEDICAL  SOCIETY  TO  HONOR  DOW  CHEMICAL  COMPANY 
FOR  DISTINGUISHED  SERVICE  IN  SPONSORING  'MEDIC'  PROGRAM 

The  Dow  Chemical  Company,  sponsor  of  NBC -TV's  award-winning 
MEDIC  series,  will  be  honored  on  Thursday,  March  10,  by  the  Michigan 
State  Medical  Society  for  distinguished  service  in  promoting  public 
understanding  of  today's  doctor  of  medicine. 

A  special  award  will  be  presented  to  Leland  I.  Doan, 
president  of  Dow,  at  a  testimonial  banquet  to  be  held  in  Detroit's 
Sheraton -Cadillac  Hotel  in  conjunction  with  the  Ninth  Annual  Michigan 
Clinical  Institute  scientific  meeting.  At  this  meeting  the  most 
recent  advances  in  medicine  are  presented  to  family  doctors  from 
Michigan  and  surrounding  states  .  About  500  doctors  and  their  guests 
are  expected  at  the  dinner. 

In  discussing  plans  for  the  award.  Dr.  Robert  H.  Baker, 
president  of  the  society,  said:  "In  dramatically  presenting  the 
latest  developments  in  medicine  as  they  are  used  in  MDs '  daily  prac¬ 
tice,  'Medic'  performs  a  great  public  service.' 

Doan  will  be  the  principal  speaker  at  the  testimonial 
banquet,  which  also  will  honor  seven  Michigan  doctors  who  now  head 

national  medical  organizations. 

The  Dow  Chemical  Company,  which  has  its  headquarters  at 
Midland,  Mich.,  is  a  leader  in  scientific  research  and  a  manufacturer 
of  basic  chemicals,  plastics  and  magnesium.  It  produces  numerous  raw 
materials  and  intermediates  used  in  the  pharmaceutical  industry. 

- o - 


NBC -New  York,  3/8/55 


|  PWHH  VT-OOK  j 

# -  - * 


•  - .  '  :  ■  JIDC  |  L*  [TATS  EA 

DKIS  •  ...  . 


'  :  t\  3W  &  WT-OSM  10  *3  '•  :r *  ,  \  I :  ■  :+? 

.1  ■.  ijialM  v:'  ,01  tvi;;  .-iu-  IT  no  be'tonorl  ed  XIXw  tv9lrt9a  0102 

.  -  .  nori  fcu  .  :  t  ..  •  ’  t .  ■  •  '  >Jt  .  I  I 

.  .  ni. : ibotn  1q.  *io3oob  e'^fiboj  lo  3n2bfls3?<T9br 


,  n  eoO  .  I  bn£  toJ  <  >£  .ir  .  as  iq  <w  :  '  yt  b  r 

•  .  1  ■  v  •  C  (  • 

:  • 

;  fOJ  •  ..-l  .  ..  1 

3?'! ■  ■■•■  .  .  ..  tTi  . .  ...  '  .  m  Oi  i/Jnei'  Kt  u .  ‘arrl  Xjl-dXo-J 

ta%  >on Bvb»  tfnao? 

v  3  .  .  >3 a  gnlbnuowus  ores  asg-irio  J 

.  ‘1£  Ofilfc  OfiJ  J;  ?y  ■..h>9-£$X9  &•• 

, I93tea  *B  tfvaacE  .  iCi  srW  -iol  scwblg  sntaaxrozlb  nl 

.  .  •«•  Ioqb  on  j  *10  2nabl89' 

>mq  >X 9>V9&  3s89^i 

C  ■  ■  .  '  ■  '  . 

tonl'iq  er'3  aa  IlJtw  nsoO 

cl  ■  '  >nori  XIIw  osXb  rl q  td 

i  •. X  ::.  .  ••  :  ‘  .1  *no  j  J 

3b  3'; c  Obari.  r.sri  rioiriw  X^oImariO  woG  sriT 

B*Uf  ■  •■■■.■..  :  ;  ■  •  . 

•  .  • 

‘  o  •  •  :\  XJbairns^ol.  ban- 

.ST  VIT 


•  o 


COLOR  TELEVISION  NEWS 


SERVICE 


"ENTERTAINMENT  1955,"  SPECTACULAR  DEDICATING  NBC'S  COLOR  CITY, 
TO  OFFER  GALA  SALUTE  TO  SHOWEUSINESS  BY  TOP  PERFORMERS  ON 
NBC  COLORCAST  OF  SUNDAY,  MARCH  27,  7:30  TO  9  P.M.,  EST 


Milton  Berle,  Dinah  Shore,  Judy  Holliday,  Dennis  Day,  Leontyne  Price, 

In  Cast;  Fred  Allen  to  Emcee  Program  Opening  New  Burbank  Facilities 

The  gala  opening  of  NEC's  Color  City  in  Burbank,  Calif.,  with 
an  all-star  cast  headed  by  Milton  Berle,  Dinah  Shore,  Judy  Holliday, 
Dennis  Day  and  Leontyne  Price,  will  be  a  90-minute  Spectacular, 
ENTERTAINMENT  1955,  on  Sunday,  March  27  (NBC -TV,  7:30  to  9  p.m.,  EST). 

With  veteran  showman  Fred  Allen,  as  over-all  master  of 
ceremonies,  the  celebration  will  originate  at  the  Burbank  studios  with 
remote  cut-ins  from  New  York  City.  The  program  will  be  telecast  in 
compatible  color  and  black  and  white.  Jack  Rayel  will  be  the  producer. 

With  the  dedication  of  Color  City,  NBC's  Burbank  investment 
reaches  a  total  of  more  than  $7,000,000  expended  since  1951.  The  lay¬ 
out  encompasses  12,600  feet  bringing  the  TV  space  in  Burbank  to  55,900 
square  feet  of  studios,  dressing  rooms,  technical  facilities,  ware¬ 
house  space  and  scene  development  area.  The  new  color  studio  is  the 
first  to  be  built  specifically  for  color  telecasting. 

Comedian  Milton  Berle  will  fly  to  the  West  Coast  for  his 
appearance  in  the  Spectacular.  He  will  represent  the  field  of  tele¬ 
vision  comedy  during  the  extravaganza  devoted  to  various  phases  of 

(more) 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
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entertainment  during  the  year  of  1955  --  legitimate  theatre,  opera, 
nightclubs,  radio,  records,  popular  and  classical  music  and  motion 
pictures . 

Dinah  Shore,  star  of  her  own  NBC -TV  and  NBC  Radio  programs, 
will  be  seen  in  a  simulated  recording  session  during  which  she  will 
sing  "Whatever  Lola  Wants."  The  song  is  Miss  Shore's  most  recent  RCA 
Victor  record,  taken  from  Prank  Loesser's  score  of  the  new  musical 
comedy  "Damn  Yankees."  (The  George  Abbott  musical  is  due  to  open 
soon  on  Broadway).  Her  segment  of  the  program  will  be  directed  by 
Bob  Banner. 

To  illustrate  the  role  played  by  opera  in  television, 
soprano  Leontyne  Price  will  be  seen  in  an  excerpt  from  "Tosca,"  the 
recent  production  staged  by  the  NBC  Opera  Company.  Josh  Wheeler,  who 
sang  the  role  of  Scarpia  in  the  full  production  will  be  seen  with  Miss 
Price  in  the  opera  segment,  which  will  originate  in  New  York. 

Ralph  Edwards,  host  on  his  own  program,  "This  Is  Your  Life," 
will  introduce  pioneer  motion  picture  leader  Adolph  Zukor  during 
"Entertainment  1955  •"  They  will  discuss  motion  pictures  --  past, 
present  and  future.  In  connection  with  the  future  tense  discussion, 
filmed  excerpts  from  three  unreleased  Paramount  pictures  will  be 
shown.  They  are:  "The  Seven  Little  Foys,"  starring  Bob  Hope; 
"Strategic  Air  Command,"  with  James  Stewart  and  June  Allyson;  and 
"You're  Never  Too  Young,"  starring  Dean  Martin  and  Jerry  Lewis.  All 
three  films  are  in  color. 

Emcee  Fred  Allen  will  appear  as  a  "guest  of  honor"  in  a 
capsule  version  of  one  of  Dennis  Day's  radio  shows  in  the  tribute  to 
network  radio  as  a  part  of  the  "Entertainment  1955"  picture.  With 

(more) 
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3  -  Color  City 


Dennis  playing  all  the  character  roles,  Allen  will  re-create  some  of 
the  highspots  of  Allen's  Alley,  part  of  his  old  "Town  Hall  Tonight" 
program,  Dennis  will  also  sing  several  selections. 

In  a  second  New  York  origination,  comedienne  Judy  Holliday 
will  appear  in  a  TV  comedy  sketch.  With  her  will  be  young  actor 
Jackie  Cooper,  acting  as  foil  for  the  characterization  of  the  feather¬ 
brained  blonde.  The  sketch  will  be  produced  and  directed  by  Max 
Liebman,  for  whom  Miss  Holliday  has  made  several  appearances  during 
his  Spectaculars. 

Tribute  to  nightclubs  as  a  training  ground  for  fresh  new 
talent  will  be  paid  during  the  90-minute  variety  show. 

Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10  rating 
list,  and  10  have  been  in  the  top  19. 

- o - 
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COLOR  TELEVISION  NEWS 


A  SERVICE  OF 


PRESS  THROUGHOUT  UNITED  STATES  ECSTATIC  IN  PRAISE 
OF  'PETER  PAN'  WITH  MARY  MARTIN  ON  NBC-TV 

Mary  Martin  blew  a  handful  of  fairy  dust  across  the  nation 
via  NBC  Television  Monday  night  (March  7),  and  America's  response  to 
her  "Peter  Pan"  presentation  on  PRODUCERS'  SHOWCASE  has  been  ecstatic 

and  emphatic. 

in  newspapers  across  the  country,  television  critics  shower¬ 
ed  praise  on  Miss  Martin  and  Co.,  and  on  NBC-TV  for  the  two-hour  color 
and  black-and-white  production.  Samplings  from  some  of  their 

follow : 

"'Peter  Pan'  sprinkled  fairy  dust  on  television  last  night. 
The  production,  we  sincerely  believe,  will  stand  forever  as  one  of 
video's  listening  milestones."  -  Bob  Williams,  Philadelphia  Bulletin. 

*  * 

"Surely  there  must  be  a  trace  of  fairy  dust  from  coast  to 
coast  this  morning.  Last  night's  television  presentation  of  Mary 
Martin  as  'Peter  Pan'  was  a  Joy... an  unforgettable  evening  of  video 

theatre."  --  Jack  Gould,  N.Y.  Times. 

"Sheer  magic...  This  was  surely  the  most  rewarding  tele¬ 
cast  of  the  season  and  one  of  the  finest  of  any  year...  Through  this 
children's  classic,  TV  came  of  age."  --  Larry  Wolters,  Chicago 


Tribune . 


* 


* 


(more) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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'Peter  Pan' 


"More  than  a  little  abuse  was  heaped  upon  the  head  of 
Sylvester  L.  Weaver  Jr.,  President  of  NBC,  for  attaching  the  word 
'Spectacular'  to  his  big  color  shows...  Mr,  Weaver  can  rest  his  case, 
however,  on  last  night's  'Peter  Pan.’.,,  'Spectacular'  is  a  fine 
word  for  a  2-hour  musical  straight  from  Broadway,  with  Mary  Martin  not 
only  starred  but  flying  all  over  the  place,"  --  Harry  MacArthur, 
Washington  Star. 

-*  * 

"...Just  about  100$  enchantment ,, .the  boldest  and  far  and 
away  the  most  successful  venture  into  what  I  like  to  think  of  as  big 
television. . .as  close  to  perfection  as  we've  got  yet,  conceivably  the 
most  polished,  finished  and  delightful  show  that  has  ever  been  on 
television."  --  John  Crosby,  New  York  Herald  Tribune. 

*  *  * 

"Terrific  is  the  word  for  'Peter  Pan,'  or  to  put  it  another 
way,  TV  smashed  across  another  barrier  last  night.  The  play  and  lovely 
Mary  Martin  were  wonderful."  --  John  Lester,  Newhouse  Syndicate, 

*  #  * 

"'Peter  Pan'  was  a  pip... pretty  wonderful ...  just  fine."  -- 

Jack  O' Brian,  New  York  Journal- American, 

#  * 

"...a  truly  enchanting  evening.  ’Peter  Pan'  proved  again  to 

what  high  levels  of  distinction  TV  can  ri3e  with  the  proper  materials 

on  hand."  --  David  Appel,  Philadelphia  Inquirer. 

#  #  # 


(more ) 


’fio3  coded’ 


c 


'  o  ['jseri  odd  ncqu  boqc.ri  e.z  /  eBfocffi  9Xddi.X  b  ftfirtd  S'loM" 

«l©l  t08CM  lo  dnsbiae**  t.iL  isvbbW  ,J  cadaevlY* 
aso  •  '  . 

-  :  ‘xedeS1  s 1  driaifl  eras!  no  t*x9V9wo( 

fcW  v  "  :  •  ’  ' 

.vjfb.cAofiM  "‘.oobIc;  srie  cov©  Ils  ani^H  dud  Is'nsi-s  Y-fo( 

.  cfid2  noagr.i/iaBl 

x  a  « 

rifi  ,  bar,  dr.oi  Cod  end. « .  dfiomdr.'firi,  09  c  00  X  duods  da  uL..." 
r:tu  as  *io  oinlrfd  Ou  s/bi:£  I  drub;  odni;  .- cudriav  Xu"  eoooua  dsom  arid  ybvj. 
irit  \Xdfivi:  oonoo  td9\.  dt>3  ov’  c  /  cl  no:  doe ‘wag  od  s  ...Co  ob. .  ,fioi-3iV9l9; 
no  rr  vc  c  .  V9  sjsrl  dfirid  worla  X /d  dried  Isb  brt£  berisindl  tb9ri?.iXoq  dsoi 

:  I  .  [»  -  "  ,  ■;: 

*  *-  * 


*9ridons  dx.  duq  cd  *10  *  t ri •  •/•:  erdo^'  cob  bcow  arid  ax  oxllv 
. 

.  .  •  csd  cod  ffrioL  —  **. 1 1/1*19 bnow  9C9w  nidcsM 


xv;& 


X'lhi 


Iulc9bnow  \;dd9cq* .  .qiv  s  r  ; *.-v:  ‘rush  code  • ” 

.  (Tfiex'iomA-IfiiiCucjX,  jIcloY  r; oil  ^nfiicd’O  jIvb 

*  #  # 


c  '  rt.:  •  bov  ••,.]  *  ceded 1  .  gnifiova  jnldnfirieaa  ~Xucd  x... 


..•lx  ;  v^.:  ceqocq 


ridlw  saXc  nao  VT  noJtJoalJelb  do  eXeveX  riaxri  dfirf1 
,  ecXupnl  BlriqXobfiXirid  ^IsgqA  dived  —  ” .  briar [  rr 


■i’c  X‘  * 


3  -  'Peter  Pan 1 


"'Peter  Pan'  a  Tremendous  Hit ...the  event  was  a  smashing, 
whopping  success... It  was  a  stunning,  completely  perfect  job..."  -- 
Sid  Shalit,  New  York  Daily  News. 

*  #  * 

"Was  there  ever  such  a  television  show  as  last  night's 

'Peter  Pan'?  Did  ever  a  lark  leave  its  nest  with  the  sweet,  soaring 

grace  of  Mary  Martin  flying  to  Neverland?  We  savored  every  blessed 

moment  of  Mary  Martin's  performance.  Cyril  Ritchard  was  perfect."  -- 

Harriet  Van  Horne,  New  York  World-Telegram  and  Sun. 

*  *  * 

"...The  show  was  a  real  triumph.  A  better  show  may  come 
along,  but  'till  now  this  is  the  best  I've  seen."  --  Ethel  Daccardo, 
Chicago  Daily  News. 

«■  *  * 

"...A  real  achievement.  The  music  was  tuneful  and  pleasant, 
the  dances  were  light  and  bright,  Mary  Martin  was  a  vision  of  delight, 
Cyril  Ritchard  was  a  superbly  villainous  and  comical  Hook,  and  every¬ 
one  else  in  the  cast,  without  exception,  seemed  to  me  just  right."  -- 
Jay  Nelson  Tuck,  New  York  Post. 

*  * 

"The  enchantment  of  'Peter  Pan'  last  night  found  just  the 

enchanted  stage  it  needed  --  a  Neverland  of  modern  stagecraf t , . , 

For  children  watching,  the  two  hours  flew  just  like  Peter.  They  loved 

it.  And  anybody  who  didn't  deserved  to  grow  up  and  'learn  about 

solemn  things',"  --  Fred  Brady,  Boston  Herald, 

*  *  * 

"...The  success  of  the  production  means  that  there  will  be 
many  others  to  follow.  Miss  Martin  flew  with  the  wheeling  grace  of  a 

gull  and  sang  like  a  lark,"  --  Elliot  Norton,  Boston  Post, 

*  *  * 

(more ) 
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4  -  'Peter  Pan* 


"TV  finally  got  around  to  its  long-standing  promise  to  bring 

Broadway  right  into  your  living  room.  The  telecast  did  exactly  that  — 

superbly."  --  Lucia  Carter,  Chicago,  Sun-Times. 

*  *  * 

"It  took  Mary  Martin  to  give  TV  its  enchanted  evening. . .The 
whole  thing  was  magic,"  --  Mary  Cremmen,  (page  one  story),  Boston  Globe. 

*  *  # 

"...TV's  most  ambitious  and  most  rewarding  project."  -- 
Stan  Anderson,  Cleveland  Press. 

#  *  * 


...As  it  'played'  on  Monday  for  the  home  audiences,  Peter 

Pan  was  a  sheer  delight,,,"  --  George  Rosen,  Variety, 

*  #  * 


...There  have  been  many  Peter  Pans  since  Maude  Adams  first 
essayed  the  role  in  this  country,  but  it  is  doubtful  if  any  of  her 
predecessors  had  the  elfin  charm  and  acting  skill  of  Miss  Martin..." 
--  Jack  Heilman,  Daily  Variety, 

*  * 


"...It  was  great... To  Mary  Martin  --  ah-h-h,  what  a  Peter 
Pan  --  must  go  a  heavenly  container  of  critics'  stardust..."  --  Leo 
Guild,  Hollywood  Reporter. 

*  *  * 


"...It  was  the  best  thing  we  have  seen  yet  on  TV..."  --  Nick 
Kenny,  New  York  Mirror. 

*  *  * 

"...In  almost  every  department,  at  almost  every  turn,  this 

TV  presentation  of  'Peter  Pan'  was  little  less  than  a  sheer  delight..." 

--  Leo  Mishkin,  Triangle  Publications, 

*  *  # 


An  editorial  in  the  New  York  Herald  Tribune  said,  in  part, 
"...Having  put  on  'Peter  Pan'  so  brilliantly,  the  television  in¬ 
dustry  is  entitled  to  take  its  bows.,," 

- o - 
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NBC -TV  RECEIVES  6  TECHNICAL  FIELD 

EMMY  AWARDS ,  LEADING  ALL  NETWORKS 

4-Way  Split  Screen  and  Other  Achievements  Hailed 

-sc-  -  -sc-  -sc- - -:c- 

NBC-TV  garnered  more  "Emmy"  awards  in  the  technical  fields 
than  any  other  network,  in  the  seventh  annual  presentation  of  the 
Academy  of  Television  Arts  and  Sciences  telecast  Monday  night,  March  7 
(11:30  p.m.-l  a.m.,  EST)  on  the  network. 

The  six  NBC  awards  included  one  for  "best  engineering 
effects,"  given  for  NBC's  development  of  the  four-way  split  screen 
effect  used  during  the  1954  National  Election  coverage.  Thomas 
Sarnoff,  director  of  production.  Western  Division,  accepted  the  award 
for  Robert  E.  Shelby,  NBC  Vice  President  and  Chief  Engineer,  who  was 
in  the  East. 

The  golden  statuette  for  "best  technical  achievement"  went 
to  NBC's  Color  City  development  in  Burbank,  Calif.  The  award  went  to 
John  K.  West,  Vice  President,  Pacific  Division,  and  was  accepted  in 
his  behalf  by  Fred  Wile,  Vice  President  in  charge  of  Programs,  Western 
Division . 

Other  accolades  went  to  NBC  for  "best  direction  of  photo¬ 
graphy"  --  the  "Medic"  play,  "I  Climb  the  Stairs,"  Lester  Shorr;  "best 
written  comedy  material"  --  "The  George  Gobel  Show,"  James  Allerdice, 
Jack  Douglas,  Hal  Kanter,  Harry  Winkler;  "best  television  sound 
editing"  --  "Dragnet,"  George  Nicholson;  and  "best  original  music  com¬ 
posed  for  TV"  --  "Dragnet,"  Walter  Schumann. 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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NBC  TRADE  NEWS 


MARTHA  RAYE  SPOTLIGHTED  AS  "TV’S  NO.  1  FEMALE  CLOWN" 

IN  "LOOK"  MAGAZINE  PICTURE  ARTICLE 

"TV’s  No.  1  Female  Clown"  is  the  title  of  a  three-page 
picture  article  on  NBC's  Martha  Raye  appearing  in  the  current  issue 
of  Look  Magazine.  Comprising  an  outstanding  selection  of  photographs, 
the  article  touches  on  the  highlights  of  her  career  and  features  a 
striking  sequence  of  color  pictures  of  Martha  performing  on  her  NBC- 
TV  program. 

The  MARTHA  RAYE  SHOW  is  presented  over  NBC-TV  every  fourth 
Tuesday  (8  to  9  p.m«,  EST) .  The  comedienne's  next  program  featuring 
Ricardo  Montalban  as  guest  star  will  be  telecast  on  March  15* 

TONY  RANDALL  TO  DOUBLE  IN  BRASS  ON  TV  AND  STAGE 

Tony  Randall,  who  plays  Harvey  Weskit,  best  friend  of  MR. 
PEEPERS  in  the  popular  NBC-TV  comedy  series  starring  Wally  Cox,  will 
double  in  brass  soon,  since  producer  Herman  Shumlir.  has  signed  him  for 
an  important  part  in  "Inherit  the  Wind,"  The  new  play  goes  into 
rehearsal  this  week,  but  will  not  interfere  with  Tony's  TV  appear¬ 
ances,  as  the  drama  is  practising  in  New  York. 

In  "Inherit  the  Wind,"  written  by  Jerome  Lawrence  and 
Robert  E.  Lee,  Randall  will  portray  E.K.  Ilornbeck,  a  Baltimore  news¬ 
paperman.  The  play  is  based  on  the  famous  ocopes  monkey  trial  held 
in  Dayton,  Tenn.,  in  1928,  which  resulted  from  the  fxare-up  over  the 
teaching  of  the  theory  of  evolution  in  a  public  school. 

- o - 


NBC -New  York,  3/9/55 
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March  10,  1955 

GROSS  BILLINGS  FOR  NEW  NBC  RADIO  BUSINESS  IN  195^  REPRESENTED 
165  PER  CENT  GAIN  OVER  1953,  ROBERT  W.  SARNOFF  ANNOUNC.ES 

Gross  billings  for  all  new  business  signed  by  the  NBC  Radio 
Network  during  195^  represented  a  165  per  cent  increase  over  new 
business  for  the  previous  year,  Robert  W.  Sarnoff,  Executive  Vice 

President  of  NBC,  announced  today. 

Mr.  Sarnoff  cited  the  imposing  upsurge  of  new  NBC  Radio 
business  --  from  $6,165,000  in  1953  to  $16, 116,000  in  195^  —  as  clear 
proof  of  the  revitalization  of  national  radio  that  has  been  achieved 

by  the  network  within  the  last  year. 

"This  165  per  cent  upswing  in  new  radio  business  not  only 
bolsters  our  belief  that  more  and  more  advertisers  can  be  brought  into 
the  medium,  but  it  also  indicates  a  vote  of  confidence  by  advertisers 
in  the  work  that  has  been  done  in  the  past  year  to  adapt  our  network 
radio  service  to  the  requirements  of  the  television  age,"  Mr.  Sarnoff 

said . 

"We  have  consistently  believed  that  huge  blocks  of  audiences 
are  continuing  to  use  radio.  And  this  substantial  increase  in  new 
business  indicates  that  more  and  more  advertisers  share  our  belief  and 

intend  to  capitalize  on  radio's  values. 

"Even  so,  we  believe  this  is  only  a  start.  Through  the  new 
sales  and  programming  techniques  developed  by  NBC  Radio,  the  path  has 

(more) 
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2  -  NBC  Radio  Billings 


been  cleared  for  additional  new  money  to  enter  the  medium  --  and  for 
old  money  to  return." 

Advertisers  who  bought  new  time  on  NBC  Radio  during  1954 

are: 


Dodge  Division,  Chrysler  Corporation;  Pharmaco,  Inc.;  D'Con 
Company,  Sona  Division;  Oldsmobile  Division,  General  Motors  Corpora¬ 
tion;  Lever  Brothers;  Mytinger  &  Casselberry,  Inc.;  Toni  Company; 

Mars,  Inc,;  W.P.  Fuller  Company;  General  Foods  Corporation;  Merit 
Plan  Insurance  Company;  National  Life  &  Accident  Insurance  Company; 
Quaker  Oats  Company;  Texas  Company;  Buick  Motor  Division,  General 
Motors  Corporation. 

Travelers  Insurance  Company;  Gillette  Safety  Razor  Company; 
Nash-Kelvinator;  Carter  Products,  Inc.;  Lewis -Howe  Company;  Liggett  & 
Myers  Tobacco  Company;  Plymouth  Motor  Corporation;  Kiplinger; 
Prudential  Insurance  Company;  Radio  Corporation  of  America;  Hudnut 
Sales  Company;  American  Dairy  Association;  White  King  Soap;  Miles 
Laboratories;  Murine;  Coast  Fisheries;  Reson  Sales. 

Armour  &  Company;  Crosley  Division,  AVCO  Corporation;  Rexall 
Drugs;  Curtis  Publishing  Company;  Brown  &  Williamson  Tobacco  Company; 
Rhodes  Pharmacal;  General  Motors  Corporation;  Q-Tips;  Allis -Chalmers 
Manufacturing  Company;  Travelers  Insurance  Company;  Allstate  Insurance 
Company;  American  Motors  Company;  Webster  Products;  Doeskin  Products 
Company;  Vitamin  Corporation;  Calgon,  Inc.;  Frawley  Manufacturing 
Company;  Crowell -Collier  Publishing  Company;  Harlan  Publications 
Company . 
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PROGRAM  PREMIERE 


March  10,  1955 

"TED  MACK'S  MATINEE"  STARTS  ON  NBC -TV  APRIL  4 

5-Day -a-Week  Series  Will  Spotlight  'Undiscovered'  Professionals; 

Variety  Features  and  Unusual  Contests  Are  Planned 

Ted  Mack,  one  of  the  best  known  masters  of  ceremonies  in 
showbusiness ,  will  be  host  of  a  lively  and  diversified  musical  program 
on  NBC -TV,  Mondays  through  Fridays,  when  TED  MACK'S  MATINEE  begins 

Monday,  April  4  (3-3:30  p.m.,  EST) . 

Long  associated  with  introducing  amateur  talent  to  radio  and 
television  audiences  via  the  "Original  Amateur  Hour,"  Mack  will  turn 
his  attention,  during  the  new  afternoon  program,  to  "undiscovered1, 
professional  performers.  Each  performer  whom  Mack  selects  for 
appearance  will  be  given  a  portion  of  "Ted  Mack's  Matinee,  for  five 
days  in  a  row,  as  a  showcase  for  his  or  her  talent. 

The  show  will  also  have  many  rotating  features  --  music, 
interviews,  unusual  contests  --  which  will  make  for  varied,  fast-paced 
entertainment . 

Besides  Ted  Mack,  program  regulars  will  include  a  male  and 
female  vocalist  and  a  musical  ensemble,  whose  names  will  be  announced 
at  an  early  date. 

Ted  Mack  is  singularly  well-qualified  to  emcee  a  musical  show 
and  to  judge  the  merits  of  showbusiness  aspirants.  For  nearly  a 
quarter  of  a  century  Mack  has  been  a  performing  headliner  himself.  A 


(more ) 
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'Ted  Mack's  Matinee' 


saxophonist,  Ted  originally  had  his  own  touring  orchestra.  He  joined 
the  Major  Bowes  organization  in  1935  to  help  handle  touring  units  of 
the  "Original  Amateur  Hour."  When  Bowes  died  in  1946,  Mack  was 
tapped  to  direct  and  emcee  both  the  radio  and  television  shows. 

In  the  last  20  years.  Mack  and  his  staff  have  interviewed 
more  than  800,000  hopefuls  in  search  of  theatrical  fame.  Of  these, 
approximately  15,000  were  found  sufficiently  talented  to  compete  in 
the  "Original  Amateur  Hour's"  public  balloting.  Current  stars  who 
first  aired  their  talents  before  Ted  Mack  include  such  notables  as 
opera  singer  Robert  Merrill,  dancer  Vera  Ellen,  singer-actor  Prank. 
Sinatra  and  many  others. 

With  such  a  background,  Ted's  goals  for  "Ted  Mack's 
Matinee"  are  two  fold:  to  bring  to  his  viewers  sparkling  entertainment 
and  to  serve  the  purpose  of  helping  young  professionals,  who  have  not 
yet  "arrived,"  over  the  road  to  success. 

"The  Greatest  Gift,"  an  NBC -TV  Daydrama,  formerly  seen  at 
3  p.m.,  EST  will  occupy  the  3:30  p.m.,  EST,  time -spot. 

- o - 
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NBC -TV  NEWS 


CREDITS  FOR  "TED  MACK’S  MATINEE"  ON  NBC -TV 


PROGRAM: 
TIME : 

FORMAT: 


MASTER  OF  CEREMONIES: 
PRODUCER: 

DIRECTOR: 

ASSISTANT  DIRECTOR: 
EDITORIAL  DIRECTOR: 
PREMIERE  DATE: 
ORIGINATION : 


TED  MACK’S  MATINEE 

NBC -TV,  Mondays  through  Fridays, 
3-3:30  p.m.,  EST 

Musical  variety  program  which 
will  include  a  showcase  for 
"undiscovered"  professional 
talent,  as  well  as  many 
rotating  features  including 
interviews  and  unusual  con¬ 
tests.  Show  will  also  have 
male  and  female  vocalist 
and  musical  ensemble. 

Ted  Mack 

Louis  Graham 

Lloyd  Marx 

J.  Robert  Blum 

Wanda  Ellis 

April  4,  1955 

New  York 


o 
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March  10,  1955 

'TRUTH  OR  CONSEQUENCES'  RETURNS  TO  NBC  RADIO 

Veteran  Comedy  Quiz  Show  Is  Current  on  NBC -TV,  Too 

TRUTH  OR  CONSEQUENCES,  one  of  broadcasting's  first  comedy 
quiz  and  stunt  shows,  will  return  to  the  radio  channels  on  Wednesday, 
March  23  at  9:30  p.m.,  EST  on  NBC  Radio.  (The  program  is  also  seen 
on  television  Tuesdays  at  10  p.m.,  EST  over  NBC -TV).  Jack  Bailey  will 
be  emcee  for  the  radio  show,  which  is  an  edited  version  of  the  audio 
portion  of  the  TV  show. 

First  premiered  on  radio  in  March,  1940,  "Truth  or 

Consequences"  set  the  trend  for  audience  participation  stunt  shows 

based  on  parlor  games.  Originally  Ralph  Edwards,  creator  and  producer 

of  both  the  radio  and  TV  shows,  was  the  emcee.  In  recent  seasons  he 
has  restricted  his  performances  to  his  "This  Is  Your  Life"  program, 

meanwhile  retaining  his  responsibility  as  executive  producer  of  "Truth 
or  Consequences." 

Jack  Bailey,  a  former  circus  barker,  author,  actor,  tax 
expert,  animated  cartoon  "voice"  and  emcee,  has  starred  on  the  TV 
version  of  "T.  or  C."  since  its  premiere  May  18,  1954, 

"T.  or  C.,"  in  its  long  history  in  radio,  originated  the 
highly  successful  "Mrs.  Hush"  and  "Walking  Man"  contests  which  raised 
many  thousands  of  dollars  for  charitable  causes.  Recently  the  TV 
version  completed  a  "Sleeping  Beauty"  contest  to  aid  the  March  of 
Dimes. 
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ACADEMY  AWARDS 

WEDNESDAY,  MARCH  30,  10:30  PM  (EST)  — 9H - • 


A  SERVICE  OF 


ACADEMY  OF  MOTION  PICTURE  ARTS  AND  SCIENCES  AWARDS  ON  TELEVISION  AND  RADIO 


©A.  M.  P.  A.  S. 


EDITH  HEAD  TO  ADVISE  FEMININE  PARTICIPANTS 
ON  COSTUMING  FOR  ACADEMY  AWARD  SIMULCAST 


Edith  Head,  noted  screen  fashion  designer,  will  serve  as 
costume  consultant  for  the  27th  Annual  Awards  ceremony  of  the  Academy 
of  Motion  Picture  Arts  and  Sciences  Wednesday,  March  3.0  (NBC-TV  and 

Radio,  10:30  to  midnight,  EST). 

Miss  Head’s  principal  function  at  Hollywood’s  biggest 

evening  of  the  year  will  be  to  advise  feminine  participants  in 
selection  of  costumes  that  will  flatter  the  wearers,  harmonize  with 
the  background  and  be  compatible  with  video’s  special  visual  require¬ 
ments  . 

The  major  part  of  the  program  will  originate  from  che 
Pantages  Theatre  in  Hollywood.  The  New  York  pickups  will  be  irom 
the  Century  Theatre,  a  former  legitimate  playhouse,  now  an  NBC-TV 

studio, 

- o - 
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color  television  presents 

A  MAX  LIEBMAN  PRODUCTION 


LYRICAL  AND  SATIRICAL  --  THAT  DESCRIBES  'A  CONNECTICUT  YANKEE, ' 
CHOCKPULL  OP  RODC-ERS  AND  HART  TUNES,  IN  NBC  COLORCAST 
OP  SATURDAY,  MARCH  12,  9  TO  10:30  P.M.,  EST 

Folks  with  long  memories  who  hark  back  to  the  Broadway 
musical  comedy  season  of  1927  may  raise  a  skeptical  eyebrow  at  the 
Rodgers  and  Hart  musical  score  for  Max  Liebman's  March  12  Spectacular, 
A  CONNECTICUT  YANKEE  (NBC-TV,  9  to  10:30  p.m.,  EST). 

For  those  who  say  frostily,  "I  don't  remember  THAT  song  in 
the  original  'Connecticut  Yankee.'  It  must  have  been  written  by 
someone  else,"  producer  Max  Liebman  offers  a  word  of  explanation. 

Messrs.  Rodgers  and  Hart  did  a  whole  raft  of  new  music  for 
the  19^3  revival  of  the  satirical  show,  five  of  which  will  be  sung  and 
danced  during  the  90-minute  compatible  color  (and  black  and  white) 
Spectacular.  They  are:  "To  Keep  My  Love  Alive,"  "Do  a  Friend  a 
Favor,"  "Camelot  Samba,"  "Lunchtime  Follies,"  and  "You'll  Always  Love 
the  Same  Girl." 

The  lyrics  for  the  nev;  songs  were  the  last  work  which  Lorenz 
Hart  did.  The  show  opened  on  Thursday,  Nov.  23j  19^3*  four  days  before 
he  died. 

Two  of  the  loveliest  songs  from  the  original  show,  however, 
remain  in  the  NBC-TV  Spectacular  version  of  "Connecticut  Yankee"  -- 
"My  Heart  Stood  Still,"  and  "Thou  Swell."  They  will  be  sung  by  stars 
Eddie  Albert  and  Janet  Blair. 

(Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10  rating 

list,  and  10  have  been  in  the  top  15). 

- o - 
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March  10,  1955 


GEORGE  BERNARD  SHAW  IS  SUBJECT 
OF  NBC  'BIOGRAPHY  IN  SOUND' 

Lady  Astor,  Norman  Thomas,  Other  Notables  on  Program 

George  Bernard  Shaw,  the  late  and  great  playwright,  will  be 
discussed  by  such  varied  persons  as  an  American  born  peeress,  a  famous 
Socialist,  and  his  own  publisher  when  NBC  News  presents  another  of  its 
newly  famed  BIOGRAPHIES  IN  SOUND  on  Sunday,  March  27  (NBC  Radio, 

7-7:55  p.m.,  EST). 

Lady  Astor  is  the  peeress  --  she  will  relate  anecdotes  drawn 
from  her  warm  personal  recollection  of  Shaw. 

Norman  Thomas  is  the  Socialist,  and  he  will  analyze  Shaw's 
particular  brand  of  Socialism. 

Edward  Dodd  Jr.,  president  of  Dodd,  Mead  &  Co.,  will  discuss 
the  problems  of  publishing  Shaw. 

Others  on  this  sound  biography  will  include  Hesketh  Pearson, 
offical  biographer  of  GBS;  John  Parker,  member  of  the  British  Parlia¬ 
ment  and  head  of  the  Fabian  Society  founded  by  Shaw;  author  Vincent 
Sheean,  a  close  friend  of  Shaw's;  Lawrence  Langner,  co-director  of  the 
Theatre  Guild;  Blanche  Patch,  Shaw's  personal  secretary,  and  syndicated 
columnist  Leonard  Lyons. 

Tape  recordings  of  Shaw's  own  voice  will  be  heard. 

Leon  Pearson,  NBC's  "Critic -at -Large, "  will  be  host  and  narra¬ 
tor  on  the  show,  which  is  being  produced  by  Joseph  Myers,  manager  of 
the  network's  Central  News  Desk.  Gloria  Kaye  will  edit. 

i - - - 

FUTURE  NBC  RADIO  'BIOGRAPHIES  IN  SOUND' 

April  3  --  Leo  Durocher 

April  1 0 - —  President  Franklin  D.  Roosevelt 
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March  11,  1955 

ROBERT  W.  SARNOPF  ELECTED  TO  BOARD  OF  DIRECTORS  AND 
EXECUTIVE  COMMITTEE  OF  RADIO  ADVERTISING  BUREAU 

Robert  W.  Sarnoff,  Executive  Vice  President  of  the 
National  Broadcasting  Company,  has  been  elected  a  member  of  the  Board 
of  Directors  and  of  the  Executive  Committee  of  the  Radio  Advertising 
Bureau,  Inc. 

Announcement  of  Mr.  Sarnoff 's  election  was  made  at  the 
March  10  meeting  of  the  RAB  at  the  Waldorf-Astoria  Hotel  in  New  York 
by  Joseph  E.  Baudino,  Executive  Vice  President  of  the  Westinghouse 
Broadcasting  Company,  Inc.,  and  Chairman  of  the  Board  of  the  RAB. 

The  Radio  Advertising  Bureau,  Inc.,  is  the  radio  industry's 

sales  and  promotion  organization.  Its  membership  is  composed  of  the 

four  networks,  station  representatives  and  830  independent  and  affili¬ 
ate  stations. 

In  announcing  Mr.  Sarnoff' s  election,  Mr.  Baudino  said,  "We 
are  fortunate  to  have  Bob  Sarnoff  as  a  Board  member  and  a  member  of 
the  Executive  Committee  because  of  his  deep  personal  interest  in 
radio,  both  from  the  station  as  well  as  the  network  viewpoint." 

Mr.  Sarnoff  recently  assumed  active  direction  of  the  NBC 
Radio  Network  in  addition  to  his  other  duties.  Under  his  direction, 
the  NBC  Radio  Network  is  planning  a  new  national  programming  service 
built  upon  radio's  unique  qualities  of  flexibility  and  economy  as  a 
sales  medium  and  geared  to  the  current  trend  towards  more  personalized 
listening . 

- o - 
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March  11,  1955 

MAX  LIEBMAN  SIGNS  NEW  5 -YEAR  CONTRACT  WITH  NBC 

Max  Liebman,  producer-director  of  NBC -TV's  Saturday  and 
Sunday  Spectaculars,  has  signed  a  new  five-year  contract  with  the 
National  Broadcasting  Company,  it  was  announced  today  by  Thomas  A. 
McAvity ,  Vice  President  of  the  NBC  Television  Network. 

The  new  long-term  agreement  provides  for  Mr.  Liebman1 s 
services  both  on  the  Spectaculars  and  other  related  functions, 

Mr,  McAvity  revealed. 

Tne  accomplishment s  NBC  has  achieved  during  its  six-year 
association  with  Mr,  Liebman  --  such  highly  acclaimed  programming  as 
•Your  Show  of  Shows1  and,  more  recently,  the  radical  television 
departures  incorporated  in  our  color  Spectaculars  --  point  the  way  to 
even  greater  things  to  come  under  the  terms  of  our  new  agreement  with 
Mr.  Liebman,"  Mr.  McAvity  said. 

Mr.  Liebman  will  have  produced  20  color  Spectaculars  this 
season.  These  include  such  highly  acclaimed  productions  as  "Lady  in 
the  Dark,"  "Best  Foot  Forward,"  "Naughty  Marietta,"  "Babes  In  Toyland, " 
"Spotlight"  and  "Variety." 

Mr.  Liebman  was  first  signed  by  NBC -TV  in  January,  1949, 

(more ) 
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to  produce  the  "Admiral  Broadway  Revue."  He  is  credited  with  bringing 
to  television  a  completely  new  concept  of  home  entertainment,  as 
exemplified  by  situation  and  characterization  comedy,  good  ballet  and 
a  taste  of  opera  for  the  classical  music  lovers  during  his  production 
of  NBC -TV’s  "Your  Show  of  Shows"  (1950-1954). 

Born  in  Vienna,  Austria,  in  1902,  Mr.  Liebman  came  to  the 
United  States  with  his  family  in  his  infancy.  After  high  school 
graduation,  he  began  a  career  as  a  writer  and  producer-director  of 
vaudeville  acts.  Among  the  many  Broadway  shows  with  which  Mr.  Liebman 
has  been  associated  are  "Up  in  Arms,"  "Let’s  Pace  It,"  "Tars  and 
Spars"  and  "Straw  Hat  Revue." 

Mr.  Liebman  is  credited  with  the  discovery  of  Sid  Caesar, 
Imogene  Coca,  Danny  Kaye,  Jules  Munshin,  Betty  Garrett  and  many  others. 

- o - 
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COLOR  TELEVISION  NEWS 

A  SERVICE  OF 


PRAISE  FOR  MARY  MARTIN'S  "PETER  PAN"  ON  NBC -TV 
CONTINUES  TO  REACH  NETWORK  FROM  ALL  OF  U.S.A. 


The  annual  town  meeting  of  Ipswich,  Mass.,  called  to 
approve  an  $800,000  budget,  almost  came  a  cropper  last  Monday  night 
because  of  Mary  Martin's  appearance  in  "Peter  Pan." 

It  seems  that  a  majority  of  the  good  burghers  were  at  home 
with  their  families,  watching  Miss  Martin  bring  Barrie's  fabled  hero 
to  life  on  NBC-TV's  PRODUCERS'  SHOWCASE  (Monday,  March  7,  7:30- 
9. 30  p.m,,  EST),  as  were  some  65  million  other  enthralled  televiewers. 

The  meeting  was  delayed  an  hour  while  100  members  were 
hastily  summoned  from  their  homes  in  ord.er  to  secure  a  quorum.  Like 
"Peter  Pan,"  the  story  had  a  happy  ending,  because  the  budget  was 
approved,  though,  understandably,  a  goodly  number  of  the  assembly  were 
not  in  their  best  mood  for  having  missed  a  portion  of  the  season's 

most  lavishly  praised  TV  show. 

In  Rego  Park,  Long  Island,  N.Y.,  a  startled  first  grade 
school  teacher  was  greeted  the  morning  after  "Peter  Pan"  with  a  chorus 
of  mixed  young  voices  belonging  to  her  pupils,  singing  in  unison  one 
of  the  hit  songs  of  the  score:  "We  won't  grow  up;  we  don't  want  to  go 
to  school ... 11 

Within  moments  after  "Peter  Pan"  ended  Monday  night,  the  NBC 
switchboard  in  New  York  was  jammed  with  several  hundred  calls  from 

(more ) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 

ROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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'Peter  Pan' 


thrilled  viewers,  phoning  to  offer  their  appreciation  for  the  beguil¬ 
ing  telecast  (presented  in  compatible  color  and  black  and  white). 
Several  thousand  letters  have  been  received  by  the  stations  that 
carried  the  show,  many  of  them  expressing  the  hope  that  "Peter  Pan" 
will  be  repeated  at  some  future  date.  Network  officials  have  taken 
the  possibility  under  advisement. 

Typical  excerpts  from  letters  received  follow: 

"I  never  write  letters  commenting  on  TV  programs,  but  last 
night's  'Peter  Pan'  was  such  outstandingly  fine  entertainment  that  I 
thought  I  must  drop  you  a  line  to  congratulate  you."  (Omaha,  Neb.) 

*  #  * 

"I  want  to  tell  you  how  much  our  family  and  friends 
thoroughly  enjoyed  'Peter  Pan.'  Let  us  have  more  and  more  programs 
of  this  calibre!"  (Midland,  Mich.) 

*  *  * 

"A  short  note  to  let  you  know  how  much  my  entire  family 
enjoyed  your  production  of  Mary  Martin  and  'Peter  Pan,'  This  is 
certainly  a  fast  stride  toward  progress  --  and  the  sponsors  and  net¬ 
work  are  to  be  thoroughly  congratulated.  Thank  you."  (New  York  City) 

*  *  * 

"The  fourth  grade  class  of  Garfield  School  enjoyed  the  TV 
performance  of  'Peter  Pan'  very  much.  The  acting,  singing,  costumes, 
dancing,  scenery  and  props  were  wonderful.  The  way  they  made  the 
actors  fly  was  amazing.  Mary  Martin  was  magnificent.  We  certainly 
believe  in  fairies  when  companies  such  as  Ford  and  RCA  Victor  are  good 

(more) 


!ls7  rro  >  '. 


ri  ..  .  :  iq  s  -  '  ri  ■  .  ilnoriq  r 

.  ■  ■  .  •  :  .  .  •  ■  •  t  ) 

.j  r. ,•  '  . .  Siil  ■  i-ovjt  vx  -x  cf  ■  j  r  1  o'i3^d.-  r  fcitacMOrtJ  I &-Jev 

eqor!  9/U  gnlaeo'iq^  •  .•  i worts  srttf  bsbTX 

■  :■  .  ■  bs  ssqyx  *cf  11 

:  i  v rv.  . '  .  /  lliito  .0.7  9 

:T.o.U  •')  -  V’^o-.u  ■y.oddei  .iJqTtsoxs  Isc IqvT 

v  .Jt  cf'  1"  ,  ar.a-v  •  ;.:oria  VI  no  :r,ii.r  jrroutmoo  roic  j  :  '  &£/tw  fieven  X,! 
i.  cf^rli  f  .!•'.  ./ ... 'isd  :  -  *-n.ri  ryii. on- ■■■■  ■ -1  o  saw  '  -u.'l  7  ode'} :  a ’  ctrig 
:  .  v  .  '  •  "  nil  B  ;  >  ;  ■  •  l  I  tfri  s  .  . 

Vr  #  * 


-trr-'I/i’j  -  t  vilrra-  .  -.r:o  :le  m  woo  Usd  od  dnaw  X" 
f;i.n;;r:iq  so-.  m  ;■  "V .  .ini  ivari  ,7  "  ‘  .  \  iz  de<i*  b 9^0 trie  ylrtjyJ'.  00 

( ,  rto  XM  .  i-ni  '  blM)  "  J  O'ld  •  I  -0  strict 
*  *  * 


:  .  •  ■  t  ■  .  i  wc  i  tot  ■  a  • ■ 

■  . .  i  • 

■  7  ‘.nr  artor.r.oqo  d  I)£  3  ---  aseTooiq  .  ov./yd  sb?.'\3:i  deal  a  ylr-ladi 

wc •■  . .  1  .  :  :  j.;  t  .  • 

#  fr  # 


7  or!  bovoV*  I  .irb  “  .  •  lrj  .)  1<.  r  .0  0  •:  '  r!o  two'.  ;  o'r” 

••.  j  d  .  3  ■  1c  sonarrrioli 
■  •  .  j  erf  dw  j  (  bn 

■’  .  .< ;  :  -  yoM  t'l .  „;u'  7...:  '  J 

■  £  0  '  S  t  ■  -■  '  | 


1  or:} 


3  -  'Peter  Pan1 


enough  to  sponsor  such  a  fine  show.  We  hope  they  will  sponsor  many 
more  like  it."  (The  children  of  Room  201,  Garfield  School,  Bridgeport, 
Conn . ) 

*  *  * 

"Please  extend  our  thanks  and  gratitude  to  Mary  Martin  and 
her  cast  for  a  thrilling  and  wonderful  two  hours  of  'Peter  Pan.' 
Similarly  we  are  grateful  to  the  sponsors,  Ford  and  RCA  Victor  and 
also  all  of  the  production  staff.  To  our  mind,  it  was  the  outstand¬ 
ing  program  of  the  past  five  years,  or  more."  (Tenafly,  N.J.) 

(Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10  rating 
list,  and  10  have  been  in  the  top  15) . 

- o - 
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NBC  TRADE  NEWS 


CORA  AND  BIL  BAIRD  AND  MANY  OF  THEIR  FAMOUS  PUPPETS  WILL  BE 
AN  EASTER  VACATIONTIME  TREAT  FOR  KIDDIES  WATCHING  ’TODAY’ 

Cora  and  Bil  Baird  and  many  of  their  1,100  puppets  will  be 
back  on  Dave  Garroway’s  TODAY  show  for  the  week  beginning  Monday , 

April  11. 

Two  previous  week-long  appearances  of  the  engaging  puppets 
proved  so  successful  that  they  will  return  to  delight  youngsters 
during  Easter  vacationtime. 

Of  course,  all  of  the  vast  stable  will  not  appear  during  the 
week,  but  such  favorites  as  Charlemagne  (the  gentle,  egotistical  lion). 
Slugger  Ryan  (the  dissipated  piano  player),  Clyde  the  clown, 
Heathcliffe  the  talking  horse,  and  Snarky  Parker  probably  will  be  on 
hand. 

'’Today"  is  seen  on  NBC -TV,  Mondays  through  Fridays,  from 
7-9  a.m.,  EST,  CST  and  PST. 

- o - 

NBC -TV  AND  RADIO  TO  CARRY  TALK  BY  VICE  PRESIDENT  NIXON 

Vice  President  Richard  Nixon  will  give  his  first  report  on 
his  Central  American  tour  Monday.  March  14.  on  the  NBC  Television 
Network  including  WRCA-TV,  and  NBC  Radio  Network  except  WRCA,  from 
11:30  p.m,  to  12  midnight,  EST. 

This  live  simulcast  will  originate  in  Los  Angeles,  where 
Nixon  will  address  the  World  Affairs  Council, 

- o - 


NBC-New  York,  3/11/55 


LWdyf  •■{tiAPT  x 


jix;:'  riaviiiiH  citomvo  nizw-  ao  yu/.h  'IMA  tffli  ••#  ci;:a  ahoo 
hotaw  82iaai:  e  asr  • .  ' '  ■ 


od  1 1  .tv:  sjsqqdq  001,1  nXsdd  ‘to  rri£in  bfis  hr  i s£I  1X0  bns  unoD 

i 

.  v/jbnoM  ^nlnnJ  390  ilosw  eri'd  10*1  v?ods  yAUOO  svsCI  no  Jio 

edoqquq  ^n.t^-rgno  odd  10  eooas'i.ssqqs  vjnci-oioov/  a;jcf.vor:q  ew? 

•'.-to  0  MiiifOY  dd'vlj  f'*  od  rm/d  on  1 1  It;  d add  I  wise  9  001/2  oe  bovc 

.  : "  .  i  ■  SOBV  lOdesa  S-TIT 

jtj/il'xi/b  'ifieqqs  don  XXXw  f  dssv  odd  ’lo  IXs  tean;.  •■■ 

*'(  »Yo  LX  XfioXdaXdo^'i  ,  oldnog  srid)  orto.for.oX'iEriO  sb  cod  Xnovs'i  riouc  di/cf  «5is 

tiii  ...  •  o'  V  JbsdfiqXasIb  9dd)  -  ns^H  ?9gsL 

,  .  '  odd  olliX odd£ 

.  .br 

nioni  .  risiYonxid  nycbnoM  tVT-0>.TW  no  nses  ai  'ysboT" 

.TSa  bns  T80  tT83  <.m.£  £ 

- ~o - 

aoiv  ye  .  :  . 

no  dnoqon  daddl  aid  9v.t3  XI  .tv/  noxIW  bn  rioJLH  dnobluana  ooXV 

no.fcsXv9XoT  DfiM  erld  no  ,-i'f  i-iotoM  ,.v;~bnoM  nood  nsoi'ismA  Im-dnsO  € 
■  ■ ' .  dq90X9  •  t  .  '  •  ;  ■ 

.  rea  tdrigXnbXnT  SX  od  .rn.q  0£: 
tael93fiA  aoJ  nl  ©dsriXaiio  XXX*.?  daboXt/rals  ovJtl  sldT 

YXlofgiioO  swlfillA  bI*ioW  odd  enonbcjs  XXlw  noa 

.  ' — - „0 - 


NBC  TRADE  NEWS 


BIG  RESPONSE  FOLLOWS  DAVE  GARROWAY  'TODAY’  APPEAL 

FOR  DONATIONS  FOR  A  YOUNG  WIDOWED  MOTHER 
•5C-  - -  #  - —  * 

An  appeal  made  on  NBC-TV's  TODAY  show  by  Dave  Garroway 
last  Monday  (March  7)  for  funds  for  Mrs.  Carl  Altonberg  of  East- 
meadow,  L.I.  and  her  seven  children,  has  resulted  in  a  flood  of 
donations  for  the  young  widowed  mother. 

Some  100,000  pieces  of  mail  have  been  received  so  far  -- 
25  mail  bags  full.  And  each  mail  bag  is  estimated  to  hold  from 
$1,500  to  $2,000. 

Carl  Altonberg  was  hit  by  an  automobile  two  weeks  ago 
while  trying  to  assist  another  motorist  who  had  been  in  an  accident. 
His  "good  deed"  resulted  in  his  death  and  left  his  wife  and  seven 
youngsters  penniless.  Touched  by  their  plight,  Garroway  told  their 
story,  and  asked  for  donations  of  "at  least  a  dime.  The  mail  has 
poured  in  steadily  during  the  past  three  days, 

"Today"  is  seen  on  NBC-TV  Monday  through  Friday  from 

7-9  a.m.,  EST,  CST  and  PST, 
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CHARLES  MUNCH,  OF  BOSTON  SYMPHONY  ORCHESTRA, 

IS  AUTHOR  OF  BOOK,  'I  AM  A  CONDUCTOR' 

Charles  Munch's  book  "I  Am  a  Conductor"  will  be  published 
by  Oxford  University  Press  on  March  31.  The  book  was  written  by  the 
noted  conductor  of  the  Boston  Symphony  Orchestra  in  French,  and  has 
been  translated  for  the  American  edition  by  Leonard  Burkat. 

In  the  volume,  the  noted  conductor  writes:  "My  only  reason 
for  writing  this  book  is  so  that  future  conductors  who  have  faith  and 
who  wish  to  serve  music  rather  than  be  served  by  it  may  profit  from 
my  experience." 

The  book  however  is  not  solely  valuable  to  prospective  and 
young  conductors,  but  should  appeal  to  all  who  attend  concerts,  listen 
to  radio  broadcasts  (such  as  those  of  the  Boston  Symphony  on  NBC  Radio 
on  Saturday  evenings)  and  enjoy  playing  their  own  recordings. 

Munch  was  born  in  Strasbourg  and  first  appeared  in  public  as 

a  violinist,  later  becoming  noted  as  a  performer  and  teacher  of  the 

instrument.  In  1932  however  he  finally  gave  up  his  instrumental 

career  to  devote  himself  entirely  to  conducting.  He  directed  the 

leading  orchestras  of  Paris  and  then  became  regular  director  of  the 
Societe  des  Concerts  du  Conservatoire.  After  the  war  he  conducted  in 
Israel  and  at  festivals  in  Central  Europe  and  Edinburgh.  He  became 
regular  conductor  of  the  Boston  Symphony  in  19^9  after  three  years  as 
a  guest  conductor  of  leading  American  orchestras. 
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COLOR  TELEVISION  NEWS 


A  SERVICE  OF 


LIKE  'PETER  PAN,'  MARY  MARTIN  THINKS  'LOVELY  THOUGHTS'  IN 
EXPRESSING  GRATEFULNESS  AT  RESPONSE  TO  NBC  COLORCAST 

"Peter  Pan"  has  flown  back  to  Neverland  for  the  nonce,  but 
his  enchanting  delineator,  Mary  Martin,  is  still  flying  high,  after 
the  most  sensationally  successful  TV  appearance  that  any  star  has 
ever  made  on  any  show.  Miss  Martin  brought  the  entire  production  of 
her  Broadway  musical  version  of  "Peter  Pan"  to  PRODUCERS'  SHOWCASE 
Monday,  March  7,  in  a  two-hour  telecast  in  both  color  and  black  and 
white  that  was  seen  by  some  65  million  viewers  --  more  people  than 
have  ever  watched  a  single  network  program  in  the  history  of  TV. 

Miss  Martin  has  been  receiving  more  mail  for  her  single 
video  appearance  in  "Peter  Pan"  than  she  has  for  any  of  the  previous 
:  hits  which  have  highlighted  a  career  that  includes  "Leave  It  to  Me," 
"One  Touch  of  Venus,"  "Lute  Song,"  "Annie  Get  Your  Gun"  and  "South 
Pacific."  Thousands  of  letters  of  congratulation  and  appreciation 
are  still  pouring  in  to  her  New  York  apartment.  The  star  intends  to 
answer  each  piece  of  mail  in  due  time.  Meanwhile,  she  has  sent  along 
the  following  message: 


Like  'Peter  Pan,'  I  am  thinking  'lovely  thoughts'  and  also 


11 


my  own  grateful  thoughts  to  each  and  every  individual  at  NBC  whose 
wondrous  television  made  the  March  7  telecast  the  most  rewarding  and 


(more ) 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


2 


'Peter  Pan' 


gloriously  heartwarming  experience  of  my  life. 

"I  thank  the  thousands  and  thousands  of  little  children, 
middle -size  children  and  grown-up  children  whose  excitingly  beautiful 
letters  have  reached  me  and  beg  for  their  understanding  patience 
until  I  have  the  true  joy  of  thanking  each  individually. 

"in  the  meantime,  bless  you  for  letting  me  come  into  your 
homes  and  please  keep  on  crowing  a  lot  with  happiness." 

Miss  Martin,  accompanied  by  her  husband,  Richard  Halliday, 
who  produced  "Peter  Pan,"  and  her  daughter,  Heller,  who  enacted  the 
part  of  Liza,  the  maid,  in  the  production,  sails  shortly  on  the  new 
freighter,  Montevideo,  for  a  two-months'  holiday  sea  cruise  to 
South  America. 

(NOTE:  Nine  NBC  Spectaculars  have  hit  the  Nielsen  top 
10  rating  list,  and  ten  have  been  in  the  top  15). 
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NEWS 


NBC  COLOR  TELECAST  SCHEDULE 
MARCH  20-26  (NBC- TV  Network  including  WRCA-TV) 

Wednesday,  March  23 

7:00-7:30  p.m.,  EST  --  "Norby"  with  David 
Wayne  and  Joan  Lorring,  This  episode , 
entitled  "Dorcas'  Dilemma,"  puts  banker 
Pearson  Norby  squarely  in  the  middle  of 
an  embarrassing  situation  --  between 
rampant  efficiency  expert  Rudge  and  woe¬ 
begone  Dorcas,  the  bank  guard,  deep  in 
shame  at  losing  his  gun, 
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PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 


March  14,  1955 


Attention;  Sports  Editors 

EXPERTS  TO  COVER  MASTERS  INVITATION  GOLF  TOURNEY 
FOR  ON-THE-SPOT  REPORTS  OVER  NBC  RADIO 
APRIL  7-10;  TOP  PLAYERS  TO  COMPETE 

NBC  Radio  again  will  provide  the  nation's  golf  enthusiasts 
with  exclusive,  on-the-spot  reports  of  one  of  the  game's  classic 
competitions,  the  Masters  Invitation  Tournament,  direct  from  the 
Augusta,  Ga.,  National  Golf  Club,  Thursday  through  Sunday,  April  7-10, 
Times  at  which  the  periodic  pickups  will  be  heard  will  be  announced. 

A  battery  of  top-flight  golf  reporters  will  cover  the 
Masters  for  NBC.  They  are  Lindsey  Nelson,  NBC's  assistant  sports 
director;  John  English,  former  golf  writer  who  is  now  executive  . 
secretary  of  the  International  Golf  Association;  and  Washington 
sportscaster  Jim  Simpson.  Nelson  will  be  covering  his  fourth 
straight  Masters  for  NBC.  This  trio  of  experts  will  broadcast  directly 
from  the  course  at  a  wide  range  of  times  throughout  the  four-day 
tourney,  so  that  listeners  will  have  virtually  a  running  report  of 
the  action. 

America's  most  gifted  golfers  will  compete  in  this  four-day 
classic  over  one  of  the  most  beautiful  --  and  demanding  --  courses  in 
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2  -  Masters  Invitation  Tournament 


the  world.  The  course  was  designed  by  the  all-time  golf  great,  Bobby 
Jones,  who  was  a  keen  student  of  the  courses  he  played  and  hoped  some 
day  to  build  something  different.  When  Jones  retired  from  competition 
in  1930,  he  and  a  group  of  friends  purchased  a  365-a.cre  tract  in 
Augusta  which  was  available  at  depression  prices.  The  world-famed 
Scottish  architect.  Dr,  Alister  MacKenzie,  was  engaged  and  work 
began  in  1931. 

Last  year's  tourney  was  distinguished  by  (1)  the  sensational 
play  of  amateur  Billy  Joe  Patton,  and  (2)  the  dramatic  playoff 
between  those  veteran  stars,  Sam  Snead  and  Ben  Hogan.  At  the  end  of 
the  grind,  Snead  and  Hogan  found  themselves  tied  at  289.  This 
necessitated  a  playoff,  which  Snead  won,  70  to  71.  It  was  Sam's  third 
Masters  victory.  It  was,  moreover,  his  turn  to  win  --  Ben  having 
won  in  1 53 ^  Sam  in  '52  and  Ben  in  '51.  Patton,  the  North  Carolina 
lumber  salesman  whose  Masters  play  was  highlighted  by  a  hole -in -one, 
followed  Snead  and  Hogan  with  a  290. 
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NBC  TRADE  NEWS 


ARLENE  FRANCIS  IS  HONORED  AS  'OUTSTANDING  HOMEMAKER' 

Arlene  Francis  was  honored  with  the  Mrs.  Homemakers  Forum 
Award  on  Friday,  March  11  as  the  "Outstanding  Homemaker  of  the  Year" 
during  the  HOME  telecast  March  11. 

She  received  a  statuette  and  plaque  "for  valuable  service 
to  the  housewives  of  the  nation  as  editor-in-chief  of  NBC-TV's  'Home' 
(Mondays  through  Fridays,  11  a.m.  to  12  noon,  EST).  The  Mrs. 
Homemakers  Forum  is  sponsored  by  Milner  Products  Company  of  Jackson, 
Miss . 
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NBC  TRADE  NEWS 


NBC  RADIO  ISSUES  'PASSPORT'  FOR  TRAVEL  ADVERTISERS 
Novel  Promotion  Piece  Designed  for  'NBC  Travel  Bureau' 

Advertising  agencies  and  clients  of  the  NBC  Radio 
Network  received  "passports"  today  when  the  network 
distributed  a  novel  promotional  booklet  on  the  program 
NBC  TRAVEL  BUREAU. 

Designed  to  call  advertisers'  attention  to  the 
Saturday  (7-7:05  p.m.)  and  Sunday  (7:55-8  p.m.,  EST) 
program  devoted  to  wanderlust,  the  promotional  bro¬ 
chure  is  in  the  size,  shape  and  color  similar  to  a 
regulation  passport,  with  the  promotional  material  in 
the  14  inside  pages  arranged  in  a  format  similar  to 
visas  of  various  governments. 

Title  on  the  cover  is  "Passport  to  a  20  Billion 
Dollar  Market"  and  the  closing  line  on  the  last  page 
indicates  that  the  nearest  NBC  Representative  has  all 
the  facts,  and  "will  travel  --  give  him  a  call!" 
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GERALD  GREEN  GIVES  ADVICE  TO  WOULD-BE  TV  JOURNALISTS: 


’Today’  Managing  Editor  Outlines  Career  Pointers  In 
Article  in  'Book  of  Knowledge  Annual' 

Advice  to  young,  would-be  TV  journalists  is  given  by  Gerald 
Green,  managing  editor  of  NBC-TV's  TODAY  program  in  "The  1955  Book  of 
Knowledge  Annual." 

Mr.  Green,  in  his  article,  states:  "The  television  journal¬ 
ist  brings  the  real  world  closer  to  the  people  of  his  country.  He 
does  this  in  many  ways:  with  film,  with  live  telecasts  of  events  as 
they  happen,  with  animated  maps  and  drawings  and  with  interviews  with 
the  people  who  make  the  news. 

"There  are  many  jobs  in  this  field,  a  lot  of  them  of  a 
rather  routine  nature,  but  all  essential  to  the  finished  product. 

"Pure  writing  jobs  are  rare,  but  there  are  many  related 
jobs,  such  as  the  work  of  the  contact  man,  the  reporter  who  holds  the 
microphone  and  asks  questions.  Many  newswriters  become  desk  men... 
people  who  make  film  assignments,  control  the  coverage  and  flow  of 
news . 

"At  the  heart  of  television  new3  is  the  good  newsfilm 
cameraman.  He  must  be  a  good  newsman,  a  skilled  technician,  a 
diplomat,  executive  and  organiser  all  in  one.  A  topnotch  cameraman 
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gives  TV  news  the  drama  and  power  that  distinguishes  it  from  all 
other  forms  of  journalism.  Working  with  the  cameraman  are  several 
allied  technicians:  the  sound  engineer,  the  electrician,  the 
assistant  cameraman.  All  of  them  are  important:  a  motion  picture 
newsfilm  sound  crew  is  a  team  in  every  sense  of  the  word. 

"After  the  film  is  shot  and  processed,  the  important  work 
of  the  film  editor  begins.  A  good  film  editor  is  creative;  his  ideas 
are  springboards  for  the  writer.  He  molds  and  forms  the  raw  footage 
of  the  cameraman  into  a  meaningful  story. 

"Finally  there  are  technicians  for  live  TV  —  the 
technical  directors,  the  video  and  audio  men,  and  the  floor  managers. 
Here  the  field  is  so  tremendous  that  it  is  impossible  to  deal  with  it 
adequately. " 

The  "Today"  managing  editor  has  several  tips  about 
preparing  for  a  career  in  TV  news. 

"First,"  he  advises,  "get  a  good  education.  For  the 
technical  skills,  a  high  school  education  followed  by  specialized 
training  should  suffice.  In  preparing  for  a  career  as  a  TV  news- 
writer  editor  or  reporter,  the  same  rules  apply  that  would  apply  to 
any  career  in  journalism.  College  if  you  can  afford  it,  a  good 
grounding  in  government,  economics,  history  and  the  other  social 
sciences.  Remember  that  in  journalism  no  past  experience  of  your  life 
will  ever  be  lost.  After  college,  you  can  learn  the  mechanics  of 
news  on  the  job.  Smart  copy  boys  learn  quickly  and  get  promoted 
rapidly;  perhaps  the  local  radio  station  needs  a  young  man  to  paste 


(more) 


1  .  - 


l  .  ■■■  .  ;  "  ■  '  0»  1  M 

■  ■  .  i  . 

.  •  ■  ■■  •  ■ 

")  ■}  t:  r  c  a 

us  •  ... ..  "  • .  f  i  - .  orii  t  -  • 

.  t  •  ■  B  :  .  ......  ■  ; 

•  •  .  .  ,  to*  BC  Si  "  B 

..  '  c.  “  ■■  : 

'■  ■  ■  .  .'  SOJtH 

'  'll  .  IB  f  :•  1  IT  •  qlJ  )J 

■  ■  .  ;  ■  -  :oq  .  :  ■  torrf  .  ob  Sfi 

...  .  a  V  m  -V,,  *  a  gn  ■  ^£vj 

.  -  ffcs  >003  I  . .  •  •  •  •■■■. 

"  *£  aqi  V  b  w  II  nc  dsoubi  loorfoa  ■ tcli  £#o£n 
■  ■-  I  &<  ■  1 1  ,  .  ■  1  ; 

i (  B  1  •  •  qqs  e  ■  . .  .  .  ■  1  . 3  t : 5 >  ■ 

.  tla  ns  tl  ■./.:  •  t&crwo 

■  1  -  )  .  • 

■  .  -  ; 

-  m  ■  .  tft 1 ,  ill  ■ .  ■  ol 

.  :  :  •  •  v-  .  ..  .  :  .. 

men*  &■  a&seff  ff© 
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up  the  hourly  newscasts;  or  maybe  the  fellow  who  heads  the  news 
operation  in  your  television  station  needs  someone  to  drive  the 
station  wagon.  All  these  jobs  can  lead  to  a  career  in  journalism." 

Mr.  Green  has  followed  his  own  rules.  After  a  public 
education  in  Brooklyn  schools,  he  entered  Columbia  College  in  1938, 
where  he  studied  successively,  engineering,  law,  and  social  studies. 
His  only  touch  with  the  writing  world  was  as  editor  of  the  under¬ 
graduate  magazine,  the  Jester.  The  Army  claimed  him  on  graduation, 
and  he  was  assigned  to  the  American  Forces  Network  in  Germany.  He 
went  back  to  Columbia  and  received  a  master’s  degree  from  the 
Columbia  School  of  Journalism  in  1947. 

For  the  next  three  years  he  worked  for  International  News 
Service.  In  1950,  he  joined  NBC  as  a  TV  writer  and  worked  up  to  his 
present  position  as  "Today"  managing  editor. 

"Today11  is  seen  on  NBC -TV,  Mondays  through  Fridays,  from 
7-9  a.m.,  EST,  CST,  and  PST. 
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RALPH  EDWARDS  AND  'THIS  IS  YOUR  LIFE'  SIGNED 

TO  LONG-TERM  CONTRACT  WITH  NBC 


Ralph  Edwards,  originator -producer-host  of  NBC-TV's  THIS  IS 
YOUR  LIFE,  has  signed  a  five-year  contract  with  the  National  Broad¬ 
casting  Company,  Thomas  A.  McAvity,  Vice  President  of  the  NBC  Tele¬ 
vision  Network,  announced  today. 

The  long-term  arrangement  provides  that  NBC  will  have  the 
exclusive  personal  services  of  Edwards  and  the  "This  Is  Your  Life" 
series  for  five  years. 

"Our  new  agreement  with  Mr.  Edwards  promises  the  continuance 
of  the  top-flight  entertainment  he  and  'This  Is  Your  Life'  and  his 
other  properties  have  provided  NBC-TV  audiences  since  the  beginning 
of  their  associations,"  Mr.  McAvity  said.  "We  look  forward  to  new 

achievements  in  the  years  ahead." 

Few  shows  have  seen  the  phenomenal  success  "This  Is  Your 

Life"  has.  The  television  version  of  the  show  made  its  debut  on 

NBC-TV  Oct.  1,  1952.  Before  the  end  of  January,  1953 ,  it  had 

catapulted  into  the  "top  ten"  and  soon  became  one  of  the  most  talked- 

about  shows  in  the  country »  On  March  7 »  it  was  the  recipient  of  the 

7th  annual  "Emmy"  award  for  the  "Best  Audience,  Guest  Participation 

or  Panel  Program"  on  television. 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


'This  Is  Your  Life* 


Edwards  is  believed  to  be  the  first  radio  emcee  to  call  the 
home  audience  by  telephone.  He  is  the  originator  of  the  "Mr.  Hush" 
and  "Mrs.  Hush"  mystery  voice  radio  contests. 

He  amazed  radio  audiences  one  night  in  1939  with  his  radio 
version  of  the  old  parlor  game,  "Truth  Or  Consequences."  Out  of  a 
segment  of  "Truth  Or  Consequences"  grew  the  idea  for  "This  Is  Your 

Life,  which  was  a  radio  show  for  several  years  before  bowing  on 
NBC -TV. 

Other  Edwards -owned  properties  now  seen  on  NBC-TV  are  "Truth 
Or  Consequences"  and  "Funny  Boners." 

- o - 
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CITY 


BURBANK, 


CALIFORNIA 


NBC'S  SYLVESTER  L.  WEAVER  JR.  AND  ROBERT  W.  SARNOFF  AND 
SUNBEAM  CORPORATION'S  B.  A.  GRAHAM  TO  PARTICIPATE 
IN  OPENING  OF  NBC -TV'S  COLOR  CITY  IN  BURBANK 

Sylvester  L.  Weaver  Jr.,  President  of  NBC;  Robert  W. 
Sarnoff,  Executive  Vice  President  of  NBCj  and  B.  A,  Graham,  President 
of  the  Sunbeam  Corporation,  will  fly  to  the  West  Coast  to  participate 
in  the  opening  ceremonies  of  NBC -TV's  Color  City  in  Burbank,  Calif., 
on  Sunday.  March  27  (7:30  to  9  p.m.,  EST) .  The  ceremonies  will  be 
centered  about  a  90 -minute  variety  show,  ENTERTAINMENT  1955 >  which 
will  be  presented  by  an  all-star  cast  including  Fred  Allen,  Dinah 
Shore,  Dennis  Day,  Leontyne  Price  and  numerous  other  NBC  stars. 

"Entertainment  1955"  will  be  the  sixth  Sunday  night 
Spectacular  for  which  the  Sunbeam  Corporation  has  been  a  sponsor. 

One  of  the  pioneer  sponsors  for  NBC -TV  Spectaculars,  Sunbeam  was 
among  the  first  to  announce  participation  in  the  90-minute 
extravaganzas . 

"Entertainment  1955"  will  salute  the  various  phases  of  the 
entertainment  picture  --  radio,  television,  motion  pictures, 
nightclubs  and  opera. 

A  highlight  of  the  program  will  be  an  interview  by  Ralph 
Edwards  with  pioneer  motion  picture  leader  Adolph  Zukor.  The 

(more ) 
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'Entertainment  1955' 


chairman  of  the  board  of  Paramount  Pictures  will  discuss  the  past, 
present  and  future  of  motion  pictures.  As  a  part  of  this  segment, 
film  clips  from  three  unreleased  Paramount  Pictures  will  be  shown. 

Several  portions  of  "Entertainment  1955"  will  originate 
in  New  York.  One  of  these  will  be  an  excerpt  from  "Tosca"  to  be 
done  by  the  NBC  Opera  Company,  with  Leontyne  Price  singing  the  role 
of  Tosca  and  Josh  Wheeler  in  the  role  of  Scarpia. 

"Entertainment  1955"  will  be  produced  by  Jack  Rayel. 

- o - 
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DICK  LINKROUM  NAMED  EXECUTIVE  PRODUCER  OF  NBC-TV’O  HOME  ; 
TED  ROGERS  BECOMES  PRODUCER  OF  SERIES 


Dick  Linkroum  has  been  named  executive  producer  of  NBC-TV’s 
HOMEj  Mort  Werner,  director  of  Participating  Programs  for  NBC, 
announced  today. 

The  appointment  of  Ted  Rogers  as  producer  of  "Home"  was  also 
announced  by  Mr.  Werner. 

In  announcing  the  new  appointments,  Mr.  Werner  said.  The 
success  *  Home '  has  enjoyed  since  its  inception  has  effected  such 
greatly  expanded  growth  production-wise  that  it  has  become  necessary 
for  the  program  to  increase  its  facilities  by  creating  an  executive 
producer  post.  The  outstanding  talent  of  this  new  production  team 
Linkroum  and  Rogers  --  promises  to  meet  the  ever-growing  needs  of 

’ Home ’ .  " 

Mr.  Linkroum  joined  NBC  in  the  Fall  of  1953  as  associate 
producer  of  "Home"  to  supervise  the  staging  and  shooting  of  the 
projected  series.  In  April,  1954,  he  became  the  program’s  producer. 

Before  joining  NBC  he  free-lanced  as  producer-director  of 

programs  including  "Heaven  for  Betsy"  and  Freedom  Rings. 

Linkroum,  a  graduate  of  Yale  University,  entered  radio  in 
1937  as  program  manager  of  CBS'  Washington  station  and  subsequently 
was  a  director  assigned  to  the  development  of  new  comedy  programs  on 
the  West  Coast.  An  inventor  and  leader  of  new  production  techniques, 
he  carried  his  radio  background  into  television  when  he  became  Jack 
Benny’s  director  during  the  latter’s  first  year  on  TV.  He  also  was 

(more ) 
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2  -  Dick  Linkroum 


director  and  producer  of  the  "Alan  Young  Show, "  "Arthur  Godfrey  and 
His  Friends"  and  many  dramatic  programs, 

Linkroum,  a  native  of  Hackensack,  N.J.,  resides  in  Green 
Farms,  Conn.,  with  his  wife  and  five  daughters. 

Ted  Rogers  came  to  NBC  from  Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  where  he  was  account  executive  for  U.S.  Steel,  Rogers 
was  assistant  manager  of  Dancer,  Fitzgerald  and  Sample  in  Hollywood 
(1950-1953 ),  where  he  supervised  the  production  of  live  and  film 
television  programs. 

From  1946  to  1950  he  was  director  of  CBS’  Hollywood  network 
program  department.  He  was  also  director-writer  for  the  Century 
Theatre  Group. 

A  native  of  Cleveland,  Rogers  resides  with  hi3  wife  and 
family  in  New  Canaan,  Conn. 
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A 

SENATOR  GEORGE,  IN  FIRST  TV  APPEARANCE,  TO  'MEET  THE  PRESS'  | 

* - *  *  -  •55- 

Senator  Walter  F.  George  (D. -Ga . ) ,  chairman  of  the  Senate 
Committee  on  Foreign  Relations  and  dean  of  the  Senate,  will  make  his 
first  television  appearance  when  he  MEETS  THE  PRESS  Sunday ,  March  20 
( NBC -TV,  6  p.m.,  EST;  NBC  Radio,  10:30  p.m.,  EST) . 

A  panel  of  newspaper  reporters  and  Lawrence  Spivak,  owner - 
producer  of  "Meet  the  Press,"  will  question  Senator  George. 

- o - 

JO  HIT  H.  DODGE  NAMED  NBC -TV'S  EASTERN 
ADMINISTRATIVE  SALES  MANAGER 

John  H.  Dodge  has  been  appointed  Eastern  administrative 
sales  manager  of  the  NBC  Television  Network,  Walter  D.  Scott,  NBC -TV's 
administrative  sales  manager,  announced  today.  Mr.  Dodge  will  report 
directly  to  Mr.  Scott. 

Mr.  Dodge  entered  broadcasting  in  193^  as  a  salesman  for 
WRC-WMAL  in  Washington,  D.C.  In  1937  he  became  sales  manager  of 
NBC's  Washington,  D.C.  station.  After  serving  as  a  lieutenant 
commander  with  the  U.S.  Naval  Intelligence  during  World  War  II,  he 
returned  to  NBC's  newly  organized  experimental  television  sales 
department  in  New  York  in  19^6.  Then  he  became  manager  of  NBC's 
National  Spot  Sales  office  in  Boston  (19^-7 -1950)  •  For  the  past  five 
years  he  has  been  an  account  executive  for  the  NBC  Television  Network. 

Mr.  Dodge  resides  with  his  family  in  Westport,  Conn. 

- o - 
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NBC  O  &  O  STATIONS  DIVISION 


GREAVES  ANNOUNCES  EXECUTIVES  APPOINTMENTS  AT  KNBC 

Appointment  of  a  new  account  executive  and  promotion  of  two 
KNBC  staff  members  were  announced  today  by  George  Greaves,  general 

manager  of  KNBC,  San  Francisco. 

Richard  S.  Calender  has  been  appointed  account  executive 

for  KNBC.  Mr.  Calender  was  formerly  a  sales  executive  with  KJBS, 

San  Francisco. 

Dave  Engles,  formerly  merchandising  supervisor  of  KNBC,  has 
been  promoted  to  director  of  advertising,  merchandising  and  promotion. 
Jane  Morrison  of  the  KNBC  promotion  department  has  been  named 
supervisor  of  promotion. 
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NBC -New  York,  3/15/55 


blicity  department  NBC  0  &  0  Stations  Division  SO  Rockefeller  Plaza,  N.  Y.  20,  N.  Y.  ®CI  7  8300 


BURBANK,  CALIFORNIA 


||3  COLOR  CITY 

A  SERVICE  OF 

"ENTERTAINMENT  1955,"  DEDICATING  OPENING  OF  NBC-TV'S  COLOR  CITY, 

VI ILL  PRESENT  DINAH  SHORE,  BOB  HOPE,  HELEN  HAYES,  JUDY  HOLLIDAY, 
FRED  ALLEN,  RALPH  EDWARDS  AND  LEONTYNE  PRICE  IN  COLORCAST 

All-Star  Spectacular  from  Burbank  and  New  York  Scheduled  For 
Sunday,  March  27 ,  7:30  to  9  P*nw,  EST 

Dinah  Shore,  Bob  Hope,  Helen  Hayes,  Judy  Holliday,  Fred 
Allen,  Ralph  Edwards  and  Leontyne  Price  will  top  the  list  of  NBC-TV 
stars  who  will  celebrate  the  opening  of  NBC’s  Color  City  in  Burbank, 
Calif. ,  when  they  participate  in  the  Sunday,  March  27  Spectacular, 

ENTERTAINMENT  1955  (7:30  to  9  P.m.,  EST) . 

The  extravaganza,  marking  the  dedication  of  the  first 
studio  built  specifically  for  color  telecasting,  will  originate 
both  from  the  Burbank  studios  and  from  New  York  City  where  remoce 
cut-ins  will  take  place.  It  will  comprise  a  salute  to  every  phase 
of  the  entertainment  picture  in  1955.  The  Spectacular  will  be 
presented  in  compatible  color  and  black  and  white, 

Sylvester  L,  Weaver  Jr,,  President  of  NBC;  Robert  W. 

Sarnof f  Executive  Vice  President  of  NBC,  and  B.A.  Graham,  President 
of  the  Sunbeam  Corporation  (sponsor  of  the  program),  will  travel  to 
the  West  Coast  to  participate  in  the  dedication  portion  of  the 
ceremonies , 

Latest  additions  to  the  list  of  participants  are  Miss  Haye 
and  Bob  Hope.  Miss  Hayes  will  present  the  Antoinette  Perry  Award 
for  the  best  Broadway  play  of  1954-55  to  the  play’s  producer  and 

(more ) 

PRESS  DEPARTMENT,  NAT  IONAL  BROADCASTING  COMPANY 
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2  -  'Entertainment  1955* 


director.  This  segment  of  the  program  will  originate  in  New  York, 

Hope  will  appear  during  the  segment  of  the  program  devoted 
to  the  motion  picture  industry.  His  live  appearance  will  be  in 
connection  with  his  latest  Paramount  film  "The  Seven  Little  Foys" 
from  which  a  filmed  excerpt  will  be  shown.  The  past,  present  and 
future  of  motion  pictures  will  be  discussed  in  an  interview  during 
this  segment,  conducted  by  Ralph  Edwards,  with  Adolph  Zukor,  chair¬ 
man  of  the  board  of  Paramount  Pictures,  In  addition  to  the  new  Hope 
film,  excerpts  from  two  other  unreleased  Paramount  Pictures  will  be 
shown.  They  are  "Strategic  Air  Command"  starring  James  Stewart  and 
June  Allyson  and  "You're  Never  Too  Young"  starring  Dean  Martin  and 
Jerry  Lewis. 

Youthful  comedienne  Sue  Carson  and  dancer  Earl  Barton  are 
two  other  additions  to  the  cast  of  the  90"fliinute  variety  show. 

Barton  will  be  assisted  by  a  vocal  and  dance  group  "The  Double 
Daters . " 

Fred  Allen  will  serve  as  over-all  emcee  for  the  program. 
Original  plans  for  Allen  to  do  a  comedy  sketch  with  Dennis  Day,  re¬ 
creating  the  characters  of  Allen's  Alley,  have  been  changed  because 
Dennis  is  hospitalized  with  pneumonia.  Milton  Berle,  also  announced 
to  participate  in  the  Spectacular,  will  not  appear  since  he  is  to  be 
ringmaster  of  the  Ringling  Brothers  and  Barnum  and  Bailey  Circus  for 
the  benefit  of  the  Arthritis  and  Rheumatism  Fund  in  New  York, 

Dinah  Shore  will  appear  in  a  simulated  recording  session 
during  which  she  will  sing  her  latest  RCA  Victor  release  "Whatever 
Lola  Wants."  The  song  is  from  the  score  of  the  forthcoming  Broadway 
musical  "Damn  Yankees."  Bob  Banner  will  direct  the  portion  of  the 

program  in  which  Miss  Shore  appears  and  it  will  be  staged  by  Nick 
Castle.  (more) 
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3  -  'Entertainment  1955* 


An  excerpt  from  the  NBC  Opera  Theatre  production  of  "Tosca" 
with  Leontyne  Price  and  Josh  Wheeler  singing  the  roles  of  Tosca  and 
Scarpia  will  originate  in  New  York,  To  be  directed  by  Kirk  Browning, 
the  "Tosca"  excerpt  will  be  produced  by  the  NBC  Opera  Theatre  in 
NBC’s  Brooklyn  studio, 

Judy  Holliday’s  participation  in  the  program  originally 
scheduled  to  take  place  in  New  York,  will  be  done  from  California, 
Plans  are  not  yet  complete  for  Miss  Holliday’s  sketches  and 
announcement  of  a  co-star  will  follow. 

Comedienne  Sue  Carson,  currently  appearing  in  West  Coast 
nightclubs,  will  represent  the  nightclub  portion  of  the  "Entertain¬ 
ment  1955"  salute.  She  is  typical  of  young  talent  which  is  using 
the  nightclub  field  as  a  training  ground. 

Earl  Barton,  young  dancer,  who  will  appear  with  the  vocal 
and  dance  group,  the  Double  Daters ,  will  perform  an  original  dance 
which  will  take  television  viewers  on  a  complete  tour  of  the  new 
Color  City  installation.  The  dance,  choreographed  by  Miriam  Nelson, 
will  point  up  for  the  TV  cameras  the  new  aspects  in  the  equipment 
and  facilities  used  in  color  television. 

"Entertainment  1955"  will  be  produced  by  Jack  Rayel  and 
directed  by  Dick  McDonough,  Music  will  be  under  the  direction  of 
Gordon  Jenkins, 

(Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10  rating 
list,  and  10  have  been  in  the  top  15.) 

- o - 
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THOMAS  E.  KNODE  TO  RESIGN  AS  NBC  DIRECTOR  OF  STATION  RELATIONS; 

WILL  BECOME  VICE  PRESIDENT  AND  GENERAL  MANAGER 
OF  TV  FOR  EDWARD  PETRY  COMPANY 

Thomas  E.  Knode,  Director  of  Station  Relations  for  the 
National  Broadcasting  Company,  will  resign  at  the  end  of  March  to 
become  Vice  President  and  General  Manager  of  TV  for  the  Edward  Petry 
Company . 

In  a  joint  message  to  the  NBC  stations,  Sylvester  L,  Weaver 
Jr.,  President,  and  Robert  W.  Sarnoff,  Executive  Vice  President,  said 
Knode's  decision  was  a  "source  of  genuine  regret"  to  all  at  NBC  but 
that  the  company’s  sense  of  loss  was  tempered  by  the  knowledge  that  he 
had  received  an  offer  promising  unusual  benefits  for  himself  and  his 
family . 

"In  this  sense,  both  he  and  NBC  are  to  be  congratulated  that 
a  position  of  great  importance  in  the  industry  has  been  offered  to  one 
who  rose  through  the  ranks  in  our  organization,"  the  message  from  Mr. 
Weaver  and  Mr.  Sarnoff  continued.  "We  feel  that  the  Petry  Company  is 
getting  a  man  of  exceptional  ability.  We  are  happy  that  his  new  po¬ 
sition  will  keep  him  in  contact  with  us,  and  we  wish  him  well  in  the 

future . " 

Knode,  in  his  message  to  the  stations,  said  the  decision  was 

one  of  the  most  difficult  in  his  life  and  that  only  an  offer  of  the 

most  compelling  nature  would  cause  him  to  end  17  years  of  happy  and 
rewarding  association  with  NBC. 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Thomas  E.  Knode 


"Pat  Weaver,  Bob  Sarnoff  and  Harry  Bannister  (Vice  President 
in  charge  of  Station  Relations)  have  all  expressed  to  me  their  deep 
regrets  at  my  departure,"  Knode  informed  the  stations.  "I  have  told 
them  that  my  obligations  to  my  family  leave  me  no  other  choice  but  to 
accept  a  post  that  promises  unusual  benefits.  Except  for  this,  I  would 
not  consider  leaving  a  company  and  a  management  that  have  contributed 
so  much  to  my  personal  well-being. 

"I  look  forward  with  much  pleasure  and  anticipation  to  my  new 
association  with  the  Edward  Petry  Company,  where  I  believe  the  ex¬ 
perience  I  have  gained  in  my  long  association  with  NBC  will  enable  me 
to  make  an  effective  contribution  to  the  company  and  to  the  broadcast¬ 
ing  business  in  another  phase  of  its  operations," 

Knode  joined  NBC  as  a  news  editor  in  Washington  in  1938  after 
three  years  with  the  United  Press .  He  became  Director  of  the  NBC  News 
Department  in  Washington  in  1940,  supervising  news  and  special  events 
programs  during  the  early  days  of  World  War  II.  He  entered  the  Army 
as  an  Infantry  lieutenant  in  1942,  won  the  Distinguished  Service  Cross 
for  extraordinary  heroism  in  New  Guinea,  and  was  retired  with  the  rank 
of  captain.  He  returned  to  NBC  in  1943  as  Manager  of  the  Washington 
Press  Department,  became  Assistant  Manager  of  the  network  Press  De¬ 
partment  in  New  York  in  1945,  and  in  194?  was  promoted  to  Director. 

In  1948  he  was  named  Administrative  Assistant  to  the  Director  of 
Network  Television  Operations  and  then  Joined  the  Station  Relations 
Department,  becoming  Manager  in  1952  and  Director  in  1954. 

- o - 


NBC-New  York,  3/18/55 


V  ti  I" 

v  <  ; .  ,  .......  .  .  I  \i-  ■  s';  ‘  c/St> 

L  ,  •  .  -  ^  ■  „n  Jr  2*9*3 

v  ■  -  ..  ■  •  .  ',4  .  ’  ■  4  ri*  n 

.  gaoq  b  *qs 

i  :J  *i,u*  t4.  n  . 4t  i  •  .  ...  x  >;  ?:  •  • r‘ -if 

.•  ;m  o*  ri  , 

' 

' 

am  9XdBne  XX J  :  1  /  of  ni  bonisg  •  Bd  I  aonsi 

•  *  no.  ■  ..  . 

,  •  '  i  J .  •  ::  .  •  ;  ’  •  •  sn: rrJ 

r ■ 1  ’  i -  dc$j  ni  ctci'gct::.  I  ni  rio  •<  8  wen  .i  0-V.i .  J  •  ;.o’,  eoocOi 

..  fin  • .  • 

'  ‘  I  "(S3  3d*  Sflt'Wh 

■ 

^iir  5!'  *  w  b3rx  --j,  ,•  )/7B  tr.  i.tuO  W9W  J.  .  lOBlCfXe 

; 

•  .  .  • 

' 

^  -  -■  "  *d  v  X  ,  X.  n .  ri.*  )fjR  r.o  1  n  vr  .T  >f*iow 

•  .  ■  '  •  .... 

- o - 


NBC -TV  NEWS 


34,364,000  TV  SETS  IN  U.S.  AS  OP  FEB.  1--GAIN  OP  OVER 
HALF -MILLION  DURING  JANUARY,  NBC  ESTIMATE  SHOWS 


Television  installations  in  the  U.S.  increased  5''3,0C0 
during  January  to  reach  a  total  of  34,364,000  as-  of  Feb.  1,  1955, 
according  to  an  estimate  released  today  by  Hugh  M.  Beville  Jr., 
director  of  Research  and  Planning  for  the  National  Broadcasting 
Company. 

Approximately  20  per  cent  of  these  TV  sets  are  in  post¬ 
freeze  TV  areas  as  compared  with  11  per  cent  a  year  ago,  Mr.  Beville 
said.  He  pointed  out  that  about  53  per  cent  of  the  sets  sold  in  the 

past  year  went  into  post-freeze  TV  areas. 

* 

NBC  was  affiliated  with  138  stations  covering  34,069,000 
sets.  Live  NBC  programs  were  available  to  158  stations  serving 
33,358*000  sets  or  97  per  cent  of  the  U.S.  total,  Mr.  Beville 
estimated.  This  represents  an  increase  of  nearly  6,000,000  sets 
since  Feb.  1,  195^* 

A  total  of  92  NBC  affiliates  was  equipped  to  broadcast 
network  color  programs  as  of  Feb.  1,  according  to  Mr.  Beville,  These 
stations  serve  approximately  75  per  cent  of  all  homes  in  the  U.S, 
and  account  for  close  to  90  per  cent  of  all  the  nation’s  television 

sets . 
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JAMES  P.  ’UNCLE  JIM'  HARKINS  RECEIVES  MEDAL  FOR 
OUTSTANDING  SERVICE  TO  ROMAN  CATHOLIC  CHURCH 
James  P.  "Uncle  Jim"  Harkins,  former  assistant  talent  coor¬ 


dinator  of  the  National  Broadcasting  Company,  yesterday  (March  15)  was 
awarded  the  Pro  Ecclesia  et  Pontifice  medal  for  outstanding  service  to 
the  Pope  and  to  the  Roman  Catholic  Church.  The  award  was  presented,  in 
behalf  of  Pope  Pius  XII,  by  His  Eminence,  Francis  Cardinal  Spellman, 
Archbishop  of  the  Roman  Catholic  Diocese  of  New  York,  at  the  Arch¬ 
bishop's  Chancery  in  New  York  City. 

Harkins  served  on  the  Cardinal's  Committee  of  the  Laity 
working  in  the  field  of  entertainment  and  for  six  years  was  chairman 
of  the  annual  communion  breakfast  of  the  radio,  television  and  adver¬ 
tising  industries.  For  20  years  he  auditioned  talent  for  his  friend, 
Fred  Allen,  and  for  NBC. 

- o - 

NBC  TRADE  NEWS 

TED  MACK  AIDS  A  FAVORITE  CAUSE— UNITED  CEREBRAL  PALSY— 

AT  A  TELETHON  IN  ENID,  OKLAHOMA 
Ted  Mack,  whose  afternoon  show  TED  MACK'S  MATINEE  will  begin 
Monday,  April  4  on  NBC -TV,  is  delaying  the  start  of  rehearsals  for 

a  very  worthy  cause.  He  took  this  week  out  to  emcee  a  telethon  in 
Enid,  Okla.,  over  station  KGEO-TV  to  benefit  United  Cerebral  Palsy. 

He  has  helped  to  raise  millions  in  the  past  few  months  by 
emceeing  telethons  in  such  cities  as  Washington,  Miami  and  St.  Louis. 

In  each  city  in  which  Ted  has  appeared,  record-breaking  totals  were 

raised,  far  exceeding  sums  raised  in  previous  years. 

Long  a  booster  of  the  United  Cerebral  Palsy  cause,  Ted  was 
accorded  a  parade  in  Chicago  several  years  ago  when  he  appeared  at  the 
International  Amphitheatre  with  a  2^-hour  show  which  raised  approxi¬ 
mately  $40,000  for  the  organisation. 

"Ted  Mack's  Matinee"  will  be  seen  Mondays  through  Fridays 

from  3-3:30  p.m.,  EST. 

- o - — 
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WINNERS  ANNOUNCED  IN  'CINERAMA’  CONTEST  CONDUCTED 
ON  'TODAY'  'HOME'  AND  'TONIGHT' 

Winners  of  the  TODAY,  HOME  and  TONIGHT  "Cinerama"  contest 
have  been  selected  by  NBC-TV  officials  and  the  producers  of  "Cinerama 
Holiday." 

They  are  Mrs.  William  T.  Saunders,  of  Naugatuck,  Conn.,  who 
won  first  prize,  which  includes  a  two  week  vacation  in  Switzerland. 
Transportation  for  Mrs.  Saunders  and  her  husband  will  be  via  Swissair, 
with  the  Swiss  Tourist  Bureau  providing  hospitality  at  four  different 
Swiss  resorts  during  their  visit. 

Mrs.  Saunders'  letter  on  why  she  would  like  to  have  a 
holiday  such  as  3s  depicted  in  the  movie,  "Cinerama  Holiday"  was 
sent  to  Arlene  Francis  of  NBC-TV' s  "Home"  program. 

Second  prize  winner  is  William  H.  Larkin  of  Staten  Island, 
N.Y.  His  letter,  submitted  to  Steve  Allen’s  "Tonight"  program  won 
him  a  $500  Movado  wrist  watch. 

The  third  prize,  a  Jacques  Path  original  gown,  was  awarded 
to  Mrs,  Dolores  Allen  of  Washington,  D.C.  The  gown  was  supplied  by 
Schindelheim  and  Lupa,  Jacques  Path's  New  York  representatives.  Her 
letter  was  submitted  to  Dave  Garroway  on  NBC-TV 's  "Today"  program. 

- o - 
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NBC -TV  NEWS 


’TV  OR  NOT  TV' --THAT  IS  THE  QUESTION 
POSED  IN  ’CIRCLE  THEATRE’  COMEDY 

Three  "neglected”  husbands  join  in  a  con¬ 
spiracy  against  their  "common  enemy"  --  tele¬ 
vision  --  in  "TV  or  Not  TV"  by  Jerome  Ross  on 
ARMSTRONG  CIRCLE  THEATRE  Tuesday,  March  22 
(9:30  p.m,,  EST). 

George,  Harvey  and  Donald,  neighbors  and 
fellow  commuters,  tell  each  other,  going  home  one 
night,  about  the  splendid  evening  each  is  looking 
forward  to  with  his  family.  However,  George,  bear¬ 
ing  a  gift  for  his  daughter,  finds  she  is  too  busy 
watching  TV  even  to  open  the  present.  Harvey, 
anticipating  a  steak  dinner,  is  served,  instead, 
"television  tuna  delight"  on  a  TV  table.  And 
Donald,  subject  to  the  same  late  video  movie  for 
the  third  night  in  a  row,  boards  the  train  next 
morning  exhausted. 

Deciding  they  are  all  slaves  to  TV,  the 
triumverate  devises  a  plan  --  a  plan  that  backfires 
with  hilarious  complications. 
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NEIGHBORS  HELP  TO  OPEN  MAIL  BAGS  WITH  CONTRIBUTIONS 
PROM  'TODAY'  VIEWERS  FOR  WIDOW  AND  7  CHILDREN 

Mail  Total  Estimated  at  148,000 

— - — -  ■?%  -  w 

A  rf’f  If 

Funds  for  widowed  Mrs,  Carl.  Altonberg  of  Eastmeadow,  L.I., 
N.Y.,  mother  of  seven  children,  continue  to  pour  into  the  Eastmeadow 
branch  of  the  Hempstead  (N.Y.)  Bank,  which  is  handling  contributions 
sent  in  by  viewers  of  NBC-TV's  TODAY  program. 

Twenty  five  neighborhood  women  have  donated  their  all-day 
services  to  opening  the  heavy  mail  which  resulted  from  three  one-and- 
one-half  minute  appeals  on  "Today"  March  7. 

Thirty  seven  U.S.  mail  bags  full  of  donations  have  been 
received.  With  half  of  these  opened  and  tallied,  more  than  $20,000 
had  been  counted.  Bank  officials  estimated  that  at  least  that  much 
more  money  will  be  found  in  the  as  yet  unopened  letters.  The  mail 
total  was  estimated  at  148,000, 

The  "Today"  appeal  was  made  by  Dave  Garroway  to  aid  the 
young  mother,  whose  husband,  31-year-old  Carl  Altonberg,  was  hit  by 
an  automobile  almost  three  weeks  ago  while  trying  to  aid  another 
motorist  who  had  been  in  an  accident.  His  good  deed  resulted  in  his 
death,  and  his  wife  and  seven  youngsters  were  left  penniless. 

- o - 
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March  16,  1955 

RANDALL  R.  McMILLAN  APPOINTED  NBC  PURCHASING  AGENT 

Randall  R.  McMillan  has  been  appointed  purchasing  agent  of 
the  National  Broadcasting  Company,  it  was  announced  today  by  William 
S.  Hedges,  Vice  President  in  charge  of  Integrated  Services  for  NBC. 
Mr.  McMillan  will  report  directly  to  Mr.  Hedges. 

Mr.  McMillan  succeeds  William  D.  Bloxham,  who,  effective 
March  16,  is  retiring  under  NBC’s  Retirement  Plan  after  more  than  25 
years  of  service  with  the  company.  Edwin  Deming  will  continue  as 
assistant  purchasing  agent  and  will  report  to  Mr.  McMillan. 

Mr.  McMillan  has  been  Manager  of  Purchasing  for  RCA 
Communications,  Inc.,  since  February,  1953.  He  joined  RCAC  in  19^5 
as  assistant  to  the  construction  superintendent  and  in  May,  1952, 
became  a  design  engineer. 

He  served  in  the  U.S.  Signal  Corps  from  19^2  to  19^5,  and 
was  discharged  as  a  major  in  the  Signal  Corps  Reserve. 

A  native  of  Areola,  Ill.,  Mr.  McMillan  attended  the 
University  of  Illinois.  He  resides  in  Seaford,  Long  Island,  N.Y., 
with  his  wife  and  three  sons . 

- o - 
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March  17,  1955 

NBC -TV'S  "SUMMER  INCENTIVE  PLAN"  BRINGS  THREE  NEW 
SPONSORS  TO  "TODAY,"  "HOME"  AND  "TONIGHT" 

Current  Advertiser,  Star-Kist  Tuna,  to  Remain  on 
Shows  Throughout  Summer  Because  of  New  Plan 

"Summer  Incentive  Plan  --  1955,"  NBC-TV's  recently  announced 
special  Summer  discount  concept  which  provides  advertisers  on  any 
combination  of  NBC-TV’s  TODAY,  HOME  and  TONIGHT  programs  with  savings 
up  to  34,6  per  cent,  and  the  first  such  plan  to  be  offered  on  any 
television  network  to  advertisers  other  than  prime  evening  sponsors, 
has  already  acquired  three  new  advertisers,  Roy  Porteous,  NBC's 
manager  of  sales  for  Participating  Programs,  announced  today. 

The  plan  applies  to  a  l4-week  period,  from  May  30  to 
Sept.  2,  1955. 

Sergeant's  Dog  Care  Products  was  the  first  new  sponsor  to 
sign,  with  20  participations  beginning  May  31  and  running  through 
Sept.  1,  1955.  Sergeant's  will  receive  a  Summer  discount  of  20  per  cent 
(four  additional  participations  on  a  no-charge  basis)  under  the  Summer 
Incentive  provisions. 

N.W.  Ayer  and  Son  is  the  advertising  agency  for  Sergeant's, 
which,  through  its  new  participation  schedule,  is  believed  to  be  the 
first  dog  care  product  company  ( Polk-Miller,  Richmond,  Va.)  to  launch 

(more ) 
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2  -  Summer  Incentive  Flan 


a  television  campaign. 

In  addition.  Summer  orders  have  been  received  from  the 
Lau  Blower  Co.  of  Dayton,  0.,  for  13  participations  on  P-H-T 
(April  20 -July  6),  and  the  Glass  Container  Corp.  for  12  participations 

on  HOME  (May  3 -July  3). 

Concurrently  with  the  new  sales,  Star-Kist  Tuna,  now 
advertising  on  "T-H-T,"  announced  that  it  would  take  advantage  of 
NBC's  Summer  Incentive  Plan  and  remain  on  the  air  during  the  Summer 
months  rather  than  take  a  Summer  hiatus.  Star-Kist 's  Summer  schedule 
will  be  one  participation  a  week  on  "Today,"  "Home  and  Tonight. 

The  Summer  Incentive  Plan,  in  detail,  permits  advertisers 
to  schedule  on  a  no-charge  basis  an  additional  number  of  participations 

as  indicated: 


Total  Paid  Participations  .  ^ . 

(during  14-week  period  Free  Participations 

5/30/55-9/2/55)  _ AH  owed - 

1 
2 

3 

4 

5 

5 

7 

9 

10 
li 

13 

14 

15 
15 
18 


For  paid  participation  in  excess  of  52,  advertisers  will  be 
allowed  one  free  participation  for  every  three  paid  participations. 


o - 
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7-11 

12-15 

16-19 

20-22 

23-25 

26-28 

29-32 

33-35 

36-38 

39-^2 

43-45 

46-48 

49 

50-51 

52-54 
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A  SERVICE  OF1 


DONALD  J.  MERCER  IS  APPOINTED  DIRECTOR 
OF  STATION  RELATIONS  FOR  NBC 

Appointment  of  Donald  J,  Mercer,  a  veteran  of  more  than  20 
years  service  in  broadcasting,  as  Director  of  Station  Relations  for 
the  National  Broadcasting  Company  was  announced  today  by  Harry 
Bannister,  Vice  President  in  charge  of  the  department.  Mr.  Mercer, 
now  a  contact  representative  in  the  Station  Relations  Department, 
succeeds  Thomas  E.  Knode,  who  has  resigned  effective  April  1  to  join 
the  Edward  Petry  Company  as  Vice  President  and  General  Manager  of  TV. 

"We  are  particularly  happy  and  proud  to  be  able  to  fill 
this  important  post  with  an  experienced  executive  from  within  our 
own  ranks  and  moreover  a  veteran  in  the  business,"  Mr.  Bannister 
said.  "In  his  21  years  of  service  Mr.  Mercer  has  gained  the  friend¬ 
ship  and  confidence  of  the  owners  and  executives  of  our  affiliated 
stations  and  a  sympathetic  understanding  of  their  requirements ,  His 
experience  in  sales  and  promotion  will  be  particularly  helpful  to 
our  stations,  which  have  greatly  intensified  their  promotional  ac¬ 
tivities  in  keeping  with  NBC’s  expanded  activities  in  that  field. 

Mr.  Mercer  joined  NBC  in  1934  as  a  page  and  in  1937  was 
promoted  to  the  copy  section  of  the  Network  Promotion  Department.  In 
1941  he  was  named  Assistant  Promotion  Manager  for  the  Radio  Recording 

(more ) 
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2  -  Donald  J.  Mercer 


Division.  He  entered  military  service  as  a  private  soon  after  Pearl 
Harbor,  and  rose  to  become  a  Captain  in  the  Field  Artillery  while 

serving  in  the  European  Theatre. 

After  the  war,  Mr.  Mercer  returned  to  NBC  as  a  member  of  the 

sales  staff  of  the  NBC  Radio  Recording  Division.  He  later  became 
Sales  Manager  and  then  was  promoted  to  Director  in  19^8.  Shortly 
thereafter  the  operation  was  assigned  to  the  RCA  Victor  Division  and 
he  was  transferred  as  Manager  of  the  Recorded  Program  Services  De¬ 
partment  there.  In  1951,  Mr.  Me.rcer  returned  to  NBC,  as  a  contact 
representative  in  the  Statiorr-drlelations  Department. 

He  is  married  to'  the  former  Isabel  Wilson  of  Montreal, 
Canada.  They  live  in  Summit,  N.J.,  and  have  two  children,  David, 

n 

2j,  and  Margaret,  1. 
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'TEN  YEARS  AFTER  HIROSHIMA' 

'March  of  Medicine'  Will  Present  On-the-Spot  TV  Story  of 
Atomic  Radiation  Effects  on  People  of  Bombed  City; 

Latest  American  Research  Will  Be  Reported 


#  - *  -  # 


An  on-the-spot  television  report  of  the  effects  of  atomic 
radiation  on  the  people  of  Hiroshima,  Japan,  10  years  after  the 
history -making  A -blast,  will  be  presented  by  THE  MARCH  OF  MEDICINE  on 
NBC -TV  Tuesday,  March  29  (9:30  p . m . ,  EST ) . 

The  documentary  medical  program  will  take  viewers  on  a 
detailed  tour  of  the  reconstructed  Japanese  coastal  city  where 
100,000  persons  died  in  the  explosion  that  helped  to  bring  an  end  to 
World  War  II.  A  report  will  be  given  on  the  latest  research  in 
American  medical  centers  on  the  treatment  of  radiation  sickness. 

The  telecast,  titled  "Ten  Years  after  Hiroshima,"  follows 
closely  upon  the  latest  headlines  of  atomic  weapon-testing  in  Nevada. 
It  will  be  the  14th  telecast  in  the  continuing  series  of  "March  of 
Medicine"  programs,  sponsored  and  produced  by  Smith,  Kline  &  French 
Laboratories,  Philadelphia  pharmaceutical  firm,  in  cooperation  with 
the  American  Medical  Association.  The  March  29  telecast  has  been 

(more ) 
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'March  of  Medicine' 


scheduled  to  coincide  with  the  Los  Angeles  meeting  of  the  American 
Academy  of  General  Practice  and  will  originate,  in  part,  from  that 
city. 

The  "March  of  Medicine"  production  team  traveled  halfway 
round  the  world  for  this  first  on-the -scene  account  of  atomic 
radiation  after-effects  and  to  report  on  the  work  of  the  U.S.  Atomic 
Bomb  Casualty  Commission.  The  commission  is  composed  of  a  staff  of 
more  than  500  American  and  Japanese  doctors,  technicians  and 
assistants  working  under  direction  of  Dr.  Robert  Holmes,  noted 
American  pathologist. 

"Ten  Years  after  Hiroshima"  also  will  feature  a  visit  to 
research  laboratories  in  Boston  and  Chicago  for  a  report  on 
significant  work  currently  in  progress  on  radiation  problems.  This 
sequence  will  include  the  activities  of  Dr.  Sidney  Farber  and  his 
staff  on  blood  studies.  Dr.  Farber  is  director  of  the  Children's 
Cancer  Research  Foundation  and  professor  of  pathology  at  Harvard 
University.  The  program  also  will  cover  the  work  of  Dr.  Leon 
Jacobson,  director  of  the  Argon ne  Cancer  Research  Hospital  in  Chicago, 
and  the  radiation  studies  of  a  group  of  scientists  at  Argonne  National 
Laboratory,  Lemont,  Ill. 

Dr.  Stafford  L.  Warren,  dean  of  the  U.C.L.A.  School  of 
Medicine,  will  bring  a  special  report  to  the  American  Academy  of 
General  Practice.  Dr.  Warren,  who  led  the  first  American  medical 
team  into  Hiroshima  at  the  end  of  the  war,  will  describe  to  the 


(more ) 
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3  -  'March  of  Medicine1 


assembled  doctors  and  to  the  nationwide  TV  audience  the  role  of  the 
American  physician  in  the  difficult  new  problems  of  civilian  defense 
in  the  atomic  era. 

"Ten  Years  after  Hiroshima"  will  be  the  first  in  a  new 
"March  of  Medicine"  series  of  telecasts  which  will  present  further 
reports  this  Spring  from  three  other  leading  medical  organizations. 

The  second  program  will  be  presented  to  coincide  with  the  meeting  of 
the  American  College  of  Physicians  on  Tuesday,  April  26  in 
Philadelphia.  The  third,  on  Sunday,  May  15 ,  will  feature  the  annual 
meeting  of  the  American  Psychiatric  Association  in  Atlantic  City.  The 
fourth  and  final  show  of  the  Spring  series  will  come  from  the  American 
Medical  Association’s  convention  of  13,000  physicians  on  June  7, 
also  in  Atlantic  City. 

The  Hiroshima  report  on  March  29  will  take  the  time  spot 
regularly  filled  by  "Armstrong  Circle  Theater,"  which  has  relinquished 
its  time  to  the  "March  of  Medicine"  for  this  occasion. 
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NBC -TV  NEWS 


RUTH  GILBERT  RETURNS  TO  'BUICK-BERLE  SHOW' 

IN  ROLE  OF  MAX  AFTER  LEAVE-OF- ABSENCE 

And  Guests  Marie  McDonald  and  Jerome  Cowan 
Are  Also  Set  for  Miltie's  March  22  Program 

w _ -  A 

W  (i 

Milton  Berle  will  roll  out  a  special  welcome  mat  to 
greet  Ruth  Gilbert  who  returns  to  play  her  role  of  Max  on  the  NBC-TV 
BUICK-BERLE  SHOW  Tuesday,  March  22  (8  p,m.,  EST).  Guest  stars  for 
the  comedy  revue  will  include  actress  Marie  (the  Body)  McDonald 
and  actor  Jerome  Cowan, 

Miss  Gilbert,  who  is  Mrs,  Emanuel  Feinberg  in  private  life, 
has  been  on  a  leave-of -absence  from  the  series  since  Nov,  lo,  195^* 
Her  daughter,  Jaimey  Hermine,  was  born  last  Feb,  8, 

During  the  full-hour  show  Berle  does  some  Spring  cleaning 
and  comes  across  things  from  the  past  that  bring  nostalgic  memories. 
Miss  McDonald,  Cowan,  Miss  Gilbert  and  Arnold  Stang  (as  NBC 
stagehand,  Francis)  help  the  TV  comic  bring  the  memories  to  life. 
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JOHN  DALY  WILL  EMCEE  BIG  CIRCUS  TELECAST  ON  NBC 


Noted  Commentator  and  Moderator  to  Introduce  Highlights  of  Ringling 
Bros,  and  Barnum  &  Bailey  'Greatest  Show  on  Earth'  March  29 

John  Daly,  noted  news  commentator  and  program  moderator, 
will  be  emcee  extraordinary,  for  the  NBC -TV  presentation  of  circus 
highlights  from  John  Ringling  North's  production  of  "The  Greatest 
Show  on  Earth"  Tuesday,  March  29  (8  p.m.,EST). 

The  full-hour  national  "dress  rehearsal"  telecast  of  the 
famous  Ringling  Bros,  and  Barnum  &  Bailey  Circus  will  originate  in 
New  York's  Madison  Square  Garden,  where  "The  Greatest  Show  on  Earth" 
starts  its  1955  season  March  30.  The  special  showing  will  mark  the 
first  time  in  the  circus'  history  that  the  colorful  event  has  been 
offered  to  a  nationwide  TV  audience. 

As  emcee,  Daly  will  introduce  the  various  attractions  to 

be  presented.  He  also  will  interview  John  Ringling  North  and  other 
circus  personalities  for  "behind-the-scenes"  stories  and  interesting 
circus  lore,  which  will  bring  to  TV  viewers  authentic  information  of 
a  kind  never  obtained  by  a  regular  circus  audience. 

John  Ringling  North,  president  of  Ringling  Bros,  and 
Barnum  &  Bailey  Circus,  is  directing  the  myriad  details  for  the 
planning  of  the  special  telecast,  which  will  be  produced  by  Alan 
Handley,  NBC  producer-director. 


C  .  r  .  \L  -t : 

T-10  T2  .  •  . 


.  :  :  so  '  .  ■'  .  >oM  ns  nod 

■  •  'vs 


i 

'  s>u 

'  To  ‘  "Sr,  Lot  T  '-in-  ■  _ ;  n  ^rfj; 


f ! 

.  Mi'' 

;vi  or- 

m  '  ■  ids.  :d  T 

f;  .ioll  ./i  ■ 

.  ::  ; 

v'/or. 

'  j<:  r;  •' 

'T 

r-_  - 

X/riooior.  Oii  •  '  w 

-  • 

*• ,  . 

F.  » .i ' 

: 

zen'j 

'  '  ' 

:  .  I 

S  i 

■  ' 

•  V 

.•in:  k 

O’  e- 

CjO 

•Viijj;  r. 

■  '■  r '  . 

i:-utr  r,. 

••  • 

■i  r. 

j  *  •  .■ 

-  ' 

' 

i '  r ■  ■  '  bU 

r  IX 

.  'i  o  ooq  vXh  t*' .  .i  on; 


March  17,  1955 

•J(* - — - - — - - -  ~~~ 

10  NBC  NEWS  REPRESENTATIVES  NOMINATED 

FOR  OVERSEAS  PRESS  CLUB  AWARDS 

Network's  News  Operation  Itself  Is  Nominated,  Too 

^  - - - 

j\  <i  (• 

Ten  NBC  News  representatives  --  reporters,  commentators  and 
one  photographer  have  been  nominated  by  the  Overseas  Press  Club  ior 
its  1954  awards,  to  be  presented  April  19.  The  NBC  New3  operation 

itself  was  nominated  too. 

The  categories  and  NBC  nominees  follow: 

Best  Consistent  Radio  Reporting;  From  Abroad  on 
Foreign  Affairs  -- 

1.  Romney  Wheeler,  London, 

2.  Bob  McCormick,  Germany. 

3.  NBC  News  Operation 

Best  Consistent  TV  Presentation  of.  Foreign  Affairs  -- 

1.  Frank  Bourgholtzer ,  Paris. 

2.  Joseph  C.  Ilarsch,  for  his  work  on 
"Background . " 

Best  Photographic  Report ing,  -- 

Robert  Hecox,  Far  Eastern  photographer. 

(more ) 
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BBsfc  Radio  Interpretation  of_ForeiRn  News  — 

1.  Henry  Cassidy 

2.  Irving  R.  Levine 

3.  H.  V.  Kaltenborn 

ttfinrge  Polk  Memorial  Award,  to  a  Foreign  C,orxesEondent 
f.r  Msnlav  of  Courage,  Integrity,  and  Fnt.prpr1.se  Above  and. 

Bevond  the  Call  of  Duty:  — 

Richard  Applegate  (held  prisoner  by  the 

Chinese  Communists  for  18  months.) 
nest  Consistent  RePortln_g_of  V.  or  United  Nations 

Origin  Which  Has  an  Effect  on  Foreign  Affairs  — 

Pauline  Frederick. 

Note:  Joseph  C.  Harsch  also  received  a  press  division 

nomination  in  his  capacity  as  special  correspondent  for  the  Christian 

Science  Monitor. 
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March  18,  1955 

'COLOR  SPREAD,'  NEW  NBC  PLAN  FOR  TV  ADVERTISING,  COMBINES  IMPACT 
OF  SPECTACULARS  WITH  FLEXIBILITY  OF  MAGAZINE  CONCEPT 

Formula  Scheduled  for  90 -Minute  Sunday  Spectaculars  Timed 
For  Big  Seasonal  Sales  Periods,  George  Hr  Frey  Announces 

FOR  RELEASE  MONDAY  A tM. ,  MARCH  21 

A  new  concept  in  television  advertising  --  combining  the 
impact  of  color  Spectaculars  with  the  flexibility  of  the  magazine 
concept  --  was  announced  today  by  George  H.  Frey,  NBC  Vice  President 
in  charge  of  Television  Network  Sales. 

This  latest  pioneering  NBC  development  in  color  TV  is 
called  "Color  Spread"  and  is  scheduled  to  be  introduced  by  the  network 
next  Fall,  Mr.  Frey  said. 

Basically,  this  is  "Color  Spread,"  as  outlined  by  Mr.  Frey: 

Thirteen  distinguished  color  Spectaculars  will  be  presented 
by  NBC-TV  next  season  in  the  prime  7:30~9  p.m.,  EST,  Sunday  time 
period.  They  will  be  produced  about  once  every  four  weeks,  their 
appearances  coinciding  with  the  big  seasonal  sales  periods  --  such  as 
Christmas,  Easter,  Mother's  Day,  Graduation,  Summer  Travel  and  Back- 
to-School . 

Appealing  to  both  large  and  small  advertisers,  the  shows 
will  be  sold  under  the  participation  sales  plan,  whereby  each 

(more ) 
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90-minute  program  will  offer  six  commercial  positions  to  as  many  as 
six  advertisers. 

"What  'Color  Spread'  means  is  that  the  small  advertiser  can 
be  big  in  the  most  realistic  advertising  force  we  shall  know  in  our 
time,"  Mr.  Prey  said.  "And  the  large  budget  advertiser  can  have  more 
color  frequency.  Both  will  be  able  to  answer  the  constant  request 
of  dealers,  distributors  and  company  salesmen  --  give  us  something 
big,  something  different,  something  we  can  be  proud  of,  something  the 
customers  will  notice." 

"Color  Spread,"  Mr.  Prey  said,  is  the  logical  extension  of 
the  magazine  concept  to  bigtime  color  advertising.  And  he  noted  that, 
like  the  magazine  concept,  it  was  developed  by  Sylvester  L.  Weaver 
Jr.,  President  of  NBC. 

Mr.  Prey  said  that  each  of  the  six,  90 -second  commercial 
positions  in  a  "Color  Spread"  Spectacular  will  be  made  available  in 
any  number  desired  by  the  advertiser. 

"A  sponsor  can  buy  a  single  ad  in  the  show,  say  for  April, 
1956,  or  one  every  month  through  the  year,"  he  said. 

The  gross  price  of  each  commercial  position  during  the 
Winter  series  will  be  about  $71*000.  During  the  Summer,  each 
commercial  spot  will  cost  about  $90,000. 

"This  is  just  about  the  price  of  a  double -truck  ad  in  the 
mass  circulation  magazines,  with  the  superior  circulation  values  of 
the  most  exciting  shows  on  earth,  the  selling  value  of  television 
itself,  and  the  reality  of  color,"  he  pointed  out. 

The  "Color  Spread"  Spectaculars  will  have  the  same  flavor 
of  unexpectedness  and  variety  that  characterizes  the  highly  successful 

(more ) 
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^  -  ’Color  Spread1 


Spectaculars  being  presented  by  NBC -TV  this  season,  he  said,  and 
added: 

"That  means  they’ll  be  produced  by  distinguished  men  in  the 
entertainment  field,  and  written  by  leading  television,  Broadway  and 
Hollywood  writers.  But  these  shows  will  have  even  more.  They  will 
rest  --  or  spin  or  dance  or  whirl  --on  the  basis  of  a  permanent 
company  of  comedians,  singers  and  dancers,  people  accustomed  to 
working  together  for  the  maximum  theatrical  rightness.  They’ll  also 
have  guest  stars  like  those  appearing  on  the  Sunday  night  series 
this  year;  people  like  Frank  Sinatra,  Jimmy  Durante,  Martha  Raye  and 
all  the  others." 

Based  upon  the  strong  audience  acceptance  of  NBC's  color 
Spectaculars  this  season,  Mr.  Frey  estimated  that  each  advertising 
position  in  "Color  Spread"  next  season  will  reach  an  average  of  more 
than  10,000,000  viewing  homes.  He  also  said  that  present  plans  call 
for  the  "Color  Spread"  Spectaculars  to  be  carried  by  a  line-up  of 
100  color-equiped  NBC  stations  coast-to-coast . 

Mr.  Frey  recalled  that  it  was  NBC -TV  --  first  through 
"Your  Show  of  Shows"  and  later  with  "Today,"  "Home"  and  "Tonight"  -- 
which  led  the  way  in  devising  new  formats  to  open  up  bigtime  TV  to 
more  advertisers. 

"The  result  has  been  that  more  than  twice  as  many 
advertisers  are  in  network  television  as  were  in  radio  during  its  peak 
year,"  he  said. 
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EXCERPT  PROM  'BEST  BROADWAY  PLAY  OP  1954-55’  AND  COMEDY  SKETCH 
WITH  PAT  CARROLL  AND  BUDDY  HACKETT  ADDED  TO  TOPFLIGHT  FEATURES 
ON  'ENTERTAINMENT  1955'  ON  NBC-TV  MARCH  27  (7:30-9  P.M.,  EST) 


An  excerpt  from  the  "best  Broadway  play  of  1954-55"  and  a 
comedy  sketch  starring  Pat  Carroll  and  Buddy  Hackett  are  two 
additional  highlights  which  will  be  presented  during  the  Sunday, 

March  27  Spectacular  ENTERTAINMENT  1955  (NBC-TV,  7:30  to  9  p.m.,  EST). 
The  colorcast  will  mark  the  dedication  of  NBC's  Color  City  in 
Burbank,  Calif. 

The  portion  of  the  Broadway  drama  will  be  done  in  the 
opening  scenes  of  the  Spectacular,  following  presentation  of  the 
Antoinette  Perry  Award  to  the  play's  producer  by  Miss  Helen  Hayes. 

This  will  be  the  first  time  the  "Tony"  has  ever  been  presented  on 
television  since  establishment  of  the  awards  in  1946. 

The  six  plays  which  have  been  nominated  are  "Anastasia, " 

"The  Bad  Seed, 11  "The  Desperate  Hours,"  "The  Flowering  Peach,"  "The 
Rainmaker"  and  "Witness  for  the  Prosecution." 

"Spring, "  the  sketch  in  which  comedienne  Pat  Carroll  and 
rotund  Buddy  Hackett  will  appear,  will  be  produced  by  Max  Liebman, 

It  was  written  by  William  Friedberg,  Neal  Simon  and  Will  Glickman, 
of  the  Liebman  Spectacular  staff.  Also  appearing  in  the  sketch  will 
be  Tom  Helmore  in  the  role  of  a  commentator.  The  comedy  sketch  will 
originate  at  the  Colonial  Theatre  in  New  York,  one  of  three  East 


(more) 
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2  -  'Entertainment  1955' 


Coast  cut-ins,  but  the  only  one  on  which  Liebman  will  serve  as 
producer  on  this  date. 

The  running  order  of  the  90-minute  extravaganza  which 
salutes  all  phases  of  the  entertainment  field  will  be  as  follows: 

Presentation  of  the  Antoinette  Perry  Awards  by  Helen  Hayes 
and  an  excerpt  from  the  winning  play;  a  musical  segment  starring 
Dinah  Shore  in  which  she  will  simulate  a  recording  session  of  her 
latest  RCA  Victor  release,  "Whatever  Lola  Wants." 

In  the  third  segment  of  the  program,  devoted  to  a  salute  to 
radio,  Fred  Allen,  who  also  serves  as  overall  master  of  ceremonies 
for  "Entertainment  1955/'  will  be  the  star.  He  will  be  followed  in 
turn  by  Sue  Carson,  youthful  comedienne  who  will  exemplify  the 
youngsters  who  use  nightclubs  as  a  training  ground  for  their  art. 

Opera's  position  in  the  entertainment  field  will  receive 
the  spotlight  next  when  a  five -minute  excerpt  from  "Tosca"  is 
presented  by  the  NBC  Opera  Theatre.  Leontyne  Price  will  sing  Tosca 
and  Josh  Wheeler  the  role  of  Scarpia  in  this  segment  which  will 
originate  in  New  York.  It  will  be  directed  by  Kirk  Browning. 

Third  of  the  New  York  cut-ins  (the  first  will  be  the  "Tony" 
awards)  will  be  the  Pat  Carroll -Buddy  Hackett  sketch.  It  will  also 
be  the  portion  of  the  program  dedicated  to  "comedy  in  television." 

Following  the  Liebman  sketch,  the  program  will  return  to 
the  Burbank  studios  for  a  salute  to  the  motion  picture  industry. 

NBC -TV's  Ralph  Edwards  will  interview  Adolph  Zukor,  chairman  of  the 
board  of  Paramount  Pictures,  regarding  the  past,  present  and  future 
of  motion  pictures.  Three  film  clips  from  unreleased  Paramount 


(more ) 
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3  -  Entertainment  195D1 


pictures  will  be  used  in  this  segment.  They  are  ‘'Strategic  Air 
Command,"  starring  James  Stewart  and  June  Allyson;  "The  Seven  Little 
Foys,"  starring  Bob  Hope,  and  "The  Far  Horizon,"  starring  Charlton 
j  Heston.  Comedian  Hope  will  make  a  personal  appearance  during  this 
segment,  as  will  Charlton  Heston. 

|  In  a  satire  of  the  entertainment  picture,  comedienne  Judy 

Holliday  will  be  starred  during  the  next  segment  of  the  Spectacular. 
Her  co-star  for  the  sketch  will  be  announced. 

The  finale,  which  is  being  prepared  by  Gordon  Jenkins, 
musical  director  of  the  show,  and  Miriam  Nelson,  choreographer, 
will  present  dancer  Earl  Barton  in  a  tour  of  the  new  color  studio. 

The  entire  company  will  take  part  in  the  production  number  which  will 
give  television  viewers  an  opportunity  to  see  all  parts  of  the  new 
installation. 

Participating  in  the  Color  City  dedication  portion  of  the 
program  will  be  Sylvester  L.  Weaver  Jr.,  President  of  NBC;  Robert  W. 
Sarnoff,  Executive  Vice  President  of  NBC,  and  B.A.  Graham,  President 
of  the  Sunbeam  Corporation  (sponsor  of  "Entertainment  1955"). 

The  program  will  be  produced  by  Jack  Rayel  and  directed  by 
Dick  McDonagh, 

(Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10  rating 
list,  and  10  have  been  in  the  top  15). 

- o - 
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ACADEMY  AWARD  AUDIENCE  ON  NBC-TV  AND  RADIO  MARCH  30 
EXPECTED  TO  EXCEED  LAST  YEAR’S  RECORD  TOTAL 


A  home  audience  far  in  excess  of  the  record  45,000,000  video 
viewers  and  3*800,000  radio  listeners  who  "sat  in"  on  the  annual  awards 
ceremony  of  the  Academy  of  Motion  Picture  Arts  and  Sciences  last  year 
is  anticipated  for  the  27th  annual  awards  ceremony  Wednesday,  March  30 
(NBC-TV  and  Radio,  10:30  to  midnight,  EST).  The  program  will  originate 
from  the  Pantages  Theatre  in  Hollywood  and  the  Century  Theatre  in  New 
York, 

The  Academy  was  founded  in  May  of  1927  when  a  group  of  36 
men  and  women  of  the  film  industry  organized  it  "to  the  end  that  the 
arts  and  sciences  of  the  industry  and  the  dignity  and  honor  of  the 
profession  be  advanced  to  their  rightful  standing  among  creative 
institutions . " 

The  late  Douglas  Fairbanks,  Sr.,  was  the  first  president  of 
the  Academy  and  presented  the  first  Academy  acting  award  to  Janet 
Gaynor  for  her  work  in  "Seventh  Heaven."  Both  professional  and 
public  interest  increased  so  rapidly  that,  in  1944,  it  became 
desirable  to  drop  the  annual  baneuet  in  favor  of  a  ceremony  in  a 
theatre  where  a  much  larger  audience  could  enjoy  it.  This  has  been 

(more ) 
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,  this  is  the  third  consecutive  time 

true  ever  since  and,  tn  addi  /ion, 

^ii4- c-f andlns  event  of  the  year  to 
that  NBC  is  bringin.  fcll./wood’s  outstanding 

home  audiences. 

The  Acade ,  -  .1  m>rc  than  1,600  members  today  cover  a 
principal  divisions  *  '  »>  motion  picture  industry.  They  include 
actors,  directors,  writer,,  art  directors,  cinematographers,  execu¬ 
tives,  film  editors,  musicians,  composers,  production  p 
sound  personnel,  cc  ntrlllutors  to  the  making  of  short  subjects,  pu  xc 

relations  leaders  and  many  others. 


TOP  BRACKETT 

Charles  Brackett,  president  of  the  Academy 
Motion  Picture  Arts  and  Sciences  since  1949,  has  been 
an  "Oicar"  recipient  himself  and  so  knows  only 
too  veil  the  current  suspense  of  candidates  for 
awards  at  the  27th  annual  ceremony  Wednesday,  March, J_ 
(NB  J-TV  and  Radio,  10:30  to  midnight,  EST 

Brackett  was  born  in  1892  in  Saratoga  Springs, 
H.2.,  then  a  fashionable  spa  and  later  the  subject 
o<-  a  famous  novi?l  and  movie,  Saratoga  Trunk. 

Brackett  was  graduated  from  Williams  College  and 
•harvard  Law  School  but  abandoned  legal  practice  for 
writing, after  predication  ol  his  fii^t  novel. 

Counsel  of  the  t-ngodly. 

lie  became  a  dramatic  critic  for  the  New  Vorker 
magazine  before  ..going  to  Hollywood  where  from  1932 
to  1950,  he  was,  id  screen  writer.  It  was  durin0 
that  period,  in  *945,  that  he  won  the  “w^toar 
for  the  best  scrlJenplay  of  the  year  01  duoer_ 

ment  of  "The  Lost:  Weekend."  He  has  been  , 


writer  for  the  pa,st  five^year3.^ 
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EVERYTHING  IS  CAPITAL  AT  NBC -TV'S  "HOME"; 

PROGRAM  TO  ORIGINATE  IN  WASHINGTON  5  DAYS 

Many  Special  Features  Planned  for  April  18-22 
Telecasts  From  District  of  Columbia 


Following  the  tremendous  success  of  its  cross-country  trip 
in  January,  NBC-TV's  HOME  (Mondays  through  Fridays,  11  a.m.  to  12  noon, 
EST)  will  again  "hit  the  road"  April  18-22,  with  plans  to  spend  an 

entire  week  giving  coverage  to  Washington,  D«C. 

"Home's"  permanent  studio  in  New  York  City  will  be  darkened 
for  the  entire  week  while  talent  and  production  personnel  attempt  to 
show  in  Washington,  just  as  they  did  previously  in  Chicago  and  San 
Francisco,  some  of  the  highlights  and  atmosphere  in  the  nation's 

capital . 

Each  program  will  concern  itself  with  a  different  area  of  the 
city  and  the  five-day  visit  will  include  eight  basic  remote  locations, 
Monday,  April  18  will  serve  as  a  sort  of  "sampler."  It  will 
open  on  the  porch  of  the  Capital  and  feature  a  tour  of  the  rotunda 
and  an  interview  with  George  Stewart,  architect  of  the  buixdin^* 

Arlene  Francis  will  also  take  viewers  with  her  for  a  ride  on  the 

(more) 
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2  -  ' Home ' 


Senate  Subway  and  Hugh  Downs  will  be  taken  on  a  special  tour  of  the 
Treasury  Department  by  Ivy  Baker  Priest,  Treasurer  of  the  United 

States . 

On  Tuesday,  April  19*  ’’Home"  will  take  a  look  at  Washington 
as  a  cultural  city.  Arlene  and  Hugh  will  be  taken  on  a  guided  tour 
of  the  National  Gallery  of  Art  by  director  David  Finlay.  Four  special 
guests  on  this  day  will  be  Ed  Kelly,  of  the  National  Monuments; 

Wayne  C.  Grover,  from  the  National  Archives;  a  representative  from 
the  National  Symphony,  and  Washington  Star  drama  critic  Fay  Carmody. 

Wednesday,  April  20  will  be  devoted  to  Georgetown,  o. 
historical  suburban  community  of  Washington.  The  home  of  Mrs. 
Catherine  McCook  Knox  will  be  visited.  The  owner  of  many  antiques 
concerned  with  the  history  of  this  area,  she  is  also  the  official 
historian  of  Georgetown. 

On  Thursday,  April  21,  remote  locations  will  be  at  the 
Smithsonian  Institute  and  at  Bethesda  Hospital  in  Bethesda,  Md . 

The  telecast  of  Friday,  April  22  will  show  the  military  side 
of  Washington  and  originations  will  be  from  the  Pentagon  and  Arlington 

National  Cemetery . 

"Home's"  two-week  trip  in  January  of  this  year  included  five 
consecutive  daily  telecasts  in  Chicago  (Jan.  3-7)  and  another  five  in 
San  Francisco  (Jan.  10-14). 

- o - 
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NBC  TRADE  NEWS 


ROGER  LYONS  JOINS  NBC  AS  SUPERVISOR  OP  RADIO  RELIGIOUS  PROGRAMS 

Roger  Lyons  will  join  the  staff  of  the  National  Broadcast¬ 
ing  Company  as  supervisor  of  Radio  Religious  Programs  during  the 
absence  of  Marilyn  Kaemmerle,  Davidson  Taylor,  NBC  Vice  President 
for  Public  Affairs,  announced  today.  Miss  Kaemmerle,  who  in 
private  life  is  Mrs.  Henry  Quinto,  will  be  on  maternity  leave 
starting  May  1 . 

Lyons  has  l8  years  of  experience  in  network  and  govern¬ 
ment  radio  and  television  as  performer,  special  events  expert  and 
producer.  For  the  last  three  years,  he  was  director  of  Religious 
Programming  for  the  Voice  of  America,  assuming  major  responsi¬ 
bility  for  religious  broadcasts.  He  is  a  graduate  of  Hamilton 
College  and  has  done  graduate  work  in  Columbia  University  and  Zurich. 
He  is  40  years  old,  married,  with  two  children  and  a  resident  of 
Teaneck,  N.J.  He  will  report  to  Edward  Stanley,  NBC  Manager  of 
Public  Service  Programs. 
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NBC  SPOT  SALES  PROMOTION  PIECE  FEATURES 
PERFUME  AND  NEW  COLOR  PROCESS 


The  first  promotional  piece  to  Ue  printed  in  the  new  Collo¬ 
type  process  has  been  published  by  NBC  Spot  Sales  and  mailed  to  2500 

advertising  agency  executives. 

The  brochure  advises  the  recipient  to  "Cherchez  la  femme," 
and  its  cover  is  illustrated  with  a  wash  drawing  of  the  Eiffel  Tower 

on  which  peering  gendarmes  are  perched. 

The  "femmes"  are  eight  top  women  personalities  in  radio 
stations  represented  by  NBC  Spot  Sales.  Copy  line  of  the  pamphlet 
reads:  "Are  you  looking  for  a  way  to  get  your  sales  message  across  to 

les  femmes  at  home?  Search  no  more.  Radio  personalities  with  savoir- 
faire  to  spare. . .eight  gals  who  put  the  accent  on  sell  in  major  Radio 
markets  represented  by  NBC  Spot  Sales.  Mesdames,  messieurs .. .may  we 

present ..." 

A  panel  is  devoted  to  each  of  the  eight  women  in  the  markets 
NBC  Spot  Sales  represents:  Sydney  Smith,  WRCA,  New  York.;  Gretchen 
Thomas,  WMAQ,  Chicago;  Marjorie  King,  KNBC,  San  Francisco;  Kay 
Lorrain,  KSD,  St.  Louis;  Patty  Cavin,  WRC,  Washington;  Valena  Williams, 
WTAM,  Cleveland;  Dolores  Ryan,  WAVE,  Louisville;  and,  Leilani,  KGU, 

Honolulu . 
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FIRST  CLOSED-CIRCUIT  SALES  MEETING  ON  NATIONWIDE  BASIS 

IS  SET  BY  NBC  SPOT  SALES 


The  country's  first  closed-circuit  nationwide  sales  meeting 
has  been  called  by  NBC  Spot  Sales.  The  meeting  will  take  place  at 

noon,  Tuesday,  March  23,  EST. 

Announcement  of  the  event  was  made  today  by  H.W.  (Hank) 

Shepard,  director  of  NBC  Radio  Spot  Sales,  who  said  that  the  entire 
sales  force  of  the  organization  would  take  part  in  the  meeting. 

"This  technique  will  enable  sales  executives  of  our  Los 
Angeles,  San  Francisco,  Chicago,  Cleveland,  Detroit  and  New  York 
offices  to  meet  simultaneously  and  instantaneously  without  traveling, 

Mr,  Shepard  said.  He  also  said  that  this  was  the  first  of  such  meet¬ 
ings  which  will  be  scheduled  on  a  regular  basis. 

Each  NBC  Radio  Spot  Sales  office  will  be  equipped  with  a 
microphone  and  amplifier  system,  enabling  all  those  present  to  hear  the 
speaker  and  at  the  same  time  provide  members  of  the  meeting  with  the 
means  to  ask  questions  from  the  floor  in  any  city. 

Mr.  Shepard  said  that  the  coast-to-coast  sales  meetings 
should  result  in  NBC  Radio  Spot  Sales  "being  the  best  informed  organ- 

ization  in  the  industry." 

NBC  Radio  Spot  Sales  represents  stations  WRCA,  New  York, 

WRC,  Washington;  WTAM,  Cleveland;  KSD,  St.  Louis;  WAVE,  Louisville; 

WMAQ,  Chicago;  KGU,  Honolulu;  and  KNBC,  San  Francisco. 

. o . 
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NBC -TV'S  'BACKGROUND'  PROGRAMS 
PRAISED  BY  AFFILIATED  STATIONS 

"...Above  all,  for  God's  sake  and  the  future  of  television, 
do  continue  your  mature  and  valuable  program." 

This  was  one  reaction  —  admittedly  a  bit  more  effusive 
than  the  others  --  when  producer  Ted  Mills  asked  for  opinions  of  his 
BACKGROUND  show  (NBC -TV,  3  p.m.,  EST,  Sundays). 

Mills  sent  a  questionnaire  to  all  the  stations  carrying 
this  "news  in  depth"  documentary  program  which  began  last  August. 
Typical  reactions  were  as  follows: 

Eugene,  Ore.:  "I  really  believe  you  have  hit  a  new  high  in 
TV  standards  with  'Background'  and  your  electronic  cutting  technique 
has  certainly  opened  up  new  vistas •  I  think  the  show  is  exceptionally 

fine  and  wonderfully  produced." 

Davenport,  Iowa:  "Like  very  much.  Liked  every  program  seen 
and  thought  all  were  timely  and  necessary.  Harsch  (commentator- 
analyst  Joseph  C.  Harsch)  is  a  favorite." 

Columbus,  Ga.:  "Comment  hereabouts  favorable.  Glad  we're 

NBC  and  carrying  it . " 

Cleveland,  Ohio:  "Program  is  near  perfect  now...  All 
audience  and  press  comments  have  been  favorable." 

Sacramento,  Calif.:  "Very  well  received." 


(more) 
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2  -  'Background1 


Quincy,  Ill.:  "Format  very  good .. .content  good.  Style  very 
refreshing  and  the  'Background'  of  overseas  especially  brings  good 
mention.  It  provides  a  bridge  to  our  Midwestern  homes,  so  far  iso¬ 
lated  from  foreign  comment." 

Jackson,  Miss.:  "We  all  believe  that  this  program  is  the 
best  of  all  the  NBC  public  information  programs." 

Greenville,  S.C.:  "We  have  had  comments  of  high  praise  from 
editors,  college  professors.  This  show  sustains  our  faith  that  TV  has 
a  high  destiny." 


ASSOCIATION  FOR  ADVANCEMENT  OF  SCIENCE  HEAD 
COMPLIMENTS  'BACKGROUND'  FOR  ATOM  TELECAST 

"The  Uneasy  Alliance,"  a  recent  provocative 
BACKGROUND  program  dealing  with  the  relationship 
between  the  government  and  atomic  scientists,  has 
received  a  letter  of  praise  from  Warren  Weaver,  presi¬ 
dent  of  the  American  Association  for  the  Advancement 
of  Science. 

Weaver  wrote  to  producer  Ted  Mills:  "'The 
Uneasy  Alliance*  seemed  to  me  to  be  a  most  intelli¬ 
gent,  sensible,  and  constructive  handling  of  this 
difficult  subject.  Scientists  --  and  the  country 
which  we  all  love  and  serve  --  owe  you  and  NBC  a 
real  debt  for  this," 

- o - 
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BURBANK,  CALIFORNIA 


CESAR  ROMERO  TO  PLAY  COMEDY  FOIL  FOR  JUDY  HOLLIDAY  IN  SKETCH 
ON  SHOWBUSINESS  DURING  f  ENTERTAINMENT  1955 ’ 

SUNDAY,  MARCH  27  (7; 30- 9  P.M.,  EST) 

Cesar  Romero  will  serve  as  a  willing  comedy  foil  for  Judy 
Holliday  during  ENTERTAINMENT  1955 *  the  Sunday,  March  27  Spectacular 
(NBC-TV,  7 i 30  to  9  p.m.,  EST)  marking  the  dedication  of  NBCfs  Color 
City  in  Burbank,  Calif. 

The  "Latin  lover"  joins  the  blonde  comedienne  in  a  satirical 
sketch  concerning  the  entertainment  world,  segments  of  which  will  be 
saluted  by  the  90-minute  color  Spectacular.  It  will  be  telecast  in 
color  and  in  black  and  white. 

Several  cast  and  program  changes  are  announced  for  the  show, 

which  will  originate  both  in  Burbank  and  New  York  City.  A  film  clip 

from  Paramount’s  unreleased  motion  picture,  "Run  for  Cover,"  starring 

James  Cagney,  will  be  shown  instead  of  the  previously  scheduled 

excerpt  from  "Strategic  Air  Command."  John  Derek  will  appear  in  person 

in  connection  with  the  "Run  for  Cover"  film,  during  the  segment  of 

the  program  devoted  to  a  salute  to  the  motion  picture  industry. 

Adolph  Zukor,  chairman  of  the  board  of  Paramount  Pictures,  will  be 

interviewed  by  NBC’s  Ralph  Edwards  in  this  portion  of  the  program. 

The  other  two  pictures  to  be  shown  during  this  part  of  the  program  are 

"The  Far  Horizon"  starring  Charlton  Heston  and  "The  Seven  Little  Foys" 

starring  NBC’s  Bob  Hope.  Both  Heston  and  Hope  will  make  personal 

appearances  on  the  program.  Sue  Carson,  nightclub  comedienne,  pre¬ 
viously  listed  for  this  program,  will  not  appear. 

(more ) 
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p  -  'Entertainment  1955  * 

The  remainder  of  the  cast  of  headliners  for  "Entertainment 
1955"  remains  as  previously  announced:  Dinah  Shore,  Helen  Hayes  (who 
will  present  the  Antoinette  Perry  Award  for  the  best  Broadway  play  of 
1954-55),  Pat  Carroll,  Buddy  Hackett,  Fred  Allen,  Leontyne  Price,  Josh 
Wheeler,  and  dancer  Earl  Barton. 

Jack  Rayel  will  produce,  and  Dick  McDonagh  v/ill  direct  the 
extravaganza,  which  will  come  from  the  first  studio  built  specifically 
for  color  telecasting.  The  New  York  cut-ins  (the  presentation  of  the 
Perry  award,  the  Carroll-Hackett  sketch  and  a  five-minute  excerpt 
from  "Tosca")  will  originate  in  the  Colonial  Theatre  and  NBC  Studio 
3H. 

- o - 


NBC-New  York,  3/21/55 


!£i  •  La-,,  Cjiln 


*fr;  r.'iy'’  ♦to'!'  6‘-ii-fii;.i>j30ri  lo  rtf  so  of ./  "o  isbnium-.i  srtT  ' 

)  ri  :  .  . 

• 

.  '  •  •  I  ■  ■  ■ 

,n ochjrsd  Iifi3  loons!)  bas  ti9los 

y.  "s  'y  Iliw  rlgenoCIpM  tfo.ta  Jbnc  i9owboT:q  Iliw  X&Y&K  :tfosL 

'.i  f/'iioo  Iliw.  rfoiliw  ^xnsgsvBrrj) 
y  yi  3o  no/Wrmjiq  erfcf)  on-:  -.4uo  >:  o¥  .  •?»:  edT  ,anicfsso9lo^  10X00  i 
•  .  n  r  >\  3  rfocf:  .  ;  c  :K-IIC‘  ,0  9ri:J  tb*i£W6  yif 

■  "  r"  mo 


o 


.  •  ■•  ■;  t  ■. 


J 


2  7  T  H  ANNUAL 


ACADEMY  AWARDS  ..0 


WEDNESDAY,  MARCH  30,  10:30  PM  (EST) 


A  SERVICE  OF 


ACADEMY  OF  MOTION  PICTURE  ARTS  AND  SCIENCES  AWARDS  ON  TELEVISION  AND  RADIO 


* - — - 

THELMA  RITTER  AND  CONRAD  NAGEL  TO  PRESIDE  AT  NEW  YORK 

PORTIONS  OF  ACADEMY  AWARDS  CEREMONIES 


Actress  Thelma  Ritter,  four-time  "Oscar"  nominee, 


®A.M.  P.A.  S 


will  be  mistress  of  ceremonies,  assisted  by  actor 
Conrad  Nagel,  for  tiie  New  York  portions  of  the  annual 
awards  ceremony  of  the  Academy  of  Motion  Picture  Arts 
and  Sciences  Wednesday,  March  30  (NBC-TV  and  NBC  Radio, 
10:30  to  midnight,  EST), 

Nagel  performed  the  same  service  in  the  ceremony 
two  years  ago.  Bob  Hope  will  be  the  emcee  in  Holly¬ 
wood  , 

Nominees  for  awards  in  various  categories  who 
will  be  in  New  York  include  Dorothy  Dandridge,  Nina 
Foch,  Karl  Malden,  Eva  Marie  Saint,  Harold  Arlen,  Irving 
Berlin,  Richard  Day,  Jed  Harris,  Boris  Kaufman,  Elia 

Kazan,  Stanley  Kramer,  Jack  Lawrence,  Richard  Myers, 
Morrie  Roizman,  Budd  Schulberg,  Miles  VJhite  and  Roberc 
Youngson,  Four  of  the  nominees  will  double  as  pre¬ 
senters  in  categories  other  than  their  own. 


The  New  York  portions  of  the  telecast  will  originate 
in  the  Century  Theatre,  and  the  Hollywood  presentation  in 
the  Pantages  Theatre, 
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NOTABLE  INTERNATIONAL  CAST  TO  JOIN  GREER  GARSON  IN  SHERWOOD'S 
"REUNION  IN  VIENNA"  ON  "PRODUCERS'  SHOWCASE" 

MONDAY,  APRIL  4  (8-9:30  P.M.,  EST) 
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Greer  Garson  will  be  seen  in  the  company  of  an  international 
cast  of  actors ,  appropriately  enough,  when  she  stars  in  Robert  E. 
Sherwood ’ s  continental  comedy,  "Reunion  in  Vienna,"  to  be  telecast  in 
color  and  in  black  and  white  on  PRODUCERS’  SHOWCASE  Monday,  April  _4 
( NBC -TV,  8-9:30  p.m,,  EST).  In  the  focal  role  of  Rudolf,  a  former 
Austrian  archduke  who  returns  to  Vienna  to  woo  his  former  love,  after 
a  dozen  years  of  banishment,  will  be  Brian  Aherne,  equally  well 
known  on  both  the  British  and  American  stage  and  screen. 


Peter  Lorre,  internationally  popular  screen  star  who  was 
actually  reared  in  Vienna,  will  portray  Poffy,  the  devoted  but 
harassed  intermediary  of  the  volatile  Hapsburg# 


Robert  Flemyng,  prominent  British  stage  actor  recently  seen 
on  Broadway  as  Jennifer  Jones’  leading  man  in  Portrait  of  A  Lady, 
is  prominently  cast  as  Dr.  Anton  Krug,  happily  married  to  the  heroine, 
Elena  (Miss  Garson),  until  the  persistent  prince  returns  to  resume 
his  suit. 

Cathleen  Nesbitt,  another  Anglo-American  favorite,  last 
seen  on  "Producers'  Showcase"  in  "The  Women,"  makes  her  second 

appearance  in  the  90-minute  dramatic  series  as  the  cigar-smoking  Frau 

Lucher,  hotel  keeper  and  confidante  of  royalty, 

(more ) 

RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
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'Reunion  in  Vienna' 


Lili  Darvas,  a  Hungarian-born  actress  who  starred  in  Europe's 
capitals  in  the  great  plays  of  her  late  husband,  Ferenc  Molnar,  will 
portray  a  countess  in  "Reunion  in  Vienna,"  Herbert  Berghof,  a  former 
Austrian  who  was  also  very  much  at  home  on  the  leading  stages  of 
Europe,  will  play  her  husband,  the  count.  Both  have  made  their  mark 
in  this  country  on  Broadway,  as  well  as  in  leading  dramatic  TV  shows, 

George  Voskovec,  one  of  Czechoslovakia's  most  popular 
comedians  until  the  Red  regime,  will  be  the  police  inspector, 

Frederic  Worlock,  an  Anglo-American  favorite  frequently  seen  on  stage 
and  TV,  will  be  General  Hoetzler,  a  once  mighty  Austrian  military 
man. 

Tamara  Daykarhanova,  distinguished  actress,  teacher  and 
lecturer,  who  studied  for  four  years  with  the  great  Stanislavsky  and 
who  also  was  a  member  of  the  original  Moscow  Art  Theatre,  will  be 
Kathie,  personal  maid  to  Elena, 

Boris  Marshalov,  noted  actor,  teacher,  director  and  lecturer, 
will  portray  Bredzi,  an  orchestra  conductor  who  has  known  the  glory 
of  another  day. 

Edith  Meiser  will  be  Mrs,  Clarkson,  an  American  tourist. 
Horace  Cooper  will  be  Krug,  the  inquisitive  father  of  the  doctor. 
Nehemiah  Persoff  and  Gene  Saks  will  be  waiters,  and  Donald  Marye  a 
laundryman. 

Vincent  Donehue,  who  directed  "The  Women"  on  "Producers' 
Showcase,"  will  also  direct  "Reunion  In  Vienna."  Fred  Coe  is  NBC 
producer,  Jean  Dalrymple  is  guest  producer. 

(NOTE:  Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10 
rating  list,  and  10  have  been  in  the  top  15.) 

- o - 
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NBC  COLOR  TELECAST  SCHEDULE:  MARCH  27 -APRIL  2 
(NBC -TV  Network  including  WRCA-TV) 


Sunday,  March  27 

7:30-9  p.m.,  EST  --  ENTERTAINMENT  1955,  Spectacular 
marking  dedication  of  NBC's  Color  City  in  Burbank, 
Calif.  Headlining  Fred  Allen,  Dinah  Shore,  Judy 
Holliday,  Cesar  Romero,  Leontyne  Price,  Bob  Hope, 
Ralph  Edwards,  Adolph  Zukor,  Helen  Hayes,  Buddy 
Hackett,  Pat  Carroll,  and  others.  Fred  Allen  will 
serve  as  over-all  emcee  in  this  gala  salute  to  show 
business . 

Thursday,  March  31 

7:30-7:45  p.m.,  EST  --  THE  DINAH  SHORE  SHOW,  with 
Dinah  and  the  Skylarks;  Harry  Zimmerman  is  music 
director. 

Saturday,  April  2 

10:30-11  p.m.,  EST  --  YOUR  HIT  PARADE  with  Dorothy 
Collins,  Gisele  MacKenzie,  Snooky  Lanson,  Russell 
Arms,  Raymond  Scott  and  his  orchestra,  and  Your  Hit 
Parade  Singers  and  Dancers. 
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CREDITS  FOR  NBC-TV  SPECTACULAR  ’ENTERTAINMENT  1955* 

FOR  DEDICATION  OF  COLOR  CITY 

# -  -25*  %:* - ft 


PROGRAM:  ’’Entertainment  1955"  **  Marking  the 

dedication  celebration  of  NBC’s  Color 
City  in  Burbank,  Calif. 

TIME :  NBC-TV,  Sunday,  March  27,  7:30  to  9  p.m., 

EST,  telecast  in  color  and  in  bla c k 

and  white . 


STARS : 


PRODUCER: 

DIRECTOR: 

MUSIC  DIRECTOR: 


Dinah  Shore,  Bob  Hope,  Judy  Holliday, 

Jimmy  Durante,  Helen  Hayes,  Ralph 
Edwards,  Pat  Carroll,  Buddy  Hackett, 
Fred  Allen,  John  Derek,  Leontyne  Price, 
Charlton  Heston,  Earl  Barton. 

Jack  Ray el 

Max  Liebman  (for  one  New  York  cut-in) 
NBC  Opera  Theatre  (for  ’’Tosca"  cut-in) 

Dick  McDonagh  (for  West  Coast  portions) 
Max  Liebman  (for  Hsckett-Carroll  sketch) 
Kirk  Browning  (for  "Tosca"  excerpt) 

Gordon  Jenkins 


CHOREOGRAPHER:  Miriam  Nelson 

ORIGINATION:  Color  City,  Burbank,  Calif. 

Colonial  Theatre,  New  York  City 

NBC  PRESS  CONTACTS:  Betty  Lanigan  (New  York) 

Joe  Bleeden  (Hollywood) 
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NEWS 


CAST  LIST  AND  SCENES  OP  ROBERT  E.  SHERWOOD'S  "REUNION  IN  VIENNA" 
STARRING  GREER  GARSON  ON  "PRODUCERS'  SHOWCASE" 

MONDAY,  APRIL  4  (8-9:30  P.M.,  EST) 

On  NBC-TV,  in  Color  and  Black  and  White 


Elena, . ...... 

Rudolf . 

Pof'fy . * . , , 

Dr.  Anton  Krug. . , , . 
Frau  Lucher . 
Countess  Von  Stains 
Count  Von  Stains... 
Police  Inspector,, . 
General  Hoetzler... 
Kathie 
Herr  Krug. 

Strup . . . 

Bredzi . . . . . . 

Mrs.  Clarkson,.,,,, 

Laundryman, 

Waiter, . . . . . . 


CAST 


*  *  * 
(more ) 


.Greer  Garson 
.Brian  Aherne 
.Peter  Lorre 
.Robert  Flemyng 
.Cathleen  Nesbitt 
.Llli  Darvas 
.Herbert  Berghof 
.George  Voskovec 
.Frederic  Worlock 
.Tamara  Daykarhanova 
.Horace  Cooper 
.Nehemiah  Persoff 
.Boris  Marshalov 
.Edith  Meiser 

.Donald  Marye 
.Gene  Saks 
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1  Reunion  In  Vienna* 


*  REUNION  IN  VIENNA ' 

Act  I 

Scene  1  -  Montage 

Scene  2  -  Dr.  Krug’s  residence  and  office 
Scene  3  -  Hotel  Lucher 

Scene  4  -  Dr,  Krug's  residence  and  office 

Act  II 

Hotel  Lucher 


Act  III 


Dr, 


Krug's  residence  and  office 
Time:  Vienna,  1931 
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2  7  T  H  ANNUAL 


ACADEMY  AWARDS 


WEDNESDAY,  MARCH  30,  10:30  PM  (EST)  - ^  A  SERVICE  OF 

ACADEMY  OF  MOTION  PICTURE  ARTS  AND  SCIENCES  AWARDS  ON  TELEVISION  AND  RADIO 


®A.  M.  P, 


c  • 


FIVE  HEADLINERS  TO  SING  TUNES  NOMINATED  FOR  'BEST' 

HONOR  AT  ACADEMY  AWARD  CEREMONIES 

The  five  songs  nominated  for  the  "best  of  the 
year"  honor  at  the  annual  awards  ceremony  of  the 
Academy  of  Motion  Picture  Arts  and  Sciences 
Wednesday,  March  30  (NBC -TV  and  Radio,  10:30  p.m. 
to  midnight,  EST)  will  be  sung  by  Danny  Thomas, 

Johnny  Desmond,  Tony  Martin,  Rosemary  Clooney  and 
Dean  Martin. 

Thomas  will  sing  "Count  Your  Blessings  Instead 
of  Sheep,"  from  Paramount's  "White  Christmas." 

Desmond  will  offer  "The  High  and  bhe  Mighty," 
from  the  movie  of  the  same  name,  and  Muzzy 
Marcellino  will  whistle  the  tune. 

Tony  Martin  will  sing  "Hold  My  Hand,"  from 
"Susan  Slept  Here." 

Rosemary  Clooney  will  sing  "The  Man  That  Got 
Away,"  from  "A  Star  Is  Born." 

Dean  Martin  will  sing  "Three  Coins  in  the 
Fountain,"  from  the  film  of  the  same  title. 

- ° - # 
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NEWS 


March  23,  1955 

JACK  WEBB  AND  "DRAGNET"  TIED  TO  LONG-TERM  EXCLUSIVE  NBC  CONTRACTS; 

PLANS  FOR  WEBB'S  APPEARANCES  IN  OTHER  PROPERTIES  ALSO  ANNOUNCED 

A  10-year  contract  between  Mark  VII,  Ltd.,  and  NBC  for  the 
exclusive  services  of  Jack  Webb,  creator-producer-director-star  of  the 
NBC  Radio  and  TV  "Dragnet"  programs,  was  announced  today  by  Sylvester 
L.  Weaver  Jr.,  President  of  NBC. 

The  long-term  arrangement  palls  for  NBC,  through  Mark  VII, 
Ltd.,  to  have  exclusive  rights  to  Webb's  personal  services  for  radio 
and  television.  Another  contract  was  concluded  with  Sherry  TV,  Inc., 
sole  owner  of  the  "Dragnet"  properties,  granting  NBC  exclusive  rights 
to  "Dragnet"  radio  and  television  for  a  10-year  period. 

In  addition  to  the  "Dragnet"  television  show,  in  which  Webb 
is  continuing  his  portrayal  of  Sgt .  Joe  Friday,  Mark  VII  will  create 
other  television  properties  for  NBC  in  which  Webb  will  appear. 

Mark  VII,  Ltd.,  is  now  producing  a  feature-length  motion 
picture,  "Pete  Kelly's  Blues,"  in  which  Jack  Webb  will  star  as  a  New 
Orleans  jazzman  of  the  'Twenties.1  A  television  series  based  on  the 
character  of  Pete  Kelly  is  in  the  planning  stages  for  possible  NBC -TV 
showing.  Webb  starred  in  a  "Pete  Kelly's  Blues"  radio  series  over  NBC 
Radio  during  the  Summer  of  1951. 

(more ) 
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2  -  Jack  Webb 


"NBC  looks  forward  to  many  new  accomplishments  in  the  years 
ahead  under  the  company's  new  agreement  with  Mark  VII  for  Mr.  Webb's 
services, "  Mr.  Weaver  said.  "The  tremendous  success  both  NBC  and 
Mr.  Webb  have  enjoyed  since  the  beginning  of  their  association 
promises  even  greater  achievements." 

Contract  details  covering  "Dragnet"  were  negotiated  between 
the  National  Broadcasting  Company  and  Sherry  TV,  Inc.  Arrangements 
for  other  Webb  services  were  consummated  with  Mark  VII,  Ltd.,  the 
packager. 

As  early  as  June,  19^9*  when  Webb  first  introduced  the 
"Dragnet"  series  on  radio,  he  created  a  sensation  among  radio 
listeners  and  critics  with  his  presentation  of  authentic,  factually 
documented  programs,  taken  from  the  files  of  the  Los  Angeles  Police 
Department . 

With  "Dragnet's"  initial  appearance  on  NBC  Television  in 
December,  1951  *  both  the  program  and  Mr.  Webb  continued  to  win  wide 
acclaim  from  the  nation's  critics  and  viewers.  The  show  has  been 
commended  not  only  for  its  entertainment  value,  but  also  for  its 
realistic  approach  in  depicting  the  work  of  police  officers  in 
combating  crime  --  attributes  which  can  be  accredited  to  Webb's 

insistence  on  complete  authenticity. 

"Dragnet"  has  also  garnered  more  awards  than  any  other 
program  of  its  type  in  the  history  of  broadcasting  and  has  been  cited 
and  commended  on  numerous  occasions  by  civic  leaders,  safety 
officials  and  the  general  public.  Its  most  recent  was  the  seventh 
annual  "Emmy"  award  as  the  Best  Mystery  or  Intrigue  Series  on 
television.  This  was  the  third  consecutive  year  that  "Dragnet"  won 
television's  highest  award  as  the  Best  Mystery  Show  on  television. 

Webb  currently  resides  in  Hollywood. 


NBC -New  York,  3/23/55 
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March  23,  1955 

NBC  LEADS  LATEST  NIELSEN  SURVEY  OF  1955  WITH 
FIVE  OF  TOP  TEN  TV  EVENING  PROGRAMS 

'George  Gobel  Show'  Continues  to  Climb,  and  'Captain  Gallant, ' 

New  Sunday  Adventure  Series,  Is  Top  Sunday  Afternoon  Program 

On  Homes -Re ached  Basis 

The  fourth  Nielsen  survey  of  1955  lists  five  NBC -TV  shows 
among  the  nation's  top  ten  evening  programs  on  a  rating  and  homes - 
reached  basis.  NBC -TV  also  had  9  out  of  15,  and  10  out  of  the  top  20 
programs . 

The  latest  national  audience  survey,  covering  the  period 
for  the  two  weeks  ending  B’eb.  26,  1955,  shows  that  "The  Colgate 
Comedy  Hour,"  "Dragnet,"  "You  Bet  Your  Life,"  "The  Buick-Berle  Show" 
and  "The  George  Gobel  Show"  were  in  the  Nielsen  top  ten  list. 

The  survey  revealed  that  NBC's  average  evening  program  had 
a  rating  of  27.5  and  was  seen  in  8,063,000  homes.  The  second  network 
average  program,  with  a  rating  of  26.3, reached  7,528,000  homes.  The 
average  report  this  season  (Sept.  11,  195^  --  Feb.  26,  1955)  gives 

the  average  NBC  program  an  advantage  of  55^,000  homes  over  the 

% 

average  for  the  second  network  program. 

(more ) 
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2  -  Nielsen  Ratings 


"The  Colgate  Comedy  Hour"  obtained  its  highest  ratings  thus 
far  this  season,  with  the  Feb.  13  Martin  and  Lewis  program  receiving 
a  rating  of  53.8.  The  Feb.  20  New  Orleans  Mardi  Gras  telecast  had  a 
46.3  rating. 

The  survey  also  revealed  that  NBC -TV's  "Captain  Gallant," 
new  filmed  series  starring  Buster  Crabbe  which  began  on  the  network 
Peb.  13,  is  the  top  Sunday  afternoon  program  on  a  homes -reached 
basis,  with  6,039*000  homes.  The  initial  rating  for  the  new  series 
was  21.3. 

The  latest  national  audience  counting  survey  accents  the 
rapid  rise  in  nationwide  popularity  of  NBC's  George  Gobel.  Prom  an 
initial  rating  of  23,7  in  October,  the  comedy  find  of  the  year  has 
progressively  increased  his  rating  to  the  highest  yet,  45.2.  His 
audience  has  nearly  doubled  from  7*720,000  homes  to  13,827,000. 

The  top  ten  evening  shows : 


Rating 

Homes -Reached 

1  -- 

I  Love  Lucy  (Phillip  Morris) 

54.1 

16,933,000 

2  -- 

I  Love  Lucy  (Procter  &  Gamble) 

54.0 

16,902,000 

3  — 

Disneyland 

52.3 

15,952,000 

4  — 

Jackie  Gleason  Show 

52.2 

15,864,000 

5  — 

COLGATE  COMEDY  HOUR  (Martin  &  Lewis) 

(Mardi  Gras) 

50.1 

15,706,000 

6  - 

DRAGNET 

48.4 

15,072,000 

7  — 

YOU  BET  YOUR  LIFE 

48.2 

14,947,000 

8  — 

BUICK-BERLE  SHOW 

46,4 

14,342,000 

9  — 

Jack  Benny  Show 

46.3 

14,135,000 

10-- 

GEORGE  GOBEL  SHOW  (Armour) 

45.2 

13,827,000 

(Note  to  Editors:  Where  one  show  appears  twice,  alternate 
sponsorship  is  indicated). 

NBC -New  York,  3/23/55 
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COLOR  CITY 


BURBANK, 


CALIFORNIA 


GOVERNOR  KNIGHT  OP  CALIFORNIA  DESIGNATES  MARCH  27“ APRIL  2 


AS  ‘NBC  COLOR  TELEVISION  WEEK’  TO  MARK 
OPENING  OF  NEW  COLOR  CITY 


Governor  Goodwin  J.  Knight  of  California,  has  designated  the 
week  of  March  27  to  April  2  within  his  state  as  "NBC  Color  Television 
Week"  in  honor  of  the  opening  of  NBC’s  new  Color  City  in  Burbank,  Calif, 
Official  dedication  of  the  new  installation  will  take  place  on  Sunday , 
March  27  during  telecast  of  the  NBC-TV  Spectacular,  ENTERTAINMENT  1955* 
(7:30  to  9  p.m. ,  EST) . 

In  a  statement  to  the  press.  Governor  Knight  said:  "The 
National  Broadcasting  Company  on  March  27*  1955  is  dedicating  Color 
City  in  Burbank  as  its  West  Coast  headquarters  for  color  television 
production,  thus  providing  a  sparkling  new  showcase  for  the  great 
entertainment  industry  of  our  state. 

"We  in  California  are  justifiably  proud  of  the  leadership  which 
our  state  has  taken  in  this  new  medium  of  communication.  Some  of  the 
finest  programs  offered  nationally  originate  in  our  own  cultural  and 
entertainment  centers  and  thus  contribute  to  the  high  regard  in  which 
our  state  is  held  throughout  the  nation.  When  Color  City  is  dedicated 
with  a  special  color  telecast  entitled  ’Entertainment  1955*’  an  even 
greater  era  in  California's  leadership  in  the  entertainment  field  will 
open.  During  the  week  of  March  27  to  April  2,  ’NBC  Color  Television 
Week'  will  be  observed,  and  I  hope  my  fellow  Californians  will  join 
me  in  extending  recognition  to  this  fine  new  addition  to  our  vigorous 

television  industry." 

- o - 
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PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY 


BURBANK,  CALIFORNIA 


COLOR  CITY 


LOOK  WHO  NOSES  INTO  THE  ACT!  JIMMY  DURANTE  JOINS  NOTED  CAST 
OF  'ENTERTAINMENT  1955'  DEDICATING  COLOR  CITY  STUDIO 

SUNDAY,  MARCH  27,  NBC -TV,  7  *.30  TO  9  P  .M . ,  EST 

Jimmy  Durante  becomes  the  "frosting  on  the  cake"  of 
the  Sunday,  March  27  NBC -TV  Spectacular  ENTERTAINMENT  1955 
(7:30  to  9  p.m.,  EST)  with  the  addition  of  his  name  to  the 
all-star  cast . 

With  the  announcement  of  Durante' s  participation  the 
cast  list  is  complete.  He  will  star  with  Dinah  Shore,  Bob 
Hope,  Helen  Hayes,  Fred  Allen,  Judy  Holliday,  Ralph  Edwards, 
Pat  Carroll,  Buddy  Iiackett,  Leontyne  Price,  Charlton  Heston 
and  John  Derek  in  the  extravaganza  which  marks  the  opening 
of  NBC's  Color  City.  The  TV  installation  in  Burbank,  Calif, 
is  the  first  to  be  built  specifically  for  color  telecasting. 

The  salute  to  all  phases  of  showbusiness  will  have 
Fred  Allen  as  the  overall  master  of  ceremonies.  Durante 's 
participation  will  be  in  a  comedy  routine  with  Allen. 

"Entertainment  1955"  (in  compatible  color  and  black 
and  white)  will  be  produced  by  Jack  Rayel  and  directed  by 
Dick  McDonagh. 

(Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10 
rating  list,  and  10  have  been  in  the  top  15). 

- o - 
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PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY 


March  23,  1955 

'THE  SOUTHWEST  CORNER'  MOVES  FROM  BROADWAY  TO  'KRAFT  TV  THEATRE* 
WITH  EVA  LeGALLIENE  AND  OTHER  MEMBERS  OF  ORIGINAL  CAST 

John  Cecil  Holm  Play  to  Also  Present  Enid  Markey,  Parker  Fennelly 


Eva  LeGallienne,  Enid  Markey  and  Parker  Fennelly  will 
present  their  notable  characterizations  in  "The  Southwest  Corner/' 
the  drama  which  moves  from  Broadway  to  KRAFT  TELEVISION  THEATRE  with 
the  other  original  cast  members  Wednesday ,  March  3Q  (NBC -TV.,  9  P*m,j 
EST)  . 

John  Cecil  Holm  wrote  the  tender  drama  of  a  gentle  and 

intelligent  woman  of  83  who  is  almost  destroyed  and  dispossessed  by 

an  opportunist  she  welcomes  into  her  Vermont  home  as  a  companion. 

The  play  won  glowing  critical  reviews. 

Miss  LeGallienne  is  the  anguished  old  lady  who  finds 
herself  pretty  much  alone  in  the  world;  Miss  Markey  is  the  city  woman, 
ill-bred  and  insensitive,  who  comes  to  live  with  her,  and  Parker 
Fennelly  is  the  hired  man  and  friend  of  the  lonely  Vermonter. 

Brilliant  character  studies  distinguished  the  play  during 

its  run  on  Broadway,  which  ended  on  March  5* 

John  Cecil  Holm  has  also  done  the  television  adaptation. 

It  will  be  directed  by  Maury  Holland.  Other  original  cast  members  in 
the  teleplay  are  Jean  Gillespie,  Ray  Boyle,  Frank  Tweddell  and  Frieda 
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COLOR  TELEVISION  NEWS 


CREDITS  FOR  ROBERT  E.  SHERWOOD’S  "REUNION  IN  VIENNA"  ON 
"PRODUCERS'  SHOWCASE"  MONDAY,  APRIL  4,  8-9:30  P.M.,  EST, 
NBC-TV,  IN  COLOR  AND  BLACK  AND  WHITE 


NBC  Producer,*., . 

Guest  Producer . . . 

Associate  Producer . . 

Director, 

Associate  Director. . 
Author 

TV  Adaptation,,.,. . . 

Settings . . . . . . 

Unit  Manager ............ 

Technical  Director . . 

Musical  Director,...,,., 
Makeup 

NBC  Press  Representative 


, .Fred  Coe 
..Jean  Dalrymple 
, .Bill  Nichols 
. .Vincent  Donehue 
..Dominick  Dunne 
..Robert  Emmet  Sherwood 
, .David  Shaw 
. .Rouben  Ter-Arutunian 
..Perry  Cross 
..Larry  Elikann 
..Harry  Sosnik 
..Dick  Smith 
..Alec  S.  Nyary 


o - 
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RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 
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A  SERVICE  OF 


NBC’S  BEN  GRAUER  OFFERS  NETWORK'S  GREETINGS  TO  THE  JAPANESE 

RADIO  INDUSTRY  ON  30TH  ANNIVERSARY,  VIA  "VOICE  OF  AMERICA” 

The  National  Broadcasting  Company  extended  congratulations  to 
the  Japanese  radio  industry  on  the  occasion  of  its  30th  Anniversary 
Tuesday,  March  22,  during  a  "Voice  of  America”  broadcast. 

The  congratulatory  broadcast  was  made  for  NBC  by  Ben  Grauer, 
who  said: 

"Representing  the  National  Broadcasting  Company  of  the  United 
States  I  wish  to  congratulate  you  of  the  Japanese  radio  industry  on 
the  30th  anniversary  of  your  organization, 

"For  all  of  these  years  the  Japanese  national  network  has  served 
a  public  which  in  point  of  numbers  is  among  the  greatest  audiences  in 
the  world.  And  in  the  last  several  years  there  have  been  added  nearly 
40  private  stations  which  similarly  are  bringing  excellent  service  to 
the  Japanese  public.  Surely  few  countries  can  make  such  a  claim  for 
their  radio  industry. 

"We  of  the  radio  industry  in  all  countries  have  shared  in  many 
developments  over  the  years  which  have  made  us  all  better  able  to 
serve  the  publics  of  our  various  countries.  We  are  well  aware  of  the 
many  technical  contributions  you  have  made  to  the  industry  as  a  whole. 
We  trust  that  our  mutual  assistance  will,  in  the  future  as  it  has  in 
the  past,  strengthen  the  friendship  of  our  two  countries, 

"Congratulations  on  work  well  done.  May  the  next  30  years  be 
equally  happy  and  useful  ones." 

The  congratulatory  broadcast  by  Grauer  was  recorded  in  the 
United  States,  and  in  addition  to  being  broadcast  by  the  "Voice  of 
America"  was  flown,  to  Tokyo  where  it  was  broadcast  on  the  Japanese 
network. 
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NBC  RADIO  NEWS 


'THE  WHOLE  ARMOR  OP  GOD, 1  NEW  BOOK  BY  DR.  SOCKMAN, 

IS  BASED  ON  ’RADIO  PULPIT1  SERMONS 

A  series  of  seven  sermons  delivered  by  Dr,  Ralph  W.  Sockman 
last  year  on  NBC’s  NATIONAL  RADIO  PULPIT  forms  the  substance  of  his 
latest  book,  "The  Whole  Armor  of  God,"  just  published  by  Abingdon 
Press , 

"We  live  in  a  society  of  increasing  specialization,"  Dr, 
Sockman  writes  in  his  foreword.  "We  immerse  ourselves  in  our  own 
occupations  in  order  to  get  ahead.  Thus  we  come  to  know  our  own  lines, 
but  often  we  become  too  busy  to  lift  our  eyes  to  the  general  patterns 

of  living . Our  departmentalized  living  needs  to  recover  the 

wholeness  of  life.  Hence  we  turn  to  look  with  the  apostle  Paul  at 
the  ’whole  armor  of  God’." 

The  book  is  made  up  of  seven  devotional  messages  based  on 
the  words  of  Paul:  "Therefore  take  the  whole  armor  of  God,  that  you 
may  be  able  to  withstand  in  the  evil  day,  and  having  done  all,  to 
stand. " 

Dr.  Sockman,  pastor  of  Christ  Church  Methodist,  New  York, 
has  been  presiding  minister  of  "National  Radio  Pulpit"  for  the  past 
19  years.  The  program  is  radio’s  oldest  network  religious  broadcast 
series.  It  was  founded  in  1923. 
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NBC  TRADE  NEWS 


— 

CONTRIBUTIONS  FROM  'TODAY'  VIEWERS 
FOR  WIDOWED  MOTHER  REACH  $56,716 

Contributions  from  TODAY  program  viewers  for 
Mrs.  Carl  Altonberg,  widowed  mother  of  seven  young 
children,  have  reached  a  total  of  $56,71 6  according 
to  the  Eastmeadow,  Long  Island,  branch  of  the 
Hempstead  (N.Y.)  Bank. 

Contributions  for  the  Altonberg  trust  fund 
have  come  from  every  state  in  the  union  as  well  as 
Canada  as  a  result  of  an  appeal  made  by  Dave 
Garroway  on  the  "Today"  program  for  the  penniless 
family. 

Mrs.  Altonberg 's  husband  was  killed  by  a 
motorist  three  weeks  ago  while  Altonberg  was  going 
to  the  aid  of  a  man  injured  in  an  automobile 
accident . 

The  Altonberg  family  lives  in  Eastmeadow. 

"Today"  is  seen  on  NBC-TV,  Monday  through 
Friday,  from  7  to  9  a.m.,  EST,  CST  and  PST. 
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NBC  TRADE  NEWS 


A  SCREEN  VETERAN  AND  A  TV  NEWCOMER 
HAVE  ROLES  IN  ’MEDIC’  OP  MARCH  28 

An  actress  who  made  her  film  debut  40  years  ago  and  a  young 
actress  who  is  making  her  television  debut  have  important  roles  in 
NBC-TV’s  MEDIC  presentation  of  ’’All  My  Mothers,  All  My  Fathers," 

Monday.  March  28  (9  p.m.,  EST). 

Madame  Sul-Te-Wan,  82-year-old  grandmother  of  Dorothy 
Dandridge,  and  the  first  Negro  woman  ever  seen  on  a  motion  picture 
screen,  has  the  role  of  grandmother  to  young  Joann  Banks,  who  portrays 
the  child  who  won  the  collective  hearts  of  doctors,  nurses  and  patients 
on  her  six-year  fight  to  overcome  an  almost  hopeless  throat  injury. 

Madame  Sul-Te-Wan,  recently  featured  as  screen  grandmother 
to  her  actual  granddaughter.  Miss  Dandridge,  in  "Carmen  Jones,"  made 
her  first  picture  in  1915 »  She  was  under  contract  to  David  Wark 
Griffith  for  seven  years  and  had  a  featured  part  in  his  most  famous 
film,  "The  Birth  of  a  Nation." 

- o - 

EDWARD  STANLEY  TO  SPEAK  ON  ’EDUCATIONAL  PROGRAMMING’ 

Edward  Stanley,  NBC  manager  of  public  service  programs, 
will  address  a  luncheon  meeting  of  the  Chicago  Area  Educational 
Television  Conference  Friday,  March  25,  at  the  Illinois  Institute 
of  Technology,  Chicago.  His  subject  will  be  "Educational  Programming 
for  Networks . " 
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COLOR  CITY 


CALIFORNIA 


VICE  PRESIDENT  NIXON  CONGRATULATES  NBC 
UPON  DEDICATION  OF  COLOR  CITY  STUDIO 

Vice  President  Richard  M.  Nixon,  a  native 
Californian,  has  extended  congratulations  to  the 
National  Broadcasting  Company,  upon  the  dedication 
of  its  new  Color  City  installation  in  Burbank, 

Calif.  The  official  opening  of  the  studio,  the 
first  to  be  built  specifically  for  color  telecast¬ 
ing,  will  take  place  during  the  Sunday,  March  27 
Spectacular  ENTERTAINMENT  1955  (NBC -TV,  7:30  to 
9  p  .m . ,  F,ST) . 

In  his  wire.  Vice  President  Nixon  said:  "I 
would  like  to  take  this  opportunity  to  extend  my 
congratulations  to  NBC  on  the  construction  of  this 
new  building  which  was  specifically  designed  and 
built  for  colorcasting.  This  is  indeed  a  great 
step  forward  in  the  development  and  production  of 
color  television.  With  all  good  wishes.  Signed 
Richard  Nixon." 

Felicitations  on  the  gala  opening  of  Color  City 
have  also  been  received  from  California's  Governor 
Goodwin  J.  Knight. 

- o - 


NBC -New  York,  3/24/55 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY 


.  ;  ;  i  v  > .j  /  ■  , •• 

; 


'  '  -•  '  '  • . .  . 

>  -  •  •  .  v  "•  ,  ,  i. 

X f  :  >rilo  sriT  t .  Hi J30 

■  ■  .  j.  i , 

•  .  •  .  .  .  . 

.(TSS  £ 

■'  ■  .  -  ••rr  O  '  ) 

•  <  '  •  .  ; 

'  y  ‘  t  r>-  i  •  i  r.;  Vv»  r!  *• ;  l,.ilrjo  ,  Vj-srj 

1  •  .  ■  1 . 31 1  ..u 

v  .  ;  ; 

:  -  .  ■  .  . ,  , 

t-  ; 


March  24,  1955 


TRADE  NEWS 


JEANNIE  CARSON ,  ENGLISH  COMEDIENNE  OP  MAX  LIEBMAN 
SPECTACULARS,  SIGNED  BY  NBC 

Jeannie  Carson,  young  British  comedienne  who  won  plaudits  of 
public  and  press  alike  for  her  appearances  in  two  Max  Liebman 
Spectaculars,  has  signed  an  exclusivity  contract,  firm  for  one  year, 
with  the  National  Broadcasting  Company,  Thomas  A.  McAvity,  Vice 
President  of  the  NBC  Television  Network,  announced  today. 

The  contractual  arrangements  give  NBC  exclusivity  of  Miss 

Carson's  services  on  both  radio  and  television. 

Appearances  in  two  Max  Liebman  Spectaculars  --  "Best  Foot 

Forward"  (Nov.  20)  and  "Spotlight"  (Dec.  5)  --  brought  Miss  Carson 
acclaim  from  television  critics  as  "easily  the  brightest  distaff  dis¬ 
covery  of  the  TV  season"  and  "a  star  of  the  future  if  ever  there  was 
one . " 

The  daughter  of  theatrical  parents,  Miss  Carson  was  born  in 
Yorkshire,  England,  May  23 ,  1928.  She  entered  showbusiness  at  the  age 
of  14  when  she  toured  the  British  Isles  entertaining  troops.  She  made 

her  London  stage  debut  in  1947 . 

Her  first  starring  role  was  in  Noel  Coward's  "Ace  of  Clubs, 

and  in  1952  she  opened  in  "Love  from  Judy,"  winning  praise  from  all 

the  London  critics. 

In  the  Summer  of  1954,  while  in  England,  Liebman  signed  Miss 
Carson  for  appearances  in  his  Spectaculars,, 

- o - 
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ACADEMY  AWARDS 

WEDNESDAY,  MARCH  30,  10:30  PM  (EST) 
ACADEMY  OF  MOTION  PICTURE  ARTS  AND 


SCIENCES  AWARD 


A 

S 


SERVICE 

ON  TELEVISION 


AND  RADIO 


®A.  M.  P.  A.  S. 


CHARLES  BRACKETT,  PRESIDENT  OF  ACADEMY  OF  MOTION  PICTURE 
ARTS  AND  SCIENCES,  HAILS  MOVIE -VIDEO  COOPERATION 

Participates  in  Closed  Circuit  on  Plans  for  NBC -TV  and  Radio 
Coverage  of  Academy  Awards  on  March  30 


"The  Academy  is  proud  to  have  been  the  first  organization 
in  Hollywood  to  recognize  the  mighty  possibilities  of  working  with 
Brother  Video,"  stated  Charles  Brackett,  president  of  the  Academy  of 
Motion  Picture  Art3  and  Sciences  in  addressing  a  closed  circuit 
conference  for  the  press  and  for  NBC  stations’  personnel  yesterday 
(March  23) . 

The  27th  annual  Academy  awards  program  will  be  telecast  and 
broadcast  over  NBC -TV  and  Radio  Wednesday,  March  30  (10:30  p.m.  to 
midnight,  EST).  This  will  be  the  third  consecutive  season  that  the 
ceremony  will  have  been  brought  before  the  vast  TV  and  radio  audience 
via  NBC  facilities. 

Mr.  Brackett's  comment  was  in  response  to  a  press  query  from 
New  York:  "How  do  you  feel  about  the  mutual  usefulness  and  future 
happy  relations  of  video  and  motion  pictures?" 

(more ) 

. . . 
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2  -  Academy  Awards 

Mr.  Brackett  said  further:  "We  are  two  of  the  younger 
children  of  that  good  earth  mother,  Showbusiness .  As  in  any  family, 
its  children  must  work  together  for  their  common  benefit." 

Participating  in  the  closed  circuit,  which  was  set  up  to 
complete  plans  for  the  telecast  and  broadcast,  were:  (from  the 
Algonquin  Hotel  in  New  York)  producer  Hudson  Faussett,  director  Grey 
Lockwood,  emcees  Thelma  Ritter  and  Conrad  Nagel,  (and  from  the 
Ambassador  Hotel  in  Los  Angeles)  Jean  Negulesco,  general  director  of 
the  Academy  Awards;  Charles  Brackett;  producer  William  Kayden  and 
director  William  Bennington. 

The  program  on  March  30  will  originate  from  the  Pantages 
Theatre  in  Hollywood,  with  Bob  Hope  as  emcee,  and  from  the  Century 
Theatre  in  New  York,  with  Miss  Ritter  and  Mr.  Nagel  presiding.  Mr. 
Nagel  was  one  of  the  three  founders  of  the  Academy  in  1927  and  is  a 
past  president  of  it. 
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NBC  TRADE  NEWS 


KMJ-TV,  FRESNO  (CALIF.)  AFFILIATE  OF  NBC,  COMMENDED 

BY  duPONT  FOUNDATION  FOR  PUBLIC  SERVICE 

Station  KMJ-TV  of  Fresno,  Calif.,  an  affili¬ 
ate  of  the  National  Broadcasting  Company,  has  been 
commended  for  its  record  of  accomplishment  in  1954 
by  the  judges  of  the  Alfred  I.  duPont  Awards  Foun¬ 
dation  in  Radio  and  Television. 

The  Fresno  station  was  cited  specifically  for 
serving  its  public  with  ’’unusually  comprehensive 
programming  in  the  fields  of  agriculture  and  educa¬ 
tion,  including  a  novel  and  effective  series  to 
teach  English  to  foreign-born  residents  of  the  area." 
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March  24,  1955 

PREMIERE  OF  * HOWDY  DOODY  SUITE’  BY  BOBBY  NICHOLSON 
SCHEDULED  FOR  NBC  TELECAST  OF  APRIL  1 

Feature  Is  Part  of  Network  ‘Enlightenment  Through  Exposure1  Plan 

The  premiere  of  an  original  "Howdy  Doody  Suite"  will  open  a 
new  world  of  serious  music  for  millions  of  children  who  view  HOWDY 
DOODY  on  April  1  (NBC-TV,  5:30-6  p.m.,  EST). 

Bobby  Nicholson,  long-time  member  of  the  "Howdy  Doody"  cast, 
was  commissioned  to  write  the  suite,  and  will  conduct  the  25-piece 
orchestra  that  will  play  the  work.  The  suite  will  introduce  a  new 
feature  in  the  daily  children’s  program,  which  from  time  to  time  will 
take  the  young  viewers  on  adventures  into  the  world  of  music,  with 
familiar  puppet  and  human  personalities  of  Doodyville  as  guides.  The 
motif  will  be  "Music  is  Fun." 

The  familiar  "Howdy  Doody  Time"  theme  which  opens  and  closes 
the  show  has  also  been  expanded  into  an  overture  and  will  provide  the 
special  introduction  for  the  new  musical  feature.  Through  the  tele¬ 
vision  characters  that  are  well  known  to  the  children,  Roger  Muir,  the 
program’s  executive  producer,  hopes  that  the  lighter  classical  numbers 
can  be  conveyed  to  the  youngsters  with  entertaining  and  informative 
flavor, 

(more ) 
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2  -  ♦Howdy  Doody’ 


Prior  to  the  performance  of  the  suite  a  segment  of  the 
program  will  be  devoted  to  the  introduction  of  the  instruments  in  the 
band,  also  in  terms  that  will  be  both  amusing  and  easily  understood 
by  Howdy’s  audience. 

Nicholson,  steeped  in  the  lore  of  Doodyville,  is  an  accom¬ 
plished  musician.  He  was  arranger  for  the  Buffalo  Broadcasting 
Company  and  a  music  director  for  Buffalo’s  station  WBEN. 

The  musical  features  on  "Howdjr  Doody"  grow  out  of  NBC’s 
campaign  of  "enlightenment  through  exposure, "  which  blends  educational 
elements  with  entertainment  throughout  the  network  schedule.  Special 
emphasis  has  been  placed  on  "enlightenment"  in  children’s  programs. 
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NBC- TV  NEWS 

*  -  * 

CLYDE  KITTELL,  PIONEER  ANNOUNCER,  DIES 

Clyde  Kittellj  NBC  newsman  and  pioneer  announcer,  died 
suddenly  Wednesday,  March  23. 

Kittell,  age  54,  died  in  his  sleep  at  his  home  near  Clinton, 
N.J.,  where  he  resided  with  his  wife,  Marjorie  Alheim  Kittell.  He  had 
been  ill  with  a  heart  ailment  for  several  months  and  was  on  a  leave  of 
absence  from  his  NBC  duties. 

Private  funeral  services  will  be  held  Friday,  March  25,  at 
the  Trimmer  Memorial  Funeral  Home,  in  Clinton,  N.J. 

Kittell  had  been  associated  with  NBC  for  almost  27  years, 
having  joined  WGY,  NBC  affiliate  in  Schenectady,  N.Y.,  in  1929  as  a 
singing  announcer.  He  came  to  WEAF  (now  WRCA)  in  1931  as  a  staff 
announcer.  In  1934  he  was  appointed  program  manager  of  WTAM,  NBC 
affiliate  in  Cleveland.  He  returned  to  NBC  in  New  York  in  1935  as  a 
staff  announcer  and  since  that  date  has  been  a  familiar  figure  to  NBC 
radio  and  TV  audiences.  His  most  recent  newscasts  were  the  7:30- 
7:45  a.m.  and  8-8:05  a.m.,  EST,  news  programs  on  WRCA. 

Kittell  was  a  member  of  the  Radio  Pioneers  of  New  York. 

He  was  born  in  Bemus  Point,  N.Y.,  in  1900,  the  son  of  a 
clergyman.  He  attended  Albany  Boy’s  Junior  Academy  and  the  Milne 
Military  School. 

Surviving  are  his  widow,  his  brother,  Paul,  who  resides  in 
Kent,  Wash.,  and  a  sister,  Mrs.  Elizabeth  K.  Bradley,  who  lives  in 
Vashon,  Wash. 
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PERSONAL  VISITS  TO  NEW  YORK  AND  CHICAGO  FANS 
HIGHLIGHT  ’FUNNY  BONERS*  CROSSCOUNTRY  TRIP 

Ventriloquist  Jimmy  Weldon  and  his  talkative  duck,  Webster 
Webfoot,  completed  a  whirlwind  three-day  visit  in  New  York  yesterday 
(March  23),  and  departed  by  plane  for  Chicago,  for  a  quick  stopover 
before  returning  to  Hollywood  in  time  for  their  weekly  FUNNY  BONERS 
show. 

The  comedy  pair  dropped  in  on  shut-in  youngsters  at  the 
Jewish  Chronic  Disease  Hospital  in  Brooklyn  Monday  (March  21)  and 
entertained  them  for  more  than  an  hour.  The  hospital  party  also  in¬ 
cluded  toys  and  ice  cream  for  the  children. 

On  Tuesday,  they  paid  a  call  to  the  home  of  six-year-old 
Danny  Tierney  in  the  Bronx,  fulfilling  a  promise  made  on  last  week’s 
show  when  Jimmy  announced  the  name  of  the  New  York  fan  whom  he  and 
Webster  would  visit.  About  60  children  jammed  into  the  Tierney  living 
room  to  laugh  and  joke  with  Jimmy  and  Webster. 

In  Chicago,  the  two  "Funny  Boners"  visited  another  lucky 
little  fan.  Webster  said  he  planned  to  enroll  Jimmy  in  Miss  Frances* 
"Ding  Dong  School"  while  he  ducked  in  at  the  University  of  Chicago. 

"Funny  Boners,"  produced  in  Hollywood,  is  seen  on  the  NBC-TV 
network  on  Saturdays  at  11  a.m.,  EST. 
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A  NEW  SLANT  ON  STUDIO  AUDIENCES 

Unique  Sloping  Spectator  Pit  at  NBC's  Color  City 
Encourages  Audience -Performer  Rapport 


& 


An  audience  pit,  Built  into  the  studio  floor,  the  first  of 
its  kind  in  television,  permits  greater  intimacy  between  spectators 
and  performers  in  the  new  studio  at  Color  City,  NBC's  West  Coast 
center  for  colorcasting  at  Burbank,  Calif. 

The  sloping  audience  pit  extends  out  into  the  floor  of  the 
studio,  bringing  the  audience  to  within  a  few  feet  of  the  performers. 
This  permits  the  kind  of  audience-artist  rapport  which  is  considered 
vital  to  the  best  television  productions . 

The  audience  pit  is  equipped  with  tiered  seats  which  con¬ 
tinue  upward  toward  the  rear  of  the  studio  to  complete  a  sloped 
audience  area,  part  of  which  is  below  the  floor  and  part  above.  When 
the  pit  is  not  in  use,  the  seats  can  be  removed  and  the  area  covered 
over  to  become  part  of  the  studio  floor. 

The  audience  pit  will  be  filled  to  capacity  Sunday,  March  27 
from  7 **30  to  9  p.m.,  EST,  when  the  new  color  studio  is  dedicated  with 
a  star-studded,  90-minute  program,  ENTERTAINMENT  1955 >  which  will  be 
presented  in  compatible  color  and  black  and  white. 


o - 
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’TODAY’  PLANS  SPECIAL  SERIES 

ON  VACATION  TRAVEL 

«# 

&  O  ■■  k  *3  d  <9  . .  f  J 

A  A  A  J|V 

A  special  series  on  vacation  travel  will  be  inaugurated  on 
NBC-TV’s  TODAY  program  Tuesday,  April  5,  with  Washington,  D.C,  a3  the 
focal  point. 

The  series,  which  will  continue  for  three  months,  will  explore 
20  different  areas  of  interest  to  the  vacationer,  75  per  cent  of  them 
in  the  United  States.  Others  include  Canada,  Hawaii,  the  Caribbean 
area,  Mexico,  and  Paris. 

The  features,  to  be  seen  once  a  week  during  the  month  of  April, 
and  twice  a  week  during  May  and  June,  will  be  divided  into  two  segments 
each.  The  first  part  will  have  Dave  Garroway  give  a  general  rundown 
on  the  points  of  interest,  distances  from  various  cities,  general  tour 
costs,  and  other  pertinent  facts.  The  second  section  will  be  a  three- 
minute  taped  voice-and-f ilm  feature,  with  a  famous  personality  or  ex¬ 
pert  on  the  area  giving  his  reflections  as  high  points  of  interest  are 
shown  on  film. 

David  Doge,  author  of  "A  Poor  Man’s  Guide  to  Europe,"  will  be 
"Today’s"  advisor  on  the  series,  working  with  "Today"  editors  Beverly 
Gary  and  Elliott  Frankel. 

"Today"  is  seen  on  NBC-TV,  Monday  through  Friday,  7-9  a.m., 

EST,  CST  and  PST. 

- o - 
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LEO  DUROCHER’S  "BIOGRAPHY  IN  SOUND" 

TO  BE  PRESENTED  ON  NBC  RADIO 

Noted  Personalities  of  Sports  World  to  Participate 

Leo  Durocher,  the  brassy-voiced  manager  of  the  World’s  Champi¬ 
on  New  York  Giants,  will  be  the  subject  of  a  loud  and  lively  BIOGRAPHY 

IN  SOUND  on  Sunday,  Anril  S.  (NBC  Radio,  7“7:55  p.m.,  EST). 

This  latest  in  NBC  News’  biographical  series  will  open  with 

"Leo  the  Lip"  himself  yelling  instructions  and  whistling  from  third 
base . 

Then,  following  the  story-telling  technique  devised  by  producer 

Joseph  Meyers,  the  program  will  turn  to  those  who  know  the  man  best 

and  let  them  create  his  image  for  the  listeners. 

Laraine  Day,  his  actress-wife,  will  give  a  few  at-home  glimpses 

of  baseball’s  most  colorful  figure. 

Anecdotes  and  reminiscences  will  flow  from  these  greats  in  the 

world  of  sports:  Jackie  Robinson,  Pee  Wee  Reese,  Larry  MacPhail, 

Branch  Rickey,  A1  Dark,  Willie  Mays,  Dizzy  Dean  and  Paul  Dean.  Their 
stories  will  be  augmented  by  those  of  sportswriters  John  Kieran  and  J. 
Roy  Stockton j  by  Horace  Stoneham,  owner  of  the  Giants;  by  former 
Dodgers  manager,  Charlie  Dresser,  and  by  Paul  Krichell,  New  York 

Yankees  scout. 

Restaurateur  Toots  Shor  will  add  a  few  touches  of  spice  to  the 
collection  of  tales. 

Chet  Hagan  and  John  Kieran  Jr.  are  editing  the  program. 
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MARLIN  PERKINS  AND  HIS  'ZOO  PARADE'  AIDES 
PLAN  TWO-MONTH  SUMMER  SAFARI  IN  AFRICA 

Films  of  Expedition  Will  Be  Seen  on  'Today'  and  'Home' 

In  Addition  to  Six  or  More  'Zoo  Parade'  Telecasts 

A  two-month  South  African  safari  is  in  view  for  the  staff 
of  NBC-TV's  ZOO  PARADE,  The  news  comes  from  Marlin  Perkins,  conductor 
of  the  zoological  series  and  director  of  Chicago's  Lincoln  Park  Zoo, 
July  and  August  will  he  the  months  of  the  trek,  according 
to  preliminary  plans.  Members  of  the  travel  group  will  be  Perkins, 
"Zoo  Parade"  producer-director  Don  Meier,  "Zoo  Parade"  assistant  Jim 
Hurlbut,  and  an  NBC  technical  crew. 

Primary  purpose  of  the  expedition  will  be  to  film  the 
zoological  specimens  of  South  Africa  in  their  native  habitat,  with 
the  films  to  be  used  for  at  least  six  "Zoo  Parade"  programs  during 
the  1955-56  season.  Additional  film  clips  will  be  seen  on  the  NBC- 

TV  "Home"  and  "Today"  programs. 

Itinerary  for  the  safari,  as  outlined  by  Perkins,  will 
include  trips  to  the  Krueger  National  Park,  200  miles  East  of 
Johannesburg,  where  "Zoo  Parade"  cameras  will  film  The  world's 
largest  outdoor  zoo";  the  Hluhluwe  (cq)  Game  Reserve,  Southeast  oi 

(more ) 
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’Zoo  Parade’ 


of  Johannesburg  and  home  of  the  rare  white  rhino  and  African  buffalo; 
tne  Snake  Park  at  Port  Elizabeth,  where  Perkins  will  document  on 
film,  the  handling  of  all  poisonous  snakes,  the  extraction  of  venom 
and  the  manufacture  of  serum;  a  visit  to  Addo,  36  miles  from  Port 
Elizabeth,  home  of  the  "lost"  herd  of  elephants;  travel  across  the 
Sarangeti  Plains,  reached  by  air  from  Johannesburg,  to  Nairobi  and 
then  by  car  to  Arusha;  the  Msiama  Springs,  midway  between  Nairobi  and 
Mombassa,  where  Perkins  and  Meier  hope  to  obtain  underwater  films  of 
hippos;  Entebbe,  on  the  Northern  shore  of  Lake  Victoria,  to  film  a 
great  animal  concentration  in  an  area  known  as  the  Queen  Elisabeth 
National  Park,  and  visits  to  the  Tel  Aviv  Biblical  Zoo,  the 
Johannesburg  Zoo  and  the  Pretoria  Zoo. 

Producer  Don  Meier  also  plans  a  film  to  be  known  as  "Zoo 
Parade’s  Safari  to  Africa,"  showing  the  preparations  for  the  trip, 
methods  of  travel  and  operation,  and  highlights  of  the  work  on  the 
locations  listed  above. 
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JUST  ONE  CANDLE,  BUT  QUITE  A  GLOW  AT  PARTY 
CELEBRATING  5,OOOTH  ‘PEPPER  YOUNG*  PROGRAM 

At  a  party  in  Radio  City  following  the  5* OOOth  broadcast  of 
PEPPER  YOUNG'S  FAMILY  Friday,  March  18  a  birthday  cake  was  brought 
forth  with  appropriate  fanfare.  There  was  one  candle  in  the  middle 
of  the  cake. 

Elaine  Carrington,  noted  author  and  creator  of  the  series  ex¬ 
plained  the  candle  as  follows:  She’d  written  millions  of  words  since 
the  program  started  over  19  years  ago;  and  countless  millions  of 
people  had  heard  the  show  in  that  time,  but  there  is  as  much  freshness 
and  spontaneity  to  it  as  though  it  were  celebrating  its  first  birthday. 

To  bear  her  out  were  the  principals  whose  aggregate  number  of 
years  with  the  series  total  over  125;  Betty  Wragge,  Mason  Adams, 

Marion  Barney,  Thomas  Chalmers,  Grant  Richards, 

Candles  have  been  added  to  the  birthday  cakes  of  "Pepper" 
himself,  however.  He  was  just  starting  high  school  when  "Pepper 
Young’s  Family"  made  its  debut  on  the  NBC  Radio  Network  in  January, 
1935,  Now  married  to  his  childhood  sweetheart  he  is  living  on  land 
that  in  the  current  sequence  is  coveted  by  unscrupulous  men  who  seek 
its  rich  oil  resources. 

The  series,  basically  a  day-to-day  drama  of  an  average 
American  family  in  a  typical  small  town,  is  heard  on  NBC  Radio 
Mondays  through  Fridays  at  3*30  p#m,,  EST, 

- 0 - 
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color  television  presents 

A  MAX  LIEBMAN  PRODUCTION 


LEHAR'S  "MERRY  WIDOW"  WITH  ANN  JEFFREYS  IN  TITLE  ROLE  WILL  BE 
APRIL  9  (9-10:30  P.M.,  EST)  NBC  SPECTACULAR;  CAST  TO  INCLUDE 
EDWARD  EVERETT  HORTON,  JOHN  CONTE,  BAMBI  LINN,  ROD  ALEXANDER 

Alluring  Anne  Jeffreys  will  play  the  title  role  in  Max 
Liebman's  production  of  Franz  Lehar’s  Viennese  operetta  THE  MERRY 
WIDOW  on  NBC -TV,  Saturday,  April  9  (9  to  10:30  p.m.,  EST).  Also 
starring  in  the  Spectacular  will  be  Edward  Everett  Horton,  John  Conte, 
Bambi  Linn  and  Rod  Alexander.  (The  telecast  in  compatible  color  will 
also  be  seen  in  black  and  white). 

The  willowy,  blonde  Miss  Jeffreys  joins  a  line  of  stellar 
ladies  who  have  portrayed  the  captivating  "Marsovian"  widow  since  the 
premiere  of  "The  Merry  Widow"  in  1907.  In  the  United  States  this 
charmer  has  been  played  by  Ethel  Jackson  (in  the  original  production), 
Jeanette  MacDonald,  Marta  Eggerth  and  Lana  Turner,  to  name  a  few, 
on  both  the  Broadway  stage  and  in  motion  pictures. 

Belying  her  fragile  beauty,  Anne  Jeffreys  has  conclusively 
proved  her  ability  to  play  ladies  of  robust,  temperamental  persuasion. 
For  many  months  she  stamped  her  feet  and  banged  dishes  about  the  set 
of  the  Cole  Porter  "Kiss  Me  Kate"  show,  3inging  "I  Plate  Men.'"  in 
which  she  replaced  Patricia  Morison,  the  original  Kate,  Later  in  the 
Broadway  musical  comedy  "TPiree  Wishes  For  Jamie,"  she  was  an  Irish 

(more ) 
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horse -trader ' s  daughter  of  much  spirit.  Television  viewers  are 
familiar  with  her  impish-though -ghostly  portrayal  of  the  departed 
Marian  Kirby  in  the  television  series  "Topper.’1 

Edward  Everett  Horton  is  no  stranger  to  the  role  of  the 
fidgety  Baron  Popoff,  the  ambassador  from  Marsovia.  In  the  1933 
motion  picture  version  of  "The  Merry  Widow"  starring  Jeanette 
MacDonald  and  Maurice  Chevalier,  Horton  was  seen  in  this  role.  His 
nationality  was  shifted  slightly,  however,  making  him  the  French 
Ambassador  rather  than  the  representative  of  the  mythical  Marsovia. 

John  Conte,  who  plays  Camille  de  Jolidon,  the  male  menace 
to  Marsovia' s  hopes  of  keeping  the  Merry  Widow's  wealth  in  their  own 
land,  has  appeared  in  two  other  Max  Liebman  Spectaculars.  He  has 
been  seen  as  Governor  LeGrange  in  "Naughty  Marietta"  and  as  Sir 
Phillip  Kay  in  "A  Connecticut  Yankee." 

Bambi  Linn  and  Rod  Alexander  will  be  seen  during  the  famous 
"Cafe  Maxim"  scene,  a  highlight  of  the  production  in  whatever  medium 
it  is  done . 

The  plot  of  "The  Merry  Widow"  is  a  typical  frothy  light 
opera  story,  familiar  to  musical  productions  at  the  turn  of  the 
century,  Sonia,  a  pretty  young  widow,  has  gone  to  Paris  from  her 
native  Marsovia  for  a  gay  fling.  Since  the  lady  owns  "fifty-two  per 
cent  of  every  cow  in  Marsovia"  (to  say  nothing  of  houses,  horses, 
etc.),  her  government  is  most  upset  lest  her  choice  of  a  second 
husband  take  the  wealth  away  permanently.  They  instruct  their 
ambassador,  Baron  Popoff  to  arrange  that  the  lady  fall  in  love  with  a 


(more ) 
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3  -  'The  Merry  widow* 

young  Marsovian  attache ,  Prince  Danilo,  Unfortunately  for  the  smooth 
accomplishment  of  their  plans  Danilo  and  the  luscious  Sonia  were 
childhood  sweethearts  and  while  Sonia  is  willing  to  forget  that  she 
jilted  Danilo  to  marry,  he  is  determined  not  to  be  a  fool  a  second 
time . 

Determination  being  a  synonym  for  femininity,  Sonia  decides 
that  Danilo 's  days  of  freedom  are  numbered.  He  may  have  adored  the 
young  ladies  of  Maxim's  cafe,  but  he  is  about  to  bid  goodbye  to  such 
frivolity  —  once  that  she  herself  has  had  a  carefree  time  in  Paris. 
As  the  plot  resume  in  Burns  Mantle's  ’’Best  Plays"  reads:  "She  proceeds 
with  confidence  and  then  they  go  into  the  waltz.  This  is  the 
beginning  of  the  end." 

Famous  songs  from  "The  Merry  Widow"  which  have  become  a 
part  of  American  musical  tradition  include  the  title  song,  1  Villa, 
"Girls,  Girls,  Girls,"  and  "Maxim's." 

(Nine  NBC  Spectaculars  have  hit  the  Nielsen  top  10  rating 

list  and  10  have  been  in  the  top  15). 

- o - 
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TRADE  NEWS 


March  25,  1955 

BROADCASTING'S  CONTRIBUTION  TO  AMERICA'S  STANDARD 
OP  LIVING  OUTLINED  BY  NBC'S  HARRY  BANNISTER 

Predicts  Color  Television  Will  ’Explode 
American  Economy  to  a  New  High’ 

DETROIT,  March  25  --  Television  and  radio  have  sparked  the 
American  economy  and  consequently  helped  raise  the  American  standard 
of  living  to  the  highest  in  the  world,  Harry  Bannister,  Vice  President 
of  Station  Relations  for  the  National  Broadcasting  Company,  said  here 
today. 

Speaking  before  the  National  Convention  of  Electrical 
Women  at  the  Hotel  Statler,  Mr,  Bannister  traced  the  dynamic  role  the 
broadcasting  industry  ha3  played  in  helping  to  meet  America’s  great 
economic  crises,  from  post-World  War  I  to  the  present,  and  predicted 
that  color  television  "will  explode  the  American  economy  to  a  new 
high. " 

"The  first  World  War  and  the  years  immediately  succeeding 
it  witnessed  a  great  speed-up  in  the  production  of  goods.  This  pro¬ 
ductive  capacity  might  very  well  have  swamped  our  ability  to  consume, 
but  just  about  that  time  came  the  advent  of  broadcasting  in  the  mid- 
1920s,  and,  more  than  anything  else,  radio  advertising  induced  our 

(more ) 
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2  -  Harry  Bannister 


people  to  buy  and  consume  vast  quantities  of  new  and  constantly 
improved  consumer  goods/1  Mr.  Bannister  said. 

Television  played  a  similar  role  in  the  great  production 
which  followed  the  second  World  War,  he  continued.  "Television  has 
a  special  eye-witness  quality  which  makes  it  the  most  superb  salesman 
American  enterprise  has  ever  known.  Seeing  is  believing,  and  tele¬ 
vision  is  the  one  medium  that  can  show  a  product  in  use  while  the 
sales  message  drives  home  the  point,"  he  said. 

Color  television,  broadcasting’s  most  recent  innovation, 
harnessed  to  the  sale  of  goods  and  services,  Mr.  Bannister  predicted, 
will  "markedly  affect  the  standard  of  living,  raising  the  old  levels 
and  broadening  the  base." 

"It  will  provide  a  powerful  incentive  for  our  people  to 
work  harder  and  produce  more  in  order  to  reap  the  harvest  in  the  form 
of  more  and  better  goods  and  services  leading  up  to  a  richer,  more 
rewarding  way  of  life,"  he  said. 

Mr.  Bannister  said  that  color  TV,  "by  its  vividness  and  its 
power  to  interest  and  convince,  will  move  more  goods  than  anything 
hitherto  known.  It  will  speed  up  production  and  distribution  of 
everything  we  use  today  and  constantly  cause  new  products  to  evolve 
and  move  into  the  channels  of  commerce  and  consumption. 

"The  electrical  giant,  the  deus  ex  machina  in  a  color  TV 
set,  will  return  more  genuine  enjoyment  and  satisfaction  per  dollar 
spent  than  anything  previously  experienced." 

In  addition  to  playing  an  important  part  in  America’s 
economic  development,  television  has  and  is  contributing  to  an  ever- 
upward  movement  socially  and  culturally,  he  pointed  out.  'Television 


(more ) 
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3  -  Harry  Bannister 

is  the  first  of  the  great  modern  inventions  to  bring  people  back  into 
the  home  and  keep  them  there.  Most  of  the  other  noteworthy  advances 
of  this  age  --  the  auto,  the  motion  picture,  the  airplane  --  have 
contributed  to  taking  people  out," 

Children  reared  in  television  homes,  Mr.  Bannister  continued, 
"learn  much  more  about  the  world  around  them  and  learn  faster." 

He  pointed  out  that  the  general  level  of  excellence  in  most 
television  programs  is  high:  "On  NBC  we  have  done  many  great 
classical  works  in  drama  and  music,  including  grand  opera.  In  the 
past  few  weeks  we  have  done  fBabes  in  Toy  land, ’  'Emperor  Jones,’ 

'Peter  Pan'  in  color;  and  who  can  forget  the  Kefauver  hearings  or  the 
Inauguration  of  President  Eisenhower,  or  the  Coronation  of  Queen 
Elizabeth?" 

Through  such  programming,  Mr.  Bannister  said,  broadcasters 
demonstrate  their  awareness  of  their  grave  responsibility  to  the 
American  people.  "We  must  use  this  force  v/isely.  We  must  integrate 
enlightenment  and  education  into  our  schedules  in  the  way  that  will 
reach  all  segments  of  the  population,  and  we  must  not  be  shackled  by 
outmoded  customs  and  usages,"  he  concluded. 

- o - 
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2  7  T  H  ANNUAL 


ACADEMY  AWARDS 


WEDNESDAY,  MARCH  30,  10:30  PM  (EST)  —A 


A  SERVICE  OF 


ACADEMY  OF  MOTION  PICTURE  ARTS  AND  SCIENCES  AWARDS  ON  TELEVISION  AND  RADIO 


CA.M.  P.  A,  S. 


AUDREY  HEPBURN- -ONLY  ABSENTEE  1  OSCAR*  ACTING  NOMINEE- 
TO  PARTICIPATE  IN  PROCEEDINGS  VIA  FILM 


Audrey  Hepburn  is  the  only  nominee  for  an  acting  honor  from 
the  annual  awards  ceremony  of  the  Academy  of  Motion  Picture  Arts  and 
Sciences  Wednesday,  March  SO  (NBC-TV  and  Radio,  10:30  to  midnight, 
EST),  who  will  not  be  able  to  be  present  in  person.  She  is  in  Europe 
but  will  be  seen  on  film  presenting  the  Oscar  for  the  best  screenplay 
Bette  Davis,  present  in  Miss  Hepburn’s  place,  will  present  the 
statuette  for  best  performance  by  an  actor. 

All  the  other  nominees  for  acting  awards  will  be  present 
either  in  Hollywood,  at  the  Pantages  Theatre,  or  in  New  York,  at  the 
Century  Theatre. 

Peggy  King  has  replaced  Danny  Thomas  singing  "Count  Your 
Blessings  Instead  of  Sheep”  which  is  one  of  the  five  songs  nominated 
for  the  best  of  the  year. 
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March  25,  1955 

MARGARET  TRUMAN  TO  GIVE  HER  IMPRESSIONS  OP  CAPITAL  CITY 
APRIL  5  ON  FIRST  OF  'TODAY'  SERIES  ON  VACATION  SPOTS 

Margaret  Truman  will  narrate  the  first  of  a  series  of  travel 
films  on  NBC -TV's  TODAY  program  when  Washington,  D.C.,  will  be  the 

subject  of  the  series  Tuesday,  April  5» 

Miss  Truman  will  give  her  "mood"  impressions  of  Washington 

as  a  city  and  its  points  of  interest  to  the  traveller  to  the  accompa¬ 
niment  of  filmed  scenes  of  the  nation's  capital. 

The  travel  series  will  explore  20  different  areas  of  interest 
to  the  vacationer  during  "Today's"  April,  May  and  June  programs. 
Following  a  general  rundown  of  facts  about  the  featured  places  by  Dave 
Garroway,  films  of  points  of  interest  will  be  shown  while  famous  names 
give  their  impressions  on  the  area. 

The  second  travel  area  to  be  explored  will  be  Colorado,  with 
Lucius  Beebe  as  expert  and  commentator,  and  the  third  will  have  author 
Joseph  Wood  Krutch  giving  his  reflections  on  the  National  Parks  of  the 
United  States . 

Technical  adviser  on  the  new  "Today"  series  is  David  Dodge, 

author  of  "A  Poor  Man's  Guide  to  Europe." 

"Today"  is  seen  Monday  through  Friday  on  NBC -TV,  7-9  a.m., 
EST,  CST  and  PST. 

- o - 
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NBC  TRADE  NEWS 


RCA  BUYS  46  NBC  RADIO  PARTICIPATIONS 


The  Radio  Corporation  of  America  has  purchased  46  partici¬ 
pations  on  the  NBC  Radio  Network  through  the  Kenyon  &  Eckhardt,  Inc., 
agency,  it  was  announced  today. 

The  participations  in  the  interest  of  RCA  products  are 
scheduled  through  April  and  May  on  THE  GREAT  GILDERSLEEVE,  SECOND 
CHANCE,  ROADSHOW  and  WEEKEND. 

- o - 

JIMMY  BROWN,  OF  1  PINKY  LEE  SHOW,’  INJURED  AT  REHEARSAL 

Jimmy  Brown,  featured  character  actor  on  THE  PINKY  LEE  SHOW 
(NBC-TV,  Monday-Friday,  5  p.m.,  EST),  suffered  a  severely  sprained 
back  during  camera  rehearsal  on  March  18  and  is  in  Cedars  of  Lebanon 
Hospital  in  Los  Angeles. 

During  the  rehearsal,  Jimmy  had  been  directed  to  take  a  nose 
dive  over  Pinky,  then  zoom  through  an  open  window.  He  followed  orders 
but  somebody  goofed,  neglecting  to  leave  anything  soft  on  the  other 

side  of  the  window  for  Jimmy  to  land  on. 

At  first  it  was  thought  Jimmy  had  suffered  a  broken  back. 
Examination  showed  he  had  a  severely  sprained  back  and  broken 
cartilage  in  his  chest.  Doctors  have  put  Jimmy  in  a  steel  brace  until 

his  injuries  heal. 

- o - 
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NEWS 


DAVID  SHAW,  NOTED  TV  WRITER,  ADAPTS  SHERWOOD’S 
COMEDY,  "REUNION  IN  VIENNA,"  FOR  COLORCAST 
ON  '‘PRODUCERS'  SHOWCASE"  MONDAY,  APRIL  4 


To  David  Shaw,  one  of  TV's  best  known  writers,  has  gone  the 
assignment  of  adapting  Robert  E,  Sherwood's  romantic  comedy,  "Reunion 
in  Vienna,"  which  will  be  seen  on  PRODUCERS’  SHOWCASE  in  color  and  in 
black  and  white  on  Monday,  April  4  (NBC-TV,  8-9:30  p.m.,  EST) ,  Greer 
Garson,  Brian  Aherne,  Peter  Lorre,  Robert  Flemyng  and  Cathleen 
Nesbitt  will  be  starred. 

Shaw's  problem  of  adapting  Sherwood's  original  1931  play 
is  no  mere  editing  job,  and  involves  considerably  more  than  using  a 
blue  pencil  judiciously.  "In  the  first  place,"  Shaw  said,  "we  have 
to  take  our  1955  audience  back  in  time  to  1931/  and  make  credible  the 
values  that  pertained  to  the  era.  In  1931/  for  example,  deposed 
royalty  was  still  a  hot  subject  that  carried  a  more  personal  poignancy. 
Once  we  firmly  establish  the  climate  of  the  play,  we  further  have  to 
stir  the  imagination  of  the  audience  to  indicate  the  events  of  a 
decade  earlier,  when  our  leading  characters  were  the  Archduke  of 
Austria  and  his  beautiful  young  inamorata." 

Shaw  has  written  an  original  montage  sequence  to  open  the 

show,  setting  the  stage  for  a  reunion  of  fallen  nobility,  about  to 

take  place  in  Vienna  10  years  after  the  empire's  fall.  In  Sherwood's 

play,  the  dashing  Archduke  enters  the  proceedings  in  Act  II,  In  the 

(more ) 
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’Reunion  in  Vienna’ 


video  version,  Shaw  introduces  him  in  the  first  act  (still  using 
Sherwood’s  own  dialogue),  since  Shaw  feels  that  for  TV  it  is  necessary 
to  acquaint  the  audience  with  the  chief  male  protagonist  as  soon 
as  possible, 

Shaw's  chief  cuts  relate  mostly  to  expository  allusions  to 
psychoanalysis,  then  a  comparatively  new  science,  1931  audiences, 
unlike  latter-day  ones,  were  less  familiar  with  this  subject,  and  so 
Sherwood  had  to  go  to  some  length  to  explain  it,  in  view  of  the 
fact  that  one  of  the  male  leads  is  pictured  as  a  leading  Vienna 
practitioner.  In  the  main,  however,  the  bulk  of  the  work  retains 
Sherwood’s  original  love  triangle  and  the  dialogue  pertinent  thereto, 

David  Shaw  is  one  of  TV's  most  experienced  writers,  though 
he  first  thought  he  would  make  art  his  life’s  work  and  studied  in 
New  York  at  both  the  Art  Students'  League  and  Pratt  Institute,  He 
still  paints  for  relaxation,  but  writing  has  been  hi3  profession 
ever  since  he  teamed  with  two  friends,  as  a  lark  during  evening 
meetings,  and  turned  out  a  farce  called  "They  Shoulda  Stood  In  Bed, 

It  eventually  was  produced  on  Broadway,  but  while  waiting  the  new 
young  author  wrote  a  radio  series  based  on  and  titled  after  the 

popular  comic  strip,  "Bringing  Up  Father. 

He  served  in  the  U.S.  Air  Force  from  19^  to  19^5,  and 
was  a  radar  specialist  in  Africa,  Italy  and  Corsica.  After  the  war, 
he  resumed  his  writing  with  an  original  story  of  European  intrigue. 

It  was  brought  to  the  screen  as  "A  Foreign  Affair"  by  the  team  of 
Brackett  and  Wilder,  with  Marlene  Dietrich  and  Jean  Arthur  winning 
new  laurels  as  its  stars.  Thereafter  radio  and  TV  began  to  occupy 
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’Reunion  in  Vienna’ 


3  - 

more  and  more  of  Shaw's  time,  with  TV  taking  over  exclusively  since 
19^9.  "Actors  Studio,”  "Studio  One"  and  "Television  Playhouse"  all 
used  his  scripts. 

He  has  written  more  than  30  hour-length  teleplays  for 
"Television  Playhouse"  on  NBC-TV  since  1950,  and  refers  to  himself 
as  "the  oldest  horse  in  producer  Fred  Coe's  stable,"  Among  his  many 
popular  contributions  to  the  series  have  been  "Play  Me  Hearts  and 
Flowers,"  "Rescue"  (the  Floyd  Collins  story),  "Recluse"  and  "Double 
Jeopardy,"  He  also  contributed  to  an  earlier  "Producers’  Showcase" 
Spectacular:  "Dateline."  Writing  time  for  any  particular  assignment 

can  take  "one  week  to  three  months,  depending  on  a  lot  of  factors," 
Shaw  explains , 

David  Show  was  born  in  New  York  City  on  Aug.  27,  1916.  He 
is  married  to  a  former  dancer,  Vivien  Henri,  They  have  two  small 
daughters,  Ellen  and  Elisabeth. 
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NBC -TV  NEWS 


’COMMENT’  RETURNING  TO  NBC-TV 

Programs  Presenting  Analyses  of  National  Events  By 
Prominent  Newsmen  Will  Resume  April  10 

COMMENT  is  coming  back. 

The  widely  praised  NBC  News  television  program  fea¬ 
turing  the  interpretation  of  national  events  by  prominent 
commentators  returns  to  the  air  Sunday,  April  10  from 
4  to  4:30  p.m.,  EST, 

Thereafter,  it  will  be  presented  on  Sundays, 

April  24,  May  8,  June  3,  and  June  19  at  the  same  time. 

Director  of  News  William  R,  McAndrew  will  super¬ 
vise  the  program, 

NBC  News’  entire  facilities  will  be  used  to  pre¬ 
sent  "Comment,"  according  to  Mr,  McAndrew,  Reporters 
and  cameramen  stationed  in  every  major  news  center  of 
the  free  world  will  participate. 

On  the  show,  four  newsmen  will  discuss  subjects 
with  which  they  are  especially  familiar.  In  the  past, 
some  of  the  noted  participants  were:  Marguerite  Higgino 
of  New  York  Herald  Tribune,  Arthur  Krock  of  the  New  York 
Times,  and  John  Cameron  Swayze,  Morgan  Beatty,  Leif  Eid 

and  Joseph  C,  Harsch  of  NBC  News. 

- o - 
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NBC  TRADE  NEWS 


LUCILLE  RIVERS  TO  TELL  HOW  TO  PERFORM  DIFFICULT 
SEWING  STEPS,  IN  SERIES  ON  'HOME' 

# -  #  - 

Lucille  Rivers,  well-known  dressmaker  to  the  trade,  and  a 

lecturer  and  expert  on  sewing  techniques,  will  appear  on  NBC-TV's 
HOME  for  five  consecutive  days  beginning  Monday,  April  4  (11  a.m,- 
to  12  noon,  EST) . 

Miss  Rivers,  whose  own  dressmaking  concern  is  equipped  with 
sewing  machines  such  as  those  used  by  women  at  home,  will  concentrate 
on  how  to  perform  some  of  the  more  difficult  steps  in  sewing.  During 
the  week  she  will  discuss  how  to  roll  a  collar,  how  to  do  side  seam 
pockets,  set-in  sleeves,  buttonholes  and  hemming  a  full  skirt. 

Miss  Rivers  has  lectured  on  sewing  techniques  in  various 
cities  throughout  the  country  and  once  conducted  a  TV  program 
"Sewing  Is  Fun,”  over  a  New  York  station.  She  maintains  that  women 
can  learn  to  speed  up  their  sewing  to  the  point  where  they  can  com¬ 
plete  a  dress  in  an  eight-hour  day. 

"When  a  woman  sews  at  home,"  she  says,  "her  goal  is  not 
sewing  in  itself,  she  wants  to  make  something.  So  let's  make  it,  I 
say,  by  the  quickiest,  easiest  method  possible," 

- o - 
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A  SE  R  VICE  OF 


ACHIEVEMENTS  OF  EDUCATIONAL  PROGRAMS  ON  TV  AND  RADIO 

OUTLINED  IN  CHICAGO  TALK  BY  NBC'S  EDWARD  STANLEY 

* - <36* *  #  - - -  * 

Though  Americans  talk  much  of  democracy  and  believe  deeply 

in  Education  with  a  capital  E,  the  wide  exposure  of  cultural  treasure 
provided  by  TV  and  radio  is  often  resented  by  some  "intellectuals." 

The  charge  came  from  Edward  Stanley,  NBC  manager  of  public 
service  programs,  in  an  address  today  (p’riday,  March  25)  at  a  luncheon 
meeting  of  the  Chicago  Area  Educational  Television  Conference  at  the 
Illinois  Institute  of  Technology,  Chicago. 

"'Intellectuals'  in  quotations,"  he  told  the  audience  of 
educators  and  broadcasters,  "and,  of  course,  the  definitive  word  here 
is  'snob.1  I  think  it  is  right  that  we  have  critics,  and  that  we 
should  have  severe  critics,  for  this  is  helpful  in  a  high  degree.  But 
there  is  nothing  about  television  that  debases  inherently.  Toscanini 
on  television  is  Toscanini,  just  as  vibrant  and  closer  than  most  of  us 
will  ever  see  him.  There  must  have  been  some  fluent  story-tellers 

who  hated  the  idea  of  writing." 

Mr.  Stanley  credited  television  and  "its  great  corollary 
medium,  radio"  with  making  available  to  the  great  mass  of  people 
"treasures  of  the  spirit,  the  world  of  the  intellect,  which  once  were 
available  only  to  kings  and  to  great  wealth.  1 

(more ) 
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2  -  Edward  Stanley 


The  recent  two-hour  NBC  telecast  of  Mary  Martin  in  "Peter 
Pan"  in  prime  evening  time  drew  something  more  than  65,000,000  viewers 
and  "demonstrated  beyond  argument  that  it  is  possible  to  attract  most 
of  America  to  something  spectacularly  fine,"  he  said.  "Sixty-five 
million  people  is  quite  some  elite  group." 

Noting  the  achievements  of  the  NBC -TV  Opera  Theater,  he 
said:  "I  grew  up  in  Central  Nebraska  and  we  didn't  have  opera,  not 

any.  But  we  have  it  now  --  in  English  --  and  far  more  interesting  to 
me  than  any  I  have  encountered  in  opera  houses,  They  are  creating  an 
exciting  new  art  form  --  for  the  crystal  eye  of  the  camera  demands 
genuine  acting,  not  posturing,  the  creaking  clumsiness  of  the  operatic 
stage  is  lost." 

Mr.  Stanley  acknowledged  that  the  audience  for  the  NBC -TV 
Opera-in-English  is  not  the  greatest  in  numbers.  "Say  two  or  three 
millions,"  he  said.  "Imagine  that.  An  audience  of  two  to  three 
million  --  and  I  expect  it  will  grow  to  five  --  watching  opera.  Some 
elite  ]  " 

NBC's  philosophy  of  "enlightenment  through  exposure,"  a 
concept  stemming  from  Sylvester  L.  Weaver  Jr.,  president  of  NBC, 
represents  "quite  a  break  with  tradition, "  Mr.  Stanley  said. 

"Our  objective  has  been  to  assume  social  responsibility,  and 

to  assume  it  not  only  with  select,  small,  cultural  groups,  but  with 

the  entire  American  population  in  a  conscious,  planned  attempt  to  lift 

the  intelligence  level,  to  extend  vastly  the  boundaries  of  intense 

intellectual  satisfaction.  And  we  were  aware,  furthermore,  that  if 

this  fine  resolve  was  to  have  total  effectiveness  for  all  of  the 

people,  we  would  have  to  do  a  considerable  share  --  but  not  all  --  of 
our  work  in  prime  evening  time,  and  within  the  pattern  of  the  big  hit 
shows  that  reach  all  members  of  all  families." 
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PIERRE  MONTEUX,  ON  80TH  BIRTHDAY,  TO  DIRECT  BOSTON  SYMPHONY 
IN  119TH  PENSION  FUND  CONCERT  APRIL  4 

The  119th  Pension  Fund  Concert  of  the  Boston  Symphony  Or¬ 
chestra  on  Monday,  April  4,  will  be  heard  in  part  on  the  NBC  Radio 
network  (8:15  to  9  p.m,,  EST) .  The  world-renowned  conductor  Pierre 
Monteux,  will  direct  this  special  concert,  and  the  American  pianist 
Leon  Fleischer  will  be  soloist. 

The  occasion  also  will  mark  Monteux'  80th  birthday,  and 
special  ceremonies  will  be  held  in  Boston  to  mark  the  occasion  after 
the  broadcast . 

For  the  special  broadcast,  Monteux  has  chosen  two  of 
Beethoven's  most  popular  works.  The  "Egmont  Overture'1  will  open  the 
concert,  followed  by  the  "Concerto  No.  4  in  C  Major"  with  Leon 
Fleischer  as  soloist. 

His  contribution  to  the  musical  life  of  the  U.S.  has  been 
prodigious.  As  conductor  of  the  original  Ballet  Russe  starring  the 
great  Nijinsky  in  its  American  tours,  and  then  as  conductor  of  the 
Boston  Symphony  from  1919  to  1924,  he  wrote  glorious  pages  in  the 
history  of  musical  performance.  Later,  as  director  of  the  San 
Francisco  Symphony  and  currently  as  a  guest  conductor  of  the  Boston 
Symphony  and  Berkshire  Music  center,  he  continues  to  bring  his  great 
art  to  American  audiences.  In  recent  years  he  has  added  to  his 
renown  with  brilliant  performances  at  the  Metropolitan  Opera.  He 
also  was  one  of  the  founders  of  the  NBC  Symphony  Orchestra. 
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March  28,  1955 


NBC  IS  AWARDED  RIGHTS  TO  1955  NCAA 
FOOTBALL  TELECAST  SERIES 

The  National  Broadcasting  Company  has  been 
awarded  the  rights  to  the  1955  National  Collegiate 
Athletic  Association  series  of  football  telecasts, 
it  was  announced  Saturday  in  New  York  by  E.L. 
"Dick"  Romney,  commissioner  of  the  Mountain  States 
Conference  and  chairman  of  the  1955  TV  committee 
of  the  NCAA. 

The  series  will  include  a  nationwide  football 
telecast  on  seven  Saturday  afternoons  and  on 
Thanksgiving  Day. 

Negotiations  with  the  committee  were  con¬ 
ducted  for  the  National  Broadcasting  Company  by 
Davidson  Taylor,  Vice  President  in  charge  of 
Public  Affairs,  and  Thomas  Gallery,  Director  of 
sports . 

- o - 
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COLOR  CITY  OPENED  WITH  GALA  NBC  TELECAST 


A 


Color  City,  NBC’s  new  West  Coast  headquarters  for  color  pro¬ 


duction,  was  dedicated  last  night  (Sunday,  March  27,  7:30-9  p.m.,  EST) 
with  its  first  colorcast,  ENTERTAINMENT  1955. 

The  90-minute  NBC-TV  Spectacular  included  the  presentation  of 
two  Antoinette  Perry  Awards,  one  for  the  best  play  of  1954-1955,  which 
went  to  "The  Desperate  Hours,"  and  the  second  to  its  director,  Robert 
Montgomery. 

Dedication  ceremonies  for  the  $7,000,000  center  were  attended 
by  700  persons,  including  leading  representatives  of  government,  busi¬ 
ness,  advertising,  the  press  and  the  entertainment  industry. 

Officiating  at  the  dedication  and  appearing  briefly  on  the  pro¬ 
gram  were  Sylvester  L.  Weaver  Jr.,  President  of  NBCj  Robert  W.  Sarnoff, 
Executive  Vice  President  of  NBC,  and  B.A,  Graham,  President  of  the 
Sunbeam  Corporation  which,  with  Hazel  Bishop,  co-sponsored  the 
Spectacular . 

The  Antoinette  Perry  Awards  were  presented  by  Helen  Hayes,  to 
author  and  producer,  Joseph  Hayes,  and  an  excerpt  from  "The  Desperate 
Hours"  was  enacted  by  Karl  Malden  and  Nancy  Coleman  oi  the  Broadway 
cast.  Robert  Montgomery’s  award  was  accepted  for  him  by  his  daughter, 
Elizabeth  Montgomery. 

Other  performers  in  the  Spectacular  included:  Dinah  Shore,  Fred 
Allen,  Jimmy  Durante,  Leontyne  Price,  Buddy  Hackett,  Pat  Carroll,  Ralph 
Edwards,  Adolph  Zukor,  Bob  Hope,  John  Derek,  Judy  Holliday,  Cesar 

Romero,  Earl  Barton  and  the  Double  Daters. 

Jack  Rayel  was  the  producer  and  Dick  McDonagh  the  director  of 

"Entertainment  1955." 

Color  City,  which  includes  the  first  television  studio  ever 
built  from  the  ground  up  specifically  for  color,  opens  the  entire  field 
of  Hollywood  talent  to  the  NBC  color  cameras  and  permits  an  early 
increase  in  the  network’s  schedule  of  colorcasting. 

0-  NBC-New  York,  3/28/55 
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"FATHER'S  DAY  AT  'HOME'"  TO  BE  LAUNCHED  BY  NBC -TV’S 

"HOME"  AND  NATION’S  DEPARTMENT  STORES 
- ft  %  -  ft 

"Father's  Day  at  HOME,"  a  specially  designed  merchandising 

campaign  tying  in  the  nation's  department  stores  and  NBC-TV's  HOME  pro¬ 
gram,  was  announced  jointly  today  by  Murray  He il well,  NBC's  manager  of 
merchandising,  and  Dick  Linlcroum,  executive  producer  of  HOME. 

"Father's  Day  at  HOME"  will  be  a  nationwide  two-week  gift 
promotion  starting  June  6,  1955. 

On  the  HOME  show,  every  Monday  through  Friday  (11  a.m.-12 
noon,  EST),  the  five-minute  shopping  segment,  a  regular  feature  of 
HOME,  will  offer  four  to  five  different  gift  items  for  America's 
38,000,000  fathers.  Each  item  will  have  been  selected  by  one  of  the 
cooperating  stores  as  its  special  Father's  Day  feature  gift  item. 

Every  day  during  the  two-week  period  preceding  Father's  Day, 
HOME  viewers  will  be  shown  the  names  of  the  cooperating  stores  in  their 
city  and  informed  that  the  featured  items,  as  well  as  other  Father's 
Day  gifts,  can  be  purchased  at  their  "Father's  Day  at  HOME"  store. 
Specially  designed  displays  will  be  provided  for  the  stores  by  NBC. 

The  promotion  will  of  necessity  be  limited  to  stores  in 
HOME  viewing  areas . 

The  cooperating  stores  will  install  a  special  "Father's  Day 
at  HOME"  window  with  a  display  of  HOME  sponsors '  products  that  are 
suitable  for  Father’s  Day  gifts  (these  lists  will  be  supplied  by  NBC ) . 
The  stores  will  also  institute  "Father's  Day  at  HOME"  departmental 
displays  of  these  products  and  will  run  local  television,  radio  and 
newspaper  advertising  tying  in  with  this  promotion. 

The  "Father's  Day  at  HOME"  promotion  is  one  of  a  series  of 
successful  department  store  events  tying  in  NBC-TV's  HOME  show,  starr¬ 
ing  Arlene  Francis,  with  the  country's  leading  stores.  In  addition  to 
this  feature,  called  "Department  Store  of  the  Week,"  HOME  cooperated 
with  department  stores  last  year  for  its  first  Christmas  Festival. 
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March  28,  1955 


BILL  HENRY,  NOTED  NEWSCASTER,  JOINS  NBC  COMMENTATORS'  STAFF; 

WILL  BE  HEARD  REGULARLY  IN  WEDNESDAY,  THURSDAY  RADIO  SPOTS 

Bill  Henry,  the  noted  newscaster,  has  joined  NBC  News 
commentators  '  staff  and.  will  be  heard  on  his  own  NBC  Radio  spot 
Wednesday  and  Thursday  of  each  week  from  9:55  to  10  p.m.,  EST . 

The  program  will  originate  in  Washington,  D.C.,  where  Henry 
has  been  a  ranking  correspondent  for  more  than  a  decade. 

Amongst  his  numerous  achievements  was  the  coverage  of  the 
national  elections  last  Fall  for  NBC  News,  the  coverage  that  prompted 
Vice  President  Richard  Nixon  to  call  and  praise  the  department  for 
its  work. 

Henry,  who  is  54,  has  managed  scoops  in  almost  every  country 
in  the  world  during  his  travels  five  times  around  the  world.  He  is 
official  historian  for  the  Olympic  games,  former  president  of  the 
Radio  Correspondents'  Association  in  Washington,  and  a  frecjuent 

winner  of  the  Headliners '  Award . 

A  native  of  San  Francisco,  Henry  travelled  all  over  the 
United  States  and  Europe  as  a  child  and  attended  Huntingdon  in 
England.  Oliver  Cromwell  and  Samuel  Pepys  attended  Huntingdon  many 
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2  -  Bill  Henry 


years  before  Henry  got  there,  but  at  a  recent  reunion  in  England, 
Henry's  classmates  wired  him  they  were  proud  of  the  school's  "three 
famous  graduates . " 

He  returned  to  California  and  graduated  from  Occidental 
College,  where  he  was  an  outstanding  athlete  --  so  much  so  that  he 
was  named  technical  director  of  the  1932  Olympic  Games  in  Los 
Angeles . 

Henry  broke  into  radio  as  a  special  events  announcer  in 
1923.  In  1927  he  reported  Lindbergh's  triumphal  return  to  California. 
Soon  thereafter  he  took  to  sportscasting  and  in  the  mid-30's  began 
his  Los  Angeles  Times  column,  "By  the  Way." 

He  is  married  to  a  tennis  champion,  Corinne  Stanton,  and 
they  have  three  daughters . 
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COLOR  TELEVIS 


O  N 


NEWS 


'LADY  IN  RED'  TO  DON  VIVID  CRIMSON  GARB  FOR  COLORCAST 
OF  'YOUR  HIT  PARADE'  APRIL  2 
For  the  second  time  since  it  became  a  TV  show,  YOUR  HIT 
PARADE  will  be  telecast  in  color,  as  well  as  in  black  and  white, 
Saturday,  April  2  (NBC -TV,  10:30  p.m.,  EST) .  The  popular  musical  ex¬ 
travaganza's  first  color  show  was  seen  in  January,  195^*  and  was  highly 
praised  for  the  subtlety  and  originality  with  which  it  employed  tints 
in  delineating  both  the  top  seven  songs  of  the  week  and  the  "extras." 

One  of  the  "extras"  April  2  will  feature  Dorothy  Collins  in 
a  poignant  favorite,  "What  Is  This  Thing  Called  Love?"  The  three 
primary  colors  will  be  excitingly  employed  in  this  number.  The  other 
"extra"  will  be  "The  Lady  In  Red,"  a  production  number  to  be  performed 
by  the  Hit  Parade  Dancers.  The  "plot"  will  depict  the  devastating  a- 
tomic  affect  of  a  red -clad  woman  on  the  men  about  her.  Both  the  set 
and  the  dancers  will  be  seen  in  black,  gray  and  white  hues,  while  the 
title  performer  will  be  dressed  in  vivid  crimson. 

Dorothy  Collins,  Gisele  MacKenzie,  Snooky  Lanson  and  Russell 
Arms  are  the  vocal  stars  of  "Your  Hit  Parade,"  which  spotlights  the 
Hit  Parade  Singers  and  Dancers.  Raymond  Scott  and  his  orchestra  pro¬ 
vide  the  music. 
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COLOR  TELEVISION  NEWS 

A  SERVICE  OF  (RfTI) 


NBC  COLOR  TELECAST  SCHEDULE,  APRIL  3-9 
( NBC - TV  Network  Including  WRCA-TV) 

Monday,  April  4 

8:00-9:30  p.m.,  EST  --  PRODUCERS’  SHOWCASE  presents 
"Reunion  in  Vienna/'  Robert  E,  Sherwood's  comedy,  star¬ 
ring  Greer  Garson,  Brian  Aherne,  Peter  Lorre,  Robert 
Flemyng  and  Cathleen  Nesbitt*  A  romantic  tale  of 
Vienna,  in  which  a  deposed  ITapsburg  returns  to  woo  his 
erstwhile  lady-love. 

Wednesday,  April  6 

7:00-7:30  p.m.,  EST  --  NORBY  -  with  David  Wayne  and 
Joan  Lorring.  Last  show  of  the  present  series  is  entitled 
"The  Boss  and  the  Lady."  When  Helen  Norby  substitutes 
as  Norby' s  secretary,  he  becomes  convinced  that  her  place 
is  in  the  home, 

Saturday,  April  9 

9:00-10:30  p.m.,  EST  --  Max  Liebman  presents  "The 
Merry  Widow,"  starring  Anne  Jeffreys,  Martha  Wright, 

Edward  Everett  Horton,  John  Conte,  Bambi  Linn  and  Rod 
Alexander,  Beatrice  Kraft  and  special  guest  Brian 
Sullivan.  A  Spectacular  production  of  Franz  Lehar's 
Viennese  operetta,  in  a  turn-of -the-century  setting. 

- o -  I 
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NBC  TRADE  NEWS 


CREDITS  FOR  ANNUAL  AWARDS  OF  ACADEMY  OF  MOTION  PICTURES 
ARTS  AND  SCIENCES,  ON  NBC-TV  AND  NBC  RADIO 


•vr 


TIME: 

ORIGINATION: 

EMCEES : 


■ft 


-A’ 


NBC-TV  and  Radio,  Wednesday,  March  30, 
10:30  to  midnight,  EST, 

Pantages  Theatre  (Hollywood)  and 
Century  Theatre  (New  York), 

Bob  Hope  (Hollywood);  Thelma  Ritter 
and  Conrad  Nagel  (New  York), 


COMMENTATORS : 


FORMAT: 


PRODUCERS : 


Robert  Cummings,  NBC-TV;  Richard 
Carlson,  NBC  Radio  (both  in 
Hollywood) , 

Presentation  of  annual  awards  of  the 
Motion  Picture  Academy  of  Arts 
and  Sciences, 

William  Kayden  (Hollywood),  Hudson 
Faussett  (New  York). 


PRODUCER  AND  GENERAL 
DIRECTOR  FOR  THE 
ACADEMY : 

DIRECTORS : 


WRITERS : 


Jean  Negulesco 

William  Bennington  (Hollywood) 
Grey  Lockwood  (New  York), 

Richard  L.  Breen,  Jack  Rose  and 
Melville  Shavelson. 


MUSIC  DIRECTOR: 

RADIO  PRODUCER-DIRECTOR : 
ART  DIRECTORS: 

COSTUME  ADVISOR: 
TECHNICAL  DIRECTOR: 
COMMERCIAL  DIRECTOR: 
SPONSOR: 

AGENCY: 


David  Ross 
Andrew  C,  Love 

John  De  Cuir  and  Lyle  Wheeler 
Edith  Head 
William  Palmerston 
Dick  McDonagh 

The  Oldsmobile  Division  of  General 
Motors 

D,P,  Brother  and  Co,,  Detroit, 
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L  E  V  I  S  I  O  N 


NEWS 


GUY  KENT  CREATES  SIX  ORIGINAL  COSTUMES  FOR  GREER  GARS ON 
TO  WEAR  AS  SYMBOLS  OF  VIENNA 1 S  PAST  GLAMOR  DURING 
"REUNION  IN  VIENNA"  MONDAY,  APRIL  4 

*  - - *  * - i 

Greer  Garson  will  wear  six  original  costumes  especially 
designed  by  Guy  Kent  to  symbolise  the  glamor  of  the  Vienna  of  another 
era,  when  she  stars  in  "Reunion  In  Vienna"  on  PRODUCERS'  SHOWCASE 
Monday,  April  4  (NBC-TV,  8-9:30  p.m.,  EST) .  Robert  E.  Sherwood's  gay 
comedy,  which  also  stars  Brian  Aherne,  Peter  Lorre,  Robert  Flemyng  and 
Cathleen  Nesbitt,  will  be  telecast  in  color  and  in  black  and  white. 

The  play  is  set  in  the  year  1931. 

For  her  first  scene  before  the  TV  cameras.  Miss  Garson  will 


be  dressed  in  an  emerald  green  housecoat  of  imported  silk  shantung,  a 
fitting  foil  for  her  golden-red  hair.  Adding  piquancy  to  the  garment 
will  be  a  choir  boy's  collar  in  white  double  organdy. 

Miss  Garson 's  next  costume  will  be  a  daytime  jumper  of  royal 
purple  crepe  with  a  white  crepe  blouse.  Kent's  third  creation  for 
Miss  Garson  will  be  a  red  crepe  and  chiffon  dinner  dress,  in  classic 
flowing  lines,  with  a  high  round  turtle  neck. 

For  the  famed  ballroom  scene,  which  reunites  the  heroine  with 
a  deposed  Hapsburg  archduke  she  had  loved  a  decade  earlier,  Greer 
Garson  wears  a  form-fitting  black  velvet  evening  gown.  A  two-yard 
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'Reunion  In  Vienna' 


train  of  the  same  material  will  be  lined  with  silver  electroplated 

jersey  to  add  a  scintillating  note.  Over  her  shoulders  the  star  will 

wear  a  four-yard  black  velvet  stole,  lined  with  ice -blue  satin  and 

bordered  in  black  fox.  Miss  Garson's  jewelry  in  this  scene  will 
consist  of  a  genuine  diamond  necklace,  two  diamond  bracelets  and  a 

large  diamond  ring,  all  from  Harry  Winston,  the  famed  New  York  gem 
dealer. 

A  peacock  blue  negligee  will  be  Miss  Garson's  fifth  change. 
The  sleeves  will  be  fashioned  of  imported  oriental  gauze,  also  peacock 
blue,  personally  hand -printed  by  Guy  Kent  in  a  Moroccan  design. 

Greer's  final  costume  will  be  a  white  Italian  pique  housecoat, 
featuring  a  small  Elizabethan-like  ruff  of  organdy.  On  one  shoulder 
will  be  a  kelly  green  velvet  bow.  This  color  and  material  will  be 
repeated  in  the  cuffs. 

Cathleen  Nesbitt,  as  the  colorful,  cigar-smoking 
proprietress  of  a  once  elegant  hotel  where  the  ball  is  held,  will  be 
attired  for  this  scene  in  an  opulent  but  faded  creation  of  the 
'Twenties.  Her  gown  will  be  of  royal  blue  net  and  taffeta,  with 
pear-shaped  sapphire  sequins.  In  her  hair  will  bo  a  vestige  of  former 
glory  --  a  spray  of  genuine  bird-of -paradise  feathers.  She  will  carry 
a  coq  feather  fan  and  wear  a  boa  made  of  green  ostrich  and  coq 
feathers.  She  will  also  be  festooned  in  flashing  jewels,  of 
indeterminate  origin  and  uncertain  quality. 

In  an  earlier  scene,  this  erstwhile  grande  dame  will  be  seen 
in  something  more  modest  --  a  rust  velvet  coat  with  fur  collar  and 
cuffs,  the  fur  repeated  on  the  hem  of  the  tunic. 

Lili  Darvas,  portraying  a  countess  who  has  also  seen  better 
days,  will  be  attired  for  the  ball  in  an  emerald  green  pan  velvet 
gown.  Running  down  the  front  will  be  a  panel  of  blue  and  silver  lame, 
embroidered  with  gold.  A  green  chiffon  scarf  will  fall  from  the 
shoulder  to  the  floor.  Not  to  be  outdone  by  a  mere  hotel  keeper, 
the  lady  also  will  wear  jewels,  though  somewhat  more  tasteful,  withal. 

- o - 
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NBC  TRADE  NEWS 


GUEST  PETER  LAWPORD  (ENACTING  HIS  ‘DEAR  PHOEBE*  ROLE)  AIDS 
JIMMY  DURANTE  ON  A  MATTER  OP  LOVE,  ON  'TEXACO  STAR  THEATRE* 

Confronted  by  an  aggressive  maid  with  romantic  intentions,  the 
debonair  Jimmy  Durante  seeks  help  from  his  guest  Peter  Lawford  on  NBC- 
TV's  TEXACO  STAR  THEATRE  Saturday,  April  2  (9:30-to  10  p.m.,  EST). 

Lawford  is  the  noted  movie  actor  who  stars  in  the  NBC-TV  comedy 
series,  "Dear  Phoebe"  as  editor  of  an  advice  to  the  lovelorn  column. 

In  his  role  of  Phoebe  Goodheart,  Lawford  involves  a  complicated  scheme 
to  get  Jimmy  off  the  hook  with  his  love-struck  maid,  He  attempts  to 
prove  that  not  only  does  Durante  not  love  her,  but  he  is  a  married  man 
with  six  children. 

For  the  musical  side  of  the  program,  Lawford  will  join  Jimmy, 
Eddie  Jackson  and  the  Durante  Girls  in  "Winging  With  Rhythm  and  Blues," 
Lawford  also  will  sing  a  solo,  "It  Works  for  Everyone  But  Me," 

Jackson  will  sing  and  strut  to  "How  Come  You  Do  Me  Like  You  Do,  Do, 

Do?" 

Drummer  Jack  Roth  and  pianist  Jules  Buffano  are  featured  in 
the  show, 

- o - 

CAESAR,  ILL  WITH  GRIPPE,  MISSES  FIRST  TELECAST 

For  the  first  time  in  his  more  than  six  years  on  NBC-TV, 
comedian  Sid  Caesar  missed  a  show.  But  it  took  a  severe  case  of 
grippe  accompanied  by  a  high  temperature  to  cause  the  cancellation  of 
Monday's  (March  28)  CAESAR'S  HOUR. 

In  place  of  the  live  show  originally  scheduled,  NBC  presented 
a  kinescope  of  a  "Caesar's  Hour"  program  originally  telecast  over  the 
network  on  Nov,  8, 

The  comedian  should  be  sufficiently  recovered  to  get  out  of 
bed  by  the  end  of  the  week,  according  to  his  physician, 

Caesar  is  expected  to  be  back  on  his  next  scheduled  NBC-TV 
show,  Monday,  April  11  (8-9  p.m,,  EST), 
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'WALLY  COX  AND  MR.  PEEPERS'  IS  THE  TITLE  OP 
DOUBLEHEADER  FEATURE  IN  CORONET  MAGAZINE 

"Wally  Cox  and  Mr.  Peepers"  is  the  title  of  a  definitive 

feature  story  by  Tim  Taylor,  in  the  April  issue  of  Coronet  magazine, 

now  on  the  newsstands .  The  six-page  story  highlights  amusing  and 

revealing  anecdotes  which  illuminate  personality  characteristics  of 

both  Wally  Cox  and  his  on-camera  alter  ego,  MR.  PEEPERS,  hero  of  the 

comedy  series  seen  on  NBC -TV  three  Sundays  out  of  four  at  7:30  p.m., 
EST. 

In  addition  to  an  interesting  line  drawing  which  fancifully 
depicts  Wally  Cox  sipping  a  soda  out  of  the  same  glass  as  Mr.  Peepers, 
the  feature  is  further  illustrated  with  portraits  of  Patricia  Benoit, 
who  plays  Nancy  Peepers;  Marion  Lome,  who  enacts  the  effervescent 

Mrs.  Gurney;  and  Tony  Randall  and  Georgiann  Johnson,  who  portray  the 
Peepers'  young  married  friends,  the  Weskits . 

A  boxed  insert,  "How  to  Tell  a  Story  Though  Shy,"  is  by 
Robinson  J.  Peepers,  himself. 

'MR.  WIZARD'  IS  FIRST  TV  PERSONALITY  TO  WIN 
CITATION  FROM  AMERICAN  CHEMICAL  SOCIETY 

Don  Herbert  --  NBC -TV's  MR.  WIZARD  --  became  the  first  tele¬ 
vision  personality  to  receive  a  citation  from  the  American  Chemical 
Society  when  the  Chicago  section  of  that  organization  presented  him 
with  a  commendation  for  his  'important  contributions  to  science  educa¬ 
tion  at  a  banquet  Friday,  March  25. 

The  citation  reads  in  part:  "At  a  time  when  the  welfare  of 
civilization  is  depending  so  much  on  science  and  technology,  'Mr. 
Wizard'  helps  to  stimulate  youngsters  to  an  interest  and  appreciation 
of  chemistry,  physics  and  allied  disciplines." 

"Mr.  Wizard"  is  seen  on  NBC-TV  (network  except  WRCA-TV) 
Saturdays  at  12  noon,  EST. 

- o - 
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March  30,  19 55 

’KODAK  REQUEST  PERFORMANCE,'  STARTING  APRIL  13,  TO  PRESENT 
NOTABLE  TV  FILM  DRAMAS  OF  1954-1955  SEASON 

KODAK  REQUEST  PERFORMANCE,  a  new  series  of  specially 

selected  half-hour  television  films,  will  become  a  weekly 

feature  of  NBC-TV  starting  Wednesday,  April  13  (8-3:30  p.m., 
EST). 

The  programs  will  be  sponsored  by  the  Eastman  Kodak 
Company.  J.  Walter  Thompson  Co.  is  the  agency. 

"Kodak  Request  Performance"  will  present  some  of  the 
best  dramatic  productions  filmed  especially  for  television 
in  the  1954-55  season.  The  series  will  continue  through 
the  Summer. 

Eastman  Kodak  Company  made  its  first  venture  into  tele¬ 
vision  last  January  with  the  all-color  "Norby"  series, 
which  concludes  Wednesday,  April  6  (NBC-TV,  7  p.m.,  EST). 

The  Kodak  Company  is  now  formulating  plans  for  a  new 
major  TV  series  to  be  presented  on  film  next  Fall  over  the 
same  84  stations  that  will  carry  "Kodak  Request  Performance," 
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MARTHA  WRIGHT,  BRIAN  SULLIVAN  AND  BEATRICE  KRAFT  ADDED  TO 
STELLAR  CAST  OF  'THE  MERRY  WIDOW'  ON  NBC-TV 
SATURDAY,  APRIL  9,  9  TO  10:30  P,M,,  EST 


Acting  songstress  Martha  Wright,  Metropolitan  Opera  tenor 
Brian  Sullivan  and  exotic  dancer  Beatrice  Kraft  are  the  latest  ad¬ 
ditions  to  the  all-star  cast  of  Max  Liebman's  compatible  color  and 
black  and  white  production  of  THE  MERRY  WIDOW  on  Saturday,  April  9 
(NBC-TV,  9  to  10:30  p.m.,  EST). 

Miss  Wright  will  sing  the  role  of  Natalie,  and  Sullivan  will 
be  seen  as  Prince  Danilo,  Miss  Kraft,  frequently  seen  as  an  East 
Indian  dancer,  forsakes  her  Oriental  guise  for  dances  in  keeping  with 
the  Turn  of  the  Century  mood  set  by  the  Lehar  Viennese  operetta. 

Martha  Wright  is  the  fresh-faced  young  beauty  from  Washington 
State  who  "washed  that  man  right  out  of  her  hair"  1,000  times  as 
Nellie  Forbush  in  the  Broadway  production  of  "South  Pacific,"  She 
bettered  the  original  Nellie's  mark  (Mary  Martin  was  the  first  Nellie) 
by  100  sudsings.  Martha's  career  began  in  a  radio  station  in  Seattle, 
progressed  to  a  chorus  job  in  a  touring  company  of  Up  in  Central 
Park"  and  then  to  New  York  City  where  she  sang  in  several  musicals. 

The  next  step  for  Martha  was  into  the  cabaret  field  where 
she  gained  considerable  succes.s  as  a  chanteuse  at  the  St.  Regis  in 
New  York,  the  Palmer  House  in  Chicago  and  nightclubs  including  uhe 
Bagatelle  in  London,  During  one  of  these  engagements  Messrs,  Rodgers 


(more ) 

PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


2  -  The  Merry  Widow 


and  Hammerstein  were  in  the  audience ,  taking  note  of  her  talents.  When 
"South  Pacific"  needed  a  new  leading  lady,  out  came  the  notes  and  into 
the  cast  went  Martha,  Several  years  later  --  "South  Pacific"  having 
finally  closed  --  she  returned  to  the  nightclub  field  and  inaugurated 
her  own  television  show, 

Brian  Sullivan,  has  been  one  of  the  Metropolitan  Opera's 
leading  tenors  since  1948,  The  blond,  curly-haired  vocalist  first 
learned  to  sing  in  Los  Angeles  and  made  his  New  York  debut  several 
seasons  later  (the  interim  including  a  two-year  stint  in  the  infantry) 
in  "Street  Scene"  with  Anne  Jeffreys,  The  following  year,  he  joined 
the  Met  where  for  seven  years  he  scored  in  strictly  classical  roles. 

On  his  concert  tours,  throughout  the  United  States,  however,  he 
frequently  uses  light  opera  selections  on  his  programs.  Sullivan  has 
made  notable  television  appearances  in  opera  and  musical  comedy  roles 
and  has  been  a  frequent  guest  star  on  NBC  Radio's  "The  Telephone  Hour, 

So  successful  has  the  talented  Beatrice  Kraft  been  in 
streamlining  the  authentic  movements  of  the  Indian  dance,  that  a  large 
part  of  her  career  has  centered  about  such  dance  portrayals.  She 
began  her  career  at  the  Steiner  School  in  New  York  where  she  produced, 
acted  and  directed  a  Nativity  play  at  the  age  of  14.  Ballet  and 
modern  dance,  Broadway  musicals  and  nightclubs  preceded  her  venture 
into  the  Oriental  dance  field.  So  well-received  has  she  been,  however, 
with  the  graceful  Indian  dances  that  it  has  been  several  years  since 
any  audiences  have  seen  her  in  other  than  oriental  makeup.  She 
appeared  in  both  the  Broadway  and  movie  versions  of  "Kismet1  and 
welcomes  the  opportunity  to  be  seen  once  again  as  a  dancer  from  the 


Occident . 

(Nine  NBC  Spectaculars  have 

list  and  10  have  been  in  the  top  15). 

- o  — 


hit  the  Nielsen  top  10  rating 
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HELEN  SHIELDS  ASSIGNED  LEADING  ROLE  IN 
NBC -TV 'S  "CONCERNING  MISS  MARLOWE" 

Helen  Shields,  of  the  Broadway  stage,  television 
and  motion  pictures,  will  succeed  Louise  Allbritton  in 
the  role  of  Maggie  Marlowe  on  the  NBC -TV  Daydrama, 

CONCERNING  MISS  MARLOWE  (Mondays  through  Fridays, 

I 

3:45-4  p.m,,  EST).  The  blonde,  blue-eyed  actress  will 
assume  the  part  Thursday,  April  7. 

I 

- — - 1 

- o - 

' BENNY  GOODMAN  VOCALIST  FESTIVAL'  ON  'FRIDAY  WITH  GARROWAY' 

WILL  REPRISE  DISCS  BY  22  GIRLS  WHO  SANG  WITH  FAMED  COMBO 

The  first  annual  Dave  Garroway  "Benny  Goodman  Girl  Vocalist 
Festival"  will  be  heard  on  NBC  Radio's  FRIDAY  WITH  GARROWAY  April  8. 

Twenty-two  of  the  girl  singers  who  worked  with  the  Goodman 
band  at  one  time  or  another,  will  be  heard  on  records.  The  recording 
to  be  used  are  not  re-issues,  but  mint -condition  collector's  items  of 
the  vocalists  singing  the  songs  of  their  days  of  top  popularity, 

Garroway 's  "festival"  is  his  answer  to  the  current  rhythm 
and  blues  craze,  now  rampant  on  records. 

Author  Henry  Pleasants  will  discuss  his  book  "The  Agony  of 
Modern  Music"  with  Garroway. 

From  the  film  world,  Garroway 's  guest  will  be  Richard  Todd, 
star  of  the  newly-released  movie,  "A  Man  Called  Peter." 

"Friday  With  Garroway"  is  heard  on  NBC  Radio,  Fridays, 

8:30  to  10  p ,m. ,  EST . 


o 
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PORTABLE  BACKGROUND  SETTING  DESIGNED  FOR  ’TODAY ’ 

PROGRAM  ORIGINATIONS  WHILE  ’ON  THE  ROAD’ 

Will  Be  Used  for  First  Time  During  Detroit  Visit 

A  special  movable  set  is  being  designed  for 
NBC-TV’s  TODAY  program's  stay  in  Detroit  from 
April  18  to  22,  and  for  use  on  subsequent  trips 
out  of  New  York  made  by  the  show. 

The  set  will  be  completely  collapsible, 
symbolic  of  (rather  than  a  copy  of)  the  set  used 
in  the  New  York  studios.  There  will  be  a  stylized 
representation  of  "Today’s"  front  page,  which 
carries  the  banner  headline  of  the  day;  Dave 
Garroway’s  familiar,  clock-filled  working  area; 
the  "Today"  weather  map,  and  other  things 
identified  with  the  program. 

The  only  thing  the  set  won’t  have  is  the 
famous  window  on  49th  street.  But  in  Detroit, 
that  won’t  be  necessary,  since  the  point  of 
origination  each  day  will  be  from  a  place  af¬ 
fording  a  street-level  view  --  except  for  the 
first  morning,  Monday,  April  18,  when  the  pro¬ 
gram  will  originate  in  the  Penthouse  of  the 
Veterans  Memorial  Building  on  Detroit’s  busy 
waterfront . 

"Today"  is  seen  Monday  through  Friday  on 
NBC -TV,  from  7  to  9  a. m.,  EST,  CST  and  PST. 
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"MARTY/'  UNITED  ARTISTS'  FILM  BASED  ON  PADDY  CHAYEFSKY'S 
ORIGINAL  "TV  PLAYHOUSE"  DRAMA,  TO  OPEIN  IN  N.Y.  APRIL  11 

Paddy  Chayef sky's  motion  picture  "Marty/'  which  opens  its 
New  York  run  at  the  Sutton  Theatre  Monday,  April  11,  is  based  on 
Chayef sky's  video  play  of  the  same  name  which  was  produced  on  the 
NBC -TV  GOODYEAR  TELEVISION  PLAYHOUSE  May  24,  1953 .  The  video  drama 
subsequently  received  a  Sylvania  Television  Award  as  "the  best  script 
written  directly  for  television"  in  1953. 

Chayefsky  not  only  virote  both  the  video  and  screen  "Marty" 
but  also  is  associate  producer  of  the  motion  picture,  which  is  a 
United  Artists  release. 

Marty,  is  the  conscientious  eldest  of  six  children.  After 
putting  the  others  through  school  and  seeing  them  settled  in  life,  he 
now  lives  at  home  with  his  widowed  mother.  Lonely  and  bored,  unat¬ 
tractive  to  girls,  Marty  has  given  up  hope  of  marriage  when  he  meets 
Clara  who,  like  him,  has  been  a  flop  with  the  opposite  sex.  Clara's 
gratitude  for  Marty's  kindness  opens  up  new  vistas  as  well  as  new 
problems  for  both  of  them. 

Chayefsky  says  of  the  character  of  Marty:  "Three  parts  me 
and  the  other  part  a  composite  of  guys  I  knew  in  the  Army  and  else¬ 
where  . " 

Ernest  Borgnine,  who  portrays  Marty  in  the  movie,  is 
familiar  to  movie  audiences  in  a  very  different  type  of  role  --  as  the 
sadistic  Fatso  of  "From  Here  to  Eternity"  and  as  a  vicious  fighter  in 
"Bad  Day  at  Black  Rock." 

- o - 
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300,000  DIMES  MARCH  INTO  INFANTILE  PARALYSIS  FUND 
AS  RESULT  OF  1  HOWDY  DOODY ’  NBC-TV  APPEAL 

The  overwhelming  response  to  an  appeal  by  HOWDY  DOODY  to 
youngsters  watching  his  NBC-TV  program  to  "Do  a  deed  and  earn  a  dime, " 
has  resulted  in  over  300,000  dimes  being  contributed  to  the  "March  of 
Dimes"  recently  concluded  by  the  National  Foundation  for  Infantile 
Paralysis . 

No  premiums  were  offered  and  the  only  incentive  to  the 
youngsters  contributing  was  the  privilege  of  helping  those  less 
fortunate  than  themselves. 

Each  youngster  earned  the  right  to  call  himself  a  "Doody  Dime 
Deputy"  by  doing  some  chore  at  home  which  enabled  him  to  earn  the  dime 
himself  and  to  make  the  contribution  during  a  special  "Doody  Dime  Day. 

In  gratitude  to  the  "Howdy  Doody"  program  (Monday  through 
Friday,  5:30-6  p.m.,  EST),  to  its  star  Buffalo  Bob  Smith  and  to  the 
300,000  "Doody  Dime  Deputies"  across  the  country  who  contributed  the 
$30,000  to  the  drive,  Basil  O’Connor,  President  of  the  National 
Foundation  for  Infantile  Paralysis  authorized  a  special  award  which 
was  presented  on  the  program. 

The  heartening  success  of  "Doody  Dime  Day"  with  its  lessons 
to  youngsters  of  thrift  and  helping  the  less  fortunate  has  opened  the 
possibility  of  the  appeal  becoming  an  annual  one  on  the  program. 

- o - 
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67 ; 300 , 000 - -LARGEST  AUDIENCE  EVER  TO  WITNESS  A  SINGLE  NETWORK 

TV  PRO GRAM --SAW  NBC -TV'S  "PETER  PAN" 

Latest  Nielsen  Survey  Reveals  "Producers'  Showcase"  Colorcast 
Presentation  Received  66.1  Rating  and  Was  Seen  By  43  Per  Cent 

Of  All  American  Families 

The  largest  audience  ever  to  witness  a  single  network  tele¬ 
vision  program  --  67,300,000  viewers  --  saw  Mary  Martin  in  "Peter  Pan" 
on  NBC -TV's  PRODUCERS'  SHOWCASE  Monday  evening,  March  7.  The  program 
was  presented  in  compatible  color  and  black  and  white. 

The  Nielsen  survey  figures,  just  released,  show  that  the 
"Peter  Pan"  telecast  received  a  66,1  rating. 

Also  revealed  in  the  first  Nielsen  survey  for  March,  1955; 
was  the  fact  that  43  per  cent  of  all  American  families  saw  "Peter 
Pan,"  with  homes  reached  totaling  20,400,000.  The  average  per-minute 
rating  was  51.0,  and  the  share  of  audience  was  68,3. 

The  American  Research  Bureau  reported  that  there  were  3.3 
viewers  at  each  TV  set  tuned  to  "Peter  Pan."  With  Nielsen  reporting 
20,400,000  homes  watching  the  show,  this  is  a  total  of  6f,300,000 
viewers . 


(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  'Peter  Pan1  Nielsen  Survey 

The  Nielsen  survey  figures  do  not  include  the  "uncounted" 
audiences  assembled  at  public  places  and  parties.  Literally  thousands 
of  "Peter  Pan"  parties  were  reported  across  the  nation,  swelling  the 
number  of  viewers  clustered  around  TV  sets. 

Dealers  of  the  Ford  Motor  Company  and  the  Radio  Corporation 


of  America,  sponsors 

of  the  program,  and  affiliated  and  owned-and- 

operated  stations  of 

the  network  arranged  for  groups  to  see  the 

broadcast  in  color. 

Parties  in  schools,  hospitals  and  various  public 

places  were  also  the 

order  of  the  day. 
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UPWARD  SURGE  IN  DAYTIME  TELEVISION 


REPORTED  BY  NBC 


65.8^  More  Network  Sponsors  on  NBC -TV  Than 
On  Second  Network;  Three  Daytime  Programs 
Reaching  More  Than  2,500,000  Homes 


An  upward  surge  in  NBC  daytime  television  ratings  and  number 
of  advertisers  was  reported  today  by  Matthew  J.  Culligan,  national 
sales  manager  of  the  NBC  Television  Network  Sales  Division. 

"Three  NBC  daytime  television  programs  are  now  reaching  over 
2,500,000  homes,  and  the  number  of  network  advertisers  on  NBC's  day¬ 
time  schedule  surpasses  those  on  all  other  TV  networks  combined," 
Culligan  said, 

"These,  we  believe,  are  outgrowths  of  NBC's  new  strong  day¬ 
time  programming,  which  features  such  top-calibre  selling  personalities 
as  Dave  Garroway,  Arlene  Francis , 'Tennessee  Ernie,'  'Miss  Frances,'  Bud 
Collyer,  Charlie  Ruggles  and  Pinky  Lee,"  he  said.  "The  'Ted  Mack 
Matinee'  will  join  this  roster  of  big  personality  programs  on 
April  4." 

The  flexible  sponsorship  and  exclusive  merchandising 
opportunities  NBC  offers  daytime  sponsors,  both  big  and  small,  have 
created  new  interest  in  daytime  TV.  In  the  first  quarter  of  1955 > 

NBC -TV  sold  431  segments  of  new  daytime  business,  in  addition  to  sales 
for  TODAY  and  HOME.  These  sales  have  been  made  in  12  different  pro¬ 
gram  periods.  Advertisers  include  Colgate,  General  Mills,  General 

(more) 
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2  -  Daytime  TV 


Poods ,  Gerber  Products ,  Joe  Lowe  (Popsicle),  John  Morrell ,  R,J# 
Reynolds,  Sawyer’s,  Inc.,  and  Miles  Laboratories.  r.t.  French  and 
Manhattan  Soap  also  have  added  new  NBC  daytime  shows  to  their  adverti 
ing  campaigns  since  the  first  of  the  year. 

Culligan  pointed  out  that,  according  to  the  latest  Nielsen 
audience  count  (two  weeks  ending  Feb,  26),  three  NBC -TV  daytime  pro¬ 
grams  are  reaching  over  2,500,000  homes:  DING  DONG  SCHOOL  (Monday 
through  Friday,  10-10:30  a.m.,  EST),  THE  WORLD  OF  MR.  SWEENEY  (Monday 
through  Friday,  4:30-4:45  p.m.,  EST)  and  MODERN  ROMANCES  (Monday 
through  Friday,  4:45-5  p.m.,  EST). 

Several  other  NBC -TV  daytime  programs  are  nearing  the 
"magic  2,000,000"  homes -reached  mark  --  HOME  (Monday  through  Friday, 
11  a.m. -12  noon,  EST),  CONCERNING  MISS  MARLOWE  (Monday  through  Friday 
3:45-4  p.m,,  EST)  and  FIRST  LOVE  (Monday  through  Friday,  4:15-4:30  p.m 
EST)  . 

NBC -TV  also  led  all  other  networks  in  the  number  of  network 
advertisers  for  the  first  two  weeks  of  March,  1955,  reporting  a  lead 
of  65.8  per  cent  over  the  second  network. 

The  number  of  NBC-TV  daytime  advertisers  increased  18.9 
per  cent  during  the  first  two  weeks  of  March,  1955 >  as  compared  to 
the  same  period  for  1954. 
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TRADE  NEWS 


NBC -TV  AND  RADIO  COVERAGE  OP  MOTION  PICTURE  ACADEMY  AWARDS 
TUNED  IN  BY  EVEN  GREATER  AUDIENCE  THAN  LAST  YEAR 

Home  viewing  and  listening  audiences  well  in  excess  of  last 
year's  45*000,000  on  video  and  4,000,000  on  radio  last  night  (March  30) 
tuned  in  NEC's  TV  and  radio  coverage  of  the  27th  annual  awards 
ceremony  of  the  Academy  of  Motion  Picture  Arts  and  Sciences.  The 
program  originated  from  the  Pantages  Theatre  in  Hollywood  and  the 
Century  Theatre  in  New  York. 

NBC's  Bob  Hope  emceed  the  show  at  the  Pantages,  and  Thelma 
Ritter  and  Conrad  Nagel  at  the  Century. 

"On  the  Waterfront"  topped  all  other  motion  pictures  made 

in  1954. 

Best  performance  by  an  actress  went  to  Grace  Kelly  for  her 
work  in  "The  Country  Girl"  and  best  performance  for  an  actor  to 
Marlon  Brando  for  his  characterization  in  "On  the  Waterfront." 

Eva  Marie  Saint,  who  began  her  acting  career  as  a  teen-age 
radio  and  TV  star  on  NBC,  was  named  for  best  performance  by  an  actress 
in  a  supporting  role  for  "On  the  Waterfront"  and  Edmond  O'Brien  for 
best  actor  in  a  supporting  role  for  "The  Barefoot  Contessa." 

(more ) 
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2  -  Academy  Awards 


Elia  Kazan's  direction  of  "On  the  Waterfront"  earned  him  the 
best  achievement  in  directing  award.  The  best  song  was  "Three  Coins 
in  the  Fountain"  with  music  by  Jule  Styne  and  lyrics  by  Sammy  Cahn. 

Richard  Day,  NBC-TV  color  consultant,  received  an  "Oscar" 
for  best  achievement  in  art  direction  for  the  much-honored  "On  the 
Waterfront."  It  was  his  seventh  Academy  Award. 

The  award  for  best  foreign  language  production  presented  in 
this  country  last  year  went  to  "Gate  of  Hell."  Danny  Kaye  received 
a  special  award  for  "Assignment  Children,"  a  short  subject  he  and 
Paramount  made  for  the  United  Nations  Children's  Fund.  Paramount  also 
received  a  special  award  in  the  field  of  technical  achievement  for 
development  of  Vista  Vision  big-screen  filming. 

Other  awards  won  by  "Waterfront"  were  Budd  Schulberg  for 
best  story  and  screen  play,  Boris  Kaufman  for  best  black-and-white 
cinematography  and  Gene  Milford  for  film  editing. 

Additional  awards  included: 

Music  score,  drama  or  comedy  --  Dimitri  Tiomkin,  "The  High 
and  the  Mighty."  Scoring,  musical  film  --  Saul  Chaplin  and  Adolph 
Deutsch,  "Seven  Brides  for  Seven  Brothers."  Screen  play  --  George 
Seaton,  "The  Country  Girl."  Motion  picture  story  --  Philip  Yordan, 
"Broken  Lance,"  Cinematography  (color)  --  Milton  Krasner,  "Three 
Coins  in  the  Fountain."  Art  direction  (color)  --  John  Meehan, 

"20,000  Leagues  Under  the  Sea."  Set  decoration  --  (color)  --  Emile 
Kuri,  "20,000  Leagues  Under  the  Sea." 


(more ) 
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3  -  Academy  Awards 


Also,  costume  design  (black  and  white)  --  Edith  Head, 
"Sabrina."  (color)  --  Sanzo  Wada,  "Gate  of  Hell."  One-reel  short 
subject  --  "This  Mechanical  Age,"  Robert  Youngson.  Two-reel  short 
subject  --  "A  Time  Out  of  War,"  Denis  and  Terry  Sanders.  Studio 
sound  department  --  "The  Glenn  Miller  Story,"  Leslie  I.  Carey. 
Cartoon  --  "When  Magoo  Flew,"  Stephen  Bosustow.  Documentary  Feature 
"The  Vanishing  Prairie,"  Walt  Disney.  Documentary  short  subject  -- 
"Thursday's  Children."  Special  effects  --  "20,000  Leagues  Under  the 
Sea.  " 
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March  31,  1953 


JEROME  KERN'S  "ROBERTA"  ON  "COLGATE  COMEDY  HOUR" 

Stellar  Cast  Includes  Gordon  MacRae,  Nina  Foch,  Jack  Carter, 
Agnes  Moorehead,  Lucille  Norman,  Luba  Malina,  Reginald  Denny 

"Roberta,"  one  of  Broadway's  memorable  musical  comedy 
productions  which  features  some  of  Jerome  Kern's  best-known  music, 
will  be  presented  on  NBC-TV's  COLGATE  COMEDY  HOUR  Sunday,  April  10 
(8  to  9  p.m.,  EST), 

An  all-star  cast  --  Gordon  MacRae,  Nina  Foch,  Jack  Carter, 
Agnes  Moorehead,  Lucille  Norman,  Luba  Malina  and  Reginald  Denny  -- 
will  be  featured  in  the  TV  adaptation  of  the  former  New  York  stage 
success . 

Such  outstanding  Jerome  Kern  songs  as  "Smoke  Gets  in  Your 
Eyes,"  "The  Touch  of  Your  Hand,"  "Lovely  to  Look  At"  and  "I  Won't 
Dance"  will  be  sung  by  some  of  the  principals  during  the  gay  story 
of  life  in  a  fashionable  Paris  dress  shop. 

The  plot  revolves  around  John  Kent  (Gordon  MacRae)  an 
American  football  star  who  goes  to  Paris  to  visit  his  Aunt  Minnie. 
The  gay  old  Aunt,  who  owns  an  exclusive  dress-making  shop,  turns 
the  business  over  to  her  nephew  and  her  chief  designer,  Stephanie. 

(more ) 
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2  -  1  Colgate  Comedy  Hour’ 


The  latter  is  a  Russian  princess  in  exile.  Therewith  follows  a 
succession  of  humorous  incidents  concerning  the  operation  of  the 
dress  shop,  punctuated  by  a  romantic  triangle  involving  Kent,  his 
American  girl  friend  and  Stephanie. 

This  was  the  plot  of  the  Broadway  show  and,  basically,  will 
comprise  the  story  of  the  NBC-TV  version  which  is  being  adapted  by 
Charles  Friedman,  Ronald  Alexander  and  David  Rogers,  who  will 
streamline  the  production  to  fit  the  hour  TV  program  and  retain  the 
music  and  comedy  highlights  of  the  original  Broadway  show. 

"Roberta"  had  its  premiere  on  Nov.  18,  1933  at  the  New 
Amsterdam  Theatre  in  New  York  and  ran  for  255  performances.  It  was 
produced  by  Max  Gordon  with  the  book  written  by  Otto  Harbach.  Some  of 
today’s  notable  stars  were  in  the  original  cast  --  Bob  Hope,  George 

Murphy,  Ray  Middleton  and  Tamara. 

The  NBC-TV  production  will  be  produced  and  staged  by  Charles 

Friedman  and  directed  by  Jim  Jordan  Jr.  Louis  DaPron  is  the 
choreographer  and  the  music  will  be  under  the  direction  of  Carmen 

Dragon.  The  program  will  originate  live  from  Hollywood. 

*  *  * 

NOTE  TO  EDITORS: 

Because  "Roberta"  will  be  televised  on  a  "live  only"  basis, 
the  stations  which  normally  carry  "Colgate  Comedy  Hour"  on  a  delayed 
basis,  by  kinescope,  will  not  present  this  musical  comedy.  Instead, 
these  stations  (which  are  listed  below)  will  televise,  m  the 
"Colgate  Comedy  Hour"  time  spot,  a  former  movie  hit.  The  film, 


(more ) 
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3  -  ’Colgate  Comedy  Hour* 


which  will  be  seen  for  the  first  time  on  TV,  is  Republic’s  "Earl 
Carroll  Sketchbook,"  which  has  been  retitled  "Stand  Up  and  Sine" 
and  stars  Constance  Moore  and  William  Marshall  and  features  Bill 
Goodwin,  Vera  Vague,  Johnny  Coy  and  Hillary  Brooke, 

The  stations  which  will  televise  this  film  are: 

WNHC-TV,  New  Haven,  Conn,;  W JIM- TV,  Lansing,  Mich.;  WCIA,  Campaign- 
Urbana,  Ill,;  WKZO-TV,  Kalamazoo,  Mich,;  WSPD-TV,  Toledo,  0,;  WBTW, 
Florence,  S,C,;  KONA-TV,  Honolulu,  Hawaii;  WBTV,  Charlotte,  N.C.; 
WJHL-TV,  Johnson  City,  Tenn.;  WTOK-TV,  Meridian,  Miss.;  WDBO-TV, 
Orlando,  Fla,;  WSUN-TV,  St,  Petersburg,  Fla,;  WTOC-TV,  Savannah, 
Ga.;  KLTV,  Tyler,  Tex,;  KIDO-TV,  Boise,  Idaho,  and  KNOE-TV, 

Monroe,  La, 
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March  31,  1955 


FRANKLIN  D.  ROOSEVELT  TO  BE  SUBJECT 
OF  NBC  RADIO  * BIOGRAPHY  IN  SOUND' 

Eleanor  Roosevelt  and  Many  Notables  Associated  With 
Late  President's  Career  to  Participate  in  Program 

The  late  President  Franklin  Delano  Roosevelt  will  be  the  sub¬ 
ject  of  anecdote,  reminiscence  and  opinion  Sunday,  April  10  when  NBC 
News  presents  another  of  its  widely  acclaimed  BIOGRAPHIES  IN  SOUND 

(NBC  Radio,  7"7:55  p.m.,  EST). 

Listeners  will  hear  his  widow,  Eleanor  Roosevelt. 

They'll  hear  the  1936  Republican  presidential  candidate,  Alf 

Landon,  tell  what  it  was  like  to  run  against  F.D.R, 

They'll  hear  Sam  Rosenman,  former  New  York  Supreme  Court 

Justice,  and  author  Robert  E.  Sherwood  --  the  pair  who  helped  write 
the  President's  speeches. 

And  they'll  hear  Ben  Cohen  and  Raymond  Moley  --  two  members  of 
Roosevelt's  much-discussed  "Brain  Trust." 

James  A.  Farley  will  talk  on  the  program  --  and  he'll  tell  why 
and  how  he  split  with  Roosevelt. 

Henry  A.  Wallace  will  be  heard,  as  will  Frances  Perkins,  Ad¬ 
miral  Ross  McIntyre  (Roosevelt's  personal  physician),  and  Senator 
Herbert  Lehman. 

Roosevelt's  personal  secretary,  Grace  Tully,  will  tell  of  her 
experiences,  as  will  his  appointment  secretary,  Lowell  Mellett. 

This  "Biography  in  Sound"  of  President  Roosevelt  will  be  pro¬ 
duced  by  Joseph  Meyers  and  narrated  by  Paul  Cunningham. 
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NBC -TV  NEWS 


ITALY'S  PREMIER  SCELBA  AND  FOREIGN  MINISTER  MARTINO 
TO  BE  INTERVIEWED  ON  NBC'S  "MEET  THE  PRESS"  APRIL  3 

Premier  Mario  Scelba  of  Italy  and  Italian 
Foreign  Minister  Gaetano  Martino  will  MEET  THE  PRESS 

Sunday,  April  3  (NBC-TV,  6-6: 30  p.m.,  EST,  NBC  Radio, 

10:30  p.m.,  EST) . 

The  pair,  here  on  an  offical  visit,  will  be 
interviewed  by  Lawrence  Spivak,  owner-producer  and 
permanent  panel  member  of  "Meet  the  Press,"  and  by 
Neal  Stanford  of  the  Christian  Science  Monitor,  John 
Hightower  of  the  Associated  Press,  and  Marquis 
Childs  of  United  Features.  Ned  Brooks  will  moderate. 

- o - 

NBC-TV  AND  RADIO  NEWS 
NBC-TV  AND  RADIO  TO  PRESENT  DETAILED 
COVERAGE  OF  AFRO -ASIAN  CONFERENCE 

When  the  Afro -Asian  Conference  opens  in  Bandung,  Indonesia, 

April  18,  NBC  News  will  be  on  hand  to  portray  the  event  on  television 
and  radio. 

Vincent  Sheean,  the  well-known  author,  will  do  special  fea¬ 
tures  for  NBC  News  via  radio,  as  will  Norman  Cousins,  editor  of  the 

Saturday  Review  of  Literature. 

B'ar  Eastern  correspondent  Bob  Hecox,  who  has  been  sitting 

tight  on  Formosa  for  the  past  four  months,  will  be  detached  for  the 
occasion  and  sent  to  Bandung.  He  will  arrive  there  April  5  and  set 
up  the  overall  television  and  radio  coverage.  Correspondent  Jim 

Robinson  will  be  sent  from  Singapore  to  cover  Formosa  in  Hecox 's 
absence . 

The  conference  will  run  from  April  18  to  23. 

- o - 

NBC -New  York,  3/31/55 
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